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The  Chicago  Tribune  disclosed  that 
a  city  forestry  inspector  was  selling  flowers 
to  the  city. 


The  inspector  was  suspended  from  his  city  job. 


The  Chicago  Tribune  disclosed  these 
facts  recently.  The  inspector  was 
suspended  from  his  job  at  the  city  for¬ 
estry  bureau.  An  official  investigation  of 
the  bureau  is  under  way. 

The  Tribune  has  many  ways  of  serving 
Chicago.  Finding  and  denouncing  wrong- 
_  ,,  doing  in  government  is 

rrinlinP  one  of  them. 


Selling  flowers  to  the  City  of  Chicago  is  big 
business.  10,000  roses  were  bought  for  a 
luncheon  in  honor  of  President  Kennedy. 
$3,104.65  worth  of  flowers  and  plants 
were  bought  when  Premier  Sean  Lemass 
of  Ireland  visited  Chicago. 

Who  sold  the  flowers?  Hillside  Florist. 
Who  operates  Hillside?  • 

A  city  forestry  inspector. 


Baltimore  News  American,  the  number  one  family  newspaper ...  in  a  two-paper  town! 

The  News  American  reader  has  a  younger  outlook,  a  bigger  family,  a  categories  it’s  the  same  story.  News  American  up!  Sun  down!  Put 
longer  shopping  list!  The  News  American  has  the  largest  circulation  of  your  money  where  the  upswing  is ...  in  the  Baltimore  News  American 
any  Baltimore  daily  paper.  And  the  largest  exclusive  coverage  in  homes  ...  the  number  one  family  newspaper  in  a  two-paper  town! 

with  three  or  more  persons*  Smart  media  buyers  put  their  money  _  _ 

where  the  need  is  greater ...  in  the  paper  that  reaches  more  of  Balti-  • 

more's  young,  fast  growing  populace.  In  small  appliance  linage  during  1  ne  iNews  f^Amencan 

BALTIMOWe  V — ^  MAWVLANO 

the  past  year  the  News  American  (both  evening  and  Sunday)  was  up  Represented  nationally  by  Hearst  Advertising  Service  Inc. 


.  .  while  competition  was  down  27%.**  In  a  score  of  other  *Oani«l  Starch  &  Staff  **Mtdia  R«ords 

THE  HEARST  NEWSPAPERS 


Albany  Tims-Uniaa 

Albany  Knickarbacker  Haws 

BaltiMre  Naws  AMaricaa 

Bastan  Racard  AMarican  and  Sunday  Advartisar 


Las  Anialas  Harald-Examiner 
New  Yark  Jaurnal-Aaiarican 
Saa  Antenia  Ufbt 
Saa  Fraacisca  Exaaiinar 


San  Francisco  News  Call  Ballatin 
Seattle  PesMntellifencer 
Pictarial  Sunday  Magazine  Graup 
PKk— Tbs  Comic  Weakly 


in  the  27th  metro  market  in  retail  sales* 


*Sourc«:  Sales  Managemant't  1964  Survey  of  Buying  Power 


Indiana’s  biggest  and  richest  market  is  the  $4.9 
billion,  47-coimty  business  and  industrial  complex 
centered  by  Indianapolis,  the  nation’s  27th  metro 
market  in  retail  sales. 

In  business  and  recreation,  the  people  in  this 
prosperous  area  are  "go”  minded.  For  the  best 
information  on  good  places  to  go  to — and  the  best 
ways  to  get  there— they  read  the  state’s  two  big¬ 
gest  newspapers.  The  Indianapolis  Star  and  The 


Indianapolis  News. 

This  powerful  selling  team  is  the  only  single¬ 
package  advertising  buy  that  goes  into  53.7%  of 
homes  in  the  entire  47  counties  .  .  .  74.8%  of  all 
homes  in  the  7-coimty  metro  mar¬ 
ket  and  13-county  retail  trading 
zone.  Use  The  Sttir  and  The  News  to 
get  your  share  of  this  tremendous 
sales  potential. 


You’re  IH...In  Indiana,  with 


The  Indianapolis  Star 

(Morning  &  Sunday) 


THE  INDIANAPOLIS  NEWS 

(Evening) 


Kelly-Smith  Company  •  National  Representatives 


EDITOR  &  PUBLISHER  CALENDAR 


For  high  melting  efficiency 


AUGUST 

26-3(^AssocIation  for  Education  In  Journalism.  University  of  Texas.  Austin. 

28 -  Hawaii  Newspaper  Publishers  Association  convention,  Sheratjn-Maui, 
Island  of  Maui. 

29- 30 — Minnesota  Associated  Press  Newspaper  Meeting.  Bemidji 

30- Sept.  2 — New  England  Circulation  Managers  Association,  Basin  Harbor 
Club,  Vergennes,  Vermont. 

SEPTEMBER 

5-11 — International  Typographical  Union  convention,  Princess  Kaiulani 
Hotel,  Honolulu. 

11-12 — Oregon  Newspaper  Publishers  Association,  TImberlinc  Lodge. 

11-12 — Wisconsin  Newsfiaper  Advertising  Executives  Association,  Clayton 
House,  Racine. 

11- 12 — Hoosier  State  Press  Association  Advertising  Conference,  Marott 
Hotel,  Indianapolis,  Ind. 

12- 13— Ohio  Newspaper  Classified  Clinic,  PIcIc-Fort  Hayes  Hotel,  Columbus. 

13- 16 — Canadian  Circulation  Managers  Association,  Charlottetown  Hotel, 
Charlottetown,  Prince  Edward  Island. 

13-16 — New  York  State  Publishers  Association,  Stadium  View  Inn,  Flushing 
Meadow,  N.  Y. 

13-16 — NNPA  Eastern  Regional  Conference,  Bar  Harbor  Motor  Inn,  Mount 
Desert  Island,  Bar  Harbor,  Bar  Harbor,  Maine. 

16-18 — Newspaper  Advertising  Managers'  Association  (Eastern  Canada), 
Sheraton  Mount  Royal  Hotel,  Montreal. 

18-20— Maryland-Delaware  Press  Association,  Carousel  Motel,  Ocean  City, 
Maryland. 

18-20 — Mid-America  Newspaper  Mechanical  Conference,  Continental 
Hotel,  Kansas  City,  Missouri. 

I8-20— New  England  Weakly  Press  Association,  Samosat  Hotel,  Rockland, 
Me. 

18- 20— Iowa  Daily  Press  Association  clinic.  Hotel  Fort  Des  Moines,  Des 
Moines. 

19- 2(^FIorida  Women's  Press  Club,  Robert  Meyer  Motor  Inn,  Orlando. 

19- 20 — Illinois  Daily  Newspaper  Markets  Sales  Clinic,  Leland  Hotel,  Spring- 
field. 

20- 22 — Central  States  Circulation  Managers  Association.  Sheraton-Chicago, 
Chicago. 

20-22— Southern  Circulation  Managers  Association.  Hotel  Andrew  John¬ 
son.  Knoxville. 

20-23 — NNPA  Western  Regional  Meeting,  Kona  Kai  Club,  Shelter  Island. 
San  Diego,  Calif. 

24-25 — Suburban  Press  Foundation,  BIsmark  Hotel,  Chicago. 

26-27 — Illinois  Newspaper  Mechanical  Conference,  Orlando  Hotel,  Decatur. 

26- 27— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Fall 
Clinic,  Pick-Fort  Hayes  Hotel,  Columbus. 

27- 29 — Inter-State  Circulation  Managers'  Association,  Claridge  Hotel, 
Atlantic  City,  N.  J. 

27- 29— New  England  AP  News  Executives  Association,  White  Cliffs  Motel, 
Plymouth,  Mass. 

28 —  International  Printing  Pressmen  and  Assistants'  Union  of  North  Amer¬ 
ica,  Sheraton-Park  Hotel,  Washington,  D.  C. 

OCTOBER 

2-3— Florida  Newspaper  Advertising  Executives  Fall  Sales  Conference, 
Jack  Tar-Harrison,  Clearwater. 

4-6 — PNPA  Classified  Clinic,  Penn  Harris  Motor  Inn,  Harrisburg. 

4- 7 — NNPA  Central  Region  Convention,  Kalamazoo,  Mich. 

5- 6— New  England  Newspaper  Advertising  Executives  Association.  Parker 

House,  Boston. 

6- 7— United  Press  International  Editors  and  Publishers  Conference,  Statler 

Hilton,  Washington,  D.  C. 

9-11— Indiana  Associated  Press  Managing  Editors  Assn.,  Lafayette. 

11-14— NNPA  Southern  Regional  Convention,  Velda  Rose  Hotel,  Hot 
Springs,  Arkansas. 

1 1-17 — National  Newspaper  Week. 

16- 17 — Associated  Press  Association  of  Florida,  Cape  Kennedy. 

17- 18 — Illinois  AP  Editors  Association,  Sheraton-Chicago  Hotel,  Chicago. 

18- 20 — Northern  States  Circulation  Managers  Association,  Mason  City, 
Iowa. 

18-20 — Mid-Atlantic  Circulation  Managers  Association,  Heart  of  Spartan¬ 
burg  Motel,  Spartanburg,  S.C. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18- 20 — Ohio  Circulation  Managers  Association,  Columbus  Plaza.  Columbus. 

19 —  Illinois  Associated  Press  Publishers  Association.  Drake  Hotel,  Chicago. 


Just  place  this  Kemp  Stereotype  Pot  in  position, 
connect  fuel  and  power  .  .  .  and  you  can  start 
loading  metal!  Kemp  immersion  heating  puts  all  the 
heat  where  the  metal  is  .  .  .  inside  the  pot.  You  get 
high  casting  rates,  uniform  metal  temperature  and 
rapid  heat  recovery  ...  at  low  operating  cost.  For 
more  information,  write  for  Bulletin  IE-10  to:  The 
C.  M.  Kemp  Mfg.  Co.,  Glen  Burnie,  Md. 


Vol.  97,  No.  34.  August  22,  1964.  Editor  &  Publisher,  The  Fourth  Estate  is 
pubiished  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  8S0  Third  Ave.,  New  York.  N.  Y.  10022.  Cable  address,  "Mpub, 
New  York.”  (Publication  offices,  34  North  Crystal  St.,  Elast  Stroudsburg.  Pa.) 
Second  class  postage  paid  at  Ekist  Stroudsburg.  Pa.  Titles  patented  and 
tered  and  contents  copyrighted  ©  1964  by  Eiditor  &  Publisher  Co.,  Inc.  All 
rights  reserved.  Annual  subscription  J6.50  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries  $10.00.  Payment  in  sterling  may  be  made  to 
Eklitor  &  Publisher  “External  Account,”  Chemical  Bank  New  York  Trust 
pany,  25-13  Moorgate,  London.  E.  C.  2,  England,  or  to  the  Australian  and  New 
Zealand  Bank  Limited,  Royal  Exchange  Branch.  86  Pitt  St.,  Sydney,  N.  S.  W. 

Postmaster;  if  undelivered  please  send  form  3579  to  Elditor  &  Publisher  Co., 
Inc.,  850  Third  Avenue,  New  York,  N.  Y.  10022. 

EDITOR  ac  PUBLISHER  for  August  22,  1964 


It  always  pays 

to  come  to 


Time  for  only  one  newspaper? 

By  a  margin  of  nearly  3  to  1,  Senators,  Repre¬ 
sentatives  and  key  government  officials  say  that 
when  they  have  time  to  read  only  one  news¬ 
paper,  that  newspaper  is  The  Washington  Post. 


Sourca:  Carl  J.  Nabon  Rataarch,  Inc. 


first  in  advertising  .  .  .  first  in  aveards 


First  in  circulation 


iM  tr  Fafatoii,  WMlw.  FUuncItl - dnut  WaM.  «  Rnort>-IM  Haran*  Am.  (n«Ma).  Lm  MM  (N.Y.  mA  NJ.).  Ctnr  Smmf  (MmJ. 
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You  can  look  at  your  paper 
with  pride  when  your 
mat  production  is  CERTIFIED 

A  Certified  Blue  Ribbon  Mat 
for  every  advertising  need 


Silvertone  Imprestomafs 
The  highest  quality  mat 
made  for  fine  screen  maga¬ 
zine  and  color  work. 


Blue  Ribbon  Mats 
for  hot  molding  where  a  sen¬ 
sitive  base  and  coating  is 
required.  High  fidelity  in  re¬ 
producing  originals. 


Blue  Ribbon  BC  Mots 
have  the  same  sensitive  base 
as  the  regular  Blue  Ribbon 
mats  but  with  a  little 
stronger  facing.  They  with¬ 
stand  undercutting  on  the 
originals. 


Blue  Ribbon  UC  Mats 

are  curve  casting  mats,  sensitive 
enough  to  take  a  fine  impression, 
but  strong  enough  to  be  cast  in  a 
pony  or  junior. 

Blue  Ribbon  ROP  CC  Mats 
are  the  ultimate  in  direct  curve 
casting  mats  suitable  for  use  in 
automatics.  As  many  as  25  casts 
have  been  made  without  impair¬ 
ment.  This  is  the  original  direct 
curve  cast  mat  for  general  news¬ 
paper  campaign  purposes,  both 
black  and  white  and  color.  It 
gives  once  removed  quality. 

Blue  Ribbon  Contrast  Mats 

for  hot  molding,  when  sharp  color 
contrast  between  molded  and  un¬ 
molded  areas  is  desired,  providing 
excellent  readability.  Ample  casts 
— accurate  register  for  color  work. 


CERTIFIED  DRY  MAT  CORPORATION 

Dept  P,  555  Fifth  Ave.,  New  York  17,  N.  Y. 


CERTIFIED  DRY  MATS 
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LKT  there  be  no  gags  about  newsmen  having  a  lot  of  hull 
evolve  from  news  that  the  Madison  (Ind.)  Conrur  pur- 
cha.sed  a  l,lo5-pound  4~H  grand  champion  Black  .Angus  steer 
and  plans  to  distribute  the  meat  to  its  34  employes  as  a  bonus  .  , . 
“.\ewspa{)ers  Dangerous  as  Cooking  Fuel,”  read  a  headline,  to 
which  the  Haltimore  Sun  commented:  ‘‘This  is  infiltration  if  we 
ever  saw  infiltration,  a  subversive  attempt  by  certain  down-on- 
the-press  political  figures  to  scare  subscribers  into  cancellation. 
Mext  they'll  be  spreading  a  rumor  that  newspapers  are  no  good 
to  wrap  fish  in.” 

Publisher's  Prayer 

.Vnfiels  and  ministers  of  {rrare. 

With  all  tliy  pow'rs  defend  us 
From  pressure  groups  of  any  race 

W’liich  to  their  wills  would  bend  ii.s, 

—Tom  Pease 

— Heady  heads:  “LBJ  May  Be  Warming  Up  Dark  Horse  For 
Veepstakes” — Missoula  (Mont.)  Missoulian-Sentinel;  “‘Missing’ 
Skunk  Found  In  Good  Working  Odor” — Grit;  “Bird  Leads  To 
Birdie” — Seattle  Times;  “Ex-Model  Calls  His  Psychiatry  Plain 
or  Psex” — New  York  News;  “2  Foul  Fowls  Land  In  Exile” — 
Opden  (Utah)  Standard-Examiner.  Helen  Black,  Culver  City 
(Calif.  )  Star  News,  calls  her  column  “The  Little  Black  Book” 
and  A.  C.  Snow,  Raleiph  (N.  C.)  Times  writer,  calls  his  “sno’ 
foolin’.”  The  Jackson  (Miss.)  News  heads  Hal  Boyle’s  column 
(AP)  “Boyle-ing  It  Down.”  Jim  Lamb  calls  his  column  in  the 
Ruidoso  (N.M.)  News  “Lamb  Stew.”  Terrence  J.  Miller,  Kala¬ 
mazoo  (Mich.)  Gazette,  writes:  “One  of  these  days  someone  is 
going  to  see  the  heading  on  Science  Service  stories  and  not 
recognize  that  the  second  line  is  the  byline.  Two  examples: 
‘Versatile  Helicopter  Built  By  Science  Service’  and  ‘Device  Can 
“See”  Diamonds  Made  By  Science  Service’.”  Syndicated  column 
of  Thurman  Sensing,  executive  vicepresident.  Southern  States 
Industrial  Council,  is  called  “Sensing  The  News.”  Heady  head 
by  Hal  Hall,  night  editor,  in  the  News,  Mexico  City:  “Prey 
Together:  U.S.,  Turkey  Birds  Of  a  Feather:  Nikita.” 

Perpetual  Motion 

A  printer  says  our  teletype 

Reminds  him  of  his  mate — 

Roth  chatter  nearly  constantly 
From  dawn  until  quite  late. 

— Lawrence  A.  Barrett,  Pittsburg  (Kans.)  Ueadlight-Sun 

What  is  misery? 

Misery  is  your  best  friend  promoted  to  rewrite  while  you’re 
still  a  legman.  Misery  is  a  $1.50  merit  raise  after  you’ve  asked 
for  $22.75.  Misery  is  your  vacation  replacement,  a  pimple-faced, 
flat-chested,  watery-eyed  college  girl,  scoring  an  exclusive  and 
winning  the  paper’s  $100  savings  bond  award  for  the  top  story 
of  the  month.  Misery  is  a  day  of  writing  obits.  Misery  is  the 
publisher  saying,  “^Tio  wrote  that  fire  story  on  Page  One?’ 
And  you  proudly  exclaiming,  “I  did!”  And  him  fuming,  “Well, 
damn  it.  rewrite  it  so  the  news  is  in  the  first  graph!”  Misery  is 
a  perfect  head — sharp,  clever,  right  on  the  button — and  it 
bounces;  it’s  one  unit  too  long.  Misery  is  not  winning  the  Pulitzer 
Prize  for  46  consecutive  years.  Misery  is  knocking  yourself  out 
on  a  story  and  having  the  rewrite  man  get  the  byline.  Misery 
is  having  the  virus  on  your  day  off.  Or  on  pay  day. 

— Harold  Winerip,  Boston  Traveler 

For  Travel  Editors 

Vi'ant  to  travel,  and  set  nowhere. 

Then  why  not  try  a  swivel  chair? 

— Frank  Del-Witt 
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recommends  the  N.Y. Tunes? 


Sure!  It’s  a  fine  runner-up 
to  UNYT  in  newspaper  coverage 
of  the  great  metropolitan 
New  York  market. 


Daily  Circulation— Publishers'  Statements  3/31/64 

PUBLICATION 

CITY 

TOTAL 

5M  LINE 

COST 

&  RTZ 

CIRC. 

RATE 

PER  M- 

NEWS 

1,898,782 

2,224,649 

$4.22 

$1.90 

UtlYT 

785,096 

789,579 

2.40 

3.04 

TIMES 

534,291 

703,344 

2.25 

3.20 

JOURNAL-AMERICAN 

532,147 

557,420 

1.90 

3.41 

WORLD-TELEGRAM  &  SUN 

407,164 

412,608 

1.68 

4.07 

POST 

338,319 

344,076 

1.77 

5.14 

HERALD  TRIBUNE 

252,494 

309,001 

1.47 

4.76 

*6gsed  on  1,000  line  black  ond  white  ad. 


UNYT  is  the  combined  power  of  the  L.  I,  Press,  L.  I.  Star-Journal,  Staten  Island  Advance,  Newark 
Star-Ledger  and  jersey  Journal.  Get  the  full  story  from  Moloney,  Regan  &  Schmitt.  212  HA  1-4400 


editorial 


NAACP  Boycott 

The  National  Association  lor  llu‘  Advantemfin  ol  C-oloml  People 
has  sent  letters  to  one  Innuheil  advertising  ageiuies  urging  them  to 
examine  the  media  being  nsetl  l)y  their  clients  in  Mississippi  and 
stating  “20  million  Negro  Americans  phis  millions  ol  Other  civil  rights 
advcKates  can  only  view  utili/ation  ol  iin-Ameritan  and  militantly 
segregationist  media  as  support  ol  Mississippi  lawlessness.”  NA.\(d‘ 
“is  inaugurating  a  (arehil  dieck  on  usage  by  tiational  atlvertisers  ol 
media  opposing  law  and  order,  the  right  to  vote,”  etc.,  Rov  Wilkins 
reported. 

This  intimidation  is  unbecoming  ti)  the  .\AA(d‘  and  will  not  win 
it  any  Iriends  along  “.Madison  .\venue." 

The  practice  ol  placing  advertising,  or  withdrawitig  it,  as  patronage 
to  endorse  editorial  attitudes,  or  in  condemnation  ol  them,  is  a  thing 
ol  the  past  and  was  outgrown  in  this  coutitrv  ,50  years  ago.  .\dvertising 
is  based  cin  marketing  and  distribution  patterns  and  represents  an 
attempt  to  place  a  sales  message  belore  the  largest  possible  audience 
through  the  advertising  mc'dium  that  can  do  it  most  elliciently. 

No  matter  how  much  one  may  sympathize  with  the  aims  ol  N'.\.\Cd* 
it  is  completely  unrealistic  lor  the  organization  to  expect  that  large 
manulacturers  can  adjust  their  competitive  marketing  atitl  sales  tech¬ 
niques  to  coidorm. 

Once  startc'd,  this  distortion  ol  advertising’s  purpose,  will  have  no 
end.  II  the  advertisitig  business  succumbs  once  to  such  a  recjuest  it  will 
be  the  target  lor  others  whose  purposes  mav  be  completely  at  odds 
with  NA.VCP,  lor  instance. 

Advertising  is  designed  to  sell  merchandise  and  ideas  and  the  dollars 
it  represetits  should  not  be  used  in  this  wav  as  a  weapon  in  social, 
economic  or  political  struggles. 


Infiltrating  the  Press 

¥^cjnalcl  E.  Lukens,  presidetit  ol  the  National  Federation  ol  Young 
Republicans,  is  cloing  the  press  both  a  disservice  atid  a  service 
with  his  program  to  help  100  young  Republicans  per  year  get  jobs  on 
newspapers,  radio  and  television. 

The  press  can  use  all  the  Iresh  young  talent  it  can  find  these  days.  If 
Mr.  Lukens’  idea  is  confined  to  recruiting  100  potentially  gocxl  news- 
nieti  each  year  who  will  help  to  “itisure  accitrate  and  adecpiate  report¬ 
ing,”  both  the  press  and  public  will  betiefit. 

If,  however,  the  plan  involves  recruiting  and  placing  100  young  men 
who  are  so  indoctrinated  with  one  political  point  of  view'  that  they  will 
not  fail  to  “insure  accurate  and  atlet]uate  reporting”  according  to  the 
definition  of  Mr.  Lukens,  then  it  will  be  a  great  disservice  to  jness  and 
public. 

Our  press  always  w'ill  need  the  services  of  intelligent,  cxlucated  young 
prople  who  are  capable  of  reporting  and  interpreting  the  passing  scene 
without  bias.  Fhe  last  thing  it  neecls  is  to  be  infiltrated  by  any  group 
which  is  dedicated  to  re|X)rting  and  interpreting  the  passing  scene  only 
according  to  a  specific  and  predetermined  gospel. 

6 


Think  nnt  that  I  am  romp  to  ilr stray 
thr  lair,  or  the  prophets:  I  am  not  lome. 
to  destroy,  hut  to  fulfill.—St,  Matthew, 

y;  IT. 
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firing  over  their  heads”.  Why  didn’t  you 
show  the  act  of  violence  which  called  on 
the  police  officers  to  enforce  the  law? 

After  all.  he’s  the  only  one  who  stands 
between  you  and  personal  harm. 

A.  G.  W’hitnf.r 

Editor, 

High  Point  (N.C.)  Daily  News. 
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FBI  INQUIRIES 

The  editorial  entitled  “The  FBI — or,  the 
Camel’s  Nose,”  (July  11)  has  been  called 
to  my  attention. 

I  want  to  take  this  opportunity  to  ex¬ 
plain  that  the  FBI,  in  the  cases  you  men¬ 
tion,  was  not  endeavoring  in  any  way  to 
intimidate  representatives  of  the  news 
media  or  censor  their  activities.  Our  ac¬ 
tions  were  strictly  within  our  jurisdiction 
and  carried  out  pursuant  to  our  responsi¬ 
bilities  as  the  investigative  agency  of  the 
United  States  Department  of  Justice. 

In  reference  to  the  steel  price  matter, 
our  investigation  concerned  the  solicitation 
of  cooperation  in  a  matter  of  official  inter¬ 
est  to  the  Department  of  Justice.  The 
urgency  of  the  situation  necessitated  that 
the  interviews  l>e  conducted  as  expedi¬ 
tiously  as  possible,  and  you  may  be  as¬ 
sured  that  our  representatives  obtained  the 
information  on  a  completely  voluntary 
basis. 

The  President’s  Commission  on  the  As¬ 
sassination  of  President  Kennedy  specifi¬ 
cally  requested  the  FBI  to  conduct  an  in¬ 
vestigation  concerning  the  Oswald  diary. 
Representatives  of  "The  Daily  Sentinel” 
and  Radio  Station  KEEE,  Nacogdoches, 
Texas,  were  interviewed  in  connection  with 
an  investigation  requested  by  Mr.  Burke 
Marshall.  Assistant  Attorney  General, 
Civil  Rights  Division,  United  States  De¬ 
partment  of  Justice,  relative  to  a  possible 
election  law  violation. 

I  am  indeed  proud  of  the  splendid  co¬ 
operation  we  have  enjoyed  over  the  years 
with  the  press.  Only  in  this  way  can  we 
fulfill  our  mutual  responsibilities  to  the 
American  people. 

J.  Edgar  Hoover 
Director,  Federal  Bureau 
of  Investigation.  Washington,  D.  C. 


HALT! 

Alexander,  Philadelphia  Bullelin 


JFK’S  MOTORCADE 

Re  Hugh  Aynesworth’s  review  of  the 
book,  “Oswald:  Assassin  or  Fall  Guy?” 
(August  1) : 

Like  Hugh,  I  have  been  covering  the 
whole  grim,  tangled  story  since  the  night 
of  Nov.  21,  last,  and  recently  gave  a  depo¬ 
sition  to  the  Warren  Commission.  So  I 
sympathize  with  his  indignant  scorn  to¬ 
ward  anyone  who  comes  up  with  a  “new” 
version  based  wholly  on  secondhand  in¬ 
formation  and  slipshod  research. 

However,  there  is  one  item  in  the  review 
that  just  won’t  stand  up.  Aynesworth 
writes:  “.  .  .  your  idea  that  the  motorcade 
should  have  gone  down  Main  Street  all 
the  way  to  Stemmons  is  ludicrous.” 

If  he  will  look  at  page  1  of  his  own 
Dallas  Morning  News  for  Nov.  22,  1963, 
he  will  find  in  the  lower  lefthand  comer 
a  map  giving  the  scheduled  route  of  the 
presidential  motorcade.  The  dotted  line 
does  indeed  go  straight  down  Main  Street, 
without  making  the  turns  on  Houston  and 
Elm  which  brought  it  under  the  windows 
of  the  Texas  School  Book  Depository. 

Thayer  Waldo 
Fort  Worth  Star-Telegram. 
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Rosen,  Albany  (NY.)  Times-Union 

letters 

THE  BARRY  HE  ICNOWS 

There  lias  been  altogether  too  much 
slanting  of  the  “news”  to  make  Barry 
Goldwatcr  look  bad.  Read  what  Barrv'  has 
written.  I  lien  read  what  these  commenta¬ 
tors  and  columnists  write  about  him  and 
how  they  misquote  him  and  you  will  have 
the  answer  to  the  "why”  of  the  letters. 

Over  fifty  years  of  my  life  has  been 
spent  in  tbe  newspaper  business  (the  busi¬ 
ness  end),  and  I  have  known  Barry  all  his 
life.  Maybe  it’s  a  different  Barry  Gold¬ 
watcr  these  columnists  are  writing  about. 
They're  not  writing  about  the  Barry  Gold- 
water  1  know. 

Oliver  King 

Phoenix.  Arizona 


POLICE  PROTECTION 

“Rochester  turns  to  paper  for  news¬ 
papers  and  help  in  riots”.  May  we  suggest 
that  news|)apers  are  largely  responsible 
for  such  riots? 

Take  your  own  issue  of  August  1.  Al¬ 
ways  you  show  pictures  which  imply 
“police  brutality”.  You  never  show  any¬ 
thing  really  favorable  toward  the  police. 

Perhaps  rarely  is  the  word,  but  let  me 
illustrate.  Tbe  picture  on  page  13  shows  a 
policeman  clubbing  Negroes.  “Some  200 
rioters  had  charged  and  the  cops  started 
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Why  other  newspapers  use 
this  one  to  influence  the  nation’s 
top  advertising  men 


The  New  York  Times  is  the  only  New 
York  newspaper  read  by  a  majority 
of  the  market’s  top  advertising 
agency  people. ..  nearly  six  out  of 
10  on  weekdays:  more  than  seven 
out  of  10  on  Sundays. 


It’s  the  only  New  York  newspaper 
with  significantly  large  coverage  of 
advertising  leaders  in  other  impor¬ 
tant  markets  (more  than  20%  of 
Chicago’s  advertising  agency  exec¬ 
utives,  and  40%  of  Philadelphia’s, 
are  readers  of  the  weekday  New 
York  Times). 


It’s  the  one  newspaper  in  New  York 
that  delivers  the  largest  audience 
of  advertising  executives  at  the  low¬ 
est  cost  per  man. 

•  •  • 

These  facts  are  based  on  a  reveal¬ 
ing  study  of  advertising  agency  ex¬ 
ecutive  reading  habits  made  by 
Andrews  Research,  Inc.  Like  to 
have  a  detailed  report  of  the  re¬ 
sults?  Ask  your  New  York  Times 
advertising  representative. 

©be  Ncto  fork  0imc5 

First  in  media  advertising  among 
all  U.S.  newspapers 
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New  Offset  Daily  I  What  Automation  Means: 
In  Oklahoma  City  More  jobs  and  New  Papers 
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Oklahoma  City 

With  a  few  last  minute  anx¬ 
ieties  (KTasioned  by  a  couple  of 
equipment  breakdowns  that 
were  back  in  working  order  just 
about  deadline  time,  the  Okln- 
homn  Jon  rnal  was  introduced  to 
the  jniblic  on  Saturday  morning, 
Aug.  IT). 

The  initial  effort  was  one  of 
120  pages,  including  an  eight- 
jiage  color  comic  section. 

The  .Journal  is  the  first  new 
metropolitan  daily  to  be  estab¬ 
lished  in  Oklahoma  City  in  25 
years.  Its  competition  is  the 
Morning  Oklahoman  with  176,- 
366  circulation,  in  the  evening 
field  the  Times  has  121,971  cir¬ 
culation  and  on  Sunday  the  Ok¬ 
lahoman  .sells  281,561  copies.  All 
three  jiapers  are  owned  by  Okla¬ 
homa  Publishing  Company,  of 
which  E.  K.  Gaylord  is  presi¬ 
dent. 

The  standard-size  paper  set¬ 
tled  dowTi  to  16  pages  Monday, 
Tuesday  and  W^nesday,  then 
went  to  22  pages  Thursday  and 
Friday,  with  circulation  up  to 
69,000. 

Locally  and  through  Ward- 
Griffith  Company  as  representa¬ 
tives,  the  Journal  offered  adver¬ 
tisers  an  opportunity  to  get 
blanket  coverage  in  the  greater 
city  zone  in  a  county  green 
■sheet  beginning  Thursday,  Aug. 
27. 

The  regular  open  rate  is  25c 
a  line.  For  9c  more  the  ad  will 
be  carried  in  the  green  sheet 
which  will  be  an  integral  part 
of  the  Journal  and  will  also  be 
distributed  separately  to  homes 
of  non-subscribers  on  a  free 
basis. 

Among  the  half  a  dozen  other 
dailies  established  this  year  in 
the  U.  S.  one  other  newcomef 
is  challenging  a  single-owner¬ 
ship  situation  in  a  metropolitan 
area.  That  is  the  Atlanta 
Times,  which  Ijegan  publishing 
June  12  as  an  afternoon  and 
Sunday  newspaper  competing 
against  the  Atlanta  Journal  and 
Constitution.  The  Times  re¬ 
cently  expanded  its  distribution 
statewide  and  its  general  man- 
L  M.  Orner,  announced 
that  additional  presses  would  be 
purchased  soon. 

James  Rowten,  advertising 
director,  said  the  newborn  off¬ 
set  six-day  morning  daily  car- 
EDITOR  at  PUBLISHER 


l  ied  187,000  lines  of  advertising, 
including  nine  pages  of  classi¬ 
fied.  Very  little  advertising  was 
of  the  congratulatory  nature. 

The  Journal  kicked  off  with 
a  paid  city  zone  circulation  of 
54,392  and  the  total  grew  to 
64,322  distribution  which  was 
confined  to  the  city  zone  except 
for  4,000  mail  subscriptions  in¬ 
cluded  in  the  total.  This  type 
of  distribution  will  not  be  en¬ 
couraged.  Distribution  will  be 
extended  to  a  three-county 
metro  area  later. 

District  circulation  managers 
have  been  assigned  28  trucks  for 
delivery  of  papers  to  920  car¬ 
riers.  A  bulldog  edition  will  lie 
out  at  11  p.m.  and  the  final  edi¬ 
tion  will  come  off  the  eight-unit 
Goss  Urbanite  press  at  4  a.m. 

Mr.  Rowten  said  the  Saturday 
final  will  be  in  the  nature  of 
a  “weekender.”  The  Journal 
will  not  print  on  Sunday. 

Mr.  Rowten  said  that  with  an 
area  population  of  700,000  and 
153,000  homes  in  the  city  zone, 
the  immediate  circulation  target 
is  120,000,  which  is  approxi¬ 
mately  press  capacity  at  this 
time. 

The  Journal  has  an  editorial 
staff  of  35.  Advertising  per¬ 
sonnel  numbers  32,  with  a  10- 
woman  classified  phone  room 
plus  outside  solicitors. 

$2  Million  to  Start 

Mr.  Rowten  estimated  that 
cost  of  putting  the  newspaper  on 
the  street  was  just  under  $2 
million.  A  new,  two-story  black 
brick  building  with  gold  trim 
represents  about  a  $750,000  in¬ 
vestment. 

Birth  of  the  Journal  climaxed 
a  six-year  study  of  the  feasi¬ 
bility  of  starting  another  daily 
in  Oklahoma  City  by  William  P. 
Atkinson,  editor  and  publisher. 
Mr.  Atkinson,  a  Democrat  who 
ran  unsuccessfully  for  Okla¬ 
homa  governor,  said  in  a  page 
one  message  that  he  will  not 
again  seek  public  office. 

Mr.  Atkinson,  who  is  the 
developer  of  Midwest  City, 
promised  to  print  the  news  “fac¬ 
tually”,  objectively,  unslanted 
and  not  to  “suit  the  pleasure  of 
the  publisher  and  editors.” 

His  message  noted  that  the 
(Continued  on  page  14) 
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Dallas 

Automation  will  create  new  jobs  in  the  newspaper 
industry  the  International  Mailers  Union  was  told  here 
Aug.  18. 

The  speakei-  was  Albert  N.  Jackson,  president  of  the 
Southern  Newspaper  Publishers  Association  and  vice- 
president  of  the  Dallas  Times  Herald.  He  said  newspapers 
must  lie  printed  with  fewer  jieople  on  the  payroll. 

“Automation,”  he  declared,  “is  no  devil.  It  will  help 
the  industry,  and  the  unions.  As  it  cuts  page  costs,  the 
existing  newspaper  will  print  more  pages,  and  more  news¬ 
papers  will  come  into  existence.” 

The  IMU  is  an  independent  union. 

Token  Paper  Out  Detroit  Papers 
In  Guild  Strike  Closed  40  Days 


Youngstown,  Ohio 

“To  get  tonight’s  newspaper 
come  to  the  office  and  buy  one!” 

A  message  to  that  effect  went 
over  the  air  waves  Wednesday 
as  executives  and  supervisory 
employes  of  the  Youngstown 
Vindicator  worked  feverously  to 
run  off  an  eight-page  edition  and 
thus  preserve  its  record  of  con¬ 
tinuous  publication  since  1868. 

About  3,000  copies  were 
printed  and  many  people  strug¬ 
gled  through  mass  picket  lines 
to  buy  them  over  the  counter. 
The  same  situation  prevailed 
Thursday,  Aug.  20,  and  news¬ 
paper  officials  sought  a  court 
order  to  restrict  the  picketing 
by  union  members. 

The  strike  began  Tuesday 
evening  with  the  walkout  of  110 
Guild  members  from  the  editor¬ 
ial,  classified  and  circulation 
departments  who  are  covered  in 
a  contract.  Members  of  craft 
unions  respected  their  picket 
line. 

The  Guild  and  management 
have  been  negotiating  for  two 
months  in  an  effort  to  arrive  at 
an  agreement  covering  outside 
circulation  distributors.  The 
National  Labor  Relations  Board 
ruled  in  April  that  they  were 
company  employes  rather  than 
independent  contractors. 

In  contention  were  many  is¬ 
sues,  it  was  reported,  but  the 
chief  one  involved  Guild  de¬ 
mands  that  benefits  enjoyed  by 
the  circulation  men  when  they 
were  independent  contractors  be 
continued  along  with  the  bene¬ 
fits  of  unionization. 

The  Vindicator  circulation  is 
101,830  daily  and  157,089  Sun¬ 
day. 


Detroit 

For  40  days  and  40  nights  no 
copies  of  the  Detroit  Free  Press 
or  Detroit  News  have  been 
available  to  readers. 

Before  the  suspension  of  pub¬ 
lication  was  forced  by  a  walk¬ 
out  of  pressmen,  plate  handlers 
and  paper  handlers  on  July  13, 
about  1,214,000  copies  of  the 
morning  and  evening  papers 
were  sold  daily. 

Detroiters  have  been  relying 
mostly  on  broadcast  news,  a 
small  flow  of  papers  from  out- 
of-town  and  suburban  dailies 
and  weeklies.  Michigan  is  com¬ 
ing  up  to  its  primary  elections 
Sept.  1  and  most  voters  don’t 
know  what  district  they’re  in 
because  there  has  been  a  rear¬ 
rangement  and  limited  means  of 
communication. 

The  publishers  went  on  tele¬ 
vision  this  week  to  explain  the 
newspaper  blackout  and  to  in¬ 
vite  the  unions  to  sit  down  again 
and  discuss  ways  to  negotiate  a 
settlement. 

Union  officials  immediately 
charged  the  publishers  had 
“filled  the  air  with  a  lot  of  mis¬ 
information.” 

The  strike  of  291  pressmen 
and  150  plate  and  paper  han¬ 
dlers  over  work  rules  and  other 
issues  led  to  the  layoff  of  about 
two-thirds  of  4,100  workers  on 
the  newspapers. 

At  the  News  the  full  editorial 
staff,  except  for  those  normally 
on  vacation  at  this  time,  is  pre¬ 
paring  copy  for  the  day  when 
publication  resumes. 

When  picket  lines  were 
formed  by  the  pressmen  at  the 
Free  Press,  around  5  p.m.  on 
July  13,  no  one  left  the  build- 
(Continued  on  page  14) 
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Warren  Text  For  All 
Probable  By  Sept.  15 


Persons  directly  involved  in 
the  release  of  the  report  of  the 
Warren  Commission  here  this 
week  were  treating  it  with  all 
the  respect  due  radioactive  co¬ 
balt. 

White  House  press  secretary 
George  Reedy  would  only  say 
that  “the  report  hasn’t  reached 
us  yet  but  we  expect  to  make 
it  equally  available  to  all  news 
media.” 

In  the  meantime,  Dorothy  Kil- 
gallen  broke  in  the  New  York 
J oumal- American  a  three-part 
series  quoting  the  testimony  of 
Jack  L.  Ruby,  convicted  murder¬ 
er  of  the  alleged  assassin,  Lee 
Hai^'ey  Oswald. 

She  identified  her  source  as 
being  “close  to  the  Warren 
Commission  in  Washington.” 

Chief  Justice  Earl  Warren, 
who  heads  the  commission  that 
has  been  investigating  the  assas¬ 
sination  of  President  Kennedy 
in  Dallas  last  Nov.  22,  and 
others  interviewed  Ruby  in  his 
Dallas  jail  cell  on  June  7. 

Confidential  Text 

The  Dallas  Times  Herald  re¬ 
ported  this  week  that  Ruby  told 
Justice  Warren,  “I  wanted  to 
take  the  stand  and  tell  every¬ 
thing.”  This  was  contained  in 
the  “confidential”  transcript  of 
the  interview  which  Miss  Kil- 
gallen  obtained.  The  Hearst 
newspaper  in  New  York  copy¬ 
right^  her  story. 

During  the  interview  Ruby 
asked  to  take  a  lie  detector  test. 
This  was  later  conducted  and 
the  verbatim  question-and-an- 
swer  session  was  reported  by  the 
Times  Herald 

Several  weeks  ago  the  Dallas 
Morning  News  published  the 
texts  of  excerpts  from  Oswald’s 
diary  which  had  been  given  to 
the  commission. 

As  early  as  last  December  it 
became  known  that  the  FBI  and 
other  authorities  had  concluded 
that  Oswald  was  the  solitary 
and  unaided  assassin  and  there 
have  been  numerous  stories  that 
the  commission  report  will  sub¬ 
stantiate  this  finding. 

One  news  source  told  E&P 
that  the  “raw”  report  is  in  the 
hands  of  various  officials  but  he 
warned  that  it  still  is  being 
checked  “for  accuracy”  and  pub¬ 
lication  of  the  present  contents 
“could  involve  a  lot  of  legal 
trouble.” 

Best  guess  as  of  now  is  that 
the  report  first  will  be  made 
available  by  the  White  House  at 
noon,  Saturday,  Sept.  15,  for 
release  at  8  a.m.  (both  times 
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Eastern  Standard)  on  the  fol¬ 
lowing  Monday. 

William  L.  Beale,  head  of  the 
Associated  Press  Bureau  says: 

“As  soon  as  it  (the  report) 
is  available  to  anybody  we  want 
it.” 

Echoing  his  feeling,  Julius 
Frandsen  says  for  United  Press 
International : 

“We’re  making  every  repre¬ 
sentation  (to  the  White  House) 
to  have  it  released  to  everybody 
at  the  same  time.” 

J.  Lee  Rankin,  chief  counsel 
for  the  commission,  has  been 
working  on  a  proposal  that  news 
media  would  enter  into  “special 
contracts”  guaranteeing  secur¬ 
ity  against  pre-release  if  the 
report  is  made  available  to  them 
several  days  before  its  general 
distribution. 


Roger  Maris  has  gone  to  bat 
against  United  Press  Interna¬ 
tional  over  a  story  it  wrote  on 
how  the  highly  sensitive  right- 
fielder  for  the  New  York 
Yankees  mimicked  the  unortho¬ 
dox  batting  stance  of  the  rookie 
San  Francisco  Giant  outfielder, 
Jesus  Alou. 

Reichbart  &  Reichbart,  attor- 
nies  representing  the  home  run 
“king”  filed  a  $550,000  libel 
complaint  August  18  in  the  New 
York  Supreme  Court  claiming 
UPI’s  article  on  July  11,  1964 
was  false  and  done  with  the 
“intent  of  disgracing  plaintiff, 
to  injure  his  reputation,  and  to 
expose  him  to  public  hatred,  con¬ 
tempt,  scorn,  ridicule,  obloquy 
and  shame.” 

The  story  in  question  appeared 
as  follows: 

“Now  it’s  Jay  Alou’s  turn  to 
laugh. 

‘“The  21  year-old  outfielder  of 
the  San  Francisco  Giants  and 
brother  of  Felipe  and  Matty 
Alou  provoked  gales  of  laughter 
when  some  major  leaguers  got 
their  first  glimpse  of  his  batting 
stance. 

“When  Roger  Maris  fir.st  .saw 
the  kid  at  the  plate  he  laughed 
out  loud,  grabbed  a  bat  and  went 
dancing  around  the  Yankee 
dressing  room  mimicking  Alou’s 
fidgety,  unorthodox  stance. 
Maris,  in  Jay’s  fashion,  held  a 
bat  straight  up  behind  his  right 
ear  and  waved  it  in.  a  circle 
while  rotating  his  neck. 


The  idea,  Mr.  Rankin  ex¬ 
plained,  was  to  allow  reporters 
time  to  prepare  stories  for  si¬ 
multaneous  release  with  the  re¬ 
port,  which  is  exiiected  to  run 
about  500  pages  with  many  doc¬ 
uments  and  exhibits  in  a  sup¬ 
plement. 

Reacting  unfavorably  to  the 
plan.  Miles  H.  Wolff,  executive 
editor  of  the  Greensboro  (N.C.) 
Record  and  News,  said:  “If 
the  government  plans  to  release 
this  report  in  advance  to  one 
group,  it  is  shocking.  It  is  per¬ 
fectly  ridiculous  to  try  to  figure 
how  the  gov'emment  can  do  this 
with  a  report  paid  for  by  all 
the  taxpayers.” 

Mr.  Wolff  is  president  of  the 
.American  Society'  of  Newspaper 
Editors  but  he  said  he  spoke  only 
for  himself. 

Paul  Miller,  president  of  the 
Associated  Press  and  of  the 
Gannett  Newspapers,  said :  “The 
As.sociated  Press  is  opposed  and 
will  continue  to  be  opposed  to 
anything  other  than  simultane¬ 
ous  release  of  the  report  to  all.” 


“Jay  realizes  he’ll  never  hit 
a  fraction  of  the  home  runs 
Maris  has,  but  he  figures  he’ll 
top  the  Yankee  slugger  and  a 
majority  of  the  other  big 
leaguers  with  his  average. 

“Yesterday  Jay  became  the 
first  National  Leaguer  in  4  years 
to  rap  out  6  hits  in  six  at  bats 
as  the  Giants  pummeled  the 
Cub.s,  10-3.” 

Meanwhile,  UPI’s  attorneys, 
DeWitt,  Nast  and  Diskin,  moved 
for  a  dismissal  contending  that 
the  “the  publication  is  innocuous 
on  its  face  and  is  not  susceptible 
of  any  defamatory  meaning  in 
so  far  as  plaintiff  is  concerned.” 

UPI  cited  two  case  rulings — 
Oma  vs.  Hillman  Periodicals  and 
Hoeppner  vs.  Dunkirk  Publish¬ 
ing  Co. — that  say  one  engaging 
in  a  public  field  may  not  com¬ 
plain  of  comment  as  criticism 
unless  he  is  in  fact  falsely  ac¬ 
cused  of  wrongdoing,  and  that 
sport  contests  cannot  be  dis¬ 
associated  from  public  criticism, 
hero  worship  and  excuses  for 
defeat. 

UPI  also  brought  up  the  point 
that  if  the  present  article  could 
be  construed  as  per  se  defama¬ 
tory,  then  news  media  could  not 
safely  publish  anything  about 
the  activities  and  attitudes  of 
any  public  figure  and  this  would 
be  contrary  to  the  American 
tradition  of  a  free  press.  Argu¬ 
ments  on  the  dismissal  motion 
will  be  heard  September  3. 


Bantam  Brooks  is  plaiuiing  to 
bring  out  the  i-eport  in  paper¬ 
back  edition  immediately  after 
its  release.  This  will  .  ontain 
special  material  supi)lie(l  by  the 
New  York  Times  and  :tn  intro¬ 
duction  by  Harrison  1..  Salis¬ 
bury  of  the  Times,  i)lus  a  32- 
page  picture  section.  It  will  be 
priced  at  $1  a  copy. 

• 

Presidential 
Support  Poll 
In  the  Works 

Ballots  in  the  Editok  &  Pub- 
LISHEK  poll  on  editorial  support 
for  Presidential  candidates  are 
going  in  the  mail  this  week  to 
publishers  of  all  dailies  in  the 
United  States. 

E&P  has  made  this  checkup 
on  editorial  support  of  the  ma¬ 
jor  candidates  every  four  years 
since  1932.  The  first  tabulation 
of  replies  is  expected  to  l)e  ready 
for  publication  early  in  October. 
A  second  checkup  is  then  made 
and  the  final  tabulation  pub¬ 
lished  just  before  the  Election. 

The  ballot  contains  Iwxes  to 
be  marked  for  Goldwater,  John¬ 
son,  Independent  or  Undecided. 

A  few  newspapers  have  al¬ 
ready  declared  their  choices  for 
this  year.  The  Binghamton 
(N.  Y.)  Sun-Bulletin,  founded 
in  1822,  said  it  would  support 
the  Democratic  nominee  for  the 
first  time  in  its  history. 

David  Bernstein,  the  editor 
and  president  of  Bernstein  & 
Milligan  Inc.,  publishers,  de¬ 
clared  in  an  editorial,  “we  can¬ 
not  accept  the  ideas,  the  philoso¬ 
phy  or  the  purposes  of  Senator 
Barry  M.  Goldwater.” 

Tw’o  dailies  in  Vermont  also 
came  out  for  President  Johnson. 
The  Rutland  Herald  said  it  had 
supported  every  GOP  candidate 
from  Lincoln  to  Nixon.  The 
Montpelier  Times-Argus,  re¬ 
cently  purchased  by  the  Herald, 
noted  that  it  had  always  backed 
Republican  candidates. 

The  weekly  Butler  County 
American  at  Hamilton,  Ohio, 
published  by  a  Negro,  Alvin  D. 
Smith,  announced  its  “enthusi¬ 
astic”  endorsement  of  Senator 
Goldwater. 

• 

lOc  and  7c  in  P.M. 

Chicago 

The  Chicago  Daily  News 
raised  its  price  from  7c  to  10c  a 
copy  this  w'eek  but  held  the 
Saturday  weekend  edition  at  15c. 
The  Chicago’s  American  re¬ 
mained  at  7c  in  the  afternoon. 
The  morning  Sun-Times  and 
Chicago  Tribune  went  to  10c 
several  w'eeks  ago. 
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Roger  Maris  Sues  UPI 
For  Making  Fun  of  Him 


Goldwater’s  Press 
Aide:  Paul  Wagner 


H’'  Pat  Munroe 


FAMILY  MAN  is  Paul  Wagner,  Senator  Goldwafer's  campaign  press 
secretary,  but  he'll  be  going  on  the  road  a  lot  and  won't  see  much  of 
his  wife,  Kathryn,  and  their  children,  Donald,  Linda,  and  Jean. 


happy  to  talk  to  you  if  you  can  His  family 
come  over.”  wife,  Kathryi 

His  office  is  part  of  a  newly-  Sidney,  Neb.) 

1  “Press  Lounge”  (those  dren,  Jean,  II 
the  words  printed  on  the  enter  college) 
door)  at  Republican  National  Don,  8. 
Headquarters.  The  door  also  con¬ 
tains  the  words:  “Press  Only.” 

Mr.  Wagner’s  father,  H.  N.  i-| 

_ ^ _  ^  Wagner,  was  editor  of  a  country  l..F0IIlOCr4 

pool”  of  only  weekly — the  Homer  Star.  He  , 


in  his  voice  as  he  answered  an  Plane  Idea  Is  New 

inces.sant  stream  of  phone  calls  effort  to  carry  a  large  opened 

and  alternately  talked  with  visit-  group  of  newsmen  on  the  same  are  1’ 

plane  with  the  candidate  is  a 
^  have  to  work  con-  departure  in  campaign  poli- 

stantly,  he  says,  “getting  all  I  During  the  ’60  campaign, 

can  done  in  the  time  before  jgj.  example,  newsmen  normally 
the  elation.  traveled  on  a  separate  plane  (ex- 

He  displayed  only  mild  inter-  ggpt  for  a  small  “i  / 
est  when  we  spoke  of  running  ^  few  men)  other  than  the  can-  died  in  1937. 
his  oiTice  phone  in  ^  story  (Area  didate^s  Onlv  on  loner  hauls  did  n 

Code  202-628-6800  (x)  431)  and  ^  large  number  discover  them- 

not  much  more  w’hen  we  told  him  selves  on  the  same  plane  with  Paul  worked  as  a  police  re- 
wewere  pnntmg  his  home  phone  Nixon  or  Mr.  Kennedy.  porter  on  the  Lincoln  Journal 
(same  code-bOuth  o-8987).  situation  is  complicated  at  the  time  he  was  also  attend- 

■83,360  Per  .Seal  White  House  plane,  too,  jng  the  University  of  Nebraska. 

because  it  will  have  less  room  Ray  Lahr,  now  with  UPI’s 
Ed  Nellor,  deputy  press  aide  for  new.smen  than  Goldwater’s  Washington  bureau,  hired  him 
at  Goldwater  headquarters,  said :  machine  and  probably  will  be  for  UPI  in  January,  1940,  and 
“Vice  President  Nixon  wound  up  crowded  with  dignitaries.  The  he  worked  in  both  Omaha  and 
with  a  deficit  of  $300,000  on  the  President  also  may  follow  his  Lincoln. 

press  plane  in  1960.  recent  procedure  of  traveling  in  in  World  War  II,  Mr.  Wagner 

“We  want  to  avoid  that  situa-  the  smaller  “Jet  Star”  instead  was  a  Navy  pilot  on  anti-sub- 
tion  this  year,”  he  said.  “We’ll  of  the  larger  plane  at  his  dis-  marine  duty  out  of  South  Amer- 
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Big  Souvenir 
Issue  Greets 
Democrats 


Atlantic  Cm',  N.J. 

The  Democrats  are  comiiif?  to 
town  and  the  Atlantic  City 
Pressi  (daily  and  Sunday)  is 
giving  the  first  official  greeting. 

Some  65,000  “1964  Demo¬ 

cratic  Souvenir  Edition”  copies 
rolled  off  the  presses  Aug.  11 
and  promptly  went  into  the 
mails. 

On  the  receiving  end  were 
5,200  delegates  and  alternates 
and  others  in  the  party’s  heir- 
archy  throughout  the  50  states, 
the  Virgin  Islands,  Puerto  Rico 
and  Guam. 

A  whale  of  a  package,  the 
94-page  eiiition  will  be  folded 
into  the  Sunday  Press  of  Aug. 
23  (the  day  before  the  Demo¬ 
cratic  National  Convention  op¬ 
ens). 

It  includes  biogs,  maps,  lively 
copy  about  sun-and-fun  in  the 
resort,  where-to-go,  what-to-do 
and  what-to-expect  features,  and 
even  the  words  and  music  to 
the  “Happy  Democrats  Are  We” 
convention  song  by  Bob  Suffer. 

The  souvenir  Ixmanza  includes 
an  18-page  slick  magazine  com¬ 
piled  by  NBC  News  which 
is  certainly  “Huntley-Brinkley 
comprehensive”  throughout. 

Paul  Learn,  souvenir  edition 
editor,  contacted  23  Democratic 
governors  for  stories  and  got 
stories  from  all  of  them  (23 
bylines  more  for  the  edition). 
He  worked  in  close  liaison  with 
New  Jersey  Gov.  Richard  J. 
Hughes  and  State  House  depart¬ 
ments  in  Trenton  for  round-up 
stories  about  the  state,  its  his¬ 
tory,  its  attractions  and  its 
plans  as  host. 

Under  an  eight-column  head 
is  a  story,  “It’s  No  Surprise 
the  Democrats  Picked  Atlantic 
City,”  by  Atlantic  City  Press 
Bureau  Director  Lou  Cunning¬ 
ham. 

The  red,  white  and  blue  three- 
color  processed  front  page  is 
rimmed  with  the  sketched  por¬ 
traits  in  oval  frames  of  the  11 
Democratic  presidents. 

• 

Inaugural  Sponsor 

National  Broadcasting  Com¬ 
pany  contracted  this  week  with 
Eastern  Air  Lines  for  exclusive 
sponsorship  of  its  coverage  of 
the  Presidential  Inauguration 
next  Jan.  20.  The  package,  re¬ 
portedly  priced  at  $500,000,  was 
negotiated  by  Floyd  D.  Hall, 
Eastern’s  president,  and  Robert 
E.  Kintner,  NBC  president,  with 
Young  &  Rubicam  as  the  adver¬ 
tising  agency. 


Politics  Within 
Limits  Favored 

San  Diego,  Calif. 

Political  activity  by  Copley 
Newspapers’  staffers  is  com¬ 
mendable,  but  there  are  limits  to 
participation,  says  James  S. 
Copley,  chairman  of  the  news¬ 
paper  organization’s  board. 

Directors  of  The  Copley  Press 
have  a  long-e.stablished  rule 
which  allows  employes  to  do 
volunteer  political  work  but  spe¬ 
cifically  prohibits  “moonlight¬ 
ing,”  he  pointed  out. 

The  intent  is  clear,  Mr.  Cop¬ 
ley  said.  Newspapers  do  not  in¬ 
dorse  candidates  because  of 
favors  offere<l.  Neither  should 
emjiloyes  put  the  newspaper  in 
a  position  that  it  appears  a  poli¬ 
tical  party  or  candidate  is  at¬ 
tempting  to  buy  support,  he  said. 
• 

Publisher  Ritlder 
Gets  Navy  Citation 

Washington 

Herman  H.  Ridder,  publisher 
of  the  Lony  Bench  (Calif.)  In¬ 
dependent  and  Press-Teleyram, 
was  given  the  Navy’s  meritori¬ 
ous  public  service  citation  re¬ 
cently  by  Secretary  of  the  Navy 
Paul  H.  Nitze. 

The  presentation  was  made  at 
the  Pentagon.  Mr.  Nitze  com¬ 
mended  Mr.  Ridder  for  his 
“great  service  to  the  Navy”  over 
the  past  12  years. 

The  citation  w’as  given  “for 
outstanding  editorials  and  other 
writings  in  support  of  Naval 
and  Marine  Corps  activity  in  the 
Long  Beach  area.” 


Vote  Service 
Will  Report 
On  Congress 

Reporting  the  votes  in  435 
contests  for  House  seats  has 
been  added  to  the  assignments 
of  the  jiarticipants  in  Network 
Election  Service  in  November. 

Originally,  NES  was  formed 
to  gatlier  the  results  in  the 
Presidential,  Gubernatorial  and 
Senatorial  elections  in  the  50 
.states  and  the  District  of  Colum¬ 
bia. 

.4P  and  UPI  are  cooperating 
with  ABC,  CBS  and  NBC  vote¬ 
gathering  forces  in  NES.  Mo.st 
of  the  vote-reporting  will  be 
done  at  the  precinct  level.  The 
returns  will  be  flashed  to  a 
central  tabulating  point  in  New 
York  and  running  totals  will  be 
made  available  to  each  news 
.service  simultaneously. 

NES  executives  estimate  they 
will  have  150,000  people  in  the 
field  to  cover  the  177,000  elec¬ 
tion  precincts.  The  operational 
staff  also  includes  15,000  edi¬ 
tors,  tabulators  and  supervisors. 

Poll  Closing  Proposals 

As  of  this  week,  NES  man¬ 
agers  .said  they  were  not  too 
concerned  with  the  proposals 
that  are  before  Congress  to  re¬ 
strict  the  publication  of  election 
results  until  the  polls  have  been 
closed  all  over  the  country. 

A  check  of  poll  closing  times 


showed  a  range  from  i  p.m.  I 
Tuesday,  Nov.  3,  to  ’  a.m.  I 
Wednesday,  Nov.  4,  in  '.astern  I 
Standard  'Time.  The  la.<t  votes  I 
would  be  cast  in  the  remote  * 
corners  of  Alaska  win  re  the 
polls  close  at  8  p.m.  hxal  time. 

U.S.  Senator  Pierre  Salinger 
(D-Calif.)  has  proposed  that 
Congress  go  on  record  in  a  reso¬ 
lution  as  opposing  the  broadcast 
or  publication  of  electronic  vote 
projections  until  balloting  has 
ended.  The  resolution  would  not 
l)e  binding  but  would  apply  to 
this  year’s  elections  and  “until  ; 
Congress  deals  with  the  prob- 
U‘m.” 

The  “problem”  is  that  West 
Coa.st  voters  may  be  influenced 
by  the  reports  of  trends  in  the 
eU'ction  based  on  balloting  in  the 
Ea.st  and  Midwest. 

.\  ‘(>ruwiiig  Concern’ 

A  bill  to  ban  the  release  of  | 
incomplete  election  returns  has 
been  filed  by  U.S.  Senator  Wins¬ 
ton  L.  Prouty  (R- Vermont).  He 
would  authorize  the  President  ! 
to  determine  the  final  poll-closing 
hour  every  four  years. 

U.S.  Senator  Jacob  Javits  | 
(R-New  York)  has  proposed  a 
different  attack  on  the  infor-  [ 
mational  problem.  He  is  asking  E 
for  legislation  that  would  have 
all  polling  places  close  at  the  • 
same  time  on  presidential  elec-  f 
tion  day. 

He  declared  there  was  “a  , 
growing  concern”  over  the  ef¬ 
fects  on  voters  of  computers  and 
the  projection  of  early  results 
before  the  polls  close  in  some 
states. 

• 

Senate  Vote  Kills  ! 

Great  Debate  on  tv 

Washington  | 

The  debate  in  the  Senate  was 
hot  and  bitter,  but  in  the  end  all 
it  accomplished  was  a  practical 
veto  on  the  “Great  Debate”  in 
the  Presidential  campaign. 

By  a  vote  of  44  to  41  the  Sena¬ 
tors  tabled  a  proposal  to  suspend 
the  equal-time  provisions  of  the 
Federal  Communications  Act. 
Thus  the  broadcasting  industry  { 
will  be  hobbled  by  Section  315 
w'hich  requires  stations  to  offer 
equal  time  for  all  candidates,  i 
The  “out”  under  the  law  is  for 
radio  and  television  to  work 
within  the  framework  of  news 
programs. 

Supporters  of  President  John¬ 
son  w’ere  blamed  for  killing  the 
equal-time  suspension  measure. 

In  1960,  Congress  suspended 
Section  315  and  made  possible 
the  Kennedy-Nixon  series  of 
debates. 

Senator  Goldwater’s  strate¬ 
gists  are  planning  nationwide  tv 


JUST  WHAT  THE  MAN  SAID— Julius  Duscha  of  the  Washington  Post  viomwaiei  » 

demonstrates  for  Mary  Norris  Munroe  of  E&P's  Washington  bureau  ffists  are  planning  nationwide  tV 
a  new  recording  device  (with  necktie  microphone)  which  he  will  use  in  appearances  for  him  JUSt  after 
covering  political  campaign  speeches  this  year.  The  device  permits  0*"  just  before  the  President  IS 
immediate  playback  to  supplement  the  reporter's  notes.  on. 
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Paul  Ringler  and  L.  E.  Lewis,  co-authors  of  new  science  series,  "Exploring 
Our  Universe." 


Science  Feature 
In  Comics  Helps 
School  Program 

Oklahoma  City 

A  local  full-color  science 
series,  “Kxplorinsr  Our  Uni¬ 
verse,”  made  its  debut  Aup.  9  in 
the  Sundaif  Oklahoman  comics 
section. 

The  idea  for  the  series  was 
introduced  by  the  city  school 
system  as  a  plan  to  jirint  illus¬ 
trated  science  lessons  to  ffo  along 
with  the  science  series  appearing 
on  Channel  13,  educational  TV 
station. 

Authors  of  the  new  series  are 
Paul  Ringler,  city  television  art 
director  and  teacher,  and  L.  E. 
Lewis,  .science  consultant  for 
city  schools. 

A  total  of  41  separate,  full- 
color  jianels  will  appear  each 
Sunday,  Each  panel  will  tie  in 
with  the  science  lesson  appearing 
on  television  that  particular 
week. 


Hal  Lebitvitz  Fills 
Sports  Editor’s  Spot 

Cleveland 
Six-foot-three  Hal  Lebovitz, 
who  has  conducted  the  “Ask  Hal 
the  Referee”  column  since  1960, 
is  the  Plain  Dealer’s  new  sports 
editor.  He  succeeds  Gordon  Cob- 
bledick,  who  has  retired. 

Mr.  Lebovitz,  a  scholastic  and 
collegiate  athlete  of  some  note, 
started  out  to  be  a  teacher  of 
mathematics  and  chemistry.  He 
began  writing  copy  for  the  for¬ 
mer  Clci’eland  News  when  he 
was  a  coach  at  Euclid  Central 
High.  A  few  days  after  the 
News  was  sold,  he  joined  the 
Plain  Dealer  staff. 

“Cobby,”  a  sports  writer  for 
40  years,  is  going  to  do  a  couple 
of  shows  on  television. 


Ringler  and  Lewis,  in  coopera¬ 
tion  with  the  Oklahoma  City 
.school  systems,  provide  the  com¬ 
plete  materials  for  the  new  .sci¬ 
ence  .series.  The  Sunday  Okla¬ 
homan  staff  supplies  art  over¬ 
lays  which  give  color  to  the 
])anels. 

In  addition  to  the  .science 
.series,  .Mr.  Lewis  has  written  a 
science  teachers  manual.  In  co¬ 
operation  with  the  Oklahoma 
City  schools,  the  Oklahoman  is 
making  available  this  98-i)age 
manual  to  all  elementary  sci¬ 
ence  teachers. 


Intrepid  Photographer 
Has  Praise  for  Writer 


The  .scene  was  the  little  i)ort 
town  of  Xeros,  near  the  battle 
zone  on  the  northwest  coast  of 
Cyprus.  Istanbul  Chief  of  Bu¬ 
reau  Hal  McClure  and  Rome 
photographer  Jim  Pringle  were 
driving  through.  McClure  had 
a  small  hunch  that  Turkish 
l»lanes  might  try  to  knock  out  a 
Greek  Cypriot  lioat  in  the  har- 
lK)r. 

They  walked  onto  the  pier 
wh€*re  the  lioat  lay.  Turkish  jets 
suddenly  thundered  over.  Mc¬ 
Clure  dashed  for  a  phone  to  call 
.Alex  Efty  in  Nicosia  who  would 
relay  the  story.  Pringle  ran  to¬ 
ward  the  boat.  As  McClure  be¬ 
gan  dictating  a  story  on  the 
Turkish  overflight,  there  was  a 
big  boom.  It  was  more  than  an 
overflight.  The  jets  were  strafing 
the  vessel.  McClure  looked 
desperately  for  Pringle.  He  had 
vanished.  Where  he  was,  in  fact, 
was  in  a  section  under  the  pier 
taking  pictures  as  the  rockets 
winged  in,  sending  up  great 
spouts  of  water  and  pieces  of  the 
boat  splintering  in  the  air.  Some 
of  the  bullets  were  passing  only 
five  yards  away,  but  Pringle 
kept  taking  pictures. 


CBS  Yankees  May  Win 
Press  Fans  by  Affiliation 


Some  100  newspaper  owners 
around  the  country  suddenly 
found  themselves  sitting  in  the 
Yankees’  dugout  this  week.  They 
were  far  more  than  mere  spec¬ 
tators  at  the  baseball  game 
which  Columbia  Broadcasting 
System  was  playing. 

These  publishers  were,  in  fact, 
silent  partners  in  the  deal  by 
which  CBS  Inc.  will  acquire  an 
80%  interest  in  the  New  York 
Yankees  baseball  club  for  $11.2 
million  on  Nov.  2.  They  hold 
network  affiliation  contracts  with 
CBS  for  61  radio  stations  and  90 
television  stations.  In  some  in¬ 
stances  the  same  publisher  has 
both  radio  and  tv  stations  in  the 
CBS  lineup. 

Affiliation,  a  CBS  executive 
explained,  gives  the  station 
owners  a  say  in  network  opera¬ 
tions,  up  to  a  point,  but  not  a 
voice  in  the  management  of  cor¬ 
porate  CBS. 

Sports  writers  had  a  genuine 
field  day  with  the  news  of  the 
CBS  “buy”  into  Big  League 
baseball  and  stories  of  Congres¬ 
sional  interest  in  the  deal  made 
page  one.  The  storm  was  not 
likely  to  subdue  for  some  time. 


While  this  was  the  first  move 
by  a  nationwide  broadcaster  to 
jiurchase  a  major  sports  attrac¬ 
tion,  it  was  not  overlooked  by 
new.smen  that  Roy  Hofheintz,  a 
station  owner,  is  president  of  the 
Houston  Colt  45s  in  the  National 
League. 

Others  with  broadcasting  in¬ 
terests  who  own  “pieces”  of  ball 
clubs  are  John  E.  Fetzer  (De¬ 
troit  Tigers),  Gene  Autry  (Los 
Angeles  Angels),  Bob  Hope 
(Cleveland  Indians)  and  Bing 
(irosby  (Pittsburgh  Pirates). 

The  announcement  by  William 
S.  Paley,  CBS  chairman,  which 
followed  news  reports  by  several 
hours,  stated  that  Daniel  R. 
Topping  Sr.  and  Del  Webb  would 
continue  in  the  Yankee  owner¬ 
ship  with  20%  interest  and  as 
the  top  officers  on  five-year  con¬ 
tracts.  CBS  will  have  an  option 
to  purchase  their  interest  in  that 
period. 

“In  acquiring  a  major  interest 
in  the  New  York  Yankees,”  Mr. 
Paley  said,  “CBS  is  expressing 
its  confidence  that  baseball  will 
be  of  growing  importance  on  the 
sports  scene  in  Ai.-ierica.” 


FLEES  AIR  ATTACK — Crewman  of 
Greek  Cypriot  gunboat  anchored 
in  Xeros  Harbor  in  Cyprus  jumps 
overboard  Aug.  8  during  an  air 
raid.  The  photo  was  made  by 
James  Pringle,  AP  photographer. 

Pringle  felt  compelled  to  turn 
from  cameras  to  a  typewriter 
after  the  raid.  He  wrote  the  AP 
London  headquarters  that  he  felt 
obliged  to  put  in  a  word  of  praise 
for  McClure:  “Hal  took  an 
awful  lot  of  chances  and  was 
stuck  in  a  ditch  for  20  minutes 
while  the  Turkish  planes  at¬ 
tacked.  It’s  so  nice  to  work  with 
a  correspondent  of  his  type  and 
.so  helpful  to  the  photographer 
with  whom  he’s  working.  And 
he  takes  it  all  with  a  smile.” 

Jim  Pringle  is  a  veteran  of 
numerous  wars  and  revolutions. 
A  product  of  Galway,  Ireland, 
he  joined  the  AP  in  London  in 
1943.  His  first  pictures  were  of 
the  London  Blitz. 

Hal  McClure  is  formerly  of 
the  Los  Angeles  and  New  York 
AP  bureaus. 

• 

Early  Bird  Hoyt 

Washington 

President  Johnson  jokingly 
complained  to  newsmen  this 
week  that  a  newspaper  pub¬ 
lisher  got  him  up  early  in  the 
morning.  He  named  Palmer 
Hoyt,  of  the  Denver  Post,  in 
reporting  how  the  publisher  had 
been  an  overnight  guest  at  the 
White  House  prior  to  a  meeting 
of  the  Community  Relations  Citi¬ 
zens  Committee. 
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ITU  Support  Pledged 
To  Toronto  Printers 


Toronto 

Stories  in  Toronto’s  three 
daily  newspapers  were  keeping 
readers  fully  informed  of  the 
developments  in  the  printers’ 
strike  but  none  indicated  this 
week  that  a  settlement  was  in 
view'. 

The  Star,  the  Telegram  and 
the  Globe  and  Mail  have  been 
publishing  big  papers  ever  since 
the  printers  and  their  fellow’ 
members  of  the  mailers’  union — 
about  680  in  all — walked  off  their 
jobs  July  9. 

Full  ITU  Support 

Robert  McCormack,  president 
of  Toronto  Typographical  Union, 
returned  here  from  Colorado 
Springs,  where  he  conferred 
with  ITU  officers,  and  said  the 
international’s  president,  Elmer 
Browm,  had  promised  “substan¬ 
tial  support’’  to  the  locals  in 
their  fight  for  a  new’  contract. 
ITU  will  send  a  strike  director 
here. 

While  Louis  Fine,  the  chief 
conciliation  officer  for  Ontario, 
explored  the  possibility  of  new 
talks  on  issues  raised  by  the 
publishers,  many  replacements 
were  being  hired  on  the  news¬ 
papers.  The  exact  number  w’as 
not  announced  and  the  employ¬ 
ment  drive  touched  off  several 
incidents  on  the  picket  lines. 

A  score  or  more  printers  were 
believed  to  have  returned  to 
work  at  the  papers. 

Police  arrested  five  printers 
and  charged  them  w’ith  causing 
a  disturbance  when  two  men 
from  out  of  town  left  the  Tele¬ 
gram  building  after  applying 
for  work  in  response  to  “printers 
wanted”  ads  which  have  been 
running  in  papers  all  over 
Canada. 

Won't  Handle  Job  Ad 

In  Vancouver,  union  printers 
at  Pacific  Press  Ltd.  refused  to 
handle  the  job  ads,  claiming 
they  were  “material  from  an 
unfair  employer.”  The  officers  of 
local  226  ITL'  maintained  the 
contract  with  Pacific  Press 
gives  the  union  the  right  to  de¬ 
cide  what  material  it  may  refuse 
to  handle. 

Members  of  the  Newspaper 
Guild  and  of  other  craft  unions 
have  continued  to  cross  the 
picket  lines  but  four  of  tbe 
unions  conveyed  to  publishers 
this  week  texts  of  various  resolu¬ 
tions  expressing  concern  over  the 
printers’  jobs. 

Representatives  of  the  guild, 
pressmen,  stereotypers  and  en¬ 


gravers  .said  it  was  felt  that 
actions  by  the  newspapers  were 
aimed  at  destruction  of  the  typo¬ 
graphical  union.  All  of  the 
unions  called  on  the  publishers 
to  reopen  negotiations  and  to 
modify  their  jjosition  on  clauses 
that  have  prevented  a  contract 
settlement. 

The  original  issue  of  manning 
of  composing  room  computers 
by  union  printers  was  resolved 
two  weeks  ago,  according  to  an 
announcement  by  the  conciliator, 
but  tbe  publishers  revived 
several  old  issues  including: 
elimination  of  “bogus”  typeset¬ 
ting,  unre.stricted  use  of  new 
processes  and  equipment  in  re¬ 
turn  for  a  guai'antee  to  present 
employes  against  automation 
layoffs,  and  removal  of  foremen 
and  their  assistants  from  the 
bargaining  unit. 

Fight  fur  Computer  Jobs 

The  ITU  officers  had  rejected 
a  proposed  clause  on  computer 
jurisdiction,  acceptable  to  the 
local  union,  three  times  prior  to 
the  walkout.  The  conciliation 
agreement  left  the  question  of 
manning  of  the  computer  con¬ 
sole  open  for  future  negotiation 
after  the  newspapers  had  had 
some  experience  in  operating  the 
new  system  for  punching  tape. 
The  computers  were  to  be  used 
also  for  business  office  purposes. 

In  a  message  to  delegates  to 
the  forthcoming  annual  conven¬ 
tion  of  the  ITU  in  Honolulu, 
Sept.  6-10,  President  Brown  de¬ 
clared  the  union  will  fight  hard 
to  gain  jurisdiction  over  the 
computer  console  functions  and 
programming  for  typesetting 
and  mailroom  operations. 

Mr.  Brown  declared:  “Once 
the  operation  is  installed,  and 
the  union  robbed  of  key  com¬ 
puter  operations,  the  next  step 
will  be  to  program  and  produce 
ad  copy  and  by  photographic 
devices  compose  complete  ads. 
From  that  operation  it  is  a  short 
step  to  composing  and  assemb¬ 
ling  complete  pages.  Too,  the 
rapid  print-out  of  lists  for  mail¬ 
ing  and  the  use  of  electronic 
devices  to  perform  mailing  in  a 
twin-computer  operation,  is  de¬ 
signed  to  eliminate  the  jobs  of 
.skilled  ITU  members.” 

Guild  Slays  at  Work 

The  Telegram  unit  of  the 
guild,  with  600  members,  reaf¬ 
firmed  its  intention  of  fulfilling 
its  contract  and  declared  it  has 
no  intention  of  “engaging  in  any 
unlawful  strike  against  the 


Toronto  Telegram.”  About  14 
members  of  the  unit  have  been 
respecting  the  printers’  picket 
lines.  An  option  is  allowed  in  the 
Telegram  contract. 

This  action  followed  a  noisy 
general  meeting  of  Toronto 
Newspaper  Guild  which  was 
closed  to  reporters  after  the 
president.  Jack  Dobson,  voted  to 
break  a  177-177  tie  on  the  ques¬ 
tion  of  making  it  an  open  meet¬ 
ing. 

Speakers,  including  William 
J.  Blatz  of  the  American  News¬ 
paper  Guild,  made  it  clear  that 
contracts  require  members  to 
continue  working.  Strike  votes 
may  be  taken  only  at  unit  meet¬ 
ings  but  any  such  action  now 
would  be  illegal  under  the  con¬ 
tracts,  Mr.  Dobson  advised. 

In  tbe  Telegram’s  case,  mem¬ 
bers  must  decide  on  an  individ¬ 
ual  basis  whether  they  want  to 
honor  the  picket  lines.  They 
have  that  right  without  fear  of 
losing  their  jobs,  Mr.  Dobson 
said. 

Collections  are  being  made  at 
the  Star  and  the  Globe  to  help 
the  Telegram  employes  who 
have  stayed  out.  The  guild  is 
paying  them  $15  a  week. 

The  guild  has  a  total  member¬ 
ship  here  of  1,800. 

An  executiv’e-sponsored  mo¬ 
tion,  which  was  defeated  by  128 
to  95,  called  on  the  publishers 
to  withdraw’  their  demands 
which  are  now  on  the  bargain¬ 
ing  table. 

Signs  .Are  Changed 

In  compliance  w’ith  a  court 
order,  the  printers  deleted  “lock¬ 
out”  from  their  placards  and 
walked  instead  with  signs  read¬ 
ing  “No  contract,  no  work.” 
Members  of  non-newspaper 
unions  joined  the  picket  lines 
but  many  had  to  leave  because 
of  the  court  restriction  on  num¬ 
bers. 

Pickets  jeered  on  one  occa¬ 
sion  when  John  Bassett,  pub¬ 
lisher  of  the  Telegram,  left  the 
parking  lot  at  the  wheel  of  a 
Rolls-Royce. 

Strongly  worded  signs  ex¬ 
pressing  union  members’  disdain 
for  strikebreakers  showed  up  at 
various  places  around  town,  par¬ 
ticularly  outside  homes  of 
printers  who  have  returned  to 
w’ork.  These  men  were  described 
in  leaflets  as  “traitors”  to  fellow 
workers  and  “a  blight  on  your 
neighborhood.” 

One  mimeographed  sheet  dis¬ 
tributed  to  several  homes  read: 
“Have  you  noticed  a  strange 
smell  around  here  lately?  Have 
you  wondered  what  caused  it? 
We’ll  tell  you.  Scabs  are  noted 
for  being  malodorous  —  they 
stink  to  high  heaven.  You  have 
one  on  your  street!” 

Meanwhile,  the  papers  are  so 
normal  in  appearance  that  their 


readers  would  never  know  there 
was  any  trouble  with  printers. 
They  read  about  it  in  the  p  ipers. 

Oklahoma  Chy 

(Continued  from  page  9) 

Journal  has  more  than  4,000 
stockholders  who  have  invested 
$2  million  during  the  pa  t  few 
months  in  the  company  that  will 
own  and  operate  the  Journal. 

An  ad  of  W.  P.  “Bill”  Atkin¬ 
son  Enterprises  Inc.,  on  a  .inan- 
cial  page  offered  stock  at  .$2  per 
share. 

Department  heads  listed  on 
the  editorial  page  are  John 
Clabes  and  Rex  Sparger,  asso¬ 
ciate  editors;  Wilbur  Jonnson, 
news  editor,  Mr.  Rowten  and  A. 
M.  Giles,  circulation  director. 

Also  William  Tharp,  a.^sociate 
editor;  Naomi  C.  Lucey,  tele¬ 
graph  editor;  Nick  Seitz,  sports 
editor,  and  Elviretta  Heon, 
women’s  editor. 

Most  of  them  are  Oklahoma 
newspaper  people  with  consid¬ 
erable  experience. 

General  coverage  is  being  sup¬ 
plied  by  United  Press  Interna¬ 
tional  and  the  Washington  Post- 
Los  Angeles  Times  wire  serv¬ 
ices;  features  and  articles  by 
North  American  Newspaper 
Alliance  and  Newspaper  Enter¬ 
prise  Association. 

Automated  equipment  and 
photo-offset  are  production  fea¬ 
tures. 


Detroit 

(Continued  from  page  9) 

ing.  But  the  printers  didn’t  re¬ 
turn  after  their  lunch  break. 
The  next  day  only  members  of 
the  Guild  and  non-union  em¬ 
ployes  reported  for  work. 

Guildsmen  remained  on  the 
payroll  until  the  week  ending 
July  18.  The  day  before  a  bul¬ 
letin  board  notice  said  there  was 
no  longer  any  work  for  them. 
Now  only  a  handful  of  execu¬ 
tives  and  a  labor  reporter  and 
a  political  reporter  are  at  their 
de.sks  every  day. 

There  have  been  no  mediation 
sessions  since  Aug.  7. 

New  Weekly  in  N.Y. 

The  Uptovm  News,  a  weekly 
serving  the  Bronx  and  lower 
Westchester  County,  is  set  for 
publication  beginning  Sept.  16. 
Ed  Nestro,  the  editor,  is  a  for¬ 
mer  police  reporter  and  for  12 
years  worked  for  INS  and  AP. 
He  has  planned  the  Uptown 
News  as  an  offset-printed  pa¬ 
per  which  will  sell  for  3c  a 
copy.  It  will  not  carry  “police, 
fire  or  morbid  news,  nor  will  we 
have  any  obit  and  funeral  ads,” 
he  said. 
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Accolades  and  Offers 
For  ABC-tv  Reporter 


lly  Jean  Tarzian 

T.!m  drivers  refuse  to  take 
tij).^  troid  liiin. 

Snail vvrs  rush  up  to  him  on 
the  .nrcels  and  bless  and  thank 
him. 

Lon;;  lost  relatives  and  old 
classmates  write  him,  wondering 
how  he  is. 

Who  is  this  man  who  is  the 
recipient  of  many  thank-you’s 
from  all  over  the  country  and 
the  world? 

He’s  John  Scali,  American 
Broadcasting  Company’s  diplo¬ 
matic  iK’at  correspondent.  And 
his  storj'  has  overtones  of  a 
James  Bond  thriller.  As  a  matter 
of  fact,  at  a  recent  press  brief¬ 
ing,  Secretary  of  State  Dean 
Rusk  acknowledged  Mr.  Scab’s 
raised  hand  by  saying:  “Oh,  yes. 
Secret  Agent  007,  you  have  a 
question?’’ 

Helped  East  Crisis 

Mr.  Scali  was  instrumental  in 
helping  to  relieve  the  Cuban 
Crisis  in  October,  1962.  His  role 
has  just  been  revealed  in  news 
stories  and  in  Look  magazine  by 
Roger  Hilsman,  former  State 
Department  intelligence  chief 
who  is  a  professor  at  Columbia 
University.  For  almost  two  years 
Mr.  Scali  kept  his  secret — per- 
haiis  the  biggest  scoop  in  his 
career.  He  worked  for  AP  for 
15  years  before  taking  Jim 
Hagerty’s  offer  of  a  job  at  ABC 
in  February  1961. 

In  his  owm  words  on  an  ABC 
News  jirogram,  he  related  the 
beginning  of  the  series  of  inci¬ 
dents  which  has  led  to  his 
renown : 

“I  received  an  urgent  tele¬ 
phone  call  from  a  man  whom  I 
know  to  be  the  chief  of  Soviet 
intelligence  in  the  United  States 
—we’ll  call  him  Mr.  X.  He 
wanted  to  have  lunch  with  me. 

“I’d  already  had  lunch  when 
he  called  but  his  voice  was  so 
urgent  and  insistent  that  I  de¬ 
cided  to  go  immediately.  He 
never  spoke  when  there  was  a 
waiter  around.  After  the  waiter 
had  taken  our  order  he  came 
right  to  the  point  and  said, 
‘War  seems  about  to  break  out, 
something  must  be  done  to  save 
the  situation.’ 

“And  I  said,  ‘Well,  you  should 
have  thought  of  that  before  you 
introduced  the  missiles.’ 

“He  then  .said,  ‘There  might 
be  a  way  out ;  what  would  you 
think  of  a  proposition  whereby 

editor  ac  PUBLISHER 


we  would  promise  to  remove  our 
missiles  under  United  Nations 
inspection,  where  Mr.  Khru¬ 
shchev  would  promise  never  to 
introduce  such  offensive  weapons 
into  Cuba  again?  Would  the 
President  of  the  United  States 
l)e  willing  to  promise  publicly 
not  to  invade  Cuba?’ 

“I  said  that  I  didn’t  know, 
but  I  would  be  willing  to  try  and 
find  out. 

“The  rest  of  the  meal  was 
eaten  in  silence  and  incidentally, 
he  got  my  crab  cakes  and  I 
wound  up  with  his  pork  chop 
but  he  didn’t  notice  it.” 

Mr.  Scali  went  immediately 
to  Mr.  Hilsman  with  the  mes¬ 
sage.  He  in  turn  was  given  a 
message  to  deliver  to  Mr.  X 
which  said,  in  effect,  that  the 
U.S.  might  be  interested  in  such 
a  deal  if  the  Soviets  would 
bring  up  the  matter  in  discus¬ 
sions  with  U.  N.  Ambassador 
Adlai  Stevenson  in  New  York. 

At  the  second  meeting,  Mr.  X 
was  again  so  shaken  that  ac¬ 
cording  to  Mr.  Scali  he  paid  the 
30c  check  for  two  coffees  with 
a  $5  bill  and  didn’t  wait  for  the 
change. 

“The  next  day,”  Mr.  Scali 
continued,  “the  Soviets  de¬ 
manded  that  we  swap  our  mis¬ 
sile  sites  in  Turkey  and  Italy  for 
theirs  in  Cuba.  I  was  told  to 
meet  with  Mr.  X  again. 

“I  took  him  upstairs  to  a 
deserted  ballroom  of  the  Hilton 
Hotel  because  I  was  angry  and 
I  knew  that  I  might  be  raising 
my  voice,  thinking  that  perhaps 
I  had  lieen  used  by  the  Russians 
to  deceive  my  own  country. 

“He  appeared  as  nervous  and 
worried  as  I  was  angry  .  .  .  and 
said  that  the  only  explanation 
for  the  new  demands  was  that 
there  might  have  been  a  delay 
in  Khrushchev’s  receiving  his 
message.  He  swore  that  there 
had  been  no  doublecross,  and 
that  he  and  the  Ambassador 
were  urgently  waiting  word 
from  Khrushchev  at  any  moment 
and  I  must  report  it  immediately 
to  the  highest  American  officials. 

.Salinger  .Surprised 

“I  said  I  didn’t  believe  it;  I 
didn’t  know  if  anyone  else  would 
but  I  typed  out  a  two-page 
single-spaced  memo  and  was 
taken  to  the  White  House  by  a 
side  door  into  the  inner  office 
of  President  Kennedy. 

for  August  22,  1964 


“My  presence  surprised  Pierre 
Salinger,  then  Presidential  press 
Secretary,  who  asked  Mr.  Rusk 
if  it  were  okay.  Mr.  Rusk  re¬ 
plied,  ‘It’s  okay,  he’s  doing  some¬ 
thing  important.’  ” 

Mr.  Scab’s  fourth  meeting 
with  Mr.  X  was  in  a  more  re¬ 
laxed  atmosphere.  The  crisis  had 
passed. 

“When  I  met  with  Mr.  X,”  he 
said,  “he  seemed  for  the  first 
time  halfway  relaxed.  The  ten¬ 
sion  was  gone  and  the  crisis 
seemed  to  be  about  over.  The 
first  thing  he  said  to  me  was, 
‘I’m  under  instructions  to  thank 
you.  The  information  that  you 
provided  Chairman  Khrushchev 
was  most  helpful  to  him  in 
making  up  his  mind  quickly.’ 

President  Kennedy  thanked 
him  and  offered  to  write  a  priv¬ 
ate  memo  on  the  incident  which 
could  be  published  after  a  cer¬ 
tain  period  of  time,  but  Mr. 
Scali  declined  that  offer. 

Today,  Mr.  Scab’s  fellow  Cap¬ 
itol  Hill  reporters  call  him  Mr. 
Secretary  and  his  daughters, 
Donna  16  and  Paula,  15,  call 
him  Mr.  Ambassador. 

To  date  Mr.  Scab  has  re¬ 
ceived  : 

•  500  letters  and  wires, 

•  5  offers  to  write  books, 

•  12  offers  to  write  magazine 
articles, 

•  25  calls  from  Washington 
Embassies  asking  him  to  lunch, 

•  feelers  from  movie  com¬ 
panies, 

•  an  offer  to  do  a  television 
series  (network  not  mentioned), 

•  and  numerous  calls  from 
real  estate  agents  who  thought 
he  might  be  interested  in  pur¬ 
chasing  a  new  home. 

Stunned  by  Acclaim 

He’s  a  bit  stunned  by  all  this 
acclaim  from  public  officials  and 
private  citizens,  but  says  his 
biggest  dividend  has  come  from 
his  two  daughters  because  his 
ability  to  exert  discipline  at 
home  has  improved  remarkably. 

Says  Mr.  Scab:  “Now  they 
listen  to  me!” 

When  strangers  come  up  to 
him  he  tries  to  explain  that  all 
he  did  was  what  they  would  do. 
He  says: 

“I  made  a  split  second  decision 
to  forego  a  reporter’s  inside 
story  for  the  sake  of  my  coun¬ 
try’s  interests  and  incidentally, 
the  interests  of  humanity,  in 
what  could  have  been  a  series  of 
onrushing  events  leading  to  a 
nuclear  holocaust.” 

• 

Don.  Simmons  Dies 

Don  A.  Simmons,  42,  public 
relations  director  of  the  Diners 
Club  since  1950,  died  Aug.  18  of 
a  heart  attack  in  Downey’s  Steak 
House,  New  York  City.  He 
founded  Simmons  and  Associates 
in  1945. 


Boyds  Purchase 
Stock  Interest 
In  4  Weeklies 

New  Brunswick,  N.  J. 

The  Home  News  Publishing 
Company  of  New  Brunswick  has 
acquired  a  substantial  stock 
interest  in  the  Times  Printing 
and  Publishing  Company  of  New 
Milford,  Conn. 

This  transaction  was  disclosed 
Aug.  20  in  a  joint  announcement 
by  Hugh  N.  Boyd,  president  of 
the  New  Brunswick  company, 
and  John  W.  Nash,  president  of 
the  New  Milford  concern  and  its 
affiliate  company. 

George  Romano  of  New  York 
served  as  consultant  in  the 
transaction. 

Times  Printing  and  Publish¬ 
ing  Company  publishes  four 
weekly  newspapers.  These  are 
the  iVcw  Milford  (Conn.)  Times 
and  the  Brookfield  (Conn.)  Jour¬ 
nal,  and  through  Dutchess 
County  Press  Inc.,  an  affiliate, 
the  Pawling -Patterson  (N.  Y.) 
News  Chronicle  and  the  Mill- 
brook  (N.  Y.)  Round  Table. 

The  Hotne  News  of  New 
Brunswick  is  a  daily  and  Sun¬ 
day  newspaper  which  traces  its 
publishing  history  back  to  1879 
and  1786,  respectively. 

Hugh  N.  Boyd  and  his  son, 
William  M.  Boyd,  will  serve  on 
the  board  of  directors  of  Times 
Printing  and  Publishing  Com¬ 
pany.  Hugh  N.  Boyd  is  presi¬ 
dent  and  William  M.  Boyd  is 
vicepresident  of  Home  News 
Publishing  Company. 

• 

John  F.  Webemlorfer, 
Dflfset  Pioneer,  Dies 

Norwalk,  Conn. 

John  F.  Webendorfer,  retired 
vicepresident  of  American  Type 
Founders,  died  here  Aug.  15. 
His  88  years  encompassed  a 
career  as  an  inventor,  industrial¬ 
ist  and  pioneer  in  the  develop¬ 
ment  and  marketing  of  graphic 
arts  equipment. 

He  developed  the  first  web-fed 
gravure  presses  built  in  the 
United  States  for  production  of 
newspaper  rotogravure  sections ; 
he  was  recognized  as  the  “father 
of  web  offset”  as  it  has  now 
developed  in  this  country. 

He  was  born  in  New  York 
City  in  1876. 

In  1938,  when  Mr.  Webendor¬ 
fer  joined  forces  with  American 
Type  Founders,  he  gave  $250,- 
000  of  the  money  received  for 
his  company  to  his  115  employes. 
As  he  explained  it,  “What  could 
I  have  done  without  them?  They 
were  responsible  for  the  success 
of  my  business,  and  it  is  only 
fair  that  they  should  share  in 
the  profits.” 


15 


Britain’s  Sun 
Rising  with 
Flat  Ad  Rate 

London 

The  Sun,  Britain’s  new  daily 
scheduled  to  make  its  bow  Sept. 
15,  is  offering  a  flat  rate  to 
advertisers  which  applies  to  all 
space  sizes,  from  an  inch  to  a 
page. 

“The  low'est  inch  rate  of  any 
mass-scale  broadsheet  daily,” 
says  the  Sun’s  promotion  litera¬ 
ture,  quoting  £11  per  s.c.i. 
(single  column  inch). 

A  10%  volume  discount  is 
available  to  advertisers  who  book 
and  complete  a  minimum  con¬ 
tract  of  24  columns  during  the 
first  24  weeks  of  the  new  paper. 
No  adjustment  is  to  be  made  to 
the  rate  for  one  year. 

In  what  is  shaping  up  as  a 
sharp  competitive  struggle 
among  the  British  national 
dailies,  Vere  Harmsworth  of 
Associated  Newspapers  has 
taken  exception  to  a  forecast 
that  the  Sun  from  Cecil  King’s 
International  Publishing  Corp. 
will  take  500,000  sales  from  the 
Daily  Mirror  and  will  make  up 
the  rest  of  its  circulation  at  the 
expense  of  the  Daily  Mail. 

“Some  Fleet  Street  wise¬ 
acres,”  he  said,  “had  big  plans 
in  the  daily  field  and  were 
making  wild  forecasts.” 

“Perhaps,”  he  added,  “they 
are  just  whistling  to  keep  up 
their  spirits.” 

Making  a  bid  for  extra  adver¬ 
tising  before  the  new  Sun  rises, 
the  Daily  Mail  and  Daily  Sketch 
of  Northcliffe  House  offered  a 
summer  package  bonus.  Adver¬ 
tisers  using  six  insertions  in 
both  newspapers  before  Sept.  26 
would  qualify  for  an  extra  three 
insertions  in  both  newspapers. 

• 

Neighborhood  Tab 

Houston 

The  Houston  Post  is  inserting 
a  special  tabloid  on  Fridays  for 
subscribers  in  the  Pasadena 
area.  Pasadena  is  a  city  of 
60,000  about  12  miles  from 
Houston.  The  Aug.  14  issue  of 
the  Pasadena  Post  contained  24 
pages,  with  a  large  amount  of 
local  display  and  classified  ad¬ 
vertising. 

• 

Hosiery  Campaign 

Allstate  Hosiery  has  selected 
Byrde,  Richards  &  Pound,  New 
York,  to  handle  the  advertising 
for  “Sophisti-Quettes”.  A  fall 
campaign  will  break  in  Vogue 
and  a  New  York  Times  fashion 
supplement. 


Movie  Producer 
Says  ‘Hard  Sell’ 
Beats  Being  Cute 


KING-SIZE  SCRATCH  PAD  is  presented  to  George  Steele  (right), 
newspaper  space  buyer  for  the  Chicago  office  of  J.  Walter  Thompson 
Company,  by  Winton  H.  Brown,  co-manager  of  the  Chicago  office  of 
the  Texas  Daily  Press  League.  The  giant  pad,  being  distributed  by  the 
Champaign  (III.)  News-Gazette,  has  a  front  leaf  noting  that  it  has 
only  1,200  pages  (all  the  bindery  could  handle),  while  1,437  more  pages 
of  retail  advertising  ran  last  year  in  the  News-Gazette  than  the 
Champaign  competition. 


‘Waltz’  Program 
Assured  Support 
In  Large  Market 


Richmond,  Va. 

A  three-month  newspaper  ad- 
v'ertising  program  by  Richmond 
area  appliance  dealers  and  dis¬ 
tributors  is  expected  to  help  es¬ 
tablish  an  all-time-sales  record 
this  Fall  for  automatic  washers 
and  dryers. 

According  to  Richard  S. 
Stephenson,  advertising  director 
for  Richmond  Newspapers,  local 
distributors  and  dealers  are  en¬ 
thusiastic  about  the  potential 
that  may  be  realized  through 
a  90-day  promotion  entitled 
“Waltz  'Through  Washday.” 

The  Waltz  Promotion  has 
been  successful  across  the  na¬ 
tion  but  it  has  never  been  used 
in  Richmond  on  an  area-wide 
basis. 

All  major  washer-dryer  dis¬ 
tributors  are  back  of  the  pro¬ 
gram,  and  dealers  who  repre¬ 
sent  approximately  95%  of  the 
w’asher-dryer  market  have  in¬ 
dicated  support. 

The  local  power  company, 
Virginia  Electric  Pow’er  Com¬ 
pany,  has  tied  in  with  $15  in¬ 
stallation  allowances,  $5  per 
unit  advertising  allowances  and 
extra  newspaper  advertising 
linage  to  promote  the  Waltz 
theme. 

The  program  got  under  way 
in  June  when  the  new'spapers 
invited  local  distributors, 
VEPCO,  and  major  soap  com¬ 
pany  representatives  to  a  lunch¬ 
eon  meeting  to  discuss  the 


merits  of  a  special  promotion. 
As  a  result  of  the  meeting,  a 
local  action  committee  went  to 
work  planning  a  three-month 
promotion  that  involves  a  spe¬ 
cial  newspaper  section  and  at 
least  one  major  promotion  each 
week  for  13  weeks. 

In  July  a  meeting  was  held 
with  dealers  from  Richmond, 
Charlottesville,  Petersburg,  and 
.smaller  cities  throughout  the 
42-county  market  for  the  pur¬ 
pose  of  explaining  the  program 
and  to  ascertain  local  support. 
Reports  from  the  110  repre¬ 
sentatives  who  attended  indi¬ 
cated  that  the  Waltz  Program 
may  lie  just  what  is  needed  to 
sell  this  Fall’s  potential  of  ap¬ 
proximately  2,000  dryers  and 
3,500  w'ashers. 


Jo.seph  E.  Levine,  .slio'.\  man- 
producer  (“The  Carpetbag¬ 
gers”)  and  president  of  Kml)assy 
Pictures,  gave  forth  witli  some 
advice  the  other  day  on  how 
advertising  copywriters  and 
media  men  can  insure  their 
clients  the  widest  possible  audi¬ 
ence  for  a  product.  The  occasion 
was  the  unveiling  of  his  Para¬ 
mount  Pictures  release,  “Where 
Love  Has  Gone.” 

Said  Mr.  Levine:  “There  is  a 
lot  of  talk  about  technieiues  and 
concepts,  but  there  is  only  one 
way  to  sell,  and  that’s  the  hard 
sell.  You  can’t  be  diffident  and 
you  can’t  be  cute.  And  you  can’t 
hide  what  you’re  not  doing  be¬ 
hind  a  lot  of  fancy  Madison 
Avenue  words. 

“Everything  begins  at  the 
grass  roots  and  everything  ends 
at  the  grass  roots.  You  build 
from  the  bottom  up,  regardless 
of  the  population  or  geographic 
location.” 

Putting  this  theorj’’  into  prac¬ 
tice,  Paramount  has  scheduled 
14,700  commercials  in  32  days  on 
128  radio  stations  and  bolstered 
this  with  large  space  newspaper 
ads  plus  publicity  releases  spe¬ 
cially  prepared  for  newspaper 
movie  pages. 


100  Years  Marked 


SiOTTX  City,  la. 

A  164-page  edition  of  the 
Sioux  City  Journal  on  Aug.  16 
marked  its  100th  year  of  con¬ 
tinuous  publication.  George  D. 
Perkins  converted  the  paper 
from  a  weekly,  founded  in  1864, 
to  a  daily  in  1869.  His  de¬ 
scendants  have  carried  on  as 
publishers.  Miss  Elizabeth  Sam¬ 
mons  is  the  present  president 
of  the  publishing  company. 


Meat  and  Editorials 


New  Orleans 
The  editorial  page  of  the 
Times-Picayune,  Aug.  11,  ap¬ 
peared  on  a  sheet  of  slick  news¬ 
print.  It  backed  up  a  hi-fi  pre¬ 
print  color  ad  for  Frey  cold  cuts. 
Rows  of  sliced  ham,  bologna, 
salami,  etc.  ran  vertically  on  the 


Record  for  Progress 

Evansville,  Ind. 

The  largest  press  run  and  the 
largest  paper  in  history  were 
recorded  here  with  the  publica¬ 
tion  of  the  Aug.  16  edition  of 
the  Sunday  Courier  and  Press. 
It  contained  328  pages  and  112,- 
000  copies  were  sold.  The  paper 
contained  the  annual  progress 
report  on  Evansville  and  its 
area. 


page  m  “wall-paper”  design. 
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125  at  Caroliiias 
Advertising  Parley 

Wrightsville  Beach,  N.  C. 

More  than  125  newspaper  per¬ 
sonnel  attended  the  silver  an¬ 
niversary  meeting  of  the  News¬ 
paper  Advertising  Executives 
Association  of  the  Carolinas 
here  (Aug.  14-15). 

The  largest  attendance  in  the 
history  of  the  association  was 
recorded  from  six  states. 

Featured  speakers  included 
Newman  McEvoy,  vicepresident 
of  Cunningham  and  Walsh,  New 
York;  and  Lee  Thorne,  copy- 
layout  chief,  Star-News  News¬ 
papers,  Wilmington,  N.C. 

Charles  A.  Reese  Jr.,  adver¬ 
tising  manager.  Rock  Hill  Eve¬ 
ning  Herald,  presided. 
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SECTION 


>VERTISING  NEWS 


When  the  Thieves  Market  Success  in  selling:  advertise- 
opened  ;in  antiques  department  ments  usinp  colored  newsprint 
store,  the  first  of  its  kind  in  led  the  South  Bay  Daily  Breeze 
Eastern  Pennsylvania,  they  re-  to  produce  a  Colored  Newsprint 
lied  heavily  on  newspaper  adver-  Rate  Card, 
tisinff  to  draw  the  initial  crowds.  Because  of  many  inquiries  on 
according:  to  Mrs.  Della  Bar-  colored  newsprint  use,  premium 
hour,  manager  of  this  mart.  charge,  and  days  available,  the 
The  Thieves  Market  has  40  rate  card  was  issued,  according 
concessionaries  featuring  every  to  Herb  Gulick,  director  of  ad- 
type  of  antique  from  mid-1870  vertising. 

vending  machines  to  furniture  Evidence  of  the  use  of  color 
of  the  early  Pennsylvania  Dutch  newsprint  was  indicated  by  a 
and  Victorian  eras.  press  room  report  that  55,993 

Thieves  Market  occupies  a  pounds  of  newsprint  in  all  colors 
building  that  formerly  housed  a  were  used  in  one  month, 
discount  house.  The  rate  card  kit  includes 

Response  to  ads  was  tremen-  samples  of  newsprint  in  each 
dous,  Mrs.  Barbour  said,  many  color  available  at  the  Daily 
of  the  customers  said  it  was  not  Breeze.  The  rate  for  color  news- 
only  the  first  time  they  heard  print  is  the  same  as  that  charged 
of  such  a  complete  antiques  de-  for  color  ink. 
partment  store  but  the  first  time  Thin  plastic  sheets  with  the 
they  had  ever  seen  newspaper  four  most  widely  used  ink  colors 
display  advertising  for  any  are  also  included  in  the  bro- 
antiques  business.  chure.  By  superimposing  the 

•  plastic  sheets  over  the  newsprint 

Careers  Ad  Section  advertiser  can  see  the  effects 

¥  f  •  I  r»  of  colored  inks  upon  colored 

In  Financial  Pages  newsprint. 

Montreal  Rates  indicated  in  the  bro- 
The  Gazette  has  a  new  chure  also  provide  for  overprints 
“Careers”  advertising  section  — copies  printed  for  the  adver- 
for  senior  and  management  posi-  tiser  to  insert  in  other  news- 
tions  each  Monday,  Wednesday  papers  or  mail, 
and  Friday  in  the  financial  • 

Advertisers  Are  Kept 

The  new  section  replaces  the  * 

“Executive  Corner”  in  the  ^^vised  on  Contracts 
Gazette  Classified,  and  will  in-  AtJRORA,  Ill. 

tegrate  many  of  the  Help  A1  Thornbrugh,  advertising  director,  Tennessee  Gas  Color  Ad  Using  1  Color  And 

Wanted  display  advertisements  director  of  the  Aurora  Beacon-  Transmission  Co. ;  William  Black  Created  By  Or  For  A 
appearing  throughout  the  paper.  News,  and  Fred  Schomer,  con-  Hudson,  Gulf  Printing  Co.;  Local  Advertiser:  Frost  Bros. 

Both  box  numbers  and  the  troller,  have  devised  a  new  form  William  B.  Stapleton,  director  of  San  Antonio.  San  Antonio 

newspaper’s  exclusive  “Ad-  which  advises  customers  of  the  photography.  World  Express  and  News. 

Answer”  service  will  be  avail-  status  of  their  contracts.  Book  Encyclopaedia  Science  For  Best  Design  Of  ROP 

able  to  advertisers  in  the  new  The  new  form  has  met  with  Services  Inc. ;  and  J.  B.  Wilkin-  Color  Ad  Using  2  Or  More 
section,  while  readers  will  be  enthusiasm  and  approval  from  son,  vicepresident,  McCann-  Colors  And  Black  Created  By  A 
able  to  use  “Confidential  Serv-  many  advertisers  who  called  and  Erickson  Inc.  They  selected  63  Newspaper  Eor  A  Local  Adver- 
ice”  in  replying  to  such  ads.  conunended  the  advertising  de-  winners  from  440  entries  in  the  tiser:  Houston  Chronicle  (Gulf- 

The  Gazette  has  available  for  partment.  contest  which  is  open  to  adver-  gate  Shopping  City), 

any  advertiser  interested  in  Mailed  in  a  specially  designed  Risers,  agencies  and  daily  news-  For  Best  Reproduction  Of 
placing  copy  in  the  new  section  envelope,  the  form  tells  an  ad-  Papers  in  Louisiana,  New  Mexi-  ROP  Color  Ad  By  Newspapers 
a  “Careers”  file  detailing  costs,  vertiser  the  expiration  date,  size  Oklahoma  and  Texas.  Of  Ads  Usii^  More  Colors, 

sizes,  type  styles,  samples  and  of  contract,  linage  used  last  Other  top  medal  winners  Placed  By  Or  For  A  Narional 

other  pertinent  data.  month  versus  the  same  month  were: 

•  the  previous  year,  and  the  For  Best  Design  Of  A  Pre-  (Okla.)  World  and  Tribune. 

Veteran  CAM  Retires  amount  used  to  date  and  the  Printed  ( Hi-Fi )  ad :  Young  &  (Krispy  Crackers).  Newspopers 

w\i  1  neures  unused  amount  under  contract.  Rubicam,  New  York.  (Northern  of  50-100,000  circulation:  Baton 

Oakland,  Calif.  •  Tissue).  Dallas  Morning  News.  Rouge  (La.)  Advocate  &  State 

Fred  Dunster,  with  the  Oak-  p.|  p  riT  Ai  Pur  Best  Design  Of  ROP  Times  (Old  Taylor  Whiskey). 

land  Tribune’s  classified  adver-  Up  AC18  Color  Ad:  Tracey- Locke  Com-  20-50,000  circulation:  Temple 

tising  department  for  33  years  Toronto  pany,  Dallas.  (Pearl  Brewing  Daily  Telegram  (Neuhoff 

and  classified  manager  since  Loblaws  markets  here  have  Company).  San  Antonio  Express  Meats) .  10,000  and  less:  Brazos- 
Jan.  1,  1958,  is  retiring  to  a  been  featuring  broiled  steaks  &  Evening  News.  port  Facts  (Lone  Star  Brewing 

small  ranch  in  Nevada  City,  and  roast  beef  cuts  in  full  color  For  Best  Design  Of  ROP  Company). 

The  Tribune’s  1,044,939  ads  in  food  section  ads  in  the  Color,  Using  1  Color  And  Black,  For  Best  Reproduction  Of 

totalled  8,834,401  lines  in  1963.  Toronto  dailies.  Created  By  An  Agency  For  A  (Continued  on  page  22) 

editor  ac  PUBLISHER  for  August  22,  1964  17 


BEST  IN  COLOR — Displaying  the  newspaper  color  ad  that  won  for 
Nelman-Marcus  of  Dallas  the  Southwest  Newspaper  Color  competition, 
are  Jane  Roggers,  center,  the  store's  ad  director;  Robert  Humbles, 
right,  artist,  and  Charles  A.  Jones,  left,  retail  ad  manager  of  the 
Dallas  News. 


Newspaper  Color  Ads 
Win  Prizes  in  Texas 


AGENCY  PRESIDENT 
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Pesin  Serves  Clients 
With  Pen  and  Camera 


By  Philip  N.  Schuyler 


Sometimes  both  text  and  illus¬ 
trations  for  his  clients’  advertis¬ 
ing  are  creations  of  Harry  Pesin, 
president  of  Pesin,  Sydney  & 
Bernard  Advertising,  Inc.,  39 
West  59th  Street,  New  York. 

Although  Mr.  Pesin  is  prolific 
today,  and  manages  to  maintain 
an  amazingly  high  quality,  one 
wonders  if  he  can  keep  it  up, 
his  agency  is  growing  so  fast. 
In  the  first  year  the  agency  he 
started  in  March  1963  built  bill¬ 
ings  amounting  to  $1,000,000 
from  scratch.  Mr.  Pesin  said 
this  week  he  confidently  expects 
to  double  this  figure  by  March 
1965.  He  may  even  beat  this 
expectation.  Last  month  the 
agency  opened  a  Miami  office, 
and  recently  added  two  inter¬ 
esting  new  accounts. 

On  a  Fee  Basis 

Bayuk  Cigars  engaged  the 
agency  on  a  fee  basis  to  create 
copy  it  places  in  newspapers  in 
le^ing  markets.  Eylure  of  Lon¬ 
don  liked  the  Pesin  slogan  — 
“Never  Trust  a  Girl  With 
Naked  Eyes”  —  so  much  that 
the  firm  gave  him  the  advertis¬ 
ing  account. 

These  two  accounts  demon¬ 
strate  the  boundless  energy,  ver¬ 
satility  and  ability  —  some  call 
it  genius  —  of  Mr,  Pesin.  For 
the  past  17  weeks,  this  agency 
president  has  been  moonlighting 
by  writing  a  by-line  column  of 
aphorisms  headed  “I  Say”  for 
Back  Stage,  a  New  York  the¬ 
atrical  weekly.  For  promotion 
of  the  agency,  Mr.  Pesin  has  had 
the  column  reproduced  on  post¬ 
cards  to  be  mailed  to  a  selected 
list  of  some  200  prospects  and 
advertising  trade  editors. 

Here  are  some  sample  para¬ 
graphs  from  “I  Say”: 

“i  say  that  an  agency  that 
markets  a  candidate  like  a  can 
of  soup  may  wind  up  in  it.” 

“I  say  that  since  Doyle  Dane 
Bembach  (which  refuses  to  ac¬ 
cept  cigarette  accounts)  has 
been  named  ad  agency  for  the 
Democrats,  it  will  have  a  prob¬ 
lem  staying  out  of  smoke-filled 
rooms.” 

“I  say  that  the  w'ay  to  fight 
a  blank  page  is  to  hit  it  with 
typewriter  keys.” 

“I  say  that  good  copy  doesn’t 
make  speeches,  it  makes  con¬ 
tact.” 


“I  say  it’s  a  pity  that  most 
advertising  makes  the  reader 
yawn,  not  yearn.” 

“I  say  that  the  copywriter 
who  resists  the  temptation  to  be 
clever  cuts  off  his  phrase  to 
spite  his  prose.” 

“I  say  there  are  no  dull  prod¬ 
ucts,  only  dull  writers.” 

“I  say  that  when  words  pour 
out,  the  idea  may  be  drowned 
in  the  flood.” 

“I  say  that  the  reporter  calls 
it  a  wart,  the  copjnvriter  a 
beauty  mark.” 

“I  say  there  is  nothing  .so 
fancy  as  the  plain  truth.” 

“I  say  that  the  reader,  not  the 
ad,  should  get  involved,” 

“I  say  that  you  should  resign 
the  account  before  you  resign 
yourself  to  mediocrity.” 

Buildup  for  Cigars 

One  of  the  prospects  receiving 
these  postcards  that  average 
five  aphorisms  on  each  was 
Morton  Yarnow,  director  of  ad¬ 
vertising  of  Bayuk  Cigars  Inc., 
Philadelphia,  Mr,  Yamow  was 
impress^.  He  also  recalled  what 
Mr.  Pesin  had  done  for  the 
Cigar  Institute,  w’hen  he  was 
with  David  J.  Mendelsohn  Ad¬ 
vertising.  Pesin  in  this  .series 
not  only  Avrote  the  copy  but 
took  the  photographs  in  many 
instances.  One  of  the  ads  showed 
the  picture  of  a  lovely  girl  with 
tears  in  her  eyes,  with  the  quota¬ 
tions  from  Lytton  of  “A  good 
cigar  is  as  great  a  comfort  to 
a  man  as  a  good  cr>'  is  to  a 
woman.” 

Mr.  Yamow’  said  he  wondered 
if  Mr.  Pesin  could  keep  it  up, 
the  cleverness,  that  is  —  and 
the  postcards  of  aphorisms  i)rove 
to  him  that  Mr.  Pesin  could. 

Mr.  Pesin  did  the  pictures 
and  the  short  caption  of  the 
first  Bayuk  ad  for  the  new 
Webster  Tips.  Five  of  six  close- 
up  pictures  of  people  evidently 
pleased  with  the  aroma  of  cigar 
smoke  were  members  of  the 
agency’s  staff  —  the  art  direc¬ 
tor,  the  receptionist,  his  secre¬ 
tary,  his  son,  Arthur,  a  summer 
apprentice  at  the  shop.  The 
sixth  was  a  space  salesman  for 
a  magazine  w'ho  happened  to  be 
calling  on  the  agency. 

To  be  on  the  safe  side,  Mr. 
Pesin  duplicated  the  series  using 
professional  models.  You  guessed 


Harry  Pesin 


it,  the  non-professionals  were 
considered  more  like  “real  peo¬ 
ple”  by  the  advertiser  and  that 
is  the  ad  that  newspapers  car¬ 
ried. 

The  only  caption  was:  “All 
of  a  sudden,  new  Webster  Tips 
make  inhaling  old-fashioned!” 

Then  l)etween  a  small  picture 
of  a  display  case  of  the  cigars 
and  tips  and  a  drawing  about  to 
size  of  the  cigar  was  this  line: 

“Put  it  between  your  lips.  Sip 
the  flavor.  Skip  the  inhaling. 
Does  it  satisfy?  You  tell  us.” 

Effective  and  different  were 
the  photographs  of  a  profession¬ 
al  model  which  Mr.  Pesin  took 
himself  for  Eylure.  Close-ups 
of  the  eyes  performed  half  the 
trick.  The  other  half  was  the 
way  Mr.  Pesin  personally  devel¬ 
oped  the  prints  in  his  own  dark 
room. 


All  of  a  sudden, 
new  Webster  Tips 
make  inhaling 
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Then  under  the  slogai  Copy¬ 
writer  Jean  Sakol,  who  a;  o  does 
a  weekly  column  for  (ANA 
called  “Young  Ideas,”  wic  te  this 
brief  text: 

“Men  make  passes  ..  girls 
who  wear  lashes.  So  Eylure 
gives  a  girl  fringe  benefits,  left 
and  right.  Pre-shaped,  -eady- 
trimmed,  self-adhesive  la.shes  in 
real  hair  or  natural  fur.  Black, 
brown,  blue.  From  $8.95  to 
$10.00.  At  beauty  full  .rtores.— 
EYLURE.” 

Mr.  Pesin  said  he  likes  1o  keep 
“complete  creative  control”  of 
an  advertisement. 

“An  ad  evolves,”  he  said,  “and 
you  have  to  be  able  to  recognize 
the  point  at  which  the  evolution 
is  complete.  If  you  stop  too  soon 
or  go  too  far,  the  ad  will  be 
visibly  weaker. 

“Copy  and  art  can’t  be  sepa¬ 
rated  during  this  evolving  proc¬ 
ess.  They  must  be  so  inter¬ 
twined  that  one  without  the 
other  becomes  considerably  less 
persuasive.  It  is  this  fact  that 
has  given  birth  to  the  creative 
director.  He  watches  that  the 
visual  is  crossed  with  the  verbal 
to  breed  great  ads.” 

Mr.  Pesin  has  collected  for 
himself  more  than  $3,000  worth 
of  camera  equipment,  including 
a  wide  variety  of  lenses.  In  cam¬ 
eras  he  owns  a  Nikon,  Hassel- 
blad  and  Miranda  among  others. 


He’s  Written  2  Books 


Close-Ups 

EDITOR  8C  PU 


This  agency  president  has  al¬ 
ready  written  two  books,  neither 
of  them  about  advertising.  He 
has  illustrated  both  of  them  him- 
.self  with  photographs.  One  “My 
Little  Brother  Gets  Away  with 
Murder”  was  written  in  colla- 
Iwration  with  his  son  Alan,  then 
10,  about  his  other  son,  Richard, 
8.  His  oldest  boy  is  Arthur,  19, 
who  is  now  at  the  University 
of  Bridgeport.  The  other  book 
lecords  in  words  and  pictures 
a  year  the  Pesins  spent  abroad. 
It  has  the  jaw-breaking  title  of 
“The  Acropolis  is  a  nice  place 
to  visit  but  I  wouldn’t  want  to 
live  in  the  Eiffel  Tower.  Or  a 
funny  thing  happened  to  me  on 
the  way  to  Ehgland,  Belgium, 
France  Spain  Morocco  Monaco 
Greece  Yugoslavia  Israel  Italy 
Austria  Liechtenstein  Switzer¬ 
land  Germany  Denmark.” 

About  the  photographic  illus¬ 
trations  in  his  first  book,  the 
l)ublisher  notes  on  the  dust- 
cover:  “As  a  free  lance  photog¬ 
rapher,  Harry  Pesin’s  pictures 
have  appear^  in  Life,  Good 
Housekeeping,  Parent’s  Maga¬ 
zine  and  the  like.  With  an  eye 
as  sharp  as  his  sense  of  humor 
he  mixes  mood  and  action  to 
create  an  enchanting  portrayal 
of  the  tiny  terror.” 

Mr.  Pesin,  45,  became  inter¬ 
ested  in  both  writing  and  pho- 
(Continued  on  page  22) 
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The  answer  to  your 
Northern  Illinois  marketing  puzzle  is 


Aurora,  Elgin  and  Joliet  —  with  a  combined  city  population  of  240,000  and  a  retail  trading  population  of  more 
than  670,000  —  are  the  answer  to  your  Northern  Illinois* marketing  puzzle.  Three  daily  newspapers  —  Aurora 
Beacon-News,  Elgin  Courier-News  and  Joliet  Herald-News  —  boast  83%  family  coverage  within  their  individual 
city  zones.  Reach  and  sell  the  second  greatest  market  in  Northern  Illinois  with  these  three  great  newspapers. 

‘The  Stirthem  Illinois  Market  is  comprised  of  DcKalb,  DuPaue,  Grundy,  Kane,  Kendall,  McHenry,  and  Will  Counties. 


AURORA  BEACON-NEWS/ELGIN  COURIER-NEWS/JOLIET  HERALD-NEWS 


'THE  RING  OF  TRUTH’ 


15  Hometown  Daily  Newspapers  covering  Northern  Illinois  —  Springfield,  Illinois  —  San  Diego,  California  —  and  greater  Los  Angeles.  Served  by  the  Copley 
News  Service  with  a  Washington  Bureau  and  bureaus  in  other  major  centers  of  the  world.  REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOC.,  INC. 


NEWSPAPER 

CAMPAIGNS 


Meat  Sales  Soaring 
After  Color  Insert 


Rochester,  N.  Y. 

Max  Russer  Inc.,  meat  packer, 
is  engraged  in  an  extensive  cam¬ 
paign  in  which  full  page  color 
newspaper  ads  are  serving  as 
the  focal  point.  It  is  the  first 
Hi  Fi  insert  advertising  for  the 
meat  industry  in  New  York 
State. 

Before  publication  in  47  news¬ 
papers  in  Western  New  York, 
preprints  of  the  ad  were  dis¬ 
tributed  to  more  than  1,500 
Russer  dealers  in  the  area. 

Since  appearance  of  the  ads, 
the  Russer  plant  has  been  oper¬ 
ating  three  shifts,  six  days  a 
week.  The  firm  recently  an¬ 
nounced  plans  for  a  $1,500,000 
plant  to  supply  the  increased 
demand  for  its  products. 


Mrs.  Joyce  Bickel,  advertising 
and  sales  promotion  manager. 

Copy  will  feature  Celara  cus¬ 
tom  knits  in  a  tie-in  with  West- 
inghouse  coin  -  operated  dry 
cleaners  across  the  nation. 

The  manufacturer  has  not 
used  Sunday  magazines  before, 
Mrs.  Bickel  said.  The  schedule 
prepared  by  McCann-Erickson 
of  San  Francisco  includes  Vogue 
full-color,  trade  copy  and  such 
merchandising  aids  as  newspa¬ 
per  ad  mats. 


Kosher  Food  Ads 


Newspaper  ads  in  the  New 
York  Times,  New  York  Post, 
Newark  News,  Newsday  and  the 
Westchester-Rockland  Group 
papers,  as  well  as  broad  cover¬ 
age  in  Anglo-Jewish  publications 
from  coast-to-coast,  are  sched¬ 
uled  to  carry  I.  Rokeach  &  Sons 
copy  for  Kosher  food  and  house¬ 
hold  products  during  Rosh  Has- 
honah  holiday.  Co-Ordinated 
Advertising,  New  York,  is  the 
agency. 


Sunday  Magazine 
Schedule  Posted 


San  Francisco 
Koret  of  California  has  sched¬ 
uled  18  Sunday  newspaper  mag¬ 
azines  for  Oct.  18  sections  ad¬ 
vertising  its  sportswear  and 
knitwear  products,  announces 


Mov  ers  in  Color 

Chicago 

Erwin  Wasey,  Ruthrauff  & 
Ryan  is  scheduling  a  preprint 
color  page  in  about  80  newspa¬ 
pers  in  33  states  for  Lawn-Boy 
power  mowers.  The  ad  vrill  run 
late  in  August  and  up  to  mid- 
September. 
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Atlantk 


Southern  New  Jersey's  'Good  Morning'  Newspaper 


.  .  .  AMONG  ALL 
METROPOLITAN 
MORNING  DAILY 
NEWSPAPERS 


IN  HOUSEHOLD 

PENETRATION 

IN  THE  NORTHEAST* 


Including:  Vermont,  Maine,  Mas¬ 
sachusetts,  Connecticut,  New 
Hampshire,  New  York,  New  Jer¬ 
sey  and  Pennsylvania 


'Source:  Standard  Rate  fc  Data  Service.  Inc. 
May  2fi,  I9«4 


NOW  58.529 


Daily  Net  Paid 
Circulation 
July  1964 


THREE  EDITIONS  DAILY 


Serving  Atlantic,  Cape  May  <t  Cumberland 
Counties! 


Represented  Nationally  by 
Sawyer  Ferguson  Walker  Co. 
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Wilson  Whisky 

Wilson  Whisky  is  using  larger 
space  (up  to  1,000  lines),  more 
newspapers,  and  greater  fre¬ 
quency  than  at  any  previous 
time.  Jack  Kaduson,  vicepresi¬ 
dent  in  charge  of  advertising 
and  sales  promotion.  Four  Roses 
Distillers,  said.  The  agency  is 
Doyle,  Dane,  Bembach. 


Ortlieh’s  Beer 


Newspapers  will  be  the  major 
media  to  introduce  Ortlieb’s  new 
malt  liquor  to  Pennsylvania, 
Delaware  and  New  Jersey.  The 
brew  will  be  introduced  with 
full-page,  two-color  ads  in  the 
three  Philadelphia  dailies  and 
19  other  papers. 


Maiilenforin 


Maidenform  Inc.,  manufac¬ 
turer  of  bras  and  girdles,  and 
sportswear,  has  planned  a  fall 
campaign  (via  Norman,  Craig 
&  Kummel)  which  will  include 
80  newspapers. 


Joh  Recruiting  Ads 
Designeil  hy  Metro 

Two  advertisements  aimed  at 
encouraging  young  people  to 
pursue  careers  on  hometown 
newspapers  appear  in  the  Octo- 
l)er  issue  of  Metro  Newspaper 
Service  for  use  during  National 
Newspaper  Week  Oct.  11-17. 

The  ad  art  and  copy  were  de¬ 
veloped  by  Metro’s  staff  after 
press  association  executives 
asked  for  help  in  tackling  the 
problem  of  recruiting  young 
people  for  work  on  newspapers, 
Joseph  A.  Bernstein  of  Metro 
said. 

The  ads  are  free  on  request 
to  dailies  and  weeklies  that  are 
are  not  subscribers  to  Metro. 
Mr.  Bernstein  said  requests 
should  be  addressed  to  Metro, 
80  Madison  Ave.,  New  York, 
N.Y.  10016,  specifying  whether 
repro  proofs  only  or  proofs  and 
mats  are  desired. 
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Albert  F.  Yeckley 


Detroit  Paper  Realigns 
Retail  Ad  Department 

Albert  F.  Yeckley,  assistant 
retail  advertising  manager  the 
last  three  years  for  the  Detroit 
Free  Press,  has  been  promoted 
to  retail  advertising  manager. 

William  Fors,  roto  magazine 
advertising  manager,  was  named 
assistant  retail  advertising  man¬ 
ager. 

At  the  same  time,  Elving  N. 
Anderson,  advertising  director, 
said  Harry  Lencione,  Dave 
Wilder  and  John  Tierney  have 
been  appointed  as  retail  zone 
managers. 

Mr.  Yeckley  was  with  the 
Hearst  organization  in  Pitts¬ 
burgh  before  he  came  to  the  Free 
Press.  Previous  to  that  he  was 
associated  with  Bell  Telephone 
of  Pennsylv'ania.  His  assistant, 
Mr.  Fors,  joined  the  Free  Press 
in  1962  from  the  Bissell  Com¬ 
pany  and  Curtis  Publishing. 


Wally  Miller  Named 
For  Food  Chain  Ads 

Milan,  Ill. 

Wally  Miller,  a  former  adver¬ 
tising  director  of  the  Macomb 
(Ill.)  Daily  Journal,  has  been 
given  a  new  assignment  with 
Eagle  Food  Centers  Inc. 

Mr.  Miller,  who  joined  the 
Eagle  organization  in  1963  as 
production  supervisor,  is  now 
assistant  advertising  manager, 
working  with  Ray  L.  Myers, 
advertising  and  promotions  man¬ 
ager  for  the  Eagle,  Piggly 
Wiggly  and  May’s  Drug  stores 
in  Illinois,  Iowa  and  Wisconsin. 


Ad  Manager  Named 

William  Schlabach  has  been 
appointed  advertising  and  mer¬ 
chandising  manager  of  Seabrook 
.  Farms  Company.  He  formerly 

was  supervisor  of  advertising 
and  sales  promotion  services  for 
the  Nestle  Company  Inc.  Sea- 
brook  Farms  produces  and  dis¬ 
tributes  frozen  food  products. 
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Morning  •  Evtning  •  Sunday  • 
„  Reprosinlod  by  tho 

—  Branham  Co. 
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A  New  $8,000,000  Convention  Center! 
Yes  ...  and  it's  typical  of  Tl  II  ^ 


TULSA 


Tulsa’s  recently  constructed  Assembly  Center  is  one  of  the  most  modern,  beautiful 
civic  buildings  in  the  Southwest  ...  its  bold,  new  design  reflects  Tulsa’s  booming 
progress.  Have  YOU  gotten  a  new  view  of  prosperous,  progressive  Tulsa?  Most  en¬ 
gineers — and  research  facilities — per  capita.  Year  ’round  recreation  and  climate  to  match. 
Billions  of  gallons  of  low  cost  water  and  among  the  nation’s  lowest  rates  on  power  and 
natural  gas.  Barge  shipping  by  1970.  A  school  system  second  to  none.  Ask  American  Air¬ 
lines,  Amerada,  Avco,  Douglas,  Skelly,  Sunray  DX,  Gulf,  Texaco,  DuPont,  North  Amer¬ 
ican  Aviation,  Humble,  Sinclair,  Phillips,  Cities  Service,  Seismograph  Service,  Williams 
Brothers. 


A  Two  Billion  Dollar 
Market  Completely 
Covered  By  . 


Mr.  Pesin 

(Continued  from  page  18  > 


togrraphy  in  school.  At  City  Col¬ 
lege  of  New  York  he  wrote  a 
column  called  “Wack’s  Impres¬ 
sions.”  Sometimes  the  faculty 
censored  it.  Walter  Winchell. 
Danton  Walker,  and  Leonard 
Lyons,  New  York  newspaper 
columnists  liked  it,  howev’er, 
and  picked  up  many  a  line  with 
credit.  He  kept  on  writing  dur¬ 
ing  and  immediately  after 
World  War  II,  completing  a  his¬ 
tory  of  his  regiment,  the  71st 
Anti  Aircraft,  with  which  he 
served  on  the  Galapagos  Is¬ 
lands. 

After  the  war  in  1945,  his 
first  job  was  as  public  relations 
director  for  Lester  “L”  Wolfe 
Co.  (now  Coordinated  Market¬ 
ing  Agency,  New  York).  With¬ 
in  a  few  months  he  was  named 
creative  director,  too. 

For  14  years  from  1947,  Mr. 
Pesin  was  with  the  Rockmore 
Company,  creating  advertising 
campaigns  for,  among  others, 
Johnston  and  Murphy,  Scandale, 
Swirl,  Charles  of  the  Ritz, 
Frank  E.  Campbell  (funeral 
parlor).  Women’s  Wear  Daily, 
and  Enna  Jettick  shoes.  During 
those  years,  Rockmore,  accord¬ 
ing  to  policy,  was  putting  aside 
funds  for  Mr.  Pesin  as  an  in¬ 


vestment.  When  the  money  came 
due  in  1960,  Mr.  Pesin  took  it, 
gathered  his  family  of  wife  and 
three  sons,  and  spent  a  year 
touring  Europe  and  North 
Africa.  That’s  when  he  wrote 
the  previously  mentioned  book 

“So  far  it  has  been  the  best 
year  of  my  life,”  Mr.  Pesin 
said. 

VMien  he  returned  to  this 
country  in  1961,  he  joined  the 
David  J.  Mendelsohn  Agency  as 
first  vicepresident  and  creative 
director.  His  plan  was  that 
eventually  he  would  buy  the 
agency.  Eventually  seemed  a 
long  way  off,  however,  and  on 
March  1,  1963,  Mr.  Pesin  with 
Sydney  J.  Cohn  and  Bernard 
Goldberg  founded  Pesin,  Sydney 
&  Bernard  Advertising,  Inc.  Mr. 
Goldberg  has  left  the  agency  to 
open  his  own  office  as  an  art 
consultant.  Mr.  Cohn  is  execu¬ 
tive  vicepresident. 

• 

Kenny  Joins  MMN 

Francis  J.  Kenny,  former  di¬ 
rector  of  research  for  the  New 
York  Herald-Tribune,  has  been 
hired  by  Million  Market  News¬ 
papers  Inc.  for  the  newly  cieated 
position  of  manager  of  sales  de¬ 
velopment.  MMN  is  the  sale  or¬ 
ganization  for  the  Boston  Globe, 
Milwaukee  Journal,  Philadelpliia 
Bulletin,  St.  Louis  Post-Dis¬ 
patch,  and  Washington  Star. 


I  AGENCY  ROUND-UP  | 


Erwin  Wasey,  Ruthrauff  & 
Ryan  Inc.,  New  York,  part  of 
the  Interpublic  Group  of  Com¬ 
panies  Inc.,  has  been  named  by 
the  Republican  National  Com¬ 
mittee  to  handle  Goldwater- 
Miller  adv'ertising  for  the  elec¬ 
tion. 

Leo  Burnett  Company  Inc.  of 
Chicago  had  the  account  since 
January  1963.  L.  Richard  Guy- 
lay,  who  has  taken  the  post  of 
director  of  information  and  ad¬ 
vertising  for  the  Republican 
Committee  (E&P,  Aug.  15), 
resigned  as  president  of  Thomas 
J.  Deegan  Company  Inc.,  a  pub¬ 
lic  relations  agency  affiliated 
with  the  Interpublic  Group. 

«  ♦  ♦ 

Three  new  accounts  have  been 
added  in  the  Los  Angeles  office 
of  Richard  N.  Meltzer  Adver¬ 
tising  Inc. — Kleenmaster  Prod¬ 
ucts  Company  of  Van  Nuys,  the 
Northern  Light  Corporation  of 
Seattle,  and  Ecurie  Shirlee  Dis¬ 
tribution  Corporation  of  Man¬ 
hattan  Beach,  distributor  for  the 
English-made  Lotus  sports  cars. 
*  «  « 

The  New  York  Herald-Tribune 
has  switched  its  account  after 
three  years  with  Papert,  Koenig 
&  Lois  to  Young  &  Rubicam, 
effective  Oct.  1.  The  Tribune 
reportedly  bills  about  3800,000, 
most  of  it  in  tv. 

*  *  ♦ 

Wellington  Sears  Co.  which 
left  West,  Weir  &  Bartel  Inc. 
(E&P,  Aug.  15.)  has  reassigned 
the  account  to  three  agencies — 
Martex  towel  division  to  Hock- 
aday  Associates;  apparel  fab¬ 
rics  and  commercial  towels  to 
Trahey  Associates;  and  fabrics 
to  Rumrill  Co. 

*  *  * 

John  P.  Horvath,  John  M. 
Morena  and  Jay  Schoenfeld,  all 
of  McCann-Erickson  home  office, 
have  l)een  promoted  to  associate 
media  directors. 


Delaware,  where  national  ad¬ 
vertisers  reach  more  high-in- 
come  families— economically— 
with  News- Journal  Papers 
Single-Rate  Plan 

For  details  corttact: 
story.  Brooks  B  Finloy,  or 
Nows-Journal  Paport 
Wilmington.  Delaware 


Joe  Furth  has  joined  the  Chi¬ 
cago  office  of  Kudner  Agency 
Inc.  as  vicepresident  and  senior 
account  supervisor.  Mr.  i^urth 
resigned  last  week  as  vicepresi¬ 
dent  in  the  Chicago  office  of 
Erwin  Wasey,  Ruthrauff  & 
Ryan. 

*  *  * 

Vescony  Inc.,  distributors  of 
Vespa  Motor  Scooters  in  North 
America,  has  named  Carl  Ally 
Inc.  as  its  agency. 

• 

Market  Study  Issued 

Bakersfield,  Calif. 

Current  data  on  Metropolitan 
Bakersfield  is  presented  in  a  new 
market  brochure  produced  by 
the  Bakersfield  Californian  and 
issued  through  Nelson  Roberts 
&  Associates’  offices.  The  Cali¬ 
fornian  reports  its  45,585  circu¬ 
lation  covers  76.5  percent  of  the 
city  zone  and  52.3  percent  of  the 
city  and  trading  zone  households. 


Texas  Aumrds 

(Continued  from  page  17) 


ROP  Color  Ad  Using  1  Color 
And  Black,  Placed  By  Or  For  A 
National  Or  Regional  Adver¬ 
tiser:  Dallas  Times  Herald 
( Gainesburgers  —  General 
Foods).  El  Paso  Times  and 
Herald-Post  (Pillsbury  Apple 
Dumplings).  Wichita  Foils 
Times  &  Record-News  (Chevro¬ 
let). 

For  Best  Reproduction  Of 
ROP  Color  Ads  Using  1  Color 
And  Black,  Placed  By  Or  For 
A  Local  Advertiser:  Dallas 
Morning  News  (Volk  Stores). 

For  Best  Reproduction  Of 
ROP  Color  Ad  Using  2  Or  More 
Colors,  Placed  By  Or  For  A 
Local  Advertiser:  Dallas  Morn¬ 
ing  News  (Nieman-Marcus 
Swiss  Fortnight).  Austin  Amer¬ 
icans  talesman  (Scarbrough’s 
Department  Store).  Monroe 
(La.)  News-Star  &  World 
(Trend  House).  Temple  Daily 
Telegram  (Safeway  Stores). 
Monroe  (La.)  News-Star  & 
World  (Green  Bros.  Dairy). 
Arlington  Netvs  Texan  (Sanger- 
Harris)  Arlington  News  Texan 
(First  Federal  Savings  & 
Loan).  Sherman  Democrat 
(Merchants  and  Planters  Na¬ 
tional  Bank).  Arlington  News 
Texan  (First  Federal  Savings 
&  Loan). 

For  Best  Use  Of  ROP  Color 
By  A  Newspaper  For  In-Paper 
Promotion:  Baton  Rouge  (La.) 
State  Times  &  Morning  Advo¬ 
cate. 

For  Best  Use  of  ROP  Color 
By  A  Newspaper  For  Presenta¬ 
tion  Of  News  Or  Editorial  Fea¬ 
ture:  Houston  Post. 

Best  Use  of  Color  By  Off-set 
Newspapers  For  Editorial  Fea¬ 
ture:  Garland  News. 


Practically 
Everyone  Around 
Here  Reads  the 
Topeka 

Capital-Journal 

And  most  all  merchants  .  .  .  who 
advertise  .  .  .  are  simply  not  satis¬ 
fied  with  reaching  just  a  few  of 
their  customers  when  they  know 
they  can  reach  all  of  them  thru 
the  columns  of  Kansas'  most  in¬ 
fluential  newspapers. 

And 

Nothing  Moves  People  in 
Kansas  like  The 
Topeka  Capital-Journal 


Topeka  Capital-Journal 

Morning — Evening — Sunday 
Topeka,  Kansas 
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F^rchild  has  46  legs  on  the  1964  Ayer  cup 


The  winner  of  the  First  Prize,  Valley  News  (Lebanon,  New  Hampshire)  isa  7TS®  user. 

All  4  newspapers  winning  First  Honorable  Mentions, 

(including  the  one  in  the  tabloid  field)  are  TTS  users. 

9  of  the  11  other  finalists  in  the  50,000  and  over  circulation  class  are  TTS  users. 

All  12  other  finalists  in  the  10,000-50,000  circulation  group 
are  TTS  users  and  5  of  the  12  are  Scan-A-Graver®  users. 

8  of  the  10  other  finalists  in  the  10,000  and  under  circulation  group 
are  TTS  users  and  6  of  the  10  are  Scan-A-Graver  users. 

The  Special  Citation  mention  is  a  TTS  user. 

Add  it  all  up: 

Of  the  43  finalists  in  this  year’s  Ayer  award  competition,  35  are  users  of 
TTS  equipment,  11  are  users  of  the  Scan-A-Graver. 

Proved  performance.  Widespread  acceptance.  Just  two  of  the  many  reasons  why  so 
many  publishers  rely  on  Fairchild  equipment  to  help  them  save  money  while  turning 
out  newspapers  that  attract  readers  —  and  advertisers.  Find  out  what  Scan-A-Graver 
and  Teletypesetter®  can  do  for  you  —  see  your  Fairchild  Representative  soon. 

—Ill 'll .  IIIIIIWI 

l=AIRCHIL-D 

GRAPHIC  ECaUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES  EASTCHESTER,  N.  Y.  •  LOS  ANGELES  •  ATLANTA  •  CHICAGO 
IN  CANADA:  FAIRCHRJ)  GRAPHIC  EQUIPMENT  CANADA.  LTD.  SCARROROUGH.  ONT. 

OVERSEAS:  AMSTERDAM.  THE  NETHERLANDS:  LONDON.  ENG. 


CIRCLLATION 


Reverse  lead  the 
photo  material  with 
1  1  0  point  mere 
ments  You  compose 
complex  copy  blocks 
with  minm  um 
machii  hanges 


phototypesetting 


circulation  director,  pro  .  ides  a 
top  award  of  $250  for  cholar- 
ships  in  the  college,  junior  col¬ 
lege  or  business  school  elected 
by  the  winner. 

Certificates  are  issiie  i  upon 
successful  completion  of  ■  ite  pro¬ 
gram.  When  the  carrier  enters 
college  he  notifies  the  i.lercury 
and  News.  Deposits  are  then 
made  in  his  name  with  the  ap- 
to  School”  campaign  figures  to  some  thoughts  about  newspaper  propriate  college  official, 
increase  circulation,  make  retail  circulation  management.  This  method  means  IlukIs  are 

advertisers  hapiiier,  and  ease  Copies  of  his  remarks  are  still  always  available  for  the  purpose 
the  economic  burden  of  parents  being  circulated  among  various  intended  officials  exnlained  Tko 
of  the  newspaper’s  carrier  boys.  CM  groups.  On  the  subject  of  scholarship  awards  are  iii  ad- 
K.  W .  Carrithers,  Journal  the  Little  Merchant”  plan,  this  dition  to  such  incentives  as  cer- 
Star  circulation  manager,  wrote  is  what  he  had  to  say:  tificates,  statuettes,  pen  and 

parents  of  newspaperboys  an-  “Oh  yes,  we  have  succeeded  in  pencil  sets,  engraved  wrist 
nouncing  the  campaign  and  changing  the  image  of  him  from  watches  and  $100  U.S.  Savings 
noting  that  their  sons  are  the  dirty  little  street  urchin  of  Bonds. 

anxious  to  help  offset  some  of  the  90’s  to  an  upstanding  young  Honor  carriers  desiring  reg- 
the  back-to-school  expense.  business  man  of  today,  but  that  emplo>Tnent  also  receive 

By  securing  new  subscrip-  is  not  enough.  We  must  continue  nr^f^rpritial  eninlnvmf>nt 

tions  the  boy  can  earn  certifi-  to  improve  his  position  to  a  emp  oyment. 

cates  which  may  be  used  to  pur-  point  where  all  of  the  reformers,  result  lb  former  news- 

chase  merchandise  from  local  so-called,  will  cease  keeping  their  ait  * 

stores.  With  certificates  he  can  ever-watchful  eye  on  him  and  part-time  basis  Most  of 

purchase  shoes,  clothing,  school  allow  him  to  learn  and  practice  ,  t  ^i^^  Ti" 

supplies  and  many  other  items  the  first  fundamentals  of  busi- 

he  will  need.  ness.  We  must  see  that  his  profit  hnnV. 

With  Mr  Carrithers’  letter  is  ample  for  the  time  spent  in  j^redto  fit  Lss  and  study  n^s 

was  enclosed  a  chart  showing  the  operation  of  h.s  route.  There  ^ 

how  much  money  the  boy  can  is  no  hard  and  fast  rule  to  apply, 

earn.  but  most  circulators  seem  to  feel  * 


New  Sub  Certificates 
Buy  Items  for  School 


The  Greenville,  Columbia 
and  Charleston  newspaper 
markets  embrace  two-thirds 
and  more  of  this  state’s 
economy.  Our  reps  will 
be  calling  soon  to  give 
you  the  1964  data.  Mean¬ 
time,  write  us  or  our 
representatives  for  your 
copy  of  ‘‘A  TALE  OF 
THREE  CITIES." 


News  and  Piedmont 
Rtpr.  Ward-Griffith  Co 

COLUMBIA 

State  and  Record 

Repr.  The  Bronhom  Co. 


News  &  Courier  and  Post 
Repr.  The  Branham  Co. 


(WITH  HOE  REEL,  TENSION  AND  PASTER) 


Positive  control  of  the  running  web  tension  is  maintained  100®/o  of  the  time  with  the  new  Hoe  fully-automatic  Reel, 
Tension  and  Paster.  During  the  paster  cycle  tension  control  is  accomplished  by  the  exclusive  Hoe  electro-magnetic 
core  brake,  assuring  a  smooth,  trouble-free  splice.  Oil-immersed  for  longer  life  and  smoother  operation,  this  unique 
braking  system  offers  many  automation  advantages.  The  Hoe  Reel,  Tension  and  Paster— now  in  h  jm 
use  on  almost  every  type  of  web-fed  press  in  operation— is  another  example  of  how  Hoe  builds 
a  bit  of  tomorrow  into  today’s  equipment.  R.  Hoe  &  Co.,  Inc.,  910  E.  138th  St.,  Bronx  54,  N.  Y.  ■  ■ 
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PROMOTIO 

NNPA  Growth  Told 


In  Miller  s 

By  Georfie  V  ilt 

(Part  Two  of  a  summary  of 
“‘A  Study  of  the  Origins  and 
Development  of  Newspaper  Pro¬ 
motion  in  the  1’.  S.,”  a  Thesis 
in  Journalism  by  (Person  F.  Mil¬ 
ler.  Mr.  Miller  submitted  the 
thesis  in  partial  fulfillment  of 
the  requirements  for  a  M.A.  de¬ 
gree  at  the  Graduate  School  of 
Journalism.  Pennsylvania  State 
I'niversity.) 

*  *  • 

Gerson  Miller  found  it  im¬ 
possible  to  trace  the  develop¬ 
ment  of  newspaper  promotion 
without  also  writing  a  histor>’ 
of  the  National  Newspaper  Pro¬ 
motion  Association. 

In  addition  to  reading  all  the 
hack  copies  of  the  association’s 
convention  reports  and  files,  he 
interviewed  several  old-timers 
who  recalled  the  early  days  of 
the  organization,  including 
George  Benneyan,  a  founder  and 
first  president. 

-As  a  result  of  the  success  of 
forming  a  group  consisting  of 
New  York  promotion  and  re¬ 
search  men,  Mr.  Benneyan  set 
out  to  form  a  national  group. 
With  the  help  of  a  list  provided 
by  a  trade  paper  representative, 
83  newspapers  known  to  have 
promotion  departments  were 
sent  a  letter  inviting  them  to 
attend  an  organizational  meet¬ 
ing  in  Chicago  during  the  Oc¬ 
tober,  1930,  meeting  of  NAEA. 
Benneyan  had  secured  the  per¬ 
mission  of  Don  Bridges  to  be¬ 
come  a  department  of  NAEA. 
Benneyan  told  Mr.  Miller  that 
he  surmised  that  promotion  men 
could  get  permission  moi’e  easily 
to  attend  a  convention  when  the 
advertising  manager  was  going 
to  the  same  convention.  In 
addition,  he  relates,  NAE.4 


Written  with 
competence  . . 
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Thesis 


was  promotion-oriented  because 
much  of  the  newspaper’s  pro¬ 
motion  work  was  controlled  by 
the  advertising  managers.  Only 
a  handful,  however,  attended 
the  first  meeting. 

As  a  result  of  the  meeting, 
however,  three  committees  were 
formed.  One  committee  was  to 
report  on  the  relative  value  of 
different  media  for  newspaper 
promotion.  A  .second  was  to  de¬ 
tail  the  functions  of  a  promotion 
department  and  the  duties  of  a 
promotion  manager,  and  in  the 
process,  prepare  a  rostei'  of  pro¬ 
motion  men.  The  work  under¬ 
taken  by  these  two  committees 
had  never  been  done  previously. 
-A  third  committee  was  assigned 
the  subject  of  uniformly-jire- 
pared  market  data. 

L€‘>s  Di!*re>pecl 

In  pointing  out  his  desire  to 
gain  recognition  for  the  promo¬ 
tion  manager  within  and  l)e- 
yond  his  own  organization,  Mr. 
Benneyan  put  it,  “to  cieate  /c.s.s 
(linrei^pect  for  promotion  men.” 

The  first  regular  meeting  of 
the  national  group  was  held  at 
the  Pennsylvania  Hotel,  New 
York,  in  June,  1931,  as  a  de¬ 
partment  of  NAEA.  Benneyan 
and  the  executive  committee 
were  reelecte<l.  Plans  were  an¬ 
nounced  for  an  advertising  cam¬ 
paign  to  lie  prepared  by  the 
promotion  managers,  selling  ad¬ 
vantages  of  newspaper  adver¬ 
tising,  with  a  regular  .schedule 
of  ads  to  l)e  made  available  to 
all  newspapers. 

In  June,  1932,  while  meeting 
with  the  NAEA  in  New  York, 
the  promotion  gioup  voted  to 
break  away  from  the  parent 
organization,  affiliating  directly 
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with  the  Advertising  Federation 
of  America.  In  ’38,  the  organi¬ 
zation  declared  its  total  inde¬ 
pendence,  breaking  away  from 
AFA. 

Mr.  Miller  reports  that  the 
fledgling  organization  barely 
suiwived  the  early  days  of  the 
depression,  due  to  the  sharp  dip 
in  newspaper  advertising  rev¬ 
enues.  He  quotes  a  letter  from 
Jacob  .Albert,  Detroit  News  pro¬ 
motion  manager  saying  that 
“the  association’s  fourth  conven¬ 
tion  in  Grand  Rapids,  Mich.,  in 
1933  had  a  splendid  program 
with  an  audience  of  six.” 

“Dues  were  lowered  from  $5 
to  $1  per  year  and  ‘an  appre¬ 
ciable  number  of  new  members’ 
were  added,”  Mr.  Miller  adds. 

The  crisis  years  past,  the  as- 
.sociation  grew,  after  member¬ 
ship  exi)ansion  was  stressed  in 
1935  and  1936.  By  1937,  there 
were  65  active  meml)ers,  with 
l)etween  40  and  50  attending 
the  New  York  conference  that 
year.  An  employment  service 
bureau  was  formed  to  help 
newspapers  find  qualified  pro¬ 
motion  personnel. 

.Allen  French’s  promotion  col¬ 
umn  in  Editor  &  Pi’blisher, 
June  8,  1935,  listed  10  round¬ 
table  discussions  planned  for 
the  up-coming  NNP.A  conven¬ 
tion:  census  data;  .sui^’eys; 
local  advertising  promotion; 
merchandising;  circulation; 
background  and  training  of  pro¬ 
motion  men;  direct  mail  strat- 
egj’;  market  research;  retail 
advertising;  and  the  organiza¬ 
tion  and  relationship  of  a  pro¬ 
motion  department. 

“As  NNPA  grew  in  member¬ 
ship  and  financial  strength 
(1938  NNPA  expenditures  were 
$774  compared  to  $22,000  in 
1963),”  says  Mr.  Miller,  “it  in¬ 
creased  the  scope  of  its  activ¬ 
ities.  The  recognition  first 
sought  from  advertising  man¬ 
agers  was  now  asked  of  pub¬ 
lishers.”  He  pointed  out  that 
Editor  &  Pi’BLiSHini  added  pro¬ 
motion  managers  to  the  listings 
in  its  annual  Year  Book  in 
1941,  in  the  executive’s  .section. 

NNPA’s  growth  in  the  post¬ 
war  era  was  charted  by  Mr. 
Miller,  with  the  advent  of 
‘‘shirt-sleeve”  I’egional  confer¬ 
ences,  a  full  newsletter  service 
consisting  of  six  monthly  nuh- 
lications,  an  annual  Year  Book 
(since  1950)  and  a  variety  of 
other  publications.  Liteiature 
mentioned  include:  three  edi¬ 
tions  of  “Promotion  Primer,” 
New.spaper  Research,  U.S.A.; 
How  Research  Works  for  News¬ 
papers;  Teen  Scene;  and  Paul 
Hirt’s  new  book,  “Newspaper 
Presentations.”  By  1964  mem¬ 
bership  had  climbed  to  550. 

“Since  1950,”  .says  Mr.  Miller, 
“the  association  has  been  active 
in  trying  to  cooperate  with  oth¬ 
er  newspaper  industry  and  state 
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press  associations,  meet.  ;  with 
the  Newspaper  Action  mmit- 
tee,  NAEA  Research  <  mmit- 
tee,  and  the  Bureau  of  vdver- 
tising’s  Plans  Commit'  .  The 
association  has  tried  it  has 
been  unsuccessful  in  de  loping 
closer  liaison  with  sevei  other 
newspaper  groups.” 

“As  an  outgrowth  ol  i  1949 
committee  report  on  .  .*wspa- 
per’s  public  relations,  XNPA 
was  instrumental  in  set  ,  mg  up 
the  Newspaper  Infoi  nation 
Service 

In  his  .summarj’  and  conclu¬ 
sions,  Mr.  Miller  stati.-;  that 
“the  association  made  numerous 
contributions  to  the  field  of  pro¬ 
motion  and  the  newspaper  in- 
dustr>’  but  tended  to  service  pro¬ 
grams  of  other  as.siMiations 
rather  than  lead  the  industry. 
One  reason  for  this  was  lack 
of  finances  to  hire  a  full-time 
executive  .secretary  able  to  car¬ 
ry  out  a  continuous  and,  natur¬ 
ally,  expensive  program.” 

In  conclusion,  Mr.  .Miller 
.stated:  “NNPA,  as  the  primary 
promotion  organization,  will 
likely  continue  to  contribute  to 
the  advancement  of  promotion. 
Whether  it  will  achieve  its  as¬ 
piration  to  .sen’e  the  new.spaper 
industry  at  large,  as  individual 
dejiartments  .serve  their  news- 
jtapers,  seems  unlikely  unless 
there  is  a  growth  in  membership 
and  finances  to  permit  the  hir¬ 
ing  of  a  executive  officei'  and 
staff.  NNPA  .seems  more  likely 
to  assist  other  organizations, 
such  as  the  Bureau  of  Adver¬ 
tising,  by  perfoiming  a  service 
role  rather  than  providing  lead¬ 
ership.” 

I’m  afraid  that  Mr.  Miller  un¬ 
derestimates  the  enthusiasm 
and  dedication  to  the  newspaper 
industry  of  NNPA.  The  organ¬ 
ization’s  know-how,  drive,  and 
inherent  eagerness  to  promote 
the  newspaper  industry  is  bound 
to  be  put  to  use  by  the  industry, 
and  other  newspaper  organi¬ 
zations,  in  the  years  to  come. 
.And  newspapers  will  be  the  bet¬ 
ter  for  this  realization  and 
harnessing  of  knowledgeable  en¬ 
thusiasm  on  behalf  of  news- 
liapers. 

• 

OU  Gives  83  Dejjrees 
In  Jouriiulisni  School 

Athens,  Ohio 

With  a  total  of  83  journalism 
degrees,  an  alltime  high  for 
number  of  degrees  granted  in 
one  year  will  be  reached  by  the 
Ohio  University  School  of  Jour¬ 
nalism  by  the  end  of  the  sum¬ 
mer  term  Aug.  22. 

Dr.  L.  J.  Hortin,  director  of 
the  .school,  .said  the  total  of  83 
would  include  74  BSJ  and  9 
master’s  degrees.  Three  com¬ 
mencements  are  held  each  year 
—  in  February,  June  and  .Au- 
grust. 
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The  Spokesman-Review 
Spokane  Daily  Chronicle 


“Sales  of  MONY  s  Spokane  office  top  all  agencies 
in  the  c'ountry  but  one.  A  major  c-ontributing  fac¬ 
tor  to  this  fine  record  is  the  response  our  adver¬ 
tising  receives  from  people  living  in  the  many 
communities  of  eastern  Washington  and  north¬ 
ern  Idaho.  60  per  cont  of  our  sales  are  made  to 
l^eople  who  live  outside  of  Spokane.  The  Spokane 
dailies  give  us  unequalled  coverage  of  Spokane 
and  the  important  surrounding  market  area.” 

Lyle  H.  Funnell,  C.L.U. 
Manager,  Spokane  Office 
Mutual  Life  Insurance 
Company  of  New  York 


Mr.  Funnell  reports  60  per  cent  of  MONT’S  sales 
come  from  outside  the  city’s  metro  area.  Other 
Spokane  businessmen  enjoy  similar  sales  volume 
from  the  surrounding  area  .  .  .  proving  the  Spo¬ 
kane  Market  is  one  big  exception  to  .the  metro 
concept  of  measuring  a  market’s  sales  potential. 

Over  1.1  million  people  who  earn  in  excess  of 
$2.2  billion  live  in  the  36-county  Spokane  Market. 
They  spend  over  $1.5  billion  at  retail  annually. 

Too  far  inland  to  reach  with  papers  published  in 
coastal  cities  approximately  300  miles  west  of 
Spokane,  this  important  market  can  be  effectively 
and  economically  sold  with  one  “newspaper-buy” 
—  the  Spokane  dailies.  You  need  them  for  a  full 
sales  quota  in  the  Pacific  Northwest. 


ANY  WAY  YOU  MlASUKi  THi  SFOKANi  MAUCtT, 
IT'S  4  TIMIS  AS  BIO  AS  MCTRO  SPOKANt: 


.Metropolitan 

Spokane 

Population  292,800 

Not  Effective  Income  $626,803,000 

ToUl  ReUil  Sales  $402,076,000 

Source:  Sales  Management,  June  10,  1964 


36-County 
Spokane  Market 

1,153,600 

$2,229,763,00(1 

$1,575,351,000 


.\dvertising  Representatives:  Cresmer,  Woodward,  O’Mora  &  Ormsbee,  Inc.  Sunday  Spokesman-Review  carries  Metro  Sunday  oomict  and  This  Week  tnigaTin*- 


MORE 

PUBLISHERS 
COME  TO 


for  presses  with 
bigger  reserve 
capacity 


BOOKS  IN  REVIEW 


The  First  Lady: 
Reporters’  Friend 


Bv  Rav  Erwin 


THE  PRESIDENTS  LADY:  An  Inti- 
mate  Biography  of  Mrs.  Lyndon  B. 
Johnson.  By  Marie  Smith.  Random 
House.  Illustrated.  243  pages.  Aug. 
3.  $4.35. 


in  the  way  an  actre.ss  iniRht  V  , 
feel  she  really  is  the  person  she  p  ^  ^ 

is  portrayinp,”  recalled  Miss  I 
Smith,  a  chamiinp  Atlanta-  E  .  v 

reared  pirl  with  deep  blue  eyes  S  , 

and  raven  hair,  on  a  brief  visit  r 
to  New  York  to  see  her  jiub-  t 
lishers  (Random  House)  and  to  fe  Jw*  v  *' 
be  intendewed  on  television  and  HLjK 
by  E&P. 

“You  have  to  be  a  viporous 
reporter  to  cover  the  activities 
of  the  First  Lady,”  continued 
the  reporter-author.  “She  takes 
w’alkinp  boots  with  her  on  trips 
and  likes  to  walk  not  a  mile  ^  ' 

but  tw'o  miles.  She  looks  petite 
and  frapile,  but  she’s  really  very  H  ^  ^  ^ 

sturdy  outdoors.”  '  ‘ 

spired  with  the  idea  of  expand-  (Miss  Smith  had  to  do  some 
inp  it  into  a  book.  She  obtained  tall  hikinp,  touph  trail  horse- 
a  five-week  leave  and  researched  back  ridinp  plus  raft-ridinp  on  a  ♦ 

and  wrote  for  16  hours  a  day,  the  rapids  of  Snake  River  while  "  "  * 

seven  days  a  Tveek.  accompanyinp  Mrs.  Johnson  on 

“I  worked  so  lonp  and  hard  her  tour  this  week  of  Utah,  umnist,  helpei 
that  I  actually  came  to  feel  I  Wyoming  and  Montana.)  Family  album: 

was  living  her  life  and  that  I  w „  were  made  s 

could  almost  think  her  thoughts  Likes  the  Press  White  House. 

- - -  Mrs.  Johnson  is  easily  coop-  Mrs.  Johnso 

erative  with  the  press  and  is  forgotten,  unti 
ETCrything  familiar  with  its  needs,  being  Smith’s  book, 

a  University  of  Texas  journal-  school  annual  c 
BAItiinor®  ism  graduate  and  having  Claudia  Alta  ' 

VBvnIvBC  af*Aunfl  planned  a  newspaper  career  be-  come  a  w’orb 

fore  her  marriage.  She  knows  Richard  Hallib 


A  first  lady  of  the  press  has 
w'ritten  her  first  book  about  the 
First  Lady  of  the  land. 

Marie  Smith,  a  perceptive  and 
persistent  reporter  for  the  last 
10  years  for  the  Wdshington 
(D.  C.)  Post,  is  a  longtime 
chronicler  and  friend  of  Lady 
Bird  Johnson. 


Hard  Labor 


Morning 

Evening 

Sunday 


That’s  why 
The  Sunpapers 
carry  more  than 
70% 

of  all  advertising 


Baltimore 

metropolitan 

newspapers. 


National  Repfesentatives: 
Creamer,  Woodward,  O' Mara  &  Ormsbee 
New  York,  San  Francisco,  Los  Angeles, 
Chicago,  Detroit,  Atlanta,  Philadelphia, 
Minneapolis 


QUALITY 


QUALITY  IS  OUR  FIRST  CONSIDERATION 


Over  the  years,  WOOD-SCOTT  equipment  has 
earned  an  international  reputation  for  dependability 
—  the  direct  result  of  Top  QUALITY  in  materials, 
engineering,  workmanship  and  methods.  In  our 
research  laboratory  we  conduct  a  continuous  series 
of  scientific  tests  to  discover  better  ways  to  utilize 
different  materials  —  new  uses  for  wear-resistant 
metals  —  constant  efforts  to  create  and  develop  new 
ideas,  new  equipment. 

The  end  result  of  this  searching  program  is  machinery 
that  stands  up,  year  after  year,  to  the  stress  and  strain 
of  today’s  high  volume  and  high  speed  production 
schedules.  Judged  by  any  yardstick  of  quality,  there 
is  no  equipment  made  that  sets  a 
higher  standard  of  dependability. 


Shaping  and  forming  of  metal  parts  conducted  under  rigid 
Computer  Controls  to  assure  utmost  uniformity  and  closest 
possible  tolerances. 


Send  for  our  latest  Catalog  describing  WOOD/ SCOTT 
newspaper  and  graphic  arts  equipment. 


(«((J  WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY 


He’s  Gregory  James  Schumacher,  age  14,  of  Taco¬ 
ma,  Washington.  On  August  15,  Gi*eg  won  the 
27th  annual  All-American  Soap  Box  Derby. 

Along  with  that  honor  goes  a  $7,500  college 
scholarship.  And  one  full  year  as  champion  of 
the  world’s  largest  and  most  popular  'amateur 


racing  event. 

So  it’s  “hats  off’  to  Greg,  the 
55,000  other  boys  who  raced  locally, 
and  the  239  finalists  who  came 
to  Derby  Downs.  They  all  did  a 
great  job ! 


The  people  who  won  the  hearts  of  thousands  of  boys 


The  Newspapers,  Radio  and 

TV  Stations  who  sponsored 

or  (o-sponsored  the  locol 

chompions  at  the  1964 

All-Ameiican  Soop  Box  Derby; 

Aberdeen,  Washington 
Aberdeen  Daily  World 

Akron,  Ohio 
Akron  Beacon  Journal 

Amarillo,  Texas 
KFDA  Television 

Ambridge,  Pa. 

Beaver  County  Times 

Anderson,  Indiana 
Anderson  Herald 

Ballwin,  Missouri 
Community  Press 

Bangor,  Maine 
Bangor  Daily  News 

Beaver  Falls,  Pa. 

The  News-Tribune 

Beloit,  Wisconsin 
Beloit  Daily  News 

Birmingham,  Alabama 
Birmingham  News 

Bloomington,  Illinois 
Bloomington  Broadcasting  Co. 

Bloomington,  Indiana 
Bloomington  Daily 
Herald  Telephone 

Boulder,  Colorado 
Boulder  Daily  Camera 

Bowling  Green,  Kentucky 
Park  City  Daily  News 
and  WKTC 

Boynton  Beach,  Florida 
Boynton  Beach  Star 

Bradtord,  Pennsylvania 
Bradford  Journal 
McKean  County  Miner 
Mt.  Jewett  Echo 

Burlington,  Wisconsin 
Standard  Press 

Carlsbad,  New  Mexico 
Carlsbad  Current  Argus 

Charleston,  W.  Virginia 
The  Charleston  Gazette 

Charlotte,  N.  Carolina 
The  Charlotte  News 

Charlottesville,  Virginia 
The  Daily  Progress 

Cheyenne,  Wyoming 
Cheyenne  Newspapers 

Cicero,  Illinois 
Life  Newspapers 

Cincinnati,  Ohio 
WLW-T 

Clearfield,  Pennsylvania 
Clearfield  Broadcasters,  Inc. 
(WCPA) 


Cleveland,  Ohio 
The  Plain  Dealer 

Clinton,  Iowa 
The  Clinton  Herald 

Colorado  Springs,  Colorado 
KRDO  Radio  and  TV 

Columbia,  Missouri 
The  Columbia  Missourian 

Columbus,  Ohio 
WLWC-TV 

Coshocton,  Ohio 
Coshocton  Tribune, 

Radio  Station  WTNS 

Dallas,  Texas 
Dallas  Times  Herald 

Decatur,  Georgia 
Decatur-DeKalb  News 

Denver,  Colorado 
Denver  Post 

KBTV  &  KBTR  (TV  &  Radio) 

Detroit,  Michigan 
Detroit  News 

Duluth,  Minnesota 
Duluth  Herald  & 
News-Tribune 

Durham,  North  Carolina 
Herald  &  Sun  Papers 

El  I  wood  City,  Pa. 

Ellwood  6ty  Ledger 

El  Paso,  Texas 
Newspaper  Printing  Corp. 

Erie,  Pennsylvania 
Times  Publishing  Company 

Eugene,  Oregon 
Radio  KORE 

Evansville,  Indiana 
WTVW 

Fargo,  N.  Dakota 
Forum  Publishing  Co. 

Flint,  Michigan 
The  Flint  Journal 

Fort  Lauderdale,  Florida 
Fort  Lauderdale  News 

Fort  Worth,  Texas 
Fort  Worth  Star  Telegram 

Fredericksburg,  Virginia 
The  Free  Lance-Star 

Fresno,  California 
KFRE-TV 

Gadsden,  Alabama 
Radio  Station  WGAD 

Garden  City,  Kansas 
KlUL  Radio 

Glen  Burnie,  Maryland 
The  Anne  Arundel  Star 

Grand  Junction,  Colorado 
Daily  Sentinel 

Grand  Rapids,  Michigan 
WOOD  Radio  &  WOOD-TV 

Greeley,  Colorado 
Radio  Station  KYOU 


Greenville,  S.  Carolina 
WFBC-TV  &  Radio 

Hartford,  Connecticut 
Hartford  Times 

Honolulu,  Hawaii 
Honolulu  Star- Bulletin 

Henryetta,  Oklahoma 
Henryetta  Daily  Free  Lance 

Hudson,  New  York 
Hudson  Register  Star 

Indianapolis,  Indiana 
The  Indianapolis  Star 

Jacksonville,  Florida 
WJXT-TV 

Junction  City,  Kansas 
Radio  Station  KJCK 
Junction  City  Daily  Union 

Kansas  City,  Missouri 
KCMO  Broadcasting  Company 

Knoxville,  Tennessee 
WBIR-TV 

Kokomo,  Indiana 
Kokomo  Tribune 

Lancaster,  Ohio 
Eagle  Gazette 

Laredo,  Texas 
The  Laredo  Times 

Levittown,  Penna. 

Bristol- Levittown 
Courier  Times 

Lockport,  New  York 
Union  Sun  &  Journal 

Loveland,  Colorado 
Reporter  Herald 

Lubbock,  Texas 
KCBD  TV  &  Radio 

Mankato,  Minnesota 
Mankato  Free  Press 

Mansfield,  Ohio 
Mansfield  News  Journal 

Marion.  Indiana 
WTAF-TV 
WMRI-Radio 

Massena,  New  York 
Massena  Observer 

McKeesport,  Pa. 

The  Daily  News 

Meadville,  Pa. 

The  Meadville  Tribune 

Meridian,  Mississippi 
The  Meridian  Star 

Miami,  Oklahoma 
Miami  Newspaper,  Inc. 

Midland,  Texas 
Midland  Reporter  Telegram 

Minot,  North  Dakota 
KXMC-TV 

Mission  City,  Canada 
Fraser  Valley  Record 


Missoula,  Montana 
The  Missoulian-Sentinel 
Muscatine,  Iowa 
Muscatine  Broadcasting  Co. 
Newark,  Ohio 
Newark  Advocate 
Newport  News,  Virginia 
Peninsula  Broadcasting  Corp. 
Norfolk,  Virginia 
Virginian- Pilot 
Norristown,  Pa. 

The  Times  Herald 
Oelwein,  Iowa 
Oelwein  Daily 
Okinawa 

Okinawa  Morning  Star 
The  Okinawa  Star 
Oneonta,  New  York 
Oneonta  Star 
Orange,  Virginia 
The  Orange  Review 

Owensboro,  Kentucky 
Owensboro  Messenger  & 
Inquirer 

Paramus,  New  Jersey 
The  Herald  News 
Parsons,  Kansas 
The  Parsons  Sun 
Petersburg,  Virginia 
The  Progress- Index 
Plainview,  Texas 
KVOP  Radio  Station 
Portland,  Maine 
WGAN-TV 

Portland,  Oregon 
Oregon  Television,  Inc. 

Station  KPTV 
Providence,  Rfode  Island 
Radio  Station  WICE 
Provo,  Utah 
The  Herald 
Pueblo,  Colorado 
Pueblo  Chieftain  &  Star  Journal 
KOAA  TV  &  Radio 
Pulaski,  Virginia 
Southwest  Times 
Quincy,  Illinois 
Quincy  Herald-Whig 
Ravenna- Kent,  Ohio 
The  Record-Courier 

Red  Bank,  New  Jersey 
The  Red  Bank  Register 

Roanoke,  Virginia 
Times-World  Corporation 
Rochester,  Minn. 

Southern  Minnesota 
Broadcasting  Co.  (KROC) 
Rochester  Post  Bulletin 

Rochester,  New  York 
Rochester  Times-Union 

Rockford,  Illinois 
Rockford  Morning  Star 
Register-Republic  News 

Rockland,  New  York 
The  Journal  News 


Roswell,  New  Mexico 
Roswell  Daily  Record 

Sacramento,  California 
KCRA  TV  &  Radio 

St  Catharines,  Canada 
The  St.  Catharines  Standard 
Limited 

St  Charles,  Missouri 
Banner  News 
St.  Charles  Journal 

St.  Cloud,  Minnesota 
St.  Cloud  Daily  Times 

St.  Marys,  Pennsylvania 
The  Daily  Press 
Ridgway  Record 

St.  Petersburg,  Florida 
St.  Petersburg  Times 

Salem,  Oregon 
KBZY 

Sheboygan,  Wisconsin 
Press  Publishing  Company 

Sidney,  Nebraska 
Sidney  Telegraph 
KSID  Radio 

Sidney,  Ohio 
Sidney  Daily  News 

Sioux  Falls,  South  Dakota 
Sioux  Falls  Argus-Leader 

Suburban  Motor  City,  Michigan 
Detroit  News 

Syracuse,  New  York 
WHEN  Radio  &  TV 

Tacoma.  Washington 
The  Tacoma  News  Tribune 

Temple,  Texas 
Temple  Daily  Telegram 

Valparaiso,  Indiana 
The  Vidette- Messenger 

Ventura,  California 
Ventura  County  Star- Free  Press 

Warren,  Ohio 
The  Tribune  Company 

Washington,  D.C. 

WTOP-Radio 

Washington,  Missouri 
The  Washington  Missourian 

Waynesboro,  Virginia 
Waynesboro- News  Virginian 

W.  Palm  Beach,  Florida 
Palm  Beach  Post  Times 

Wichita  Falls,  Texas 
Times  Publishing  Company 

Winston-Salem,  North  Carolina 
Winston-Salem  Journal 
Twin  City  Sentinel 

Wooster,  Ohio 
Wooster  Daily  Record 

Zanesville,  Ohio 
Zanesville  Times  Recorder 


These  are  the  sponsors  and  co-sponsors  who  made 
it  all  possible. 

The  newspapers,  radio  and  TV  stations  who 
supported  the  Derby  locally. 

Who  backed  the  boys  who  raced  in  the  All- 
American. 


Who  did  more  than  their  share  to  make  this 
the  largest  Derby  ever. 

To  these  people,  a  hearty  con¬ 
gratulations  and  a  special  “thanks” 
from  Chevrolet  Division  of  General 
Motors,  Detroit,  Michigan. 


New  Tv  Anchor  Team 


Ready  for  Democrats 


Through  the  veins  of  most 
radio-television  journalists  there 
flows  some  printer’s  ink,  but  it’s 
barely  a  trickle  in  the  case  of 
the  new  CBS  News  anchor  team 
of  Robert  Trout  and  Roger 
Mudd. 

Trout  is  strictly  a  micropbone 
reporter;  his  new  team  mate, 
Mudd,  came  into  electronic  jour¬ 
nalism  after  only  four  months  as 
a  reporter  on  the  staff  of  a 
newspaper,  the  Richmond  (Va.) 
News  Leader. 

CBS  News  is  benching  the 
old  newspaperman,  Walter  Cron- 
kite,  as  anchor  man  for  political 
reporting,  and  is  going  against 
NBC’s  formidable  Huntley- 
Brinkley  combination  with  Trout 
and  Mudd  at  the  Democratic 
National  Convention  in  Atlantic 
City  next  week. 


‘Iron  Man  of  Radio' 

If  a  definitive  history  of  net¬ 
work  news  broadcasting  is  ever 
written,  the  name  of  Robert 
Trout  will  stand  in  bold  letters. 
He  is  a  true  broadcast  pioneer, 
a  man  who  has  remained  in 
demand  for  more  than  30  years. 


By  keyboarding  in 
the  42  to  72-point 
range,  you  eliminate 
the  need  to  produce 
type  by  auxiliary 


“The  Iron  Man  of  Radio’’  they 
call  him  but  in  recent  years  he 
has  divided  his  talents  between 
radio  and  television  reporting. 
The  vetei  an  newsman  maintains 
a  heavy  broadcast  schedule. 

In  his  fledgling  broadcast 
days.  Trout  was  a  script  writer 
at  station  WJSV,  Mount  Vernon 
Hills,  Va.  He  read  poetry,  acted 
as  interlocutor  in  a  minstrel 
show,  gave  hunting  and  fishing 
advice  (as  “Old  Nimi-od’’),  con¬ 
ducted  hillbilly  sessions  and  in¬ 
troduced  President  Hoover’s 
talks  from  the  White  House. 

His  faculty  for  being  able  to 
walk  into  a  studio  with  a  few 
notes  scratched  on  the  back  of 
an  envelope  and  to  present  ex¬ 
pert  coverage  of  the  news  at 
hand  for  several  hours  brought 
him  to  the  attention  of  CBS  ex¬ 
ecutives  in  1932.  He  stayed  with 
the  staff  when  the  Network  took 
over  WJSV  and  moved  the  sta¬ 
tion  to  Washington,  where  it 
was  renamed  WTOP. 

Trout  was  appointed  the  Net¬ 
work’s  Presidential  announcer 
for  the  first  Franklin  D.  Roose¬ 
velt  inauguration  in  1933.  A 
week  later,  presenting  the  Pres¬ 
ident  in  an  informal  address, 
the  reporter  was  first  to  use  the 
phrase  “fireside  chat”  on  the  air. 

In  1935  Trout  was  transferred 
to  the  CBS  Radio  Network  in 
New  York.  The  next  year  he 
broadcast  the  political  conven¬ 
tions  and  then  was  assigned  to 
be  the  voice  of  CBS  Radio  News 
and  Special  Events,  the  Net¬ 
work’s  news  department,  which 
was  just  being  created.  In  1937 
Trout  was  the  only  American 
broadcaster  to  report  the  Coro¬ 
nation  of  George  VI. 

The  veteran  newsman  left 
CBS  News  in  1947  to  work  for 
NBC,  but  returned  in  January 
1952. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 


While  Jim  Comstock  and  Bronson  McClung  are  admittedly 
successful  at  proving  that  a  country  weekly  can  serve  an  entire 
state,  they  still  can’t  afford  to  buy  a  fifty  thousand  dollar  house 
and  give  it  away.  But  they  are  doing  that.  Their  lawyer  Jim 
Barber  is  working  on  the  papers  now  to  buy  the  ancestral  home 
of  Pearl  Buck  and  give  it  to  her  with  no  strings  attached,  to  do 
with  as  she  pleases.  She  was  born  there,  lived  six  months  there, 
and  went  with  her  parents  to  China,  leavinr,  the  good  earth  of 
West  Virginia.  Many  times  down  the  years  she  yearned  to  buy 
her  old  home  and  live  there,  but  the  owner  wouldn’t  sell.  But 
at  his  death,  she  could  realize  the  dream  and  she  decided  to  buy 
it  if  the  state  of  West  Virginia  would  accept  it  as  a  gift.  But  for 
some  reason  the  State  dragged  its  feet.  Now  Hillbilly  (published 
at  Richwood.  W.  Va.)  is  buying  the  house  outright  and  giving 
it  to  Pearl  Buck  as  a  gift.  Meet  here  next  week  and  learn  how 
Hillbilly  will  pay  for  Pearl  Buck’s  home  without  going  broke. 


Advertisement 


ANCHOR  TEAM — CBS  News  Correspondents  Roger  Mudd  (left)  and 
Robert  Trout  will  be  the  anchor  men  of  the  CBS  News  coverage  of  the 
1964  Democratic  National  Convention  in  Atlantic  City  on  the  CBS 
Television  Network. 


It  was  during  his  coverage  of 
all  national  political  conventions 
starting  in  1936  that  Trout  won 
his  title  “The  Iron  Man  of 
Radio,”  because  of  his  ability  to 
broadcast  for  hours  at  a  time 
without  script  and  without  rest. 
At  the  1952  Chicago  gathering, 
he  established  a  record  for  sus¬ 
tained  broadcasting  with  a  15- 
hour  stretch  at  the  mike. 

He  was  born  Oct.  15,  1909  in 
Wake  County,  N.  C.  He  married 
the  former  Catherine  (“Kit") 
Crane  of  Toledo,  Ohio,  between 
broadcasts  on  the  Fourth  of 
July,  1938.  He  and  his  wife  live 
in  Manhattan. 

Capitol  Hill  Expert 

Roger  Mudd  is  a  Capitol  Hill 
expert.  He  covered  the  Senate 
debate  on  the  Civil  Rights  Bill 
continuously,  beginning  March 
30,  from  the  steps  of  the  Capitol 
in  good  weather  and  bad. 

Mudd  joined  CBS  News, 
Washington,  in  July  1961  after 
serving  since  1956  as  a  member 
of  the  News  and  Public  Affairs 
Department  of  WTOP. 

Mudd  accompanied  Soviet  Pre¬ 
mier  Nikita  Khrushchev  during 
his  1959  tour  of  the  United 
States  and  also  attended  the 
1960  Republican  and  Democratic 
National  Conventions.  He  pro¬ 
vided  the  commentary  on  the 
televised  Senate  Select  Commit¬ 
tee  hearings  on  racketeering  in 
labor  and  management. 

Before  joining  WTOP,  Mudd 
was  News  Director  for  station 
WRNL,  Richmond,  Va. 

He  is  36  years  old,  a  graduate 
of  Washington  and  Lee  Univer¬ 
sity  (1950)  with  an  A.B.  degree 
in  history.  He  received  an  M.A. 
degree  in  American  history  from 
the  University  of  North  Carolina 
in  1961.  He  taught  English  and 


history  at  Darlington  School, 
Rome,  Ga.,  in  1951-52. 

In  the  fall  and  winter  of  1962- 
53,  Mudd  worked  as  a  research 
assistant  for  the  Committee  on 
Tax-Exempt  Foundations  of  the 
House  of  Representatives.  In  | 
June  1953,  he  joined  the  staff 
of  the  Richmond  News  Leader 
and  four  months  later  was  ap-  ‘ 
pointed  the  first  full-time  news 
director  for  WRNL,  the  radio 
station  operated  by  that  news-  * 
paper. 

Mudd  is  married  and  the 
father  of  four  children. 

• 

McClatchy  Purchase 
Of  Station  Okayed 

Washington 

In  1960,  Metromedia  Inc.  paid 
$3.5  million  for  television  sta¬ 
tion  KOVR  at  Stockton,  Calif. 

The  channel  13  ABC-affiliated 
station  goes  under  the  owner¬ 
ship  of  McClatchy  Newspapers 
for  $7.8  million  with  the  ap¬ 
proval  of  the  Federal  Communi¬ 
cations  Commission. 

McClatchy  also  owns  radio 
stations  at  Sacramento  and 
Modesto  and  at  Reno,  Nevada, 
and  radio-television  outlets  at 
F  resno. 

• 

Opens  Area  Bureau 

Monticello,  Ark. 

Richard  Portis  has  opened  the  1 
Pine  Bluff  Commercial's  first 
news  bureau  in  this  southeast  j 
Arkansas  city.  Using  this  cen-  j 
trally  located  office  in  the  home 
city  of  Arkansas  A&M  College, 

Mr.  Portis  will  gather  news  and 
pictures  throughout  southeast 
Arkansas.  The  Commercial  pre- 
viously  employed  17  members  of  f 
its  news  staff  for  coverage  of 
this  area. 
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Throughout  the  United  States 


hrefer  WOOD  FLOJVG  MATS 


In  Bogota,  as  in  Birmingham  and  hundreds  of  other  cities  in  our  50  United 
States,  Wood  Flong  mats  are  the  usually  preferred  mat  because— they’re  made 
by  specialists,  sold  and  serviced  by  specialists  and-they’re  designed  by  spe¬ 
cialists!  Is  it  any  wonder,  then,  that  Wood  Flong  mats  are  preferred  by  men 
who  are  “craftsmen”  in  putting  out  the  finest  newspaper  that’s  possible  to 
produce?  For  proof,  see  your  Wood  Flong  specialist  today. 

SUPER  HONGS  •  R.O.P.  SUPER  FIONGS  •  H-T.P  AMTS 
•  STANDARD  AMTS  •  DUROMATS  •  SPECMl  AMTS  •  R.O.P.  COIOR  MATS 
•  GREEN  BAKED  AMTS  •  SYNDICATE  AIATS  •  AD  AIATS 

Ont  p>«c«  SUPER  FLONG  no  pack  mat-A  NEW  ERA  IN  STEREOTTPING 

WOOD  FLONG  CORPORATION 

H008ICK  FALLS.  NEW  YORK  N«w  York  OHioo:  SB!  Fifth  Avo.,  Phono:  MU  7-2BBO 


SMHVIMO  TUB  OBAPMIC  ARTS  INDUSTRY  SXCtMSIVSLY  SIMCS  IStt 


NEWS  AND 
NEWSPICTURES 


UNITED  PRESS  I 

international' 


Michael  Tytherleigh,  drama 
critic  with  the  Vancouver 
(B.  C.)  Province,  has  accepted 
a  similar  jiost  with  the  soon  to 
he  published  Vancouver  (B.  C.) 
Times. 


Fairchild  Publications  has  opened  u 
news  bureau  in  Cocoa  Beach.  Fla.. 
at  1275  North  Atlantic  Ave..  as  part 
of  a  program  to  expand  its  coverage 
of  the  rapidly  growing  central  Flor¬ 
ida  area.  The  bureau  is  headerl  by 
Mar>’  Bubb.  previously  Cape  Ken¬ 
nedy-Central  Florida  bureau  cbief 
in  Orlando,  Fla.  Julie  Divine,  who 
has  been  a  staff  reporter  in  tbe  Or¬ 
lando  bureau  for  METALWORK¬ 
ING  NEWS  and  ELECTRONIC 
NEtt  S.  has  been  named  head  of  the 
Orlando  bureau,  which  is  loi'aled  at 
2917  Timberlake  Drive. 


Bernie  BI’TTL1':r,  former  bu¬ 
reau  manaRer  of  United  Press 
International  in  Columbus,  has 
joined  the  news  ser\'ice  of  the 
Standard  Oil  Co.  of  Ohio  in 
Clevelaml. 


Joseph  T.  Vecchio 

Community  Events 
Direetor  Appointetl 

Rockford,  Ill. 

Joseph  T.  Vecchio,  assistant 
Itromotion  manaper,  Rockford 
Mominff  Star  and  Register  Re¬ 
public,  has  been  named  commun¬ 
ity  events  director  of  the  news¬ 
papers. 

Mr.  Vecchio’s  new  position 
was  created,  accordinp  to  Pub¬ 
lisher  E.  Kenneth  Todd,  so  that 
the  newspapers  can  participate 
more  effectively  on  behalf  of 
civic  orpanizations  that  seek 
help  in  conducting  worthy  com¬ 
munity  activities,  and  to  admin¬ 
ister  the  wide  variety  of  news¬ 
paper-sponsored  ev’ents. 

Mr.  Vecchio  has  Ijeen  assistant 
promotion  manager  for  the  past 
six  years,  working  with  John  C. 
Stafford,  promotion  director, 
who  died  June  28. 


Bill  Baxter  has  rei)laced 
Kel.so  Sti’Rgeox  as  a  newsman 
in  AP’s  Lexington,  Ky.,  bureau. 
Sturgeon  was  named  last  month 
as  I'egional  sports  editor  with 
headquarters  in  .Atlanta. 


DAILY  NEWS  RECORD  has  sched¬ 
uled  its  annual  advertising  sales 
staff  meetings  in  New  York  for  .Aug. 
31.  Sept.  1  and  2.  At  that  time,  the 
New  A  ork  ad  staff  will  be  joined  for 
the  discussions  by  the  paper’s  re¬ 
gional  advertising  representatives 
who  make  their  headquarters  in 
Fairchild  bureaus  in  Dallas,  Cbi- 
<'agn,  .Atlanta.  Philadelphia  and 
Boston. 


ON  THE  DECK  of  the  SS  Queen 
of  Bermuda,  sailing  from  Man¬ 
hattan,  are  Mr.  and  Mrs.  Fred 
M.  Hechinger.  He  is  education 
editor  of  the  New  York  Times. 


Gene  Lahammer  —  named 
AP  correspondent  in  Fargo, 
North  Dakota,  to  replace  Dick 
Rainbolt,  transferred  to  Min¬ 
neapolis. 


Bob  AVillis,  an  AP  staffer  for 
eight  years,  and  more  recently 
with  IBM  publications  in  Pough¬ 
keepsie,  N.  Y’.  —  to  the  staff  of 
the  Norfolk  (Va.)  Ledper-Star 
as  general  assignment  reporter. 


Norman  Bell  has  retired  as 
Associated  Press  correspondent 
in  San  Diego.  He  joined  the  .AP 
in  San  Francisco  in  1932  after 
four  years  on  the  staff  of  the 
Nevada  State  Journal,  Reno.  He 
is  succeeded  by  Robert  Burnett 
of  the  Los  Angeles  AP  bureau. 


Jack  Mason,  promotion  man¬ 
ager,  Oakland  (Calif.)  Tribune, 
whose  long  Tribune  career  has 
included  the  assistant  managing 
editorship  —  resigned  to  operate 
a  small  hotel  he  has  purchased 
in  California’s  Marin  County. 


Effective  with  this  week’s  issue,  the 
day  of  publication  of  DRUG  NEWS 
WEEKLY  was  changed  from 
Wednesday  to  Tuesday.  All  subse¬ 
quent  issues  will  be  dated  Tuesday. 
Deadlines  and  all  mechancial  con¬ 
ditions  for  producing  DRUG  NEW.S 
WEEKLY  remain  the  same. 


Gordon  Cobbledick.  long-time 
.sports  editor  of  the  (Cleveland) 
Plain  Dealer,  is  retiring.  After 
Labor  Day  he  will  join  the 
Scripps-Howard  television  sta¬ 
tion  AVEAVS,  for  a  two-night-a- 
Ch.arles  AVhaley — from  edu-  week  broadcast, 
cation  editor,  Louisville  (Ky.)  ♦  *  * 

Courier- Journal,  to  director  of  Ted  Virostko,  who  has  been 
research  and  information  for  the  bureau  manager  of  United  Press 
Kentucky  Education  -Associa-  International  in  Cleveland,  has 
tion.  been  transferred  to  the  UPI 

*  *  *  Columbus  (Ohio)  bureau. 

Jack  Searles,  former  finan-  ♦  •  ♦ 

cial  editor  of  the  Nciv  York  Post  John  Hall,  formerly  of  the 
— now  business  editor  of  the  Jackson,  Miss.,  AP  bureau,  has 
Los  Angeles  (Calif.)  Herald-  been  named  Bluefield,  AV.  \’a.. 
Examiner.  He  was  on  the  .staff  bureau  correspondent.  He  re- 
of  the  Los  Angeles  Mirror  for  places  Strat  Douthat,  now  of 
eight  years.  the  Charleston,  AV.  Va.,  staff. 


Dave  Condon,  sports  colum¬ 
nist,  Chicago  Tribune — the  Jake 
AVard  Memorial  plaque  from  the 
College  Sports  Information  Di¬ 
rectors  Association. 


Ivor  W.  Boggiss  in  his  capacity  as 
Fairchild’s  bureau  chief  in  Montre¬ 
al.  has  just  completed  a  reporting 
stint  in  Halifax,  N.  S.,  where  he  at¬ 
tended  the  convention  of  the  Cana¬ 
dian  Pharmaceutical  .Assn.  (Aug. 
15-20)  and  next  week  will  be  in 
Kingston.  Ont..  for  the  ninth  Cana¬ 
dian  Textile  Seminar  (Aug.  24-26). 


.Arthur,  V.  Ciervo,  former 
newspaperman — from  AVeirton 
Steel  Company  editorial  staff  to 
director  of  news  and  informa¬ 
tion  services  at  the  Medical 
Center,  AVest  Virginia  Univer¬ 
sity. 


Charles  Vandeveer,  one  of  the  sen¬ 
ior  printers  in  the  composing  room 
of  Fairchild  Publications,  retired 
last  week.  Mr.  Vandeveer  joined  the 
composing  room  staff  in  July  1923 
and  for  many  years  has  been  the 
makeup  man  for  page  one  of  HOME 
FLRMSINGS  DAILY. 


FAIRCHILD 
Publications,  Inc. 

7  East  12Hi  St.,  New  York,  N.  Y. 
Publlihtn  of 

D*il,  Nawf  K*cord.  Woman's  Wnar  Dail,, 
Homt  Furnishings  Daily,  Footwaar  Nows 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elaefronic  Naws,  Books, 
Mataiworking  Naws,  Diractorias. 


2  VeUT.sns  Close 
Out  Varietl  Careers 

New  Orleans 

Two  Tl>  (s-Picayune  newsmen 
have  retired  with  nearly  a  cen¬ 
tury  of  combined  newspaper 
ser^dce. 

They  aie  A1  Wilke  and  Fred 
P.  Cumbus.  lx)th  copy  editors. 

Mr.  Wilke  began  his  career 
with  the  Sew  Orleans  American 
in  1915.  lie  began  work  for  the 
Times-Picayune  in  1917  and 
worked  for  the  firm  until  1921 
when  he  went  to  the  West. 

During  the  next  25  years  he 
worked  for  several  newspapers 
in  Arizona  and  California. 

He  returned  to  the  Times- 
Picayune  in  1944. 

Mr.  Cumbus  went  to  work  in 
1917  for  the  Birmingham  Age- 
Herald.  After  military  service 
during  World  War  I,  he  came  to 
the  Times-Picayune  and  was 
automobile  editor,  acting  city 
editor,  amusements  editor  and 
special  sections  editor.  From 
1941  to  1949  he  was  state  editor 
and  he  subsequently  became  a 
copy  editor. 

*  *  ♦ 

Thomas  T.  Montiegel,  for¬ 
mer  news  editor  of  the  Btirling- 
ton  (Wis.)  Standard-Democrat 
—  to  assistant  public  relations 
manager  at  Evinrude  Motors. 

*  «  * 

George  Bartlett,  a  reporter 
for  the  St.  Petersburg  (Fla.) 
Times  since  1945,  retired  July  31 
and  joined  the  staff  of  Russell, 
Clarke  &  Brantley  Inc.,  a  public 
relations  agency,  as  chief  of  the 
copy  department. 

*  ♦  ♦ 

George  T.  Miller — from  the 
New  York  Times  staff  to  Fax- 
finder  Corporation  as  vicepresi¬ 
dent  of  marketing  and  sales 
promotion. 

♦  *  « 

Stanley  J.  Zabroski  resigned 
as  city  editor  of  the  Hartford 
(Conn.)  Times  to  be  public  re¬ 
lations  director  for  the  Republi¬ 
can  party  in  Connecticut. 

*  ♦  * 

John  Wood — from  reporter, 
San  Diego  (Cal.)  Union,  to 
Sea  World  marine  amusement 
park,  San  Diego,  public  rela¬ 
tions. 

*  *  * 

Jay  Clyde  Bowles — from  re¬ 
porter  for  the  Knoxville  (Tenn.) 
Journal  to  a  similar  position 
with  the  Atlanta  (Ga.)  Times. 

»  *  ♦ 

J.  Ernest  Knight,  retired  ed¬ 
itor  of  the  Tacoma  (Wash) 
News  Tribune — appointed  to  the 
Tacoma  City  Planning  Commis¬ 
sion. 

editor  8C  publisher 


Steve  IIoff.man,  a  former 
sports  editor  of  the  Fairborn 
(O.)  Daily  Herald  and  reporter 
for  the  Sidney  (O.)  News,  has 
joined  the  Cincinnati  public  re¬ 
lations  firm  of  Adams,  Gaffney 
and  Grant  Inc.,  following  service 
as  publicity  director  of  the  Cin¬ 
cinnati  Royals  basketball  team 
for  five  years. 

«  *  * 

Tom  Linville — from  office 
.services  manager  in  the  circula¬ 
tion  department  to  assistant 
promotion  manager  of  Dayton 
Newspapers  Inc. 

*  *  * 

Howard  Seel^'E,  general  man¬ 
ager  of  Palos  Verdes  (Calif.) 
Newspapers  Inc;  Sam  Stuart, 
executive  editor  of  the  Redondo 
Beach  (Calif.)  South  Bay  Daily 
Breeze,  and  J.  L.  Rosenberg, 
editor-emeritus  of  the  Inglewood 
(Calif.)  Daily  News — named  to 
the  Advisory  Board  of  the  new 
California  State  College  at 
Palos  Verdes. 

Michael  De  Cal,  city  editor 
of  the  Culver  City  (Calif.)  Star- 
News  and  Venice  (Calif.)  Van- 
guard — promoted  to  managing 
editor,  succeeding  Thomas  J. 
Watson,  who  resigned  to  be¬ 
come  managing  editor  of  the 
Palm  Springs  (Calif.)  Desert 
Sun.  Charles  Kramer,  sports 
editor — to  city  editor. 

*  >•>  * 

Roger  Dove,  formerly  on  the 
staff  of  the  Hartford  (Conn.) 
COURANT — to  public  relations  di¬ 
rector,  National  Association  of 
Independent  Insurers,  Chicago. 
*  *  « 

Dave  Humphreys  formerly 
telegraph  editor  of  the  Winne- 
peg  (Man.)  Tribune —  to  news 
editor  of  the  Calgary  (Alta.) 
Albertan,  succeeding  Ted  Mos¬ 
er,  resigned. 

if  If  m 

W.  K.  UiERicil,  publisher  of 
the  Clearfield  (Pa.)  Progress — 
appointed  to  the  Board  of 
Trustees  of  the  Pennsylvania 
State  University, 

m  « 

Harold  Raynolds,  publisher 
of  Vermont  weekly  newspapers 
— a  Democratic  candidate  for 
the  Vermont  Senate. 

4t  « 

In  Bassinet  Set 

Trenton,  N.  J. 

Mr.  and  Mrs.  Kenneth  L. 
Fake,  both  of  the  Trenton  Times 
newsroom,  are  parents  of  their 
first  child,  a  son  named  Gregory 
Leverne,  The  mother,  the  for¬ 
mer  Pat  Colonna,  is  editor  of  the 
Times  Teen  Pagre.  Mr.  Fake 
works  on  the  wire  desk. 

for  August  22,  1964 


HE'S  DISGUSTED! — While  cameramen  at  Kennedy  International  Airport 
keep  asking  for  "just  one  more"  shot  of  Emanueta  Stramana  of  Italy,  AP 
reporter  Tom  Del  Vecchio  sulks  because  he  wants  an  interview  with  her. 
The  22-year-old  beauty  was  an  entrant  in  the  Miss  Universe  contest. 


Rav'  M.  Baker,  former  editor 
of  the  Washington  (Ind.)  Daily 
Times — to  news  editor,  the  Vin¬ 
cennes  (Ind.)  Valley  Advanee, 
new  weekly  tabloid. 

V  *  * 

Walter  Wurfel — from  El 

Mundo,  San  Juan,  Puerto  Rico 
— to  news  broadcaster  with 

WTSJ-t\%  San  Juan. 

♦  ♦  ♦ 

Robert  O.  Goodwin,  formerly 
with  the  Camden  (N.J.)  Cour¬ 


ier-Post — to'  editor  of  the  Toms 
River  New  Jersey  Courier. 

«  «  ♦ 

Curt  Babcock — from  city  ed¬ 
itor  to  executive  editor  of  the 
Ontario  (Calif.)  Report; 
George  Collier — to  city  editor. 

V  *  « 

Paul  Grant,  former  New 

London,  Conn.,  editor  for  the 

Bridgeport  (Conn.)  Herald — to 
night  editor  of  the  Niantic 
((^onn.)  News. 


MR.  MELTZER 
REAL  ESTATE 

.  .  .  Once-a-week  column  of  questions  and  answers, 
this  feature  will  help  bring  new  readership  to  your  real 
estate  section,  building  page,  or  home  and  family  section. 

May  we  send  samples? 


The  Register  and  Tribune  Syndicate 
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The  Weekly  Editor 


OLD  FASHIONED  PAPER 


Bv  Rol>erl  Dvment 


Clymer,  N.  Y.  Clymer  Fire  District,  the  Clymer 

“Clymer  Is  A  Small  Village  Independent  has  Iwcome  well 
In  Chautauqua  County,  N.  Y.,  known  throuRhout  the  nation 
Having  A  Very  Neat  &  Tidy  for  its  collection  of  antique  type 
Appearance  —  With  The  Quiet  and  cuts — antique  types  and  cuts 
Charms  Of  A  Surrounding  used  extensively  throughout  each 
Countrj',  Accented  By  The  edition. 

White  Spire  Of  The  Methodist  The  Independent  utilizes 
Church  Pointing  Heavenward.”  printing  equipment  that  for  the 
That  is  how  the  Clymer  IndU-  most  part  was  used  in  the  days 
pendent  describes  the  village  it  of  early  American  newspaper 
serves.  publishing.  Much  of  the  equip- 

The  above  description  is  a  ment  is  over  100  years  old,  con- 
part  and  parcel  of  this  husband-  sidered  antique  collectors  items, 
wife  weekly  newspaper  —  a  Yet,  the  Clymer  Independent 
weekly  newspaper  that  even  with  typographical  and  printing  wise, 
a  circulation  of  only  700,  up  is  probably  one  of  the  neatest, 
from  375  three  years  ago,  is  fast  cleanest,  and  easiest  to  read 
becoming  known  throughout  the  weeklies  in  the  U.S.  today.  Most 
nation  as  an  example  of  how  weekly  and  daily  editors  have 
weekly  papers  looked  during  the  mar\'eled  at  the  outstanding 
early  phase  of  American  history,  printing  job  turned  out  on  this 

A  thirty-one-year  old  editor  newspaper,  using  what  would  be 
and  publisher,  who  likes  to  be  considered  outdated  equipment 
called  proprietor,  in  keeping  by  todays  standards  of  high 
with  the  historical  custom  of  the  speed  presses, 
newspaper,  is  responsible  for 
giving  this  weekly  an  unusual 
journalistic  typographical  layout 
that  has  caught  the  eye  and 
fancy  of  newspaper  people  from 
coast-to-coast. 

Wayne  E.  Morrison  Sr.,  and 
his  wife,  Aretta,  are  the  com¬ 
plete  staff  of  this  weekly  news¬ 
paper  serving  the  Chautauqua 
County  village  of  Clymer  and  the 
surrounding  area. 

Called  “An  Independent  News¬ 
paper,  Dedicated  to  Clymer  rison, 

Home  Life  and  The  Family  that  fits 
Circle,”  and  the  official  news-  worked  on  weekly  newspapers 
paper  for  the  towns  of  Clymer 
and  French  Creek,  the  Clymer  high  school  years.  He  never  has 
Central  School  District  No.  1,  gotten  over  his  love  of  “printers 
the  Clymer  State  Bank,  and  the  ink.” 


Souvenir  edition  of  the  Clymer 
Independent. 

increased  by  three  more.  There 
are  Katherine,  eight;  Wayne  Jr., 
six;  and  Andy,  four,  all  now  in 
the  process  of  learning  the 
weekly  newspaper  business  from 
Mom  and  Dad.  “In  fact,”  said 
Wayne,  senior,  “all  three  can 
operate  our  George  Washington 
press.” 

Today,  the  Clymer  Independ¬ 
ent  probably  resembles  more 
what  people  think  a  weekly 
newspaper  should  look  and  be 
like,  than  any  other  paper  in 
the  nation.  It  has  the  appear¬ 
ance  of  “old-time  America”  in 
make-up,  coupled  with  modem 
1964  journalistic  know-how, 
thanks  to  a  young  thirty-one- 
year  old  publisher  and  his  de¬ 
voted  wife. 


after  being  without  a  weekly  for  inception,  has  been  published 
a  number  of  years.  It  vras  later  weekly,  containing  eight  pages 
sold  to  Donald  Harris  of  Sher-  of  local  news, 
man,  who  sold  it  to  Mr,  Morri-  xhe  greatest  improvement  in 
son,  the  present  owner,  who  hails  the  history  of  the  paper  came 
from  Clyde,  N.  Y.,  near  Ro-  on  September  15,  1962,  when  it 
Chester.  Friendly,  likeable  Mor-  •yy.as  moved  into  a  new  building 
who  has  the  personality  on  Maple  Avenue,  especially  de- 
a  country  editor,  had  signed  as  a  printing  office,  and 
I’  r'l  erected  by  the  owner  of  the 
most  of  his  life,  including  his  paper. 

Hand  Press 

Always  an  item  of  interest 
for  visitors  to  the  Clymer  Inde¬ 
pendent  office  is  the  “Super 
Royal”  22^/i  x  28  inch  Washing¬ 
ton  Hand  Press — Serial  No. 

3655 — made  by  R.  Hoe  &  Co.  of 
New  York,  about  1850.  The  press 
sold  new  for  $200  in  1860,  but 
the  1867  catalogue  listed  the 
press  at  $330,  showing  that  the 
Civil  War  also  caused  prices  to 
spiral  upward. 

This  press,  according  to  Aret¬ 
ta  Morrison,  was  very  popular  will  be  an  all-cold  type  oper»- 
with  the  visitors  to  Clymer  at  tion. 

Tulip  Festival  time,  and  a  sou-  *  *  ♦ 

venier  edition  of  the  Clymer  70  AND  75  —  Two  noteworthy 
Independent  was  printed  upon  anniversaries  in  New  Jersey  re- 
it  while  the  spectators  watched,  cently  were:  the  75th  for  the 
The  edition  was  printed  entirely  Ridgewood  Herald-News,  with  a 
from  antique  types  and  cuts,  and  64-page  edition  containing  6,000 
was  made  up  to  resemble  a  news-  inches  of  paid  ads  .  .  .  and  the 
paper  of  a  “century  ago.”  70th  for  the  Nutley  Sun,  with  a 

In  time,  the  husband-wife  96-page  edition.  Originally  it 
team,  may  have  to  give  up  that  was  the  Rising  Sun  and  its 
title,  because  the  staff  could  be  founder  was  a  poet,  G.  R.  Miller. 
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THURSDATA 


NAME  —  A  West  Tennessee 
weekly,  the  Adamsville  News, 
has  b^n  renamed  the  Tennessee 
River  News-Graphic,  with  a 
change  to  offset  printing  and 
an  expanding  circulation  area. 


AUSTRALIA'S 

^  Expanding  Wealth 
1 — I - >.  Offers  Opportunities 


.  when  you 
spark  the 
creative 
selling  of 
EXTRA  . 

linage  i 

with...  / 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
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"We  became  leaders  overnight  when  we  got  our  new 
5 -unit  Cottrell  Vanguard  web  offset  press," 

says  Robert  L  MacDowell,  Vice  President,  Lee  Ackerman  Investment  Company, 

Scottsdale,  Arizona  •  Owners:  West  Coast  Printing  Co.,  Inc. 


“We  were  ‘babes  in  the  woods’  when 
we  bought  this  business,  but  one  thing 
we  knew— the  trend  was  rapidly  going 
to  web  offset.  So  my  General  Manager, 
Robt.  W.  Heinsohn,  and  I  (that’s  Bob 
on  my  right)  started  to  shop  around.  We 
chose  a  Cottrell  Vanguard  because  of 
its  reputation  for  quality,  service,  sim¬ 
plicity  of  operation  and  maintenance. 
Never  was  a  wiser  decision  made. 

“We  wanted  fast  delivery  of  the 
press  and  got  it.  With  Cottrell’s  help, 
it  took  only  3  weeks  of  on-the-job 
training  to  teach  our  men  a  completely 


new  way  of  life.  By  the  second  week, 
we  had  printed  our  first  8  pages  of  4- 
color  process.  An  excellent  job.  And 
we’ve  been  doing  it  regularly  ever  since, 
on  big  jobs  for  Sears  and  others. 

“In  spite  of  stiff  competition  here  in 
Phoenix  (and  no  outside  contracts  to 
begin  with),  we’re  keeping  our  Van¬ 
guard  running  7  days  a  week  with 
weeklies,  bi-weeklies,  plus  many  shop¬ 
pers  and  circulars— about  6  million 
pages  a  week.  We’re  getting  the  most 
business  around,  at  the  profitable 
prices,  because  we  can  deliver  the 


finest  quality  and  the  best  service.’’ 

Why  do  so  many  small  -  and  medium- 
size  publishers  change  to  Vanguard 
web  offset?  The  reasons  are  obvious: 
Produces  up  to  24  standard  b  &  w  news 
pages  •Available  in  1  to  6  units* 
Speeds  up  to  15,000  papers  per  hour 
•  Low  initial  investment  •  Low  oper¬ 
ating  costs  •  No  costly  engravings,  but 
lots  of  pictures  •  Better  reproduction, 
with  screens  up  to  133  lines  •  Versatile 
composition — hot  metal,  photocompo¬ 
sition,  or  any  combination.  For  more 
information,  wire,  write  or  call: 
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ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


Iowa  Goss 
Plant  Work 
Under  Way 


g";  “cr  Pl«„t  Walkie-Xalkie*  G..i,le 

concrete  wall  panels.  As  (he  need  Opeil-Flasll  Pictures 

for  manufacturinp  space  arises,  ®  *'  °*'*'  The  American  Institute  of  Iowa  City,  la. 

the  walls  of  the  building  can  be  19(!3  net  was  $3,875,437,  or  Steel  Construction  has  awarded  The  News  Photography  I 
extended  in  any  direction  by  re-  $2.75  a  share,  on  .sales  of  a  citation  for  excellence  of  de-  class  of  the  University  of  Iowa 

locating  the  pre-cast  panels.  $1)2,(584,295.  sign  to  the  new  home  of  the  School  of  Journalism  is  usinjf 

When  gi'ound  was  broken,  the  In  the  first  half  ended  May  2,  Franklin  (Ind.)  Daily  Journal,  radio-communication  to  make 
company  also  announced  a  num-  the  Chicago-based  company  The  citation  noted  that  ex-  possible  the  completion  of  more 
ber  of  key  appointments  includ-  earned  $3,172,411,  or  $2.24  a  posed  steel  is  an  integral  part  of  elaborate  photographic  assign¬ 
ing:  share,  up  S(>7r  from  the  $2,320,-  the  design:  “It  was  carefully  ments. 

F.  A.  Samuelson,  current  man-  133,  or  $1.C5  a  share,  in  the  1963  aligned,  sandblasted  and  painted  Walkie-talkies  are  used  to 

ager  of  the  Rockford,  Ill.,  plant,  period.  Sales  rose  18%  to  $52,-  w’hite  in  an  elegant  structure  obtain  long-distance  non-wired 

will  be  Cedar  Rapids  plant  man-  455,097  from  $44,417,604.  designed  by  Skidmore,  Owings  open-flash  pictures.  For  this  part 

ager;  Wallace  Van  Natta,  Chi-  Mr.  Coultrap  said  third  quar-  &  Merrill  for  Home  News  Enter-  of  the  course,  the  class  is  split 

cago  plant  night  superintendent,  ter  sales  and  earnings  would  prises,  publisher  of  the  Daily  into  tw’o  groups.  A  group  is  sta¬ 
te  plant  superintendent  of  the  continue  this  trend.  “Bookings  Journal  in  Franklin,  Ind.  tioned  on  each  side  of  the  Iowa 

new  facility ;  Clarence  Maluch-  this  summer  have  been  very  “The  one-story  building  has  a  River,  running  through  the  Uni- 
nik,  from  Chicago  budget  direc-  good,  which  is  surprising  since  welded  steel  frame  and  glass  versity  of  Iowa  campus.  One 
tor  to  account  chief.  Cedar  Rap-  it’s  normally  a  dull  period,”  the  walls  that  provide  a  showcase  group  shoots  the  Art  Building, 
ids;  Henry  Young,  in  charge  executive  .said.  Backlogs  are  15%  for  the  publishing  company.  The  on  the  bank  of  the  river,  and 
1  control,  and  Dar-  above  those  of  last  year  at  this  architects  are  also  the  building’s  another  the  Union  Footbridge 

rel  Mutchler,  assigned  to  gen-  time,  he  added.  structural  engineers.”  crossing  the  river, 

eral  super\’isory  work  in  the  He  said  domestic  sales  of  wreb  ^  In  open-flash  photography, 

Iowa  plant.  offset  presses  were  strongly  in-  the  camera  shutter  remains  open 

Record  .Sab  s  creasing.  The  presses  are  mainly  64-Page  Press  Will  while  the  flashes  are  set  off.  The 

used  by  community,  suburban  _  1  walkie-talkies  are  used  to  tell 

Sales  of  Miehle-Goss-Dexter,  and  smaller  city  paper.s.  He  said  r^epiace  ±u-ruger  the  class  members  when  to  open] 

Inc.,  should  set  a  record  of  more  newspaper  mergers  in  the  last  Lancaster,  Calif,  their  shutters  and  when  to  shootj 

than  $100  million  with  earnings  few  years  haven’t  hurt  business  Installation  of  a  Goss  rotary  the  electronic  flashes.  ! 

also  at  a  high  for  the  year  end-  among  the  larger  papers.  “Some  64-page  press  is  under  way  by  •  j 

ing  Nov.  2,  James  W.  Coultrap,  newly  merged  papers  are  more  Newspaper  Equipment  Services  j  .  a  f  i 

president  said  this  week.  financially  healthy,  and  they  buy  Inc.,  in  the  new  plant  of  the  Joins  Systems  Firm  ^ 

The  previous  records  for  the  new  equipment,”  he  explained.  Antelope  Valley  Daily  Ledger-  La  Jolla,  CalifJ 

producer  of  printing  presses  The  executive  said  the  com-  Gazette,  with  plans  for  accu-  Milo  G.  Clark  Jr.  will  leavi 

was  in  fiscal  1962,  when  net  was  pany  is  spending  record  .sums  on  pancy  in  September.  the  staff  of  Copley  Newspaper! 

$5,837,623,  or  $4.14  a  share,  on  research  development  and  en-  The  12,865  square  foot  plant  on  Aug.  31  to  be  president  of 

sales  of  $97,420,324.  In  fiscal  gineering  this  year.  at  44815  Fig  Ave.,  represents  an  the  Management  and  Technology 
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L  S.  Farmers  buy  more  John  Deere  farm  machinery  than  any  other  make 

li  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company, Moline, III. •Tel.  Area  Code  309, 7924181 


Crain  —  245  busfiels  of  it  —  unloads  in  one  minute  from 
Ihree  of  the  largest  John  Deere  Combines.  Many  engineering 
advancements  enable  these  new  “factories  on  wheels”  to  harvest 
crops  up  to  20  percent  faster  than  their  1963  counterparts. 
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College  PR  Men 
Get  Writing  Tips 


Chicago 

Too  many  statistics  and  not 
enouph  good  writing  are  tog¬ 
ging  dowTi  material  produced  by 
college  sports  information  di¬ 
rectors  for  the  nation’s  sports 
editors. 

Craig  Stolze,  of  the  Univer¬ 
sity  of  South  Dakota,  got  into 
a  lot  of  specifics  as  he  admon¬ 
ished  the  annual  meeting  of 
COSIDA  (College  Sports  Infor¬ 
mation  Directors  Association) 
to  stop  “falling  back  on  a  lot 
of  numbers”  in  stoides  and 
burying  the  lead  in  the  fiftfl 
paragraph. 

Observing  that  most  large 
newspapers  rewrite  copy  from 
colleges,  Mr.  Stolze  noted  that 
smaller  papers  with  limited 
sports  coverage  facilities  prefer 
to  edit  releases  if  they  are  in 
good  shape. 

Need  InlervieHs 

A  plus  that  works  to  infor- 
mationist’s  advantage  is  giving 
editors  something  they  haven’t 
heard  before  and  providing  in¬ 
terviews  with  people  editors 
sometimes  find  difficult  to  con¬ 
tact. 


Apologies  for  losing  teams 
don’t  ring  any  tolls,  he  .said, 
and  “moaning”  about  injuries 
and  tired  players  fail  to  im¬ 
press  editors. 

Telephoning  big  news  breaks 
is  far  superior  to  holding  them 
for  releases  and  “sitting”  on  a 
story  is  bad,  he  obser\’ed,  be¬ 
cause  the  news  always  leaks 
out,  particularly  in  the  case 
of  a  new  coach  toing  named. 

Separate  stories  for  newspa¬ 
pers  and  radio-tv  was  advised, 
Mr.  Stolze  said,  for  invariably, 
someone  is  accused  of  copying. 

Lee  Bohnet,  University  of 
North  Dakota,  said  a  survey 
showed  editors  want  more  pic¬ 
tures,  more  features  with  pic¬ 
tures  and  more  head  and 
shoulder  pictures  of  athletes. 
The  latter  take  up  less  space, 
make  layouts  easier,  dress  up 
pre  and  post  game  stories  and 
work  well  in  columns,  Mr. 
Bohnet  found. 

Eager  f«»r  Ncks 

Gus  Schrader,  sports  editor. 
Cedar  Rapids  (la.)  Gazette, 
said  college  information  men 
“don’t  take  advantage  of  us.” 


Newspapers,  he  said,  are  eager 
to  print  news  of  college  athletes 
and  sports  editors  welcome  a 
continual  flow'  of  column  ma- 
aterial. 

More  college  coaches  should 
be  on  a  friendly  basis  with  the 
press  and  arranging  such  rap¬ 
port  is  the  job  of  the  informa- 
tionist,  Mr.  Schrader  said.  Too 
many  coaching  staffs  are  not 
known  to  the  sports  writing 
fraternity,  in  his  opinion. 

Walter  Johns,  sports  editor. 
Central  Press  Association,  de¬ 
plored  “everything  ending  when 
the  football  season  ends,”  point¬ 
ing  out  that  with  the  Olympics 
coming  up  “not  one  college  p.r. 
man  has  sent  me  a  picture  or 
story  of  a  track  star.” 

John  Mooney,  executive  sports 
editor.  Salt  Lake  City  (Utah) 
Tribune,  said  newspaper  re¬ 
porting  of  sports  must  take  over 
where  tv  leaves  off,  necessi¬ 
tating  better  writing  of  release 
with  development  of  different 
angles  rather  than  repeating 
the  five  w’s. 

Pictures  and  offbeat  stories, 
more  originality  and  forgetting 
the  stock  stories  was  advised 
by  Ed  Sainsbury,  central  divi¬ 
sion  sports  editor  for  United 
Press  International. 

• 

Indianapolis  Papers 
Appoint  PR  Director 

Indianatolis 

James  E.  Paulo.ski,  assistant 
business  manager  of  Our  Sun¬ 
day  Visitor,  Inc.,  of  Huntington, 
Ind.,  has  been  named  personnel 
and  public  relations  director  of 
the  Indianapolis  Star  and  the 
Indianapolis  News,  according  to 
an  announcement  by  William  A. 
Dyer,  Jr.,  general  manager  of 
the  newspapers. 

Mr.  Dyer  also  announced 
three  other  executive  appoint¬ 
ments: 

Fred  L.  Corts,  former  real 
estate  editor  of  the  Star  and  for 
the  past  year  assistant  public 
relations  director  of  the  Star 
and  News,  was  named  promotion 
manager  of  both  papers. 

Mrs.  Jan  Calvert,  who  has 
been  assistant  personnel  direc¬ 
tor  of  the  papers,  was  named 
Personnel  Manager. 

Miss  Wanda  Coats,  who  has 
been  associated  with  the  per¬ 
sonnel  and  public  relations  de¬ 
partment  since  1952,  will  be¬ 
come  assistant  personnel  and 
public  relations  director. 

Mr.  Pauloski  served  on  the 
advertising  staff  of  the  Indiana¬ 
polis  Star  Sunday  Magazine 
staff  from  1953  to  1955  when  he 
was  named  business  manager  of 
the  Huntington  Herald-Press. 
In  1958,  he  became  assistant 
business  manager  of  Our  Sun¬ 
day  Visitor,  Inc.  He  was  gradu¬ 
ate  from  Indiana  University. 


PR  Consortium 
For  Montreal  air 

Sydney  Morrell  and  C  i)any 
Inc.,  of  New  York  City  Wj.1  head 
up  a  consortium  of  pub!,  rela¬ 
tions  firms  for  EXPO  (>7  a  the 
Unite  States.  The  progi  :  n  will 
to  conducted  for  the  19t!7  V’orld 
Exhibition  in  Montreal. 

Mr.  Morrell  was  former; v  gen¬ 
eral  public  relations  m.iuager 
for  the  Ford  Motor  Comp.'iny  in 
the  United  States,  v’icepn  .sident 
in  charge  of  public  relations  and 
advertising  for  the  International 
Telephone  and  Telegraph  Cor¬ 
poration  and  toard  chairman  of 
the  14-nation  group  of  public 
relations  companies  owned  by 
the  Interpublic  Group  of  Com¬ 
panies  Inc.  He  began  his  career 
as  a  reporter  and  from  1936  to 
1940  was  foreign  correspondent 
with  the  Daily  Express  of  Lon¬ 
don. 

Specializing  in  travel  public¬ 
ity,  a  second  member  of  the 
consortium,  Sontheimer  and 
Company,  is  headed  up  by  Mor¬ 
ton  Sontheimer,  who  has  di¬ 
rected  a  program  for  Puerto 
Rico. 

The  third  member  of  the  con¬ 
sortium,  specializing  in  enter¬ 
tainment,  is  Blowitz,  Thomas 
and  Canton,  whose  president, 
Arthur  Canton,  has  for  the  past 
18  years  been  responsible  for 
the  publicity  of  motion  pictures. 
• 

Consumer  Spending 
Rises  to  New  Peaks 

Philadelphu 

Consumers  in  the  Philadelphia 
Retail  Trading  area  will  spend 
an  all-time  high  of  $1.75  billion 
for  16  durable  items  in  the  last 
half  of  1964,  according  to  the 
Philadelphia  Inquirer’s  Continu¬ 
ing  Study  of  Consumer  Buying 
Plans. 

The  study  is  based  on  inter¬ 
views  conducted  by  Sindlinger 
and  Co.  in  April,  May  and  June. 
The  planned  expenditures  for 
automobiles,  homes,  home  im¬ 
provements,  floor  covering,  fur¬ 
niture  and  nine  different  house¬ 
hold  appliances  is  6%  above 
estimates  made  for  the  similar 
period  last  year  and  7%  ahead 
of  buying  plans  appraised  in  tto 
first  quarter  of  1964. 

Top  dollar  volume — $516  mil¬ 
lion — will  be  spent  on  new 
homes,  according  to  the  estimate. 
Used  homes  will  account  for 
$475  million,  new  automobiles 
for  $352  million,  home  improve¬ 
ments  for  $137  million,  and  used 
automobiles  for  close  to  $113 
million. 

Sales  of  air  conditioners  are 
expected  to  lead  the  appliance 
field  with  a  dollar  volume  of 
almost  $18  million. 
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When  your  newspaper  has  been 
preserved  on  microfilm  by  Micro 
Photo’s  specialists  .  .  .  you  are 
equipped  with  the  quickest,  most 
efficient  reference  tool  in  exist¬ 
ence  today. 

For  ease,  speed  and  comfort  of 
reading  .  .  .  nothing  compares 
with  the  large,  clear  image  de¬ 
veloped  by  Micro  Photo’s  News¬ 
paper  Microfilming  Department. 
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Our  18-year  history  of  pio¬ 
neering  development  and 
specialization  in  the  field  of 
newspaper  microfilming  .en¬ 
ables  us  to  provide  the  finest 
quality  archival  newspaper 
microfilm  available. 

Write  for  full  information: 
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He  answered  one  of  your  questions  wrong. 


Unfortunately  for  him,  at  ITT  we’ve 
come  to  expect  utter  perfection 
from  our  PR  people. 

We’ll  let  you  imagine  what 
happens  to  anyone  who  ignores 
your  phone  calls. 

Or  who  forgets  to  call  you  back. 


Tired  of  complicated  answers 
to  simple  questions? 

We  teach  our  scientific  types 
to  talk  your  language. 

So  anytime,  anywhere,  when 
you’ve  got  a  question  about 
electronics  or  telecommunications, 
call  the  ITT  Public  Relations 
Manager  nearest  to  you. 

International  Telephone  and 
Telegraph  Corporation.  World 
Headquarters:  320  Park  Avenue, 
New  York,  New  York  10022. 


Our  surviving  Public  Relations 
Managers  are  located  in: 

ANTWERP  •  BERLIN  •  BUENOS  AIRES 
CHICAGO  •  COPENHAGEN  •  CROYDON 
HELSINKI  •  JOHANNESBURG 
LA  PAZ  •  LIMA  •  LISBON  •  LONDON 
LOS  ANGELES  •  MADRID  •  MANILA 
MEXICO  CITY  •  MILAN  •  MONTREAL 
NEW  YORK  •  OSLO  •  PARIS 
RIO  DE  JANEIRO  •  ROME 
SAN  FERNANDO  •  SAN  JUAN 
SANTIAGO  •  STOCKHOLM 
STUTTGART  •  SYDNEY  •  THE  HAGUE 
...AND  MANY  OTHERS 


ITT 

worldwide  electronics  and  telecommunications 
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Miss  Applegate 
Heads  J-Course 
At  Kansas  State 

Manhattan,  Kans. 

Roberta  G.  Applegate,  a  staff 
writer  for  the  Miami  (Fla.) 
Herald,  has  been  named  to  head 
the  home  economics  and  journal¬ 
ism  program  at  Kansas  State 
University  here. 

She  has  had  20  years  of  news¬ 
paper  experience,  the  last  10  on 
the  Herald  staff.  She  previously 
covered  government  and  polit¬ 
ical  news  for  the  Associated 
Press  in  Michigan  and  worked 
on  the  Lansing  (Mich.)  State 
Journal  and  the  Detroit  (Mich.) 
Free  Press  and  was  press  sec¬ 
retary  to  the  late  Gov.  Kim 
Sigler  of  Michigan. 

Kansas  State  has  one  of  the 
four  journalism  schools  in  the 
country  accredited  for  the  home 
economics  and  journalism  cur¬ 
riculum. 

Miss  Applegate  succeeds  Miss 
Helen  Hostetter,  who  retired 
this  summer. 

Her  father,  A.  A.  Applegate 
headed  the  journalism  program 
at  Michigan  State  University 
from  1936  until  1955. 

She  was  graduated  from 
Michigan  State  in  1940  and  re¬ 


ceived  a  master’s  degree  from 
Northwestern  University  in 
1942. 


Journalism  Building 
Completed  at  W&L 

Lexington,  Va. 

The  opening  of  new  facilities 
for  journalism  and  communica¬ 
tions  will  mark  the  beginning  of 
the  216th  academic  year  at 
Washington  and  Lee  University 
in  September. 

Reid  Hall,  formerly  occupied 
by  the  department  of  physics, 
has  been  remodeled  as  a  new 
home  for  the  Lee  Memorial  Jour¬ 
nalism  Foundation,  Virginia’s 
only  collegiate  department  offer¬ 
ing  a  full  range  of  undergradu¬ 
ate  courses  in  journalism  and 
communications. 

The  facilities  include  first  floor 
accommodations  for  the  Univer¬ 
sity  Laboratory  Press,  second 
floor  classrooms,  libraries  and 
offices,  and  third  floor  radio-tele¬ 
vision  studios,  newspaper  news¬ 
room  and  advertising  laboratory. 
The  building  also  houses  facili¬ 
ties  for  photographic  processing, 
movie  editing,  film  and  tape 
storage,  the  administrative  head¬ 
quarters  for  the  Southern  Inter¬ 
scholastic  Press  Association  and 
the  Alfred  1.  duPont  Foundation 
for  Radio  and  Television. 


Office  copies  of  E&P  disappearing?  Worse  yet — getting 
clipped?  Subscribe  NOW  and  have  E&P  sent  to  your  home 
each  week.  Relax  with  your  own  "fresh  copy"  without  fear 
of  someone  peeking  over  your  shoulder  or  snitching  your 
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EDITORIAL  WORKSHOP - 


By  Roy  H.  Copperud 


I 

I  A  Feeling  for  Feel 

I 

I  Authorities  ranging  from  the  permissive  to  the  severely 
I  conservative  can  be  cited  to  the  effect  that  feel  bad,  feel 
I  badly  are  now  both  standard  and  are  interchangeable. 
I  It  is  sometimes  argued  that  a  predicate  adjective  (had, 
1  to  modify  the  subject,  7,  as  in  I  feel  bad)  is  required, 
I  rather  than  an  adverb  (badly).  This  reasoning  is  done  in, 
I  however,  by  the  unanimous  recognition  of  badly  in  the 
I  new  dictionaries  as  an  adjective  in  this  construction. 

1  This  is  true  whether  such  expressions  as  I  feel  badly 
I  are  used  to  express  regret  or  physical  discomfort. 

I 


Wayward  Words 


“With  (or  for)  the  purpose  of  advancing’’  (or  what¬ 
ever)  is  redundant  for  to  advance. 

*  ♦  * 

Quandary,  quandaries  are  often  misspelled  quandry, 
quandries. 

*  *  * 

The  descriptives  quiet,  unassuming  are  so  often  linked 
as  to  have  become  a  cliche. 

*  «  * 

Prostate,  the  name  of  a  male  sexual  gland,  is  some¬ 
times  igrnorantly  rendered  prostrate,  which  means  prone. 

*  *  * 

Loom  has  become  a  journalese  cliche  in  the  sense 
threaten,  be  expected. 

*  *  * 

Lulled  into  a  false  sense  of  security  is  what  the  users 
of  this  expression  must  be  as  to  the  force  of  their  prose. 

*  *  * 

The  use  of  legitimate  to  designate  dramatic  perform¬ 
ances  given  on  a  stage  does  not  imply  that  those  given 
in  movies,  on  television,  or  on  the  radio  are  illegitimate, 
however  strongly  this  may  be  suspected.  The  term  once 
was  strictly  applied  to  distinguish  stage  performances 
having  literary  merit  from  others,  such  as  farces  and 
burlesques,  but  like  many  another  it  has  been  broadened 
in  sense,  especially  in  America. 

*  *  * 

A  large  number  of  is  verbiage  for  many. 

*  «  * 

Rarefy  is  often  misspelled  (ratify)  especially  in  the 
past  tense  (rarefied,  not  rarified). 

0  *  * 

Reoccur,  reoccurrence  are  needless  (though  correct) 
variants  of  recur,  recurrence. 

*  *  * 

Suddenly  collapsed  is  redundant;  suddenness  is  the 
essence  of  collapse,  unless  the  word  is  otherwise  qualified. 

*  «  * 


i 

I 


I  In  the  physical  sense,  a  stricture  is  a  contraction  or 
I  narrowing,  as  in  a  tube;  in  the  nonmaterial  sense,  it  is 
I  censure  or  adverse  criticism. 

I 

i 
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Scripps  Asks 
Disiuissal  of 
Trust  Suit 

Cincinnati 
The  E.  W.  Scripps  Co.  says 
its  stock  control  of  the  Cincin- 
luiti  Knquircr  has  “not  deprived 
leaders  and  advertisers  of  the 
lienefits  of  free  competition.” 

Scripps.  which  also  controls 
and  operates  the  Cincinnati  Post 
and  Times  Star,  .says  it  does 
;  not  have  a  newspaper  monopoly 
in  Cincinnati  and  asks  that  a 
.suit  charfrinjr  this  be  dismissed 
against  the  company. 

Scripps  a.sked  U.S.  District 
Court  in  Cincinnati  to  dismiss 
the  suit  filed  May  27  by  the  De¬ 
partment  of  .Justice. 

In  answer  to  the  government 
suit,  Scripps  said  it  never  had 
attempted  to  exercise  control  of 
I  the  Enquirer.  It  also  said  that 

j  at  no  time  had  Scripps  used  the 
*  ownership  “to  take  over,  in- 

‘  trude  upon  or  interfere  with  the 
management  of  the  Cincinnati 
‘  Enquirer,  Inc.,  or  the  daily  and 

I  Sunday  newspaper  which  it 

,  publishes.” 

I  1 1 ‘/e  «>f  V«»ling  Stock 


Scripps  said  it  owns  about 
11%  of  the  voting  stock  of  The 
i  Enquirer  and  also  owns  voting 
trust  certificates  which  repre¬ 
sent  about  47%  of  the  voting 
stock.  Scripps  gained  stock  con¬ 
trol  of  the  183-year-old  news¬ 
paper  in  1956. 

The  morning  Enquirer  and 
the  afternoon  Post  and  Times- 
Star  are  the  city’s  only  news¬ 
papers  and  the  Justice  Depart¬ 
ment  has  asked  that  Scripps  di¬ 
vest  itself  of  control  of  the  En¬ 
quirer. 

Scripps  said  management  of 
the  Enquirer  is  the  same  as  it 
^  was  before  1956  and  that  “vig- 
j  orous  and  unrestricted  compe¬ 
tition  has  at  all  times  existed 
;  and  .still  exists  lietween  the  Cin- 
I  cinnati  Post  and  Times-Star  and 

t  the  Cincinnati  Enquirer.” 

I  A  Justice  Department  spokes- 

!man  had  said  a  major  factor 
in  filing  the  suit  was  the  method 
by  which  the  alleged  monopoly 
was  acquired. 


SDX  Historic  Site 


Hartford,  Conn. 

A  plaque  designating  the 
Hartford  Courant  as  a  historic 
site  in  journalism  will  be  un¬ 
veiled  at  a  ceremony  Sept.  11  by 
Sigma  Delta  Chi,  the  national 

[professional  journalistic  society. 
Dr.  Homer  D.  Babbidge,  Univer¬ 
sity  of  Connecticut  president, 
will  be  principal  speaker. 


edit 


OR  8i  PUBLISHER 


TWi  Is  1m  Nwr  Swidiy  Trib— -Siilftitt 


jpiintaii  l4.^7ribunc 


Exclusive:  Unruh's 
Battle  With  Brown 


v-PS 


SEVEN-COLUMN  WIDTH  be¬ 
neath  a  blue  masthead  provides 
the  first  page  hallmark  of  the  re¬ 
vised  Oakland  Sunday  Tribune 
which  relegates  the  comics,  for¬ 
merly  the  wrap-around  cover  sec¬ 
tion,  to  an  inside  tabloid  position. 


H.  J.  Grant  Estate 
Put  at  $5,226,159 

Milwaukee 

Probate  court  records  place  a 
value  of  $5,226,159  on  the  estate 
of  the  late  Harry  J.  Grant, 
chairman  of  the  board  of  the 
Journal  Company  who  died  July 
12,  1963  at  the  age  of  81.  The 
company  publishes  the  Milwau¬ 
kee  Journal  and  the  Milwaukee 
Sentinel. 

The  bulk  of  the  estate — 12,500 
shares  of  the  Journal  Company 
stock  valued  at  $657,125,  and 
realty  interests  in  Wisconsin 
worth  $3,518,199 — was  left  to 
Mr.  Grant’s  son-in-law  and 
daughter,  Mr.  and  Mrs.  Donald 
B.  Abert.  Mr.  Abert  is  executive 
vicepresident  and  general  man¬ 
ager  of  the  company. 

Mr.  Grant’s  Florida  proper¬ 
ties  are  to  be  probated  there. 

• 

Gannett  Newspapers 
Help  Negro  Students 

Rochester,  N.  Y. 

The  Gannett  newspapers  here 
— the  Times-Union  and  the 
Democrat  and  Chronicle — will 
give  a  second  $1,500  scholarship 
grant  to  Monroe  Community 
College  to  aid  qualified  and  needy 
Negro  students. 

The  grant  is  to  be  used  “to 
assist  qualified  Negro  students 
who  otherwise  would  be  unable 
to  take  advantage  of  the  college’s 
career  programs,”  A1  Neuharth, 
general  manager  of  the  new’s- 
papers,  said. 

Five  scholarships  of  $300  each 
will  be  awarded  to  students 
during  the  coming  years.  The 
newspapers  made  a  similar 
grant  last  year. 

for  August  22,  1964 


T-Column  Page 
Marks  Sunday 

Oakland,  Calif. 

A  front  page  of  .seven  columns 
beneath  a  masthead  of  blue  dis¬ 
tinguishes  the  Sunday  edition  of 
the  Oakland  Tribune. 

The  column  width  is  un¬ 
changed  and  eight  columns  con¬ 
tinue  on  inside  pages. 

By  dropping  a  column,  the 
Tribune  provided  l)etter  spac¬ 
ing  and  greater  air  between  col¬ 
umns  which  give  the  first  page 
eye  catching  appeal. 

The  main  news  .section  has 
replaced  the  comics  on  the  out¬ 
side.  The  comics  have  been  re¬ 
duced  to  tabloid  size. 

New  sections  in  the  revised 
Sunday  edition  include  Enter¬ 
tainment,  devoted  to  travel,  art, 
books,  music,  movies,  .stage  and 
nightclubs;  California,  a  tab¬ 
loid  home  magazine,  and  Televi¬ 
sion,  which  has  been  spruced  up 
with  a  multi-color  cover. 

California  features  architec¬ 
ture,  gardening,  home  decora¬ 
tion,  hobbies  and  photography. 
The  Knave  page,  which  has  long 
concentrated  on  Old  California 
material,  has  been  reduced  to 
tab  size  for  this  section. 

A  fourth  new  section  is  Metro¬ 
politan  News.  This  is  a  full- 
size  supplement  devoted  to  the 
promise  and  problems  of  San 


Francisco  Bay’s  eastern  area. 

The  Sunday  Tribune  retains 
Parade  magazine.  World  of 
Women  and  real  estate  pages 
which  lead  off  two  classified  sec¬ 
tions. 

New  local  columns  in  the  Sun¬ 
day  revision  include  a  series  on 
California  motor  journeys  by 
Keith  and  Virginia  Dennison; 
Eminent  Domains,  a  series  on 
homes  and  people  by  Kay  Wahl ; 
a  real  estate  report  by  Bernard 
Meltzer,  and  homes  and  garden¬ 
ing  coverage  by  Ruth  Gilkey 
and  Betty  Pepis. 

A  weekly  riddle.  Where  Am  I, 
by  Mort  Cathro,  travel  editor; 
The  Wild  Card,  a  fun  piece  by 
Bob  Heisey,  and  Those  Golden 
Moments,  sports  memories  by 
Larry  Spears,  also  made  their 
bow. 

Paul  Hertelendy,  music  critic, 
and  Renee  Renouf,  dance  critic, 
were  added  to  the  Sunday  Trib¬ 
une  staff. 


Canton,  Ohio 
One  of  the  largest  shopping 
centers  in  Ohio,  which  is  being 
built  for  $7  million  near  here, 
is  to  be  named  after  Don  Mel- 
lett,  the  editor  of  the  Canton 
Daily  News  who  was  murdered 
by  gangsters  in  1925.  Don  Mel- 
lett  Mall  is  being  built  with  the 
stock  subscriptions  of  truck 
drivers,  toolmakers,  machinists 
and  others. 


A  Genuine  Linotype  Matrix 
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SYIVDICATES 

Hamlin,  Lynde  Have 
Montana  Coffeebreak 


By  Virginia  B.  Hansen 

Billings,  Mont. 

Alley  Oop  and  Rick  O’Shay 
met  the  other  day  over  a  cup  of 
coffee,  when  their  creators  held 
a  prearranged  meeting  here. 

Vincent  Hamlin,  for  30  years 
the  creative  hand  behind 
“Alley”,  and  Stan  Lynde,  father 
of  the  six-year-old  comic  strip, 
“Rick  O’Shay”,  had  much  to 
talk  over.  Strangely  enough,  the 
men  knew  each  other  upon 
sight,  though  they  had  never  met 
before.  The  conversation  which 
followed  was  as  natural  as  that 
of  old  acquaintances. 

“I’ve  been  wanting  to  talk 
with  this  young  fellow  for  a 
long  time,”  declared  the  author 
of  the  older  cartoon  strip. 
“Amazing  that  you  have  made 
it  so  young,”  Mr.  Hamlin  added 
with  a  quick  grin.  Mr.  Lynde,  at 
33,  is  considered  a  mere  child  in 
the  world  of  cartooning.  “I  can 
see  why  though,  since  I’ve  been 
a  fan  of  ‘Rick’s’  all  along.” 
Stan,  a  quiet  westerner  with  an 
easy  smile,  nodded  his  thanks. 

Much  Material 

In  his  direct  way  Hamlin  con¬ 
tinued,  “I  want  to  tell  you,  how¬ 
ever,  that  I’m  sure  you  can  cover 
more  of  the  West  than  you  are 
doing.  You’ve  got  a  tremendous 
field  there.” 

Stan  agreed.  “You’re  right, 
there  is  almost  more  material 
than  I  can  use,  but  I’m  glad  of 
that  fact.” 

“You  bet.  You’ll  never  be 
sorry  for  having  too  many 
ideas.” 

It  was  mutual  love  for  this 
Western  state  which  brought  the 
two  men  together.  Hamlin  enjoys 
the  beauty  of  Montana  and  the 
friendliness  of  the  people  who 
live  there.  He  and  his  wife  find 
the  northwestern  state  a  relax¬ 
ing  place  to  spend  their  sum¬ 
mers.  Stan  could  understand  why 
the  Hamlins  chose  Montana. 
Although  the  East  was  good  to 
him  the  four  years  he  was  there, 
“Rick  O’Shay’s”  creator  found 
he  was  happiest  when  he  re¬ 
turned  home.  Stan  Lynde’s  boy¬ 
hood  days  were  spent  on  ranches 
around  LodgeGrass,  on  the 
Crow  Indian  Reservation,  near 
Custer’s  Battlefield. 

“In  the  1930’s,  places  like 
LodgeGrass  still  held  onto  the 
spirit  of  independence  and  in¬ 
tegrity  such  as  was  found  80 
years  earlier,”  Stan  explained 


to  Hamlin.  Even  living  condi¬ 
tions  were  somewhat  old- 
fashioned,  he  went  on  to  say. 
That  is  why,  for  a  few  years  he 
felt  free  to  use  a  time-warp — 
bringing  the  present  into  the 
past. 

Good  Gimmick 

“It  is  good  to  have  a  gim¬ 
mick,”  Hamlin  added,  ‘“rhat 
time  machine  sure  makes  things 
easier  for  me!”  With  his  quick 
speech  and  nervous  energy, 
Hamlin  continued  to  lead  the 
conversation.  Stan  listened  with 
great  interest  to  the  experiences 
of  the  other  cartoonist. 

“You  know  I  got  that  idea  of 
a  time  machine  from  the  hours 
I  spent  in  a  movie  projection 
booth  as  a  kid.  I  spent  half  the 
time  grinding  out  the  films  and 
the  other  half  running  them  all 
backwards.  That’s  when  the 
thought  of  another  dimension  in 
time  l>egan  to  stir  my  imagina¬ 
tion.  It  was  pretty  useful  to  me 
when  I  started  writing  science- 
fiction  stories.” 

“So  you  were  a  writer  first?” 
Stan  asked. 

“For  a  while.  I  attended  the 
School  of  Journalism  at  the 
University  of  Missouri.  I  was 
kicked  out  of  art  school  though, 
because  I  wouldn’t  conform  to 
the  teacher’s  idea  of  art.” 

Stan  laughed  and  nodded. 
“Isn’t  that  strange — the  same 
thing  happened  to  me!” 

“Is  that  right?  Well,  let  me 
pull  up  a  soap  box,”  Hamlin 
went  on.  “I  think  it  is  foolish  the 
way  students  in  art  schools  are 
molded  to  preconceived  ideas. 
Once,  when  I  was  painting  the 
usual  artistic  tiger,  the  instruc¬ 
tor  took  my  work  up  front  and 
called  the  classes’  attention.  ‘I 
want  you  to  see  the  work  of  a 
truly  fine  artist,  she  said.  “Then 
she  went  on,  ‘and  he  wants  to 
perjure  this  God-given  gift  to 
become  a  cartoonist.’  My  face 
went  white  and  my  hair  still 
stands  on  end  when  I  remember 
that,”  Hamlin  said.  “When  she 
gave  me  my  tiger  back,  I  pro¬ 
ceeded  to  paint  on  a  top  hat,  put 
spats  on  his  feet,  a  cigar  in  his 
mouth  and  a  cane  in  the  crook 
of  his  tail.  After  that  I  was  out.” 

Both  Were  Ousted 

“Well,  with  me  the  only  dif¬ 
ference  was  that  it  was  a  gladia¬ 
tor,”  Stan  said. 


CARTOONISTS  CONFER — Stan  Lynde  and  Vincent  Hamlin  (r)  meet 
in  Montana. 


The  two  men  discovered  they 
had  both  been  greatly  helped 
by  the  same  correspondence 
course  after  “resigning”  from 
the  art  schools.  They  talked  over 
the  unusual  similarities  in  their 
lives  and  then  went  on  into  the 
technicalities  of  thrtr  profession. 
Hamlin  asked  Stan  how  he  goes 
about  his  story  lay-out.  He,  him¬ 
self,  finds  that  the  characters 
come  alive  better  if  he  works  out 
the  plot  as  he  goes  along. 

This  is  not  Stan’s  method.  He 
works  out  his  story  first  and  then 
breaks  it  down  into  installments. 
“The  characters  still  come  alive 
for  me,”  he  explained.  “In  fact, 
if  I’m  not  careful,  ‘Hipshot’  will 
take  over  the  strip.” 

“Oh,  that  happens  quite 
often,”  Hamlin  agreed.  “You 
know  when  I  first  started  Alley 
Oop,  it  was  Dinny  who  was  the 
star.  Alley  was  just  a  straight 
man  for  the  dinosaur.” 

The  two  cartoonists  have  some 
attributes  in  common  with  the 
key  characters  which  dominate 
their  thoughts.  Tall,  handsome 
Stan,  is  the  lanky  western  cow¬ 
boy — almost  a  brother  to  “Hip- 
shot”  in  appearance  and  to 
“Rick”  in  nature.  Hamlin,  a 
stocky,  energetic  man,  gives  the 
feeling  of  strength  and  an  ex¬ 
troverted  personality  such  as 
that  seen  in  “Alley  Oop.” 

Bulb  M'ere  Boxers 

“I  think  you  have  been  in  the 
ring  at  sometime,”  Hamlin  said 
suddenly,  “Am  I  right,  Stan?” 

“Yes,  I  did  some  boxing  in 
college.” 

“I  can  tell  by  the  way  you 
draw  a  fight  scene,  that  you 
know  how  it  is  to  hit  a  man.  Not 
too  many  cartoonists  get  that 
feeling  across  successfully,” 
Hamlin  explained. 

“Where  did  you  box,  Vin¬ 
cent?”  Stan  asked. 

“When  I  was  roughnecking  in 
the  oil  fields,  I  fought  in  the 
ring.” 

The  parallels  and  contrasts  be¬ 
tween  the  two  artists  continued. 
Stan’s  more  reserved  character, 
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with  humor  just  ready  to  break 
through,  was  a  perfect  foil  for 
the  dominant  and  amusing  dis¬ 
position  of  Hamlin. 

“You  know  Alley  is  one  of  the 
gentlest  characters  in  the  comics, 
but  I  have  a  violent  personality,” 
Hamlin  stated.  “I  come  to  Mon¬ 
tana  to  restore  my  peace  of 
mind.  This  is  easiest  to  do  when 
I’m  fishing  and  golfing.” 

Hamlin  leads  an  active  life 
and  has  always  been  in  the  midst 
of  excitement.  As  an  aerial  pho¬ 
tographer,  he  was  in  three  plane 
crashes.  He  gave  up  flying  and 
replaced  it  with  building  and 
racing  midget  autos.  After 
breaking  both  wrists  in  one 
crack-up,  he  decided  to  let  others 
do  the  driving. 

Under  Pressure 

The  dynamic  force  of  this 
adventurous  man  is  one  factor 
which  had  led  to  his  success.  He 
and  Stan  firmly  agree  that  they 
work  best  under  pressure.  “If 
you  feel  the  ideas  are  coming 
too  slow,  throw  in  the  adrena¬ 
lin!”  Hamlin  advised.  He  went 
on  to  say  that  when  he  passed 
the  age  of  55,  discovered  that  a 
new  world  opened  up.  “You  slow 
down  so  life  can  catch  up  to  you, 
and  you  learn  to  evaluate  what 
you  know.  Never  get  too  narrow 
though.” 

“You  are  right,”  Stan  said. 
“And  too,  I  think  that  to  become 
bored  is  a  sin.” 

Where  Stan’s  life  is  different, 
centering  more  around  adven¬ 
tures  with  people  and  nature,  it 
would  still  be  hard  to  see  how 
he  would  have  time  to  be  bored. 
Since  returning  to  Montana,  he 
and  his  wife,  Jane,  are  in  con- 
.stant  demand  by  the  public. 
Stan’s  friendly,  generous  per¬ 
sonality  and  pleasant  manner 
have  earned  him  even  more  pop¬ 
ularity.  The  Lyndes  enjoy  a 
variety  of  things  from  pro¬ 
moting  the  cultural  arts,  to  ex¬ 
ploring  archeological  sites.  When 
not  hard  at  work,  Stan  finds 
time  to  spend  on  his  father’s 
ranch,  or  in  going  fishing  and 
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hunting,  -.‘.fter  all,  this  western 
living  is  uie  of  the  reasons  I 
came  back  liere,  so  I’m  goinp  to 
fit  these  i)leasures  into  my  sched¬ 
ule,”  he  states.  This  isn’t  easy 
to  accomplish,  because  a  cartoon¬ 
ist  must  ,ive  constant  thought 
and  a  prcat  deal  of  time  to  his 
profession.  (lavinp:  only  one  as¬ 
sistant,  Stan  works  apainst  con¬ 
tinuous  deadlines,  in  his  base¬ 
ment  studio.  lie  shows  the  stub¬ 
born  strcnpth  of  an  artist  who  is 
dedicated  to  his  chosen  field. 

“I  think  we  had  to  be  born 
for  this  work  or  we’d  never  stay 
with  it,”  Stan  mused.  Hamlin 
wholeheartedly  apreed. 

“The  philosophy  I  like  best,  is, 
‘Work  like  you  were  poinp  to  live 
a  thousand  years,  but  live  like 
you  only  have  today.’  ” 

Perhaps  this  attitude  was 
always  part  of  the  make-up  of 
these  two  men  and  a  reason  for 
their  assured  success  in  the 
unusual  field  of  cartooninp. 

(“Alley  Oop”  is  distributed 
by  the  Newspaper  Enterprise 
Association  and  “Rick  O’Shay” 
is  distributed  by  the  Chicapo 
Tribune-N('w  York  News  Syn¬ 
dicated.) 


MacArthur  Story 
Is  Now  Ready 

Gen.  Douplas  MacArthur’s 
eaperly-awaited  memoirs,  titled 
“Reminiscences,”  one  of  the 
most  eaperly-awaited  1)ooks  of 
our  time,  is  the  new  offerinp 
of  Books  in  the  News,  Inc., 
and  will  l)e  released  in  18  in¬ 
stallments  startinp  Sunday, 
Aup.  30.  This  precedes  Imok  pub¬ 
lication  by  McGraw-Hill  by  ap¬ 
proximately  a  month. 

Writinp  with  charactaristic 
candor,  Gen.  MacArthur,  short¬ 
ly  before  his  death  last  April, 
completed  this  personal  history, 
the  sapa  of  one  of  America’s 
preatest  heroes  who  w'as  a  cen¬ 
ter  of  controversy. 

Newspaper  version  of  this 
sipnificant  work  covers  Gen. 
MacArthur’s  own  story  of  the 
defense  of  Correpidor  in  the 
early  dark  days  of  World  War 
H,  of  his  disagreement  with 
Gen.  Georpe  Marshall  over  Al¬ 
lied  support  in  the  Pacific  War, 
the  New  Guinea  campaipn,  the 
return  to  the  Philippines,  the 
Japane.se  surrender  on  the 
U.S.S.  Missouri,  the  occupation 
of  Japan,  the  Korean  war,  the 
dramatic  amphibious  operation 
a.t  Inchon,  the  meetinp  with 
President  Truman  on  Wake  Is¬ 
land,  MacArthur’s  removal  as 
commander  and  the  memorable 
‘‘Old  Soldier’s”  farewell  before 
Congfress. 

Copy  is  available  immediately 
^rough  Harry  Slater  at  the 
Hall  Syndicate. 
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This  year  is  the  62nd  anni¬ 
versary  of  that  early  comic 
strip,  “Buster  Brown,”  created 
by  Richard  Felton  Outcault,  re¬ 
garded  by  many  as  a  father  of 
modern  comic  strips.  “Buster” 
became  widely  known  in  the 
U.  S.  and  in  76  other  countries. 

Mr.  Outcault,  in  a  commercial 
move  to  capitalize  on  his  comic 
creation,  set  up  a  booth  in  1904 
at  the  St.  Louis  Exposition  and 
with  the  aid  of  a  noted  midget 
sold  to  any  merchant  who  came 
along  trademark  rights  to  “Bus¬ 
ter  Brown”  at  prices  from  $5 
to  $1,000.  Although  the  comic 
strip  was  discontinued  shortly 
before  World  War  II,  “Buster 
Brown”  clothing  and  other  items 
are  still  merchandised  extensive¬ 
ly. 

Incidentally,  the  late  Mr.  Out¬ 
cault  also  created  the  first  Sun¬ 
day  comic  in  color,  “The  Yellow 
Kid,”  for  Joseph  Rilitzer’s  New 
York  World  in  1895. 

Miss  Kiyo  Tsuboi  resigned  as 
office  manager  of  the  New  York 
office  of  the  Register  and  Trib¬ 
une  Syndicate  to  become  the 
bride  of  Irvin  S.  Taubkin,  pro¬ 
motion  director  of  the  New  York 
Times. 

John  Liney,  who  draws  the 
daily  comic  strip  “Henry”  for 
King  Features  Syndicate,  will 
be  interviewed  by  Vernon 
Greene,  “Bringing  Up  Father” 
artist  (Bell-McClure  Syndicate) 
on  tv  color  tape  at  the  RCA 
World’s  Fair  Communications 
Center  Sept.  4. 

“Little  Orphan  Annie,’’ 
youngest  12-year-old  ever  born 
in  1924,  celebrated  her  40th  an¬ 
niversary  as  a  comic  strip  char¬ 
acter  the  other  day.  She  began 
her  career  at  the  age  of  six. 
Harold  Gray,  70,  who  works  70 
hours  a  week  producing  the 
strip  at  his  home  in  Connecticut, 
claims  his  Annie  was  born  on 
a  Feb.  29,  which  gives  her  a 
birthday  only  every  four  years. 
Mr.  Gray,  incidentally  travels 
about  40,000  miles  a  year  over 
the  country  to  study  people  and 
ideas  for  the  Chicago  Tribune- 
New  York  News  Syndicate 
strip. 

“You  Be  The  Quarterback,” 
a  small-space  sports  page  foot¬ 
ball  feature,  now  in  its  12th 
season  and  all  new  for  1964,  is 
ready  for  distribution  by  the 
Register  and  Tribune  Syndicate. 
Readers  match  wits  with  Jerry 
Bums,  head  coach  of  the  State 
University  of  Iowa.  The  series 
starts  Monday,  Sept.  14. 

for  August  22,  1964 


Copley  Service 
Readers  Increase 

Circulation  of  the  Copley 
News  Service  client  list  now 
exceeds  10,000,000  daily,  Rem- 
bert  James,  editor  and  man¬ 
ager,  announced. 

Signing  of  the  New  York 
Daily  News  as  a  subscriber  to  ^ 
CNS  reports  added  more  than 
2,000,000  daily  circulation  to  the 
specialized  service. 

The  number  of  CNS  subscrib¬ 
ers  is  now  85,  including  15  daily  | 
Copley  Newspapers.  Twelve  col-  | 
leges  and  universities  also  re¬ 
ceive  the  service.  j 

The  Miami  (Fla.)  Herald  re-  I 
cently  gave  page  one,  eight-col- ' 
umn  top-head  play  to  a  review 
by  CNS  writer  Charles  Keely  of 
the  first  three  years  of  the  Alii-  | 
ance  for  Progress.  The  State 
Department  ordered  several 
hundred  thousand  reprints  of 
the  page. 

♦  *  * 

New  Syndicate 
Has  New  Series 

Dick  Hyman  (2  Tudor  City  j 
Place  South,  New  York  17),  a 
publicity  man  who  formerly  was  , 
with  the  King  Features  Syndi-  i 
cate,  has  added  a  second  fea-  j 
ture  to  his  one-man  syndicate  | 
operation. 

He  is  writing  a  series  of  in-  i 
dividual  ized  articles  about  amus- ' 
ing  incidents  in  different  states  i 
for  newspapers  of  those  particu-  j 
lar  states.  The  first  appeared  | 
Aug.  9  in  Pictorial  Living,  a  i 
weekly  magazine  of  the  New  < 
York  Journal- American.  Its  I 
title  was  “Nonsense  .  .  .  New 
York  Style”  and  the  subhead 
read :  “Here’s  proof  that  the  I 
silly  season  lasts  all  year  long.”  I 

Mr.  Hyman’s  first  series,  | 
widely  distributed,  deals  with 
zany  laws.  He  writes  a  separate  ; 
article  dealing  with  each  state. 
(E&P,  Feb.  8,  page  48). 
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LBJ  Story 


King  Features  Syndicate  has 
set  a  release  date  of  Aug.  30, 
right  after  the  Democratic  Na¬ 
tional  Convention,  for  its  up¬ 
dated  10-installment  serializa¬ 
tion  of  “The  Lyndon  Johnson 
Story,”  by  Booth  Mooney,  for¬ 
mer  staff  aide  of  the  President. 

A  best-seller  as  a  hard-cover 
book,  it  is  one  of  the  most  highly 
praised  of  all  biographies  of 
Lyndon  Johnson.  It  includes  his 
now  famous  essay,  “My  Political 
Philosophy”  and  his  address  to 
Congress  on  Nov.  27,  1963.  King 
Features  Syndicate  will  service 
photoprint  illustrations. 


WNITED 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L.  DIXON 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advico 

WILLIAM  A.  DOYLE 
Dolly  Invtslor 

MOLLY  MAYFIELD 
Porsonol  Problems 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Doily  Horoscope 

AMY  VANDERBILT 
Modem  Manners 

JOE  WILLIAMS 
Sports 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

"THE  PEOPLE  SPEAK" 

MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  A  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


I  AU  STARS  D 

EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
;  GINGER  D 
I  HEALTH  CAPSULES  D 
I  STEES  SEES  W  OR  S 
!  STRANGE  AS  IT  SEEMS  D/S 
i  THE  GOOD  OLD  DAYS  W 
;  THE  GOOD  OLD  DAYS — 

;  ANTIQUES  FAIR  S 
I  TICKER  TOONS  D 

THERE  OUGHTA  BE  A  UW  D/S 


UNITED  FEATURE  SYNDICATE,  INC. 
22D  East  42nd  St  JJew  York  17.N.Y. 
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Financial  Pages 
Are  Rounded  Out 


Boston 

There’s  a  new  look  on  the 
business  and  financial  pages  of 
the  Boston  Herald  ancl  Boston 
Traveler  these  days. 

Executive  Financial  Editor 
Michael  C.  Jensen  says  it  stems 
from  “a  constant  flow  of  ideas 
that  have  been  unleashed  from 
an  experienced  staff  of  11  peo¬ 
ple.” 

Mr.  Jensen,  29,  was  named  by 
Publisher  George  E.  Akerson  to 
head  the  financial  staff  of  the 
two  newspapers  last  May. 
Among  the  major  changes  he 
has  overseen  are: 

For  the  Herald — 

(1)  Increasing  daily  financial 
space  from  21  to  25  columns, 
adding  a  standing  masthead,  and 
standardizing  vertical  makeup. 

(2)  Adding  a  business  writer 
who  contributes  features  on  local 
businessmen  and  companies  sev¬ 
eral  times  weekly  in  addition  to 
covering  hard  financial  and  busi¬ 
ness  stories. 

(3)  Adding  a  Sunday  colum¬ 
nist  (a  professional  market  let¬ 
ter  writer  for  a  local  brokerage 
house)  who  comments  on  gen¬ 
eral  economic  trends. 

(4)  Writing  his  own  series  on 
‘‘Blue  Chip  Stars”  (a  study  of 
the  personal  finances  of  leading 
figures  in  the  entertainment  and 
sports  world). 

BiMiks  Srrializrd 

(5)  Adding  two  syndicated 
features:  Eugene  Miller’s  fam¬ 
ily  finance  column  and  a  daily 
illustrated  statistic. 

(6)  Weekly  serialization 
(every  Monday)  of  a  book  on 
personal  finance. 

(7)  Book  reviews  on  financial 
and  business  publications  by  the 
staff,  published  at  least  once  a 
week. 

(8)  A  weekly  series  of  arti- 


Increase  or  decrease  the 
value  of  interword  spaces 
alter  a  line  has  been  key¬ 
boarded,  You  save  lines 
short  of  the  justification 
range,  reduce  keystrokes 
and  wasted  time  at  the 

photo  unit 
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cles  written  by  local  financial 
leaders  on  a  subject  related  to 
their  company’s  activities. 

(9)  A  daily  feature  entitled 
‘‘The  Trading  Post”  which  pre¬ 
sents  in  easy-to-read  fashion  the 
major  market  statistics  of  the 
previous  day. 

Edson  B.  Smith,  senior  finan¬ 
cial  editor,  still  writes  his  daily 
column  of  commentary,  ‘‘The 
Investor.”  And  Financial  Editor 
William  F.  Homer  Jr.  writes  a 
daily  Wall  St.  story  which  sum¬ 
marizes  the  trading  news  of  the 
day,  in  addition  to  his  Sunday 
‘‘Finance  in  Review”  column. 

Continuing  features  are  Syl¬ 
via  Porter,  New  York  and 
American  .stock  and  bond  tables, 
over-the-counter  quotations, 
commodities,  and  a  daily  egg 
and  produce  report. 

The  page  has  been  made  typo¬ 
graphically  brighter  and  the 
family  finance  feature  is  de¬ 
signed  to  appeal  to  women,  as 
is  the  serialized  book. 

Family  Material 

Of  the  Traveler,  an  afternoon 
newspaper,  Mr.  Jensen  says  the 
philosophy  is  different. 

“Here,”  he  said,  “we  are 
mainly  concerned  with  tvvo 
things:  First,  we  are  the  only 
afternoon  newspaper  in  Boston 
that  provides  closing  stock  quo¬ 
tations,  and  we  recently  inaugu¬ 
rated  a  special  replate  edition 
to  facilitate  this  advantage,” 

“And  second,  we  place  a  far 
greater  emphasis  on  family  and 
local  feature  material  than  we 
do  in  the  moraing  Herald.” 

Following  are  the  major  im¬ 
provements  in  the  Traveler: 

(1)  Increasing  financial  space 
from  12  to  15  columns  daily, 
adding  a  2-column  sig,  and 
-standardizing  an  attractive  hori¬ 
zontal  makeup  (contrasting  to 
the  Herald’s  more  conservative 
vertical  makeup.) 

(2)  .4ddition  of  a  new  daily 
family  finance  column  written 
by  a  Traveler  staff  writer. 

(3)  Inauguration  of  a  special 
4  P.M.  replate  to  assure  metro¬ 
politan  readers  of  closing  quo¬ 
tations. 

(4)  Weekly  book  reviews  by 
the  staff. 

(5)  New  easy-to-read  edition- 
by-edition  statistics  on  market 
volume  and  D-J  averages. 

(6)  A  new  “Traveler  Ticker” 
column  by  Financial  Editor  Ger¬ 
ald  Havey. 

These  items  are  in  addition 
to  continuing  features  such  as 
“Men  on  the  Move”  which  cata¬ 


logues  local  and  national  pro¬ 
motions;  “State  Street  Views” 
which  quotes  from  local  market 
letters;  “Investor  Clinic”  by 
Roger  Spear;  “The  Language  of 
Investing”  which  explains  com¬ 
monly  used  market  terms;  “New 
Products,”  “Ck)ntract  Awards,” 
“Fund  News,”  “Fund  Words,” 
and  American  and  New  York 
tables. 

Before  being  named  to  his 
present  post,  Mr.  Jensen  was 
assistant  to  the  publisher.  Prior 
to  that  he  served  as  business 
writer,  and  State  House  and 
general  assignment  reporter.  He 
has  been  with  the  Herald-Trav¬ 
eler  for  four  years  and  has  a 
Bachelor’s  degree  from  Harvard 
and  a  Master’s  degree  in  jour¬ 
nalism  from  Boston  University. 
• 

Ill  Alaska,  Printers 
Get  ‘Moose  Holiday’ 

Fairbanks,  Alaska 

Who  ever  heard  of  a  moose 
holiday?  Not  only  has  Jessen’s 
Weekly  heard  of  it — but  in¬ 
cludes  it  with  several  national 
holidays  as  a  paid  day  off  for 
its  union  craftsmen. 

Friday,  -4ug.  21,  was  Moose 
Day  for  the  printers  and  press¬ 
men  of  this  newspaper. 

Aug.  20  marked  the  beginning 
of  the  1964  hunting  season,  while 
Moose  Day  conveniently  falls  on 
the  first  weekend  of  the  season. 

The  provision  for  the  holiday 
was  included  in  union  contracts 
some  years  ago. 

• 

Paper  Will  Pay  Cost 
Of  Employes’  Studies 

The  New  York  Daily  News 
has  established  an  educational 
assistance  program  for  em¬ 
ployes.  It  provides  for  a  refund 
of  75%  of  the  cost  of  tuition, 
fees  and  textbooks  to  employes 
who  complete  an  approved 
course  with  a  passing  grade. 

Personnel  Relations  Manager 
A.  H.  Savage  said  that  courses 
may  be  taken  in  a  college,  uni¬ 
versity  or  institute  which  is  ap¬ 
proved  by  his  department. 

Realty  Editor  Retires 

Phoenix,  Ariz. 

Henry  Fuller,  real  estate  edi¬ 
tor  of  the  Arizona  Republic,  has 
retired  after  37  years  with  the 
newspaper.  The  National  Asso¬ 
ciation  of  Real  Estate  Editors 
last  year  adjudged  the  Repub¬ 
lic’s  Sunday  Sun  Living  section 
the  best  real  estate  section  in 
the  United  States. 

• 

Cited  by  College 

Henpersonvilu:,  N.  C. 

A  50-year  alumnus,  C.  M. 
Ogle,  president  and  general 
manager  of  the  Hendersonville 
Times-News,  has  been  given  a 
citation  by  DePauw  University. 


Boston  Post  Wimiup; 
Counsel  Fees  Fixeii 

iOSTON 

Final  payments  to  attorneys, 
trustees  and  receivers  of  the 
defunct  Boston  Post  have  been 
awarded  by  a  federal  referee  in 
bankruptcy. 

Referee  Edwin  F.  Hannon 
made  the  largest  payments  to 
the  law  firms  of  Grant  and 
AngolT  and  Wasserman  and 
Salter,  each  receiving  $48,200 
for  their  work  as  attorneys  for 
the  trustees. 

The  trustees,  Arthur  T.  Was¬ 
serman  and  Robert  M.  Segal, 
were  awarded  $12,800  and  re¬ 
ceived  an  additional  $22,400  for 
their  work  as  attorneys  for  the 
receivers. 

The  three  receivers,  Joseph  P. 
Healey,  Charles  W.  Bartlett  and 
Thomas  W.  Lawless  were 
awarded  a  total  of  $12,653. 


Bicknell  Daily  News 
Sold  to  Hemphill 


Bicknell,  Ind. 

Sales  of  the  Bicknell  Daily 
News,  formerly  owned  by  Wil¬ 
liam  Murray,  to  a  new  corpora¬ 
tion,  Knox  County  Publishers 
Inc.,  has  been  announced  by  R. 
M.  Hemphill,  president. 

Ml’.  Hemphill  said  that  James 
Murray  will  continue  as  editor 
and  that  no  staff  changes  are 
contemplated.  Mrs.  Avenell 
Powell,  manager  of  the  paper 
for  37  years,  has  retired  due  to 
ill  health. 

Mr.  Hemphill  also  publishes 
the  Daily  Ledger  Tribune,  At¬ 
tica,  Ind.,  and  weeklies  in  In¬ 
diana  and  Eastern  Illinois.  Mr. 
William  Murray  will  continue  to 
publish  weeklies  in  Aurora  and 
Lawrenceburg,  Ind. 

• 

Wayne  Pluu8  to  Offer 
Supplement  in  England 


London 

Donald  W’^ayne,  a  former  man¬ 
aging  editor  of  Parade  maga¬ 
zine  in  the  U.S.,  is  recruiting  a 
staff  here  with  plans  to  publish 
a  syndicated  color  supplement 
for  provincial  newspapers.  It  is 
tentatively  titled  Friday  Maga¬ 
zine  and  will  have  four  regional 
editions. 

Mr.  Wayne’s  associates  in 
Roto  Publications  Ltd.  are  F. 
Morris  Williams,  an  attorney; 
Edward  A.  Love  and  Henry 
Jacqz,  Wall  Street  bankers. 


Religion  Editor 


Fort  Worth 
All-Church  Press  Inc.,  pub¬ 
lishers  of  330  church  weekly 
newspapers,  has  named  John  A. 
Lovelace  associate  editor  in 
charge  of  news  and  photo  cover¬ 
age  of  religion.  He  has  six  years’ 
newspaper  experience. 


EDITOR  &  PUBLISHER  for  August  22,  1964 


46 


ABC’s  Golden  Year: 
Over  4,000  Members 


The  Aiulit  Bureau  of  Circula-  The  delepatcs  have  also  been  in- 
tions  is  aiii)ioachinp:  its  50th  vited  to  attend  all  sessions  of  the 
annual  mcetinK  in  New  York,  Annual  Meeting. 

Oct.  21-24.  with  total  member-  The  i)rogram  will  open  on 
ship  above  4.000.  Monday  morning,  Oct.  19,  with 

At  the  latest  count  there  were  Stig  Marberg,  managing  direc- 
4,054  members  —  3,347  in  the  tor  of  the  Swedish  ABC  and 
United  States  and  707  in  Can-  Secretary-General  of  IFABC, 

ada.  The  last  three  newspapers  presiding. 

to  Ik?  enrolled  for  audits  are  the  A  luncheon  will  feature  an 
weekly  Fairbury  (Nebr.)  Jour-  addiess  by  Arthur  A.  Kron,  di- 

ml,  the  Onkville  (Ont.)  Daily  leotor  of  the  Office  of  Certified 
Journal-Record,  and  the  weekly  Circulation.  The  afternoon  ses¬ 
sion  will  l>e  devoted  to  discus¬ 
sion  of  a  program  for  the  ex¬ 
change  of  information  between 
member  organizations. 

The  luncheon  speaker  on 
Tuesday  will  be  Gilbert  M. 
Miller,  chairman  of  the  Iward, 
Business  Publications  Audit  of 
Circulation.  The  afternoon  ses¬ 
sion  will  include  reports  by  rep¬ 
resentatives  of  media  rate  and 


Lake  County  Star  of  Crown 
Point,  Ind. 

The  opening  session  of  the  an¬ 
nual  meeting  in  the  Waldoif- 
Astoria  Hotel,  Oct.  21,  will  be 
Robert  Henry  Winters,  presi¬ 
dent  of  Rio  Algom  Mines  Lim¬ 
ited  of  Canada  and  a  former 
Minister  of  Public  Works  in  the 
Dominion  government. 

At  the  closing  general  ses¬ 
sion,  Oct.  22,  the  speaker  will  data  directories,  a  review  of  the 
be  Dr.  .Joyce  Brothers,  the  psy-  IFABC  bylaws,  and  plans  for 
chologist  who  w'rites  a  Bell-Mc-  1964-65. 

Clure  sjmdicate  column.  „  .  ..  j 

(fFoup  Keport  I  roposed 

I  ant  1  on  Press  program  for  discussion 

The  program  announced  for  and  action  at  the  Newspaper  Di- 
the  annual  meeting  by  President  vision  membership  of  ABC  will 
Alan  T.  Wolcott  also  includes  l>e  a  proposal  to  permit  the  issu- 
a  panel  discu.ssion  on  “The  Press  ance  of  a  group  report.  In  addi- 
in  Contemporary  Society,”  on  tion  to  consolidated  circulation 
Wednesday  afternoon.  The  mod-  data,  the  report  would  provide 
erator  will  be  Dean  Edward  for  individual  averages  on  all 
W.  Barrett  of  the  Graduate  newspapers  comprising  a  unit 
School  of  .Journalism  at  Colum-  in  which  advertising  is  .sold  on 
bia  University.  a  combined  basis. 

Panel  members  will  be:  Wil-  The  group  report  would  be 
liam  F.  Buckley  Jr.,  editor-in-  supplemental  to  regular  reports 
chief.  National  Review;  Nor-  for  each  of  the  newspapers, 
man  Cousins,  editor,  Saturday  • 

Review;  Shelton  Fisher,  presi-  D _ 

dent.  Publications  DivisiU  Me-  ^ounlyWlde  Paper 
Graw-Hill  Publications;  James  Project  Announced 
L.  Hicks,  executive  editor.  New  q*,-  Franctsco 

York  Amsterdam  News;  Mary  a  for  community  news-  „ 

Marines,  free  lance  yiter  and  papers  on  a  county-wide  scale  Miami  Herald  Scores 

m  ciXst’  With  Two  A>vard8 

n?!’  U  the  Golden  Gate  entrance  to 

other  highlights  of  the  Golden  Francisco  Bay,  are  an-  ,,, 

Ariniyersary  Annual  Meeting  nounced  by  Sheldon  F.  Sackett.  The  Miawu  Herald  rw 
will  lie  the  formal  oOth  Anni-  .  ,  ,,  ,  , ,  received  a  General  ExcelU 

versary  Dinner  on  Wednesday,  project,  award  from  the  Florida  M 

Advance  reservations  for  the  zine  Association  for  its  1 

dinner  are  now  being  accepted.  ^  $500,000  investment  m  Heraldette.  This  is 

Price  per  ticket  is  $25.  and  equiprrierit  award  Heraldette 

l..iern„,.„„al  Foderal.on  said.  statewide  award  for  the  y 

ABC  President  and  Manag-  Weekly  or  semi-weekly  publi-  a  5  column  tabloid,  i 

ing  Director  Wolcott  will  give  js  proposed  at  the  start,  printed  on  the  same  Goss  I 

the  opening  address  at  the  First  conj'unction  with  the  opera-  jj  presses  that  print  the  i 
General  Assembly  of  the  Inter-  ^  central  publication  to  be  paper,  and  makes  use  of 
national  Federation  of  Audit  the  World  of  Marin  Coun-  color  in  its  center  spread  art 

Bureaus  of  Circulations  to  be  ^1^  published,  it  also  was  and  on  its  first  and  last  p; 

held  in  New  York  Oct.  19-20.  announced.  Heraldette  is  put  out  bj 

All  IFABC  delegates  to  the  Mr.  Sackett,  publisher  of  the  Herald  promotion  departr 

assembly  will  also  be  guests  of  Coos  Ray  (Ore.)  World,  is  now  headed  by  Promotion  Din 

the  ABC  Board  of  Directors  at  interested  in  three  Marin  Coun-  Earl  R.  Truax  Jr.  It  is  e( 


IN  A  NEW  MEDIUM — After  30  years  of  political  cartooning  for  New 
Orleans  newspapers,  John  Chase  has  joined  the  staff  of  WDSU-tv 
there  to  produce  a  daily  editorial  cartoon.  His  "Little  Man"  (shown 
in  the  drawing)  has  long  been  a  spokesman  for  justice  and  progress. 
Mr.  Chase  is  a  past  president  of  the  Association  of  American  Editorial 
Cartoonists. 


Editorial  Dirorlor  Nanntd  by  Stations 

Binghamton,  N.  Y.  on  radio  and  he  will  appear  on 
B.  S.  Bercovici,  a  wellknown  two  evening  editions  of  “Corn- 
commentator,  joined  WNBF  out-  munications  Center  12,”  an  ex- 
lets  of  Triangle  Stations  here  tended  news  survey, 
as  editorial  director,  Aug.  17.  Long  active  in  government 

After  conducting  daily  com-  .service,  Mr.  Bercovici  was  ap- 
mentary  on  the  Mutual  Network  pointed  by  President  Truman  to 
for  many  years,  Mr.  Bercovici  the  reparation  mission  which  in- 
“retired”  to  Binghamton,  where  vestigated  the  Soviet  Union’s 
his  life  of  leisure  has  included  a  activities  in  1946.  He  became  a 
weekly  television  series,  “Topic  Senate  Committee  specialist  in- 
One,”  a  weekly  column  for  the  vestigating  aspects  of  World 
Sun-Bulletin,  and  a  weekly  radio  War  II  and  .subsequently  entered 
program,  “Assault  and  Flat-  the  field  of  industrial  public  re- 
tery.”  lations. 

The  new  post  of  editorial  di-  All  16  of  the  Triangle  outlets 
rector  is  the  result  of  a  joint  editorialize  on  a  regular  basis, 
decision  by  the  three  WNBF  Triangle  Publications  Inc.,  of 
radio  and  television  stations  to  which  Walter  H.  Annenberg  is 
institute  editorial  service.  Mr.  president,  is  the  parent  company 
Bercovici’s  comments  will  lie  of  the  Philadelphia  Inquirer  and 
heard  at  least  four  times  a  day  Philadelphia  Daily  News. 


a  reception  and  dinner  sched-  ty  weeklies  which  are  edited  by  by  Dick  Sherry,  editorial  pro-  resort  area  towns  in  the  moun- 
uled  for  the  evening  of  Oct.  20.  his  daughter,  Marcia  Sackett.  motion  coordinator.  tains,  with  600  subscribers. 
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BEAUTY  SEES  beauty  in  the  mir¬ 
ror — end  in  the  viewfinder  of  a 
camera — as  Miss  Austria  snaps  a 
candid  picture  of  Jorunn  Nystedt, 
Miss  Norway,  tending  her  locks. 


GLITTERING  future  lies  outside 
that  window  for  Miss  Greece, 
Kiriaki  Tsopei,  as  she  flies  toward 
Miami  with  the  Miss  Universe  en¬ 
tourage.  It  is  she  who  will  be 
chosen  as  the  most  beautiful  girl 
in  the  world. 


HEARTY  APPETITE  and  youthful 
exuberance  of  Ziv  Marta  Aberg, 
Miss  Sweden,  are  caught  with  the 
lens  of  Miss  Austria  who  took  in¬ 
timate  pictures  of  Miss  Universe 
contestants. 


PHOTOGRAPHY 


It’s  true  that  all  she  had  to 
do  was  advance  the  film  to  take 
a  picture  at  the  proper  exposure, 
hut  she  also  composed  her  pic¬ 
tures  and  selected  intimate  and 
natural  poses  of  the  girls  with  a 
real  photographer’s  instinct. 


Copperud  to  Join 
J-Faculty  at  USC 
tinder  Dr.  Kruglak 


Beauty  Queen  Snaj 
A  Beautiful  Album 


Los  Angeles 

n.  ,  9  rj  •  Roy  H.  Copperud,  conductor 

X  nOtOgS  Service  of  the  Editorial  Workshop  in 

E&P,  will  join  the  journ^ism 

On  the  Boardwalk  ‘’J,  S®  univerjty  of 

Southern  California  on  Sept  1. 

Atlantic  CITY,  N.J.  ,  Mr  Copperud  is  a  former  di- 
Help  won’t  be  far  away  for  ^he  editorial  page  of  the 

the  news  photographer  at  the  (Calif.)  Star-News. 

Democratic  National  Convention  he  has  lieen  con- 

here  whose  camera  might  be  ‘^“^ting  a  training  program  for 
damaged  in  the  hustle  and  bus- 

tie,  or  who  finds  himself  in  need  (D;  C.)  Post  staff  At  USC  h 
of  a  special  lens  *'^*^*^  assistant 

Honeywell  Inc.!  distributor  of  Professor.  His  appointment  fol- 
the  Pentax  35  mm  single-lens  lows  the  r^ent  selection  of  Dr. 
reflex  and  Rollei  cameras,  will  Theodore  E.  Kruglak, 
maintain  a  photo  service  center  ‘hro^tor  of  the  Long  Island  Um- 
in  the  press  area.  school  of  journalism,  as 

Photographers  will  find  a  va-  director  of  USC  s  school.  Dr. 
riety  of  equipment,  ranging  Rru^lak  has  been  president  of 
from  camera  straps  to  a  American  College  in  Switzer- 
1,000mm  Takumar  lens.  land. 

A  Honey^vell  camera  techni-  Mr.  Copperud,  a  graduate  of 
cian  will  be  on  hand  to  make  tl*®  University  of  Minneso^ 
emergency  camera  repairs,  re-  magna  cum  laude,  and  a  Phi 
gardless  of  brand.  The  center  Beta  Kappa,  served  in  the  Pa- 
will  be  manned  by  Jack  Swan-  ®lfic  during  World  War  II,  later 
burg,  manager  of  customer  serv-  becoming  a  technical  editor  and 
ices,  and  Gene  Wentw'orth,  prod-  public  information  officer  for  the 
uct  manager  for  the  Pentax  U.S.  Naval  Ordnance  Test  Sta- 

tion,  China  Lake. 

Mr.  Swanburg  said  a  similar  He  subsequently  worked  for 
center  in  San  Francisco  helped  the  Sacramento  Bee,  North 
more  than  100  photographers  American  Aviation,  Inc.,  the 
during  the  Republican  conven-  Stockton  Record  and  Aerojet- 
tion.  General  Corp.,  before  assuming 

One  Cow  Palace  photogra-  his  duties  on  the  Pasadena  Star- 

pher  had  his  camera  knocked  News  in  1959. 
from  his  hand  during  the  helter  His  “Words  on  Paper,”  pub- 
skelter  of  the  convention.  In  lished  by  Hawthorn  in  1960,  like 
less  than  three  minutes  he  was  his  E&P  column,  deals  with  the 
back  on  assignment.  use  of  language. 


By  Dick  Sherry 


Miami,  Fla.  only  beautiful  but  also  some- 

The  Miami  Herald  enlisted  one  thing  of  a  skillful  lens  gal. 
of  the  contestants  in  the  Miss  Frame  after  frame  proved  lively. 
Universe  contest  to  get  candid  interesting  and  usable.  (See 
photographs  of  the  other  beau-  cuts). 

ties  en  route  to  Miami.  With  an  uncanny  nose  for 

“It  was  a  little  different  news,  she  took  some  excellent 
angle,”  said  the  Herald’s  chief  shots  of  Miss  Greece,  Kiriaki 
photographer,  Doug  Kennedy.  Tsopei,  who  was  later  to  be 
“And  it  probably  turned  out  named  Miss  Universe, 
better  than  if  we  had  sent  our 
own  photographer.” 

There’s  no  question  that  the 
project  was  far  less  costly  and 
added  a  special  human  interest 
touch  to  the  story. 

But  it  was  also  a  gamble. 

There  was  no  way  of  knowing 
if  any  of  the  girls  could  take 
pictures  that  could  be  used. 

Mr.  Kennedy  sent  an  Olym- 
pus-Pen  self-adjusting,  electric 
eye  camera  to  Phil  Bottfeld, 

Universe  Pageant  director,  to 
give  to  one  of  the  girls. 

It  was  loaded  with  35  mm  film. 

The  camera,  which  takes  half¬ 
frames,  had  72  chances  to  catch 
the  right  shot. 

Mr.  Bottfeld  asked  the  bevy  of 
Miss  Universe  contestants  which 
one  knew  anything  about  photog¬ 
raphy. 

“I  know  a  little,”  answered 
Miss  Austria,  Gloria  Mackh,  and 
she  became  the  photographic 
eye  of  the  Miami  Herald  on  the 
plane  trip  down  from  New  York. 

Miss  Austria  proved  to  be  not 


ENJOYING  HER  WORK  is  Miss 
Austria,  Gloria  Mackh,  who  took 
pictures  for  the  Miami  Herald  on 
the  flight  from  New  York  to 
Miami  where  the  Miss  Universe 
pageant  was  held. 
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Former  Editor  on  Job 


When  Emergency  Calls 


L 


C.  Thomas  Sfites,  left,  of  the 
Kansas  City  Star  staff,  was  back 
on  the  job  of  editing  the  Pioneer 
for  a  while.  He  is  seen  interview¬ 
ing  Ethan  Shepley,  the  Republi¬ 
can  candidate  for  Governor  of 
Missouri. 

Jackson,  Mo. 
On  July  4  John  W.  Hoffman 
III,  editor  and  publisher  of  the 
Jackson  Pioneer,  his  wife  and 
4-year-old  son  were  driving 
through  Southern  Illinois,  Mem¬ 
phis-bound  for  a  holiday  visit. 

A  head-on  crash  ended  the 
outing,  taking  the  life  of  Mrs. 
.Marcia  Hoffman,  25,  and  critic¬ 
ally  injuring  the  publisher  and 
their  l-year-old  .son,  John  Hoff¬ 
man  IV. 

The  l)oy  has  .since  been  dis¬ 
missed  from  the  hospital  but  Mr. 
Hoffman  remains  immobilized. 
His  newspaper,  however,  has  not 
gone  without  management. 

One  of  the  first  on  the  troubled 
scene  at  the  Pioneer  office  was 
C.  Thomas  Stites,  22,  a  former 
managing  editor  of  the  paper 
and  a  friend  of  long  standing 
of  the  25-year-old  Hoffman.  Mr. 
Stites,  a  l  eporter  for  the  Kansas 
City  Star,  365  miles  away, 
quickly  got  an  O.K.  from  his 
newspaper  to  assist  in  the 
emergency. 

Mr.  Stites  then  rejoined  a 
capable  staff  from  whom  he  had 
just  taken  farewell  the  previous 
month.  Ready  for  duty  on  the 
twice-weekly  paper  (circulation 
2,700)  were  Gary  E.  Friedrich, 
whose  enthusiasm  in  his  first 
news  job,  luckily,  equalled  by  his 
aptitude;  Mrs.  Eula  Taylor, 
“locals”  writer;  Miss  Pauline 
Copeman,  secretary,  and  —  of 
prime  importance  —  Everett 
Scharenborg,  who  is  described 
by  Mr.  Stites  as  mechanical 
superintendent,  photographer 


John  W.  Hoffman  III,  editor  and 
publisher  of  the  Jackson  (Mo.) 
Pioneer,  who  is  hospitalized  after 
a  highway  crash. 

and,  when  need  be,  a  writer, 
who  “could  put  the  paper  out 
single-handedly  if  he  had  to.” 

The  advertising  department  is 
augmented  by  a  girl  on  a  part 
time  basis.  The  paper,  printed 
on  a  Goss  Junior  rotary  press, 
usually  runs  six  to  eight  pages. 

Mr.  Hoffman  acquired  the 
Pioneer  in  1962  by  buying  and 
consolidating  the  Cape  County 
(Mo.)  Post  and  the  Jackson 
Cash-Book,  both  weeklies.  He 
since  has  acquired  the  weekly 
Advance  (Mo.)  Advocate  (cir¬ 
culation  1,400),  37  miles  south 
of  Jackson,  in  Southeastern  Mis¬ 
souri.  Before  moving  to  Jack- 
son,  he  was  city  editor  of  the 
I’uwa  (Ariz.)  Daily  Sun.  He 
also  is  a  former  Star  staffer. 

Mr.  Stites  is  the  son  of  Har¬ 
old  E.  Stites,  an  editor  in  the 
Kansas  City  bureau  of  the  Asso¬ 
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ciated  Press.  He  has  returned  to 
his  reporting  job  on  the  Star, 
leaving  Mr.  Friedrich  in  charge 
of  the  Pioneer’s  news  operations. 
The  paper,  Mr.  Stites  reports, 
is  in  good  hands  until  the  owner 
is  able  to  retum  to  duty. 

• 

Delaware  to 
Sunday  Paper 
Beginning  Oct.  4 

DovF3t,  Del. 

A  Sunday  companion  for  the 
Delawa/re  State  News,  priced  at 
15c  a  copy,  is  being  shaped  for 
publication  beginning  Oct.  4. 
Di.stribution  of  35,000  copies  is 
anticipated. 

The  Delmarva  Sunday  News, 
as  it  will  be  named,  will  be  Del¬ 
aware’s  first  Sunday  newspaper 
since  April  18,  1954,  when 

Alexis  I.  duPont  and  Edwin  M. 
Budner  folded  the  73-year-old 
Wilminffton  Sunday  Star. 

Joe  Smyth,  news  editor  of 
the  State  News  and  .secretary- 
treasurer  of  Delaware  State 
News  Inc.,  has  been  appointed 
editor  of  the  Sunday  paper. 
Jack  Beach  is  business  and 
promotional  manager;  Paul 
Stanyard,  advertising  director; 
George  Kaehn,  Sunday  advertis¬ 
ing  manager;  Jack  Manahan, 
circulation  manager;  and 
George  Sweeney  Jr.,  production 
manager. 

Jack  Smyth,  editor  and  pub¬ 
lisher  of  the  State  News,  said 
that  publication  of  the  Sunday 
paper  in  the  State  News  plant 
will  keep  costs  down.  The  State 
News  has  grown  from  a  weekly 
of  4,000  circulation  in  1953  to 
a  daily  of  14.161  circulation. 
Ml’.  Smyth  is  the  sole  owner  of 
stock  in  both  the  State  News 
and  the  new  Sunday  paper. 

• 

Now  Owner  for  WPN 

London 

British  Printing  Corporation 
Ltd.  has  acquired  World’s  Press 
News  Publishing  Co.  Ltd.  in  a 
stock  exchange.  Among  the  as¬ 
sets  are  WPN  &  Advertisers’ 
Review,  a  weekly  trade  maga¬ 
zine  established  in  1929;  and 
the  Directory  of  Newspaper  & 
Magazine  Personnel  and  Data, 
an  annual.  Wilfred  Harvey 
heads  BPC,  the  largest  printing 
organization  in  England. 

Magazine  on  Friday 

Tel-Aviv 

Haaretz,  Israeli  daily,  has 
added  a  weekly  tabloid  supple¬ 
ment  to  the  Friday  (weekend) 
issue.  It  offers  advertisers  four- 
color  printing  on  newsprint. 
The  first  issue  contained  40 
pages. 


Court  Bars 
Suit  V.  AP  in 
Mississippi 

New  Orleans 

The  U.S.  Fifth  Circuit  Court 
of  Appeals  has  affirmed  a  lower 
court’s  dismissal  of  the  libel 
.suit  filed  in  Mississippi  by 
former  Major  Gen.  Edwin  A. 
Walker  against  the  Associated 
Press. 

The  service  of  process  was 
held  to  be  faulty  in  that  the 
AP,  which  has  a  New  York 
membership  charter,  is  not  a 
corporation  doing  business  in 
the  state.  The  appeals  court  re¬ 
lied  on  precedent  decisions,  in¬ 
cluding  one  in  which  it  was 
held  that  Memphis  Publishing 
Co.  was  not  doing  business  in 
Mississippi  although  itc  activi¬ 
ties  were  wider  in  scope  than 
those  of  the  AP. 

General  Walker  had  claimed 
$2,000,000  damages  for  an  al¬ 
leged  libel  in  AP  stories  describ¬ 
ing  his  participation  in  the  ra¬ 
cial  disturbances  at  the  Uni¬ 
versity  of  Mississippi  at  Oxford 
two  years  ago. 

«  «  * 

In  Texas,  attorneys  for  the 
AP  asked  District  Judge 
Charles  Murray  to  set  aside  a 
jury  verdict  of  $800,000  in  Gen¬ 
eral  Walker’s  favor  and  order 
a  new  trial.  The  judge  recently 
reduced  the  judgment  to  $500,- 
000,  disallowing  a  punitive 
award. 

AP  attorneys  argued  that  the 
compensatory  award  was 
“grossly  excessive”  and  that  the 
jury  had  disregarded  the  evi¬ 
dence  and  had  been  infiuenced 
by  passion,  prejudice  and  other 
improper  motive. 

• 

Record  Run  at  Mill 

Elk  Falls,  B.C. 

No.  1  paper  machine  of 
Crown  Zellerbach  of  Canada 
Ltd.  here  set  a  new  record  in 
July  when  it  operated  for  14 
full  shifts  without  a  break.  TKe 
record  was  set  between  July 
6-14  and  during  the  run  about 
1550  tons  of  newsprint  was 
produced. 

Centenarians  Grow 

Sacramento,  Calif. 

Five  newspapers  will  receive 
California  State  Fair  accredi¬ 
tation  as  100-year  organizations. 
The  new  centenarians  are  the 
Marysville-Yuba  City  Appeal- 
Democrat,  Santa  Barbara  News- 
Press,  Woodland  Daily  Demo¬ 
crat,  Redwood  City  Gazette  and 
Grass  Valley  Union. 
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Reporters  Face  Gas 
And  Guns  in  Riot 


Chicago 

A  reporter  who  covered  racial 
outbursts  in  Mississippi  and 
Alabama  is  hit  on  the  arm  with 
a  rock;  another  strides  eight 
blocks  along  a  street  with  50 
helmeted  policemen  as  rioters 
retreat  into  their  homes  or  flee 
the  neighborhood. 

A  reporter,  trapped  in  a  tele¬ 
phone  booth,  tells  his  desk  he 
hopes  sheriff’s  deputies  won’t 
use  tear  gas;  a  Negro  reporter 
was  “almost  ashamed  to  write 
about  this.’’ 

Such  were  some  of  the  scenes 
in  south  suburban  Dixmoor  the 
night  of  Aug.  16  as  1,000  Negro 
rioters  fought  police  for  six 
hours  in  a  tear  gas,  w'ater  hose 
and  rock  battle  that  resulted  in 
arrest  of  more  than  30  persons, 
injury  to  nearly  50  and  hea\^ 
property  damage. 

Gin  Starts  Riut 

What  started  the  riot?  A 
Iwttle  of  gin,  allegedly  snatched 
from  a  Dixmoor  liquor  store 
shelf  by  a  Chicago  Negro  woman 
in  what  the  proprietor  said  was 
a  shop-lifting  attempt. 

The  white  proprietor  wrestled 
with  the  woman  (she  claims  he 
lieat  her)  and  word  spread.  This 
was  the  day  before  the  rioting. 

Crowds  gathered  the  next  day 
at  the  store.  By  nightful  its 
windows  had  been  smashed, 
liquor  stolen,  windows  of  other 
stores  and  automobiles  shattered 
by  bricks  and  stones,  motorists, 
mostly  white,  driving  in  the  area 
injured  by  flying  glass. 

Edmund  Rqoney  Jr.,  reporter 
for  the  Chicago  Daily  News, 
found  himself  with  50  helmeted 
policemen  in  an  eight-block 
march.  Cook  County  Sheriff 
Richard  Ogilvie,  a  sergeant  in  a 
tank  corps  in  World  W’ar  II, 
had  issued  orders  to  his  deputies 
and  police  from  neighboring 
suburbs  to  open  up  with  gunfire 
if  they  were  shot  at. 

.'<tays  with  Police 

Rooney  stayed  with  them; 
there  wasn’t  much  of  any  place 
to  go.  The  rioters  fired  shots  in 
the  air,  but  there  w'as  no  direct 
barrage.  Tear  gas  forced  the 
rioters  back  into  their  homes  or 
dispersed  them.  The  hail  of 
rocks  and  curses  subsided.  By 
2  a.m.  so  had  the  rioters. 

A  young  Negro  reporter  for 
the  Suburban  Eagle  in  Robbins, 
a  nearby  suburb,  said  he  was 
“almost  ashamed  to  write  about 
this,  it  will  only  hurt  the  Negro 
race.” 
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He  reported  that  the  crowd 
started  breaking  up  the  liquor 
store  and  smashing  the  windows. 
“Kids  10  to  12  years  old  were 
taking  the  whisky,”  he  said. 

Raymond  R.  Coffey,  winner 
of  the  1963  Headline  Club  na¬ 
tional  award  for  coverage  of 
the  riot  at  the  University  of 
Mississippi  in  Oxford,  said: 

“I  never  got  hit  with  a  rock 
in  Missi.ssippi  or  Alabama  but  I 
got  it  in  the  right  forearm  Sun¬ 
day  night. 

Cops  Take  .Vbuse 

“Standing  in  line  with  the 
cops,  you  saw’  them  take  terrible 
abuse.  Most  of  them  didn’t  .say 
anything,  Imt  you  could  see  it 
boiling  up  in  them. 

“There  w’as  broken  glass, 
rocks,  empty  tear  gas  canisters 
all  over  the  shopping  center 
parking  lot  opposite  the  liquor 
store.  You  could  hear  the  small 
arms  fire.” 

Paul  Gapp  of  the  Daily  News 
choked  as  tear  gas  seeped  into 
the  phone  booth  where  he  was 
talking  to  his  desk.  A  hand 
reached  across  the  door  with  a 
nickel  plated  revolver  in  it. 

“It’s  a  cop,  thank  God,”  the 
rewrite  man  talking  with  Gapp 
tyiJed.  Then: 

Hoses  Turned  On 

“They’re  (police)  turning  on 
the  hoses.  The  water’s  driving 
them  back.  They’re  stumbling 
back.  No  more  gas,  thank  God.” 

The  Chicago  area  had  been 
without  major  racial  violence 
this  summer  until  this  night.  It 
looked  like  the  work  of  police, 
civil  rights  and  religious  leaders 
and  civic  groups  would  pay  off. 

But  all  that  effort  went  up  in 
clouds  of  tear  gas,  almost 
catching  middle  shift  Sunday 
night  deskmen  unaware,  but  not 
quite.  There  had  been  a  hint  of 
things  to  come  in  late  replates 
of  Sunday  editions  early  Sunday 
morning,  with  reports  of  trouble 
at  the  liquor  store. 

Numerous  newspapermen  re¬ 
side  in  the  south  suburbs.  Their 
Sunday  night  with  their  families 
was  shattered  by  the  jangle  of 
the  phone:  “Get  right  over  to 
Dixmoor.  Rioting.” 

Chicago’s  American  dis¬ 
patched  five  reporters  and  pho¬ 
tographers;  the  Sun-Times  two 
reporters  and  a  photographer; 
the  Tribune  three  reporters,  one 
w’ho  covers  southern  Cook 
county,  and  three  cameramen; 
the  Daily  News  six^  reporters 
and  tw’o  photographers. 


The  photogs  of  the  Sun-Times 
and  Daily  News  carry  plastic 
helmets  with  face  shields  in 
their  cars.  For  the  most  part, 
reporters  leave  them  at  the  office. 
Those  who  had  jammed  on  a  cap 
or  hat  and  set  out. 

Henry  Wood  of  the  Tribune 
reported  that  rioters  set  fire  to 
a  building  under  construction. 
Other  fires  flared  in  the  area, 
most  of  them  set  in  brush  and 
grass. 

When  Dixmoor  firemen  tried 
to  reach  them  they  w’ere  forced 
hack  hy  the  rioters. 

.ShoolH  Finger  Off 

A  man  in  neighlioring  Hazel 
Crest  accidentally  shot  off  his 
finger  while  preparing  a  gun  for 
possible  use  in  defense  of  his 
family. 

Sheriff  Ogilvie  said  the  rioters 


Northampton,  Mass. 

New’smen  sent  a  $100  thank- 
you  note  for  Cooley  Dickinson 
Hospital  here. 

“It’s  the  very  least  we  could 
do  to  show  our  gratitude,”  a 
Boston  reporter  said. 

The  explanation  for  the  un¬ 
usual  gift  to  the  hospital’s  de¬ 
velopment  fund  came  after  the 
reporters’  new’s  vigil  moved  to 
New  England  Baptist  Hospital 
where  U.S.  Senator  Edward 
M.  (Ted)  Kennedy  is  recuper¬ 
ating. 

When  the  Senator,  a  brother 
of  the  late  President  Kennedy, 
was  critically  injured  June  19 
in  a  plane  crash  near  here,  he 
was  rushed  to  Cooley  Dickinson. 

Within  minutes,  scores  of  re¬ 
porters,  most  of  whom  were 
covering  the  State  Democratic 
Convention  in  West  Springfield 
18  miles  away,  gathered  at  the 
hospital. 

After  several  days  here, 
newsmen  w’ere  unanimous  in 
their  opinion  that  rarely  has  the 
press  been  treated  better  at  a 
hospital. 

Writer  in  Cliarge 

The  key  person  in  the  smooth¬ 
ly  operating  press  setup  was 
Miss  Dorothy  Potter,  the  hospi¬ 
tal’s  public  relations  chief  and 
Northampton  Daily  Hampshire 
Gazette  feature  w’riter. 

Called  at  her  home  at  1  a.m., 
90  minutes  after  the  crash.  Miss 
Potter  hurried  to  the  hospital 
and  remained  on  duty  for  al¬ 
most  24  hours.  She  was  at  the 
hospital  each  day  for  the  next 
three  w’eeks. 

Edward  Martin,  former  Bos¬ 
ton  Traveler  city  editor  and  now 
a  Kennedy  aide,  arrived  shortly 


apparently  were  organ  ,  ed.  He 
figured  the  fire  in  the  un  inished 
home  was  started  to  divert 
police  so  the  rioters  i  >ald  get 
into  the  liquor  store. 

Nearly  250  policenun  were 
called  out  to  put  down  the  vio¬ 
lence.  None  was  wounded.  Some 
were  knocked  down  and  man¬ 
handled.  Chicago  polite  were 
alerted  but  their  help  was  not 
required. 

• 

Heads  Grid  Writers 

Chicago 

Jack  Murphy,  sports  editor  of 
the  San  Diego  Union  for  the  last 
13  years,  is  the  new  president 
of  the  Football  Writers  Associa¬ 
tion  of  America.  He  succeeds 
Blackie  Sherod  of  the  Dallas 
Times-Herald.  The  new  first 
vicepresident  is  Fred  Russell  of 
the  Nashville  Banner. 


after  midnight  and  conferred 
immediately  with  Hospital  Ad¬ 
ministrator  William  T.  Lees 
concerning  the  press  .setup. 

Shown  the  hospital’s  new  con¬ 
ference  room,  Mr.  Martin  took 
one  glance  and  said,  “This  is 
it?” 

The  45  ft.  by  65  ft.  confer¬ 
ence  room,  completed  in  May, 
was  built  with  the  aid  of  fed¬ 
eral  funds  which  Sen.  Kennedy 
was  instrumental  in  obtaining. 
Seating  125  persons,  the  room 
has  w’all-to-wall  carpeting,  50 
recessed  indirect  lights,  uphol¬ 
stered  chairs  and  a  huge  cir¬ 
cular  table,  seating  20,  which 
cost  $1800. 

The  windowless  room  contains 
a  speaking  podium,  loud  speaker 
system  and  air  conditioning. 

Twenty  telephones  were  in¬ 
stalled  and  New  England  Tel¬ 
ephone  Co.  personnel  remained 
on  duty  around  the  clock. 

During  press  conferences  con¬ 
ducted  by  Dr.  Thomas  F.  Cor- 
riden.  Miss  Potter,  or  one  of 
her  secretaries,  took  dovm  the 
remarks  in  shorthand.  Minutes 
after  the  conference,  copies  were 
available. 

An  estimated  75  newsmen 
registered  at  the  press  room. 

■Typewriters,  copy  paper,  cof¬ 
fee  and  donuts  were  provided 
without  charge.  Miss  Potter  set 
up  interviews  with  doctors  and 
nurses  in  addition  to  securing 
vital  information. 

Miss  Potter,  w’ho  spent  11 
years  overseas  as  a  Red  Cross 
official  before  coming  to  this 
college  town  several  years  ago, 
said  personnel  at  the  hospital 
“played  everything  by  ear,  but 
everybody  pitched  in  and  did 
their  very  best.” 
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Reporters  Say  ‘Thanks’ 
To  Hospital  with  $100 
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Lady  Bird,  Lady  Bird, 
Where  Do  We  Fly  Next? 

By  Hi'Umi  Tlumias 

I'liiK'd  l'rrs!(  InK'raalional 

Washington  Mrs.  Johnson  liad  to  look 
Reiwrtfcs  who  will  be  cover-  .smart  and  smiling  for  her  fans 
injr  Lady  Bird  Johnson  in  the  and  the  camera  eye.  On  the  la.st 
jtolitical  campaisn  had  better  day  .she  looked  a  little  strained, 
pird  for  the  strenuous  life.  but  she  was  pame. 

The  fn  st  lady’s  driving  energy  We  didn’t  look  chic — didn’t 
and  non-.'top  stamina  makes  try.  We  looked  .strained  from 
Lyndon  B.  Johnson  look  like  an  the  start  and  the  tension  wore 
armchair  President — which  he  on. 

ign’t.  We  wore  tags  which  said  we 

Her  fleet-footed  four -day  were  mt'mliers  of  the  White 
foray  into  the  far  we.st,  cover-  House  press  on  the  first  lady’s 
ing  4,200  miles,  has  made  her  ti'ip.  Mine  usually  dangled  from 
the  female  counterpart  to  Teddy  my  pearls — very  unchic.  But  the 
Roo.sevelt.  tags  were  indispensable  when 

From  the  moment  .she  left  we  had  to  throw  our  weight  and 
Washington  at  7  a.m.  on  a  Fri-  not  be  fenced  in. 

(lay  morning  until  she  returned  Jacqueline  Kennedy  spent  a 
at  2:40  a.m.  the  following  Tues-  lot  of  her  White  House  time 
(lay  morning,  Mi’S.  Johnson  thinking  up  ways  to  avoid  the 
was  either  traveling,  making  press — especially  when  she  was 
speeches,  trouping  an  airport  traveling.  Mrs.  Johnson  is  a 
fence  campaign  style,  or  shak-  fellow  traveler  in  the  compan- 
ing  hands.  ionable  “we’re  all  in  this  to- 

She  averaged  alxiut  five  hours  gether’’  sense.  The  press  flies  on 
.sleep  a  night  on  the  rugged  trek  the  same  chartered  plane  with 
through  the  wide  open  spaces  of  her.  After  takeoff,  the  first  lady 
Montana,  Wyoming  and  Utah,  goes  through  the  plane  and  per- 
Reporters  covering  her  fared  sonally  greets  each  reporter  and 
wor.se  than  that.  cameraman,  usually  by  their 

Long  after  Mrs.  Johnson  had  first  names, 
retired  at  the  Jackson  Lake  The  press  inducted  Liz  Car- 
lA)dge,  reporters  were  banging  j)enter  into  the  “Dragging  Tail 
away  at  the  epic  ov^ernights  in  Tribe’’  and  named  her  “Lizzy 
the  press  room.  Tizzy  Dizzy.” 

The  que.stion  of  finding  a  tele-  They  also  told  Mrs.  Johnson, 
phone  was  frequently  an  ulcer  who  was  taken  into  the  Crow 
proposition  in  the  wilderness  Indian  tribe  as  “A  Pretty  Walk- 
areas.  ing  Bird”  that  she  would  “never 

After  a  22-mile  rublier  raft  walk-um  alone”— if  we  can  help 
trip  down  the  Snake  River,  wire  it, 
ser\’ice  rejiorters  had  to  corral  • 

a  ranger  to  drive  them  four  On  Governor’s  Staff 
mdes  to  Moose  Village,  where 

they  literally  commandeered,  un-  _  Francisco 

der  prote.st  of  the  National  Park  Ronald  Moskowitz,  education 
SeiA’ice,  two  phones  to  tell  their  oditor,  San  Francisco  Examiner, 
exciting  stories  to  the  world —  joined  the  staff  of  Cali- 

particularlv  that  Lady  Bird  fornia’s  Governor  Edmund  G. 
Johnson  was  wearing  red  stretch  Browm.  Mr.  Moskowitz  joined  the 
pants  and  a  red  shirt  Examiner  from  the  Houston 

I  had  to  do  some  fast  talking  also  was  educa¬ 

te  borrow  one  ranger’s  phone  in  t>on  editor  He  will  be  Gov. 
the  Grand  Teton  National  Park.  ^  secretary  for  edu- 

He  was  more  than  recalcitrant,  matters  after  a  period  as 

figuring  I  wouldn’t  pay.  He  had  associate  press  secretary, 
been  stuck  with  one  tourist  who  • 

put  in  a  call  to  Norway.  Clay  ill  News  Bureau 

Her  press  aides— headed  by  Chapel  Hill,  N.C. 

Llizabeth  Carpenter— do  a  fabu-  Charles  A,  Clay,  former  as- 

lous  job,  but  they  also  give  sociate  editor  of  the  Raleigh 
nature  loving  Lady  Bird  little  (n.C.)  News  and  Observer, 
time  to  see  and  enjoy  what  she  1960-64,  has  been  named  as- 
is  oing.  sistant  director  of  the  Univer- 

While  a  buffalo  barbecue  w’as  sity  of  North  Carolina  News 
going  on  at  Green  River,  Wyo.,  Bureau.  He  handled  publicity 
I  was  away  filing  a  story.  But  for  L.  Richardson  Preyer  dur- 
1  wound  up  with  the  recipe  for  ing  his  unsuccessful  bid  for  the 
mouth-watering  buffalo  barbe-  Democratic  nomination  for  Gov- 
cue  in  case  I  run  into  one  some  emor  of  North  Carolina  last 

spring. 
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Travel  Writers  Jet 
To  Ecuador  aiul  Peru 

Twenty-one  travel  editors  and 
writers  from  the  U.S.  flew  to 
Quito,  Ecuador,  Aug.  16  to  in¬ 
augurate  Panagra’s  (Pan  Amer- 
ican-Grace  Airw'ays)  new  jet 
.service  to  that  country.  Three 
Ecuadorean  diplomats  were  on 
the  trip. 

After  three  days  in  Quito,  the 
group  flew  on  to  Peru. 

The  jiress  group  included  Don 
Bonning,  Miami  (Fla.)  Herald; 
Gus  Constantine,  Journal  of 
Comynerce;  Hal  Hendrix, 
Scripps-Howard  Newspapers ; 
Fred  Kraft,  Long  Beach  (Calif.) 
hide  pendent  Press;  Don  Langer, 
New  York  Post;  Florence  Lem- 
kowitz,  Hartford  (Conn.) 
Times;  John  McLeod,  Washing- 
ton  (D.  C.)  Daily  News;  Jeanne 
Miller,  San  Francisco  (Calif.) 
Examiner;  Polly  Noyes,  San 
Francisco  (Calif.)  Chronicle; 
Herb  Rau,  Miami  (Fla.)  News; 
Frances  Shemanski,  New  York 
Journal- American;  Bob  Sloane, 
General  Features  Corporation 
travel  columnist;  Carlos  J.  Vil- 
lar-Borda,  Latin  American  edi¬ 
tor,  United  Press  International; 
Nathan  Benezra,  Travel  Weekly 
Magazine;  Robert  Kane,  Cue 
Magazine;  Richard  O’Lone,  Avi¬ 
ation  Week;  John  Pointer, 
Travel  Agent  and  Interline  Re¬ 
porter;  Jeremy  Raikes,  free¬ 
lance  writer;  Richard  Van  Os- 
ten,  American  Aviation;  Lou 
Garcia,  director  of  public  rela¬ 
tions,  Panagra. 

• 

Ncjiro  Trainee  Lauds 
Fulltime  Staff  Job 

San  Diego,  Calif. 

Nolan  Davis,  former  Navy 
journalist,  has  completed  the 
Copley  Press  Training  Program 
and  is  the  first  Negro  reporter 
to  be  hired  by  a  San  Diego  daily. 
He  is  on  general  assignment  for 
the  San  Diego  Evening  Tribune. 

Lyle  LaFaver,  former  copy 
boy,  also  a  Copley  Training  Pro¬ 
gram  graduate,  has  been  as¬ 
signed  to  w'ater  sports  and  recre¬ 
ation  beat,  Tribune;  James  Red- 
fern,  from  the  Amarillo  (Tex.) 
Globe-News,  is  on  Tribune  gen¬ 
eral  assignment;  Jack  J.  Reber 
has  returned  to  the  Tribune 
.sports  staff  from  tw’o  years 
military  duty. 

• 

Sidewise  Tabloid 

St.  Petersburg,  Fla. 

The  weekly  Suncoast  News,  in 
tabloid  format,  now  presents  the 
appearance  of  a  standard-size 
paper.  The  front  page  is  made 
up  in  eight  columns  horizontal¬ 
ly,  the  lower  half  being  the 
back  page  of  the  tabloid.  All 
inside  pages  retain  the  five-col¬ 
umn  format. 


New  Text  Book 
On  Advertising 

“Advertising  in  the  Printed 
Media,”  a  text  book  for  students 
and  a  refresher  course  for  men 
and  women  already  in  the  field, 
has  lieen  written  by  Leslie  W. 
McClure,  advertising  professor 
at  the  University  of  Illinois, 
and  Paul  C.  Fulton,  advertising 
director  of  the  Chicago  Tribune. 

The  book  discusses  successful 
advertising  campaigns,  tells  how 
they  were  created,  how  they 
were  sold,  and  the  importance 
of  good  sale.smanship,  careful 
research,  imaginative  copy,  and 
w’ell  laid  plans.  All  of  these 
points,  and  many  others,  are  il¬ 
lustrated  with  w’orksheets,  lay¬ 
outs,  and  advertisements,  in¬ 
cluding  examples  of  newsprint 
color,  made  from  newspaper 
color  plates. 

DeparliiKUit  .^loro  .MciIhmIs 

The  chapter  on  retail  adver¬ 
tising  details  the  sales  promo¬ 
tion  operations  of  Carson  Pirie 
Scott  &  Company,  a  Chicago 
department  store  with  a  number 
of  suburban  branches.  Included 
is  the  full  story  of  the  methods 
followed  by  Carson’s  in  devel¬ 
oping  its  advertising  campaigns. 

The  book  has  chapters  on  ad¬ 
vertising  seiwice  departments, 
research  and  presentations, 
writing  copy  and  making  lay¬ 
outs,  rate  structures,  and  com¬ 
munity  newspapeis  and  con¬ 
sumer  magazines.  (Macmillan 
Company,  338  pages,  $7.50.) 


Yoiiii^  .4u8traliaii 
(Cartoonist  Chosen 

Denver 

The  Denver  Post  has  selected 
a  young  Australian  as  its  edi¬ 
torial  cartoonist  to  succeed  Paul 
Conrad  who  is  now  working  for 
the  Los  Angeles  Times. 

The  selection  of  Pat  Oliphant, 
28-year-old  editorial  cartoonist 
of  the  Adelaide  Advertiser,  was 
announced  by  Palmer  Hoyt,  edi¬ 
tor  and  publisher  of  the  Post. 

Oliphant  was  .second  place 
winner  in  an  international  com¬ 
petition  conducted  in  London  to 
find  the  world’s  funniest  edi¬ 
torial  cartoonist. 

• 

Only  News  on  Radio 

Chicago 

Station  W-NUS,  formerly 
WYNR,  is  going  to  broadcast 
only  news  beginning  Sept.  3. 
One  15-minute  news  summary 
will  follow  another  around  the 
clock,  said  Gordon  B.  McLendon, 
of  Dallas,  owner  of  the  station, 
which  is  one  of  13  radio  sta¬ 
tions  in  the  area.  Commercials 
will  be  limited  to  16  an  hour. 


O.  Eugene  Davis 
Dies;  President  of 


Beaumont  Papers 


Beaumont,  Tex. 

O.  Eugene  Davis,  63,  president 
of  the  Enterprise  Company,  pub¬ 
lisher  of  the  Beaumont  Enter¬ 
prise  and  Journal,  died  Aug.  14. 
He  was  stricken  at  home  after 
returning  from  a  hospital  where 
he  was  confined  for  three  weeks. 

A  banker  before  retiring  in 
1963,  Mr.  Davis  then  gave  his 
full  time  to  the  publishing  com¬ 
pany.  He  was  active  in  numerous 
civic  improvement  projects. 

Mr.  Davis,  a  native  of  Pales¬ 
tine,  Texas,  was  graduated  from 
the  South  Texas  School  of  Law 
in  Houston  in  1929.  He  went  into 
banking  here  in  1939. 

Survivors  include  his  widow, 
Mrs.  Earline  Dodd  Davis;  a 
daughter,  Mrs.  C.  H.  Andress  of 
Bradenton,  Fla. ;  a  brother,  F.  L. 
Davis  of  Dallas;  and  a  sister, 
Mrs.  Norman  Dougherty  of 
Houston. 

*  *  • 

Cmhl  0.  (Pete)  Wilson,  58, 
vicepresident  and  general  man¬ 
ager  of  the  Huntington  (W. 
Va.)  Publishing  Co.;  Aug.  13. 
He  began  working  for  the  news¬ 
papers  in  1931  as  an  ad  sales¬ 
man. 

«  «  « 

WiLLiA.M  A.  Dougherty,  57, 
general  manager  of  the  Carbon- 
dale  (Ill.)  Southern  Illinoisan; 
Aug.  12. 

*  ♦  * 

Clyde  A.  Taber.  85,  longtime 
officer  of  the  Times  Herald 
Printing  Co.,  Dallas,  and  for¬ 
mer  general  superintendent  of 
the  pressroom ;  Aug.  14. 

«  *  » 

F.  W.  Whitney,  54,  former 
sports  reporter  for  the  San 
Diego  (Calif.)  Union;  Aug.  11. 

*  *  * 

Frank  D.  Webb,  66,  former 
New  York  and  Detroit  news¬ 
paperman.  Co-winner  of  a  Pulit¬ 
zer  Prize  in  1931 ;  later  in  auto- 
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motive  public  relations;  Aug.  10. 

*  *  * 

H.  F.  Randolph  Mason,  69, 
former  editor  and  assistant  pub¬ 
lisher  of  the  Bound  Brook 
(Conn.)  Chronicle ;  Aug.  10. 

*  *  * 

Jack  P.  Brink,  47,  circulation 

director  of  the  San  Gabriel 

Valleg  (Calif.)  Daily  Tribune; 
Aug.  11. 

*  * 

Mrs.  Frank  Roberts,  76,  the 
former  Bessie  Keeran;  Indiana 
historian  and  writer  for  the  Fort 
Wayne  (Ind.)  Journal-Gazette; 
Aug.  7. 

*  *  * 

Ro.scoe  D.  Bennett,  71,  for¬ 
mer  sports  editor  of  the  Grand 
Rapids  (Mich.)  Press;  Aug.  12. 

*  *  * 

George  F.  Condon,  47,  of  the 
Springfield  (Mass.)  Newspapers 
advertising  staff;  Aug.  16. 

*  *  * 

Thomas  M.  Nial,  68,  conduc¬ 
tor  of  the  “Veterans  Guide” 
column  for  the  ,4ssociated  Press 
for  many  years;  Aug.  12. 

*  *  4c 

Jerome  J.  Karpf,  67,  Sunday 
editor  of  the  New  York  Journal 
American;  onetime  managing 
editor  of  the  New  York  Ameri¬ 
can  and  city  editor  of  the  New 
York  Post;  -4ug.  17. 

*  *  * 

Mrs.  Josephine  Y.  Thi’R- 
wachter,  67,  chairman  of  the 
board  of  Freeman  Publishing 
Co.  and  a  former  publisher  of 
the  Waukesha  (Wis.)  Freeman; 
Aug.  15.  A  son  by  her  former 
marriage,  Henry  A.  Youmans 
Jr.,  is  now  publisher. 


James  J.  Boyle,  65; 
Hudson  Dispatch,  Dies 

Union  City,  N.J. 

James  J.  Boyle,  65,  vicepres¬ 
ident  and  a  director  of  the  Hud¬ 
son  Dispatch,  died  Aug.  10  of 
a  coronary  occlusion  as  he  w’as 
leaving  the  plant  of  the  John 
F.  Boyle  Co.,  straw  board  man¬ 
ufacturers,  of  which  he  was 
general  manager. 

For  the  past  decade  Mr.  Boyle 
had  been  the  head  of  the  Dis¬ 
patch  organization,  succeeding 
to  the  position  when  his  brother, 
John  F.  Boyle  Jr.,  died  in  1953 
at  the  age  of  57.  Their  father, 
John  F.  Boyle  Sr.,  an  associate 
of  Mayor  Frank  Hague  of  Jer¬ 
sey  City,  purchased  the  strug¬ 
gling  daily  (15,000  circulation) 
in  1927  and  set  it  on  the  road 
to  prosperity  in  the  three  years 
he  w'as  in  charge  before  his 
death  in  1930.  The  Dispatch 
now  has  70,000  circulation. 

James  Boyle  delegated  the 
publishing  responsibilities  to 
employes  w'ho  have  long  served 
the  newspaper,  with^  his  son, 
Robert  L.  Boyle,  as  treasurer 
and  a  director. 


‘Bud’  Lewis  Dies 
Of  Cancer  at  70 

Los  Angeles 
Hugh  A.  (Bud)  Lewis,  70, 
editor  of  the  Los  Angeles  Her¬ 
ald-Examiner  and  former  ed¬ 
itor  and  publisher  of  the  Los 
Angeles  Mirror,  died  from  can¬ 
cer  Aug.  17. 

After  chest  surgery  in  May, 
Mr.  Lewis  had  returned  to  his 
office  and  was  working  until 
four  days  before  his  death. 

Mr.  Lewis  was  ajiiiointed  to 
the  Herald-Examiner  post  last 
September,  after  retiring  from 
the  Times-Mirror  organization, 
where  he  had  l)een  a  long-time 
city  editor  of  the  Los  Angeles 
Times  before  assuming  Mirror 
responsibilities.  He  also  had 
.ser\'ed  as  an  editorial  consultant 
for  the  then-Times-owned  tele¬ 
vision  station  KTTV. 

The  Los  Angeles  newsman 
started  as  a  cub  reporter  in  his 
home  town  of  Rhinelander,  Wis. 
50  years  ago.  He  ser\'ed  as  ed¬ 
itor  of  the  Rhinelander  Daily 
News  and  served  on  the  staffs 
of  the  Green  Bay  (Wis.)  Press 
Gazette,  the  Wau.sau  (Wis.) 
Record-Herald,  Milieaukee  Sen¬ 
tinel,  Minneapolis  Journal  and 
San  Antonio  (Tex.)  Express, 
He  was  editor  of  the  Los  An¬ 


geles  Realtor  magazine  before 
joining  the  Times  in  1933.  Hg 
was  city  editor  16  years 

He  was  nationally  In  ,\ti  as 
a  dog  show  judge  and  jiad  an 
enduring  fondness  for  unusual 
cuff  links. 

He  is  survived  by  his  wife, 
Rita,  and  two  brothers  and  a 
sister. 

*  *  * 

Justine  Martv',  71,  co-pub¬ 
lisher  of  the  Montebello  (Calif.) 
Messenger;  Aug.  5. 

«  ♦  « 

Gerald  Ryan,  53,  president 
of  Globe  Advertising  -Vgency 
Inc.,  Norwalk,  Conn.,  and  for¬ 
merly  with  the  old  South  Nor¬ 
walk  Sentinel  and  the  weekly 
New  Canaan  (Conn.)  Adver¬ 
tiser;  Aug.  11. 

4t  4c  * 

Harry  O.  Monahan,  66,  re¬ 
tired  executive  in  the  circula¬ 
tion  department  of  the  Des 
Moines  (Iowa)  Register  and 
Tribune;  Aug.  13. 

*  *  * 

Virgil  E.  Faust,  61,  associ¬ 
ate  publisher  and  general  man¬ 
ager  of  the  Princeton  (Ind.) 
Publishing  Co.;  Aug.  9. 

«  ♦  « 

Philip  L.  Meyer,  onetime 
classified  advertising  manager 
of  the  New  York  Journal- Ameri¬ 
can  and  retail  advertising  man¬ 
ager  of  the  New  York  Sun; 
Aug.  5. 
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.4NNOUNCEMENT.S  .4NNOUNCEME>TS 


Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE.  TAX.  | 
Partnership.  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  ' 
R.  Krehbiel,  Box  8,  Norton,  Kansas.  ^ 

Newspaper  Brokers  j 

The  DIAL  Agency.  1503  Nazareth,  I 
Kalamazoo,  Mich.  Phone  349-7422 
“America’s  No.  1  Newspaiier  Broker” 


i  SALES-FINANCING-APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greensboro,  N.C.  27402 


j  CONFIDENTIAL  INFORMATION 
I  Daily  Newspaper  Proiterties 
j  W.  H.  Glover  Co.,  Ventura,  Calif. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This  |  4, 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189.  Mt.  Pleasant,  Michigan 


THROUGH  OBSERVANCE  of  maxi- 
I  mum  security  and  e.xtra  transfer  serv¬ 
ices,  Newspaper  Service  Company,  Inc., 
has  been  chosen  to  handle  sales  of  many 
of  the  South's  better  newspapers.  P.O. 
Dr.  12428,  Panama  City,  Fla. 


DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perha|)S  you  | 
are  listed  with  others ;  it  makes  no  i 
difference — list  with  us.  We  give  quick  | 
action;  we  have  a  numlier  of  buyers,  j 
Dixie  Newspaiwrs,  Brokers,  Box  579, 
Gadsden,  Alal>ama.  I 


Newspaper  Brokers 

VERNON  V.  PAINE. 

Quality  Newspai>ers 
899  W.  Bonita,  Claremont,  Calif. 

Newspapers  For  Sale 

FINE  BUYS  THROUGH¬ 
OUT  THE  COUNTRY 

*  *  •  * 

1.  CALIFORNIA.  Fast  growing  com¬ 
munity.  Publisher  wants  to  retire. 
Gross  $130,000.  Priced  at  $130,000. 
Excellent  terms  to  qualified  buyer. 

2.  EAST  COAST,  delusive.  Grow 
$100,000.  Pine  shop.  Priced  at  $100... 
000.  Excellent  terms  to  qualified 
buyer. 

3.  ROCKY  MOUNTAIN  STATE.  Grose 
over  $200,000.  Excellent  shop.  Priced 
at  only  $145,000,  Ebccellent  terms  to 
qualified  buyer. 

GULF  STATE.  County  seat  exclusive. 
$116,000.  29%  down. 

AND  MANY  OTHEIRS 
JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles  28,  California 


DAILY  IN  UPPER  MIDWEST— About 
$200,000  gross.  County  Seat,  college 
town;  owner  optioning  larger  property; 
about  half  down.  Inquirers  furnish 
financial  proof.  Box  269,  Elditor  &  Pub- 
I  lisher. 


DAILIES  and  WEEKLIES 
Midwest  and  Southeast 
now  available.  Require  as  little  as 
$16,000  down  payment.  Call  or  write: 
Bill  Matthew,  Broker,  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 
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ANN<  HJ.N<;K!VIENTS 

ISetcs/topers  For  Sale 

r»VLY  NKW'l’Al’KR  in  prosi>erous 
Western  Onam  rounty  with  20,000 
■wpulation  i'.'l  retail  sales  of  more 
•han  $20,000,'  tiO.  Indicate*!  1964  grross 
is  $1S5.000  to  $140,000  with  cash  flow 
of  $30,000.  Trice  firm  at  $135,000  re- 
(luirinir  $40.00o  *lown.  Write  or  phone 
Harris  Ellsworth.  Licensed  Broker,  Box 
509,  Roseburg.  ttrepron. 

A  WEEKLY  AT  $250,000?  Yes,  in 
i/rowinK  ideal  community  of  Rix-ky 
MounUins  with  $175,000  worth  of 
equipment  .n.d  netting:  better  than 
many  small  ilailies.  25"e  down,  balance 
long  term  to  right  parties  wanting 
gracious  living  and  a  future.  Lyle 
Mariner  Asso*  iatea.  Brokers,  1441, 
Welton  St..  Itenver-2,  Colo. 

ARIZONA  DAILY,  .3  WETIKLIES 
Daily  in  town  of  10.000  and  group  of 
3  weeklies  in  neighboring  towns  one 
of  which  is  county  seat,  price  $225M, 
terms.  inclinli'S  2  buiklings.  Dean 
Sellers,  Broker.  625  K.  Main,  Mesa, 
Ariz.,  Phone  061-2431. 

(CENTRAL  IOWA  WEEKLY  $35M 
class.  Not  olfset.  D.  C.  Griggs,  c/o 
Hopkins  Real  Estate,  New  lamdon, 
Iowa. 

HIGH  PROnr  CALIF.  EXCLUSIVE 
$10,000  <lown  !  Includes  receivables  and 
building.  J.  .\.  Snyder.  Broker,  2234 
E.  Romneya  Dr.,  Anaheim.  Calif. 
Area  C.nle  714  ,533-1361 

TWO  ARIZONA  WEEKLIES 
1.  Town  3,600,  gross  $32M,  price  $32M. 
$9M  dn.  well  equipped.  2.  Town  3.200, 
gross  $44M,  prii'e  $76. .500  includes 
bldg.,  $8M  dn.  Dean  Sellers.  Broker, 
625  E.  Main.  Mesa,  Ariz.  Phone  964- 
2431. 

Newspapers  If'anted 

PUBLISHERS  with  excellent  record 
seek  small  daily  or  large  weekly  upper 
Midwest  or  West.  Confidential  negotia¬ 
tions.  Howard  Sanstadt,  3815  Monona 
Drive.  Madison.  Wis. 

Publications  Wanted 

WANTED:  Trade  or  specialty  publi¬ 
cations.  Stamp  or  coin  magazine  editor 
and  advertising  manager.  Box  251,  EHi- 
tor  &  Publisher. 

Office  Space  For  Rent 

WILL  SHARE  OFFICE  SPACE  Natl. 
Press  Bldg.  Wash.,  D.C,  top  fl(x>r. 
Reasonable.  Write  Safety  Journal, 
Anderson,  S.C. 


Equipment  Msrt 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


IVEW.SPAPER  SERVICES 


feature  IDEAS!  Background  data 
on  the  wonderful  world  of  conversation 
w  recording,  lawal  angles.  Free. 
W<)rld  Tapes  for  Education.  Inc., 
Dallas,  Texas  75215. 

_ _  Press  Engineers 

Pcess  Installations 
MOVING— REPAIRING— TRUCKING 
„^Pert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
_ _  JAckson  2-6106 

Newspaper  Presses  and  Conveyors 

the  EDWARDS  TRANSFER 
_  Co.,  Inc., 

1100  Rots  Ave.  .  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
.  AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


Circulation  Equipment  For  Sale  ' 

ELLIOTT  Addressing  Equip,  for  sale. 
One  No.  3000  Addressing  machine  with 
200  selector  position,  matching  mobile  i 
unit,  with  10  .separate  counters ;  one  ' 
pantograph  selector  punch.  7  steel  I 
cabinets,  25"  x  55".  240  trays,  other  ' 
supplies.  All  for  4x4  stencils.  G<xxl  ! 
condition.  Available.  H.  L.  Peace  Pub-  j 
lications,  624  Gravier,  New  Orleans, 
La.  Call  Baudier,  JAckson  5-7388. 

1  Model  7$6740  f^eedaumat  Auto¬ 
matic  Graphotype 

2  Motlel  #7740  Tape  Perforators 
100  77-drawer  Speedaumat  Cabinets 

ASSOCIATED  GRAPHIC  ARTS 
1214  N.  Wilmington,  Compton.  Calif. 

SCRIPTOMATIC  10-S  addressing  ma¬ 
chine,  complete  with  tape  lister,  auto¬ 
matic  feeder,  friction  drum  attachment 
and  conveyor  stacker :  1  Scriptomatic 
master  cardwriter;  Wright  line  vertical 
cabinet  complete  with  trays,  holds  90.- 
000  cards.  Like  new.  No  reasonable 
offer  turned  dowm.  Write  H.  L.  Peace 
Pubs.,  624  Gravier  St..  New  Orleans 
30,  La.,  or  call  JAckson  5-7388.  | 

Composing  Room 

LATE  FRONT-CHANGE  INTERTYPES  I 
C-4.  C4-1SM.  F-2.  F2.2.SM.  G4-2SM. 
These  machines  are  in  gtxxi  operating 
condition.  Came  from  trade  typesetting  | 
plant  and  are  fully  equipped  with  Quatl- 
der.  Feeder.  Blower,  etc.  I 

Midwest  Matrix  &  Machinery  Mart,  Inc. 
712  Federal  St.  Chicago,  Illinois  60605  ] 


to  Buy  |  HARRIS  S7L  in  gootl 

_  '  - - — — -  1  the  fl(X)r.  Paper  consolidi 

^  p*Il$LrJ]E^TURE  OR  FILLER  to  dispose  of  this  pres* 

Rn,  WITH  CLIENTS  Make  us  a  bid  1  Detroit 

Editor  &  Publisher,  l  papers,  Detroit  Lakes,  h 

editor  ac  PUBLISHER  for  August  22,  1964 


Presses  &  Machinery 


WEEKLY  GOING  OFFSET 
ON  A  BUDGET? 

We  have  the  web  offset  press  for  you  1 

One-Unit  near-new  f2  yrs.  old)  Van¬ 
guard.  36"  Web.  Half-page  folder. 
Plate  lender. 

Will  <leliver  &  install  with  "INLAND” 
guarantee. 

Write  or  call  for  details. 

INUAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Mo. 
A.  C.  816,  HA  1-5364 


8-UNIT  GOSS  23-9/16”  i 

With  2  extra  color  cylinders,  two  l 
reversible  units  for  full  color.  Two  I 
double  folders,  C-H  conveyors,  reels.  | 
AO  drives. 

Can  be  divided  into  2  Octufles 
Available  tmmediatelyl 

BEN  SHULM/^~ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


Presses  &  Machinery 

DEK-A-TUBE 
24-Page  Press 
Series  100,  Year  1949 

Prints  standard  newspapers 
4  to  21-pages  by  2  pages 
GE  75  HP  AC  Motor  Drive 
Vacuum  Casting  Box 
Electric  Metal  F'urnace 
F'inishing  Machine 
Router  and  Chases 

JOHN  GRIFFITHS  CO..  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 
Area  Code  212  MU  5-4774 

5-UNIT  GOSS  PRESS 

Arch  Type — 22-3A" 

One  Extra  Color  Cylinder  plus  two 
Reverses,  for  F'ull  and  Spot  Color. 
Keels  anti  Tensions.  Double  Folder  with 
Conveyors.  Balloon  F'ormers. 

Excellent  condition.  Available  August. 
Located  California. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


GOSS  COMFT  8-pnge  newspaper  press, 

LiK’w  wRh  5'’rcks.  12  fonts  type  DUPLEX  STANDARD  TUBULAR 
$3200 

LINOTYPE  FONTS— 6  pt.  Century,  8  24-pnge,  2  to  1  mo«lel,  50  H.P.  AC 


Pt.  Century,  10  pt.  Caslon  and  12  ’pt. 

licxloni  ,  ,  T  o  r,  T  V  /-•  /-v 


MUST  SELL— WILL  SACRIFICE! 
Our  weekly  died  untimely  death. 

All  like  new  -lti  off 
S40  Headliner  with  14  fonts 
DSJ  Varityper  610  with  6  fonts 
18"  Vertical  Kenro  Camera, 
vacuum  back 

Hurry!  We  nee<l  the  money  badly 
A.  G.  Pepin.  Northeast  OOiserver 
Newport.  Vermont 

THE  NATION’S  NEWSPAPFE  FXIRMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY.  111-113  W.  Market  St.. 
Elkin.  North  Carolina.  Phone  835-1513. 


Genesee  Valley  Newspaper. 

7  State  Street.  Pittsford,  N.Y. 


14  SCOTT  PRESS  XH4ITS 
With  8  color  half  decks,  press  is 
straightline  units.  23ft"  cut-off.  A  C 
drives,  used  as  two  7  unit  presses 
with  4  color  decks  each.  Now  avail¬ 
able.  45,000  per  hour. 

GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise.  Idaho 


Perforator  Tape 

PERFORATOR  TAPE-TTS  &  FRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  F>onomy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256.  St.  Petersburg.  Fla. 

LOWEST  PRICE  and  best  quality 
perforator  tapes  'n  USA.  $.31  per  roll 
for  8"  and  $.96  for  14" — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  B.  FJxchange  St.,  Akron,  Ohio 

Photoengraving  Equipment 

I  NEW  DUAL  COLOR  engraving  plates 
for  Fairchild  machines  for  greater  con¬ 
trast  057c  and  popular  clear  CAL- 
PLATBS  for  maximum  savings  047c, 
all  prices  including  styl!  service.  Being 
sold  all  over  the  U.S.  Write  for  free 
{  samples  and  complete  price  list.  Calu- 
I  mot  Crafts,  Inc. — P.O.  Box  26 — Naper- 
!  ville.  III. 


DUPLEX  8-PAGE  FLATBFH)  single 
drive  press  with  12  S-column  chases. 
$1,950.  2/0  Miehle  with  cross  automatic 
fee*ler.  $2,075.  Dexter  folder  with 
cr<»8feed  and  DC  motor.  $450.  All  go<xl 
operating  condition.  Mr.  Garrett,  Vir¬ 
ginia  Fkiblishing,  Inc.,  Warrenton, 
Virginia.  703-347-4222. 

16- PAGE  HOE  single  width  tw*>-<leck 
stereotype  press  with  re-built  folder, 
overhaule*!  25  HP  motor  anti  main 
drive,  224i"  cut-off,  7000  per  hour  16- 
page  papers.  Available  now,  $12, .500. 
Daily  Ledger-Gazette,  P.O.  Box  711, 
Lancaster,  Calif. 


FAIRCHILD  SCAN-A-GRAVFJR.  Stand¬ 
ard.  Completely  factory  rebuilt  less 
than  a  year  ago.  factory  supervision 
constant  sinee  then.  Cuts  to  8"  x  10". 
This  perfect  machine  available  because 
we’re  going  to  a  larger  one.  Factory 
man  will  install  and  instruct.  Make  an 
offer  close  to  $3,000.  John  Musgat, 
Evening  Sentinel.  Ansonia,  Conn. 

J  Presses  &  Machinery 

I  HARRIS  S7L  in  gocxl  condition.  On 
1  the  fl(X)r.  Paper  consolidation  forces  us 
j  to  dispose  of  this  press  immediately. 

I  Make  us  a  bid  I  Detroit  Lakes  News- 
I  papers,  Detroit  Lakes,  Minn. 


5  UNITS 
GOSS  UNITUBE 

Twin  Arrangement 

600  series 

Color  deck,  poge  folder,  built 
in.  Complete  w/vacuum  casting 
box  and  late  style  stereo  type 
equipment  including  tubular 
router. 

PONY  AUTOPLATE 
Machine  #  493  PO 
22  Va"  cut-off 

Vacuum  back,  water-cooled  arch; 
Pneumatic  pump. 

UNIVERSAL  PRINTING 
EQUIPMENT  00.  INC. 

Lyedhurst,  New  Jersey 
N.J.  GE.  8-3744  N.Y.  OX.  5-54S8 


LOYAL  S.  DIXON  CO. 
”Newspa|)er  Equipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 

COLE  FOLDERS 
TRIM  M  ERS-GLU  ERS 

*/6-^4-Double  Parallel  or  any  combi¬ 
nation  for  Rotary  Presses.  High  Siieed. 
Okla.  City  Mach.  Wks.,  Inc..  163'7  W. 
Main,  Oklahoma  City,  Oklahoma. 

AC  405  CEntral  6-8841 

Stereotype  Equipment  For  Sale 

lO-TON  ELECTRIC  FTJRNACE;  pneu¬ 
matic  pump;  Wood  Jr.  Autoplate,  21% 
inch;  Wood  Standard  Autoabaver.  Ben 
Shulman  Associates,  60  E.  42nd  St., 
Now  York,  N.Y.  10017. 

SCOTT  HEAVY  DUTY  Molding  Ma¬ 
chine.  Good  condition.  Make  offer.  H. 
Schaede,  P.O.  Box  900,  Stockton.  Calif. 

GOSS  M<xiel  45-S  mat  roller,  very 
■rood  condition,  $3100.  STA-HI  Master 
Former  T-7319,  like  new,  $2500.  Now 
offset.  EVENING  OBSERVER.  Dun¬ 
kirk.  N.Y. 


Wanted  to  Buy 


THREE  LINOTYPE  COBIETS.  with  or 
without  ’TTS.  Delivery  Oct.-Dec.  Box 
83,  Editor  &  Publisher, 

GOOD  USED  JUSTOWRITER 
Near  Zone  2 

Box  238  Editor  &  Publisher 

HOE  OR  GOSS  NEWSPAPER  PRESS 
unit  with  underside  lock  up,  22%  cut¬ 
off,  68"  maximum  web,  with  reel. 
Courier-Journal  &  Times.  Louisville, 
Ky. 


!  NEWSPAPER  PRESSES 

I  COMPLETE  PLANTS 

!  MAT  ROLLERS 

I  STEREO  EQUIPMENT 

i  BEN  SHULMAN  ASSOCIATES 

i  60  East  42nd  St..  N.Y.  17  OXford  7-4590 


Linotypes — Intertypes — Ludlows 
PRINTORAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7,  N.  Y. 


elp  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Classified  Advertising 


Display  Advertising 


Display  Advertising 


INSTRUCTOR  with  news  and  adver- 
tisins  background  for  9-month  con¬ 
tract  beginning  Sept.  3.  Photography 
helpful  but  not  essential.  More  iierma- 
nent  position  for  Journalism  P.H.D. 
Write:  W.  S.  Buckley,  University  of 
Southern  Mississippi,  Hattiesburg, 
Miss.,  or  phone  601-266-7330. 

Administrative 

OPEINING  for  top-flight  business  man¬ 
ager-publisher's  assistant.  Management 
incentives.  Box  265,  Editor  &  Pub¬ 
lisher. 

PUBLISHER  WANTED  by  successful, 
growing  offset  weekly  in  ideal  climate. 
Must  l>e  fully  experienced  in  all  week¬ 
ly  phases.  Compensation  in  ilirect  rela¬ 
tion  to  ability  to  produce.  Chart  Area 

8.  Box  303,  Editor  &  Publisher. 

Circulation 

ASSISTANT  CM  for  7-day  daily. 
76,000  circulation.  Must  be  promotion- 
minded  and  experienced  in  all  phases 
of  circulation.  Must  know  "Little  Mer¬ 
chant  Plan.”  Good  salary  and  future 
in  growing  Southern  California  news¬ 
paper.  Give  complete  details  first  letter. 
Box  208,  Elditor  &  Publisher. 

CIRCULA'nON  MANAGER  14M  week¬ 
ly  going  daily.  Real  opportunity  I  Zone 

9.  Box  228,  Editor  &  Publisher. 

3  HOME  DEUVERY  District  Man¬ 
agers  for  East  Coast  morning-Sunduy 
resort  city  newspaper.  Rapid,  growth 
expansion  creates  excellent  advance¬ 
ment  opportunities.  Starting  salary 
$106  per  week,  includes  gas  allowance 
for  small  area  district.  Liberal  increase 
bonus  enables  producers  to  enjoy  above- 
average  earnings.  Scheduled  6-month 
salary  increases.  Give  complete  resume 
of  experience.  Box  219,  Editor  &  Pul>- 
lisher. 


WILL  SELL  circulation  p.m.  daily  at 
press  responsible  man.  Real  oppor¬ 
tunity.  Box  285.  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small 
daily  with  .5000  circulation.  Excellent 
opportunity  for  a  second  man  to  move 
up  to  C.M.  Write  to  Thomas  E.  West. 
Publisher,  Herald,  Morris,  Illinois. 

DISTRICT  SUPERVISOR  for  New 
Jersey  morning  ilaily.  Excellent  ad¬ 
vancement  opi)ortunities.  Bo.x  344,  Edi¬ 
tor  &  Publisher. 

ONE  OF  AMERICA’S  top  suburban 
weeklies  neetls  promotion-minded  cir¬ 
culation  manager.  Salary;  #120  weekly, 
raise  in  six  months.  Location :  Con¬ 
necticut.  Resume  to:  Box  323,  Editor 
&  Publisher. 

RETIRED  CIRCULATION  MGR.  who 
wants  to  remain  active,  part-time  or 
full,  renew  friendships  and  earn  com¬ 
missions  selling  supplies  and  promo¬ 
tions  in  area  you  know  liest.  Give  com¬ 
plete  details  at  first  writing:  exi>eri- 
ence,  dependents,  ability  to  travel,  mini¬ 
mum  requirements.  Box  313,  Editor  & 
Publisher. 

WANT  TO  HEAD 

aRCULATION  DEPARTMENT 
for  Trade  Publishing  Firm? 

If  you're  under  38,  (mayl)e  stymie<l  in 
second  place  or  frustrated  in  first  iilace 
in  a  circulation  department),  have 
proved  ability  to  write  subscription 
letters  that  pull  superior  results,  want 
to  direct  the  subscription  fulfillment 
department  for  firm  which  publishes 
five  trade  papers  with  65,000  paid  sul>- 
scribers  and  want  to  join  growing  pub¬ 
lishing  house  in  key  iKisition  that  offers 
growth  and  advancement  opportunities, 
then  send  cmnplete  resume  and  picture. 
Salary  $10,000  plus  unusual  profit- 
sharing  and  other  employer-paid  Ijene- 
fits. 

COMMERCE  PUBLISHING  CO.. 

408  Olive  Street, 

St.  Louis.  Missouri  63102 


CLASSIFIED  DISPLAY  .SALESMAN 

We  are  looking  for  an  outside  salesman 
j  who; 

I  Is  young,  personable  and  aggressive. 

I  Gets  an  idea  once  in  awhile  and  can 
I  sell  it.  Make  a  passable  layout — quickly.  | 

'  Can  build  on  what  we’ve  got,  and  go 
after  the  rest.  j 

i  Here’s  what  we  have  to  offer: 

j  An  established  territory,  loaded  with 
potential;  a  fine,  fast-growing  a.m. 
daily  (26M)  in  one  of  the  finest  locations 
I  in  Southern  Fla. 

^  Base  salary,  plus  commission,  on  every  I 
inch  of  advertising  in  your  territory. 
8%c  per  mile,  all  big  company  benefits. 
Write  all  info  and  salary  wanted  to:  I 
Gene  Lowe  CAM.,  Pompano  Beach  Sun-  I 
I  Sentinel,  Pompano  Beach.  Florida. 

CLASSIFIED  SALESMAN  ; 

!  With  3  to  5  years  of  advertising  ex-  | 
j  perience.  Ohio  Metropolitan  pa|)er.  Real  i 
;  opportunity  for  advancement.  Salary 
$125  a  week  plus  bonus  and  exiiense. 

'  Give  complete  resume.  Box  242,  Edi-  | 
tor  &  Publisher.  j 

I  PHONE  ROOM  SUPERVISOR 
j  For  a  MetroiK)litan  Ohio  paper.  Send 
I  complete  resume  to  Box  278,  Editor  & 
Publisher. 

CLASSIFIED  MANAGER  WANTED 
for  fast-growing  (linage  up  <iver  15',c 
first  7  months)  New  England  evening 
patter.  Young,  sales-minded,  and  thor¬ 
ough  knowledge  of  classifietl  procedure. 
Fine  opiiortunity  with  future  earnings  1 
I  uniimitetl.  Box  342.  Editor  &  Publisher.  | 

:  TWO  STAFF  OPENINGS  for  classified' 

I  advertising  salesmen.  Young,  exiteri- 
enced.  tiggressive.  solter.  In  growing 
;  city  with  34,0(10  daily  and  Suntlay  cir¬ 
culation.  Go<h1  w.age  .and  commission 
combincil  idus  car  allowance,  5*([  day 
week,  advjincement  on  your  own  merit. 
Population  and  business  boom,  year 
I  round  recreational  facilities.  Extra- 
'  ordinary  climate.  Fun  and  working  ' 

,  pleasure  combined  in  mountain  lo-  | 

I  cality.  .Send  resume  and  salary  desired  \ 

!  to  Gazette-Telegr.aph.  P.  O.  Box  1549,  I 
Colorado  Springs,  Color.ado:  c.'o  George 
i  Haver.  j 

Display  Advertising 

ADVER’nSING  SALESMAN.  Aggres¬ 
sive  ad  salesman  wanted  to  manage  I 
!  four-man  local  advertising  department, 

;  10,000  circulation,  class  daily  news-  I 
j  paper  located  in  central  Illinois.  Want 
i  man  with  desire  for  eventual  general 
management  position.  Pension  plan,  , 
hospitalization  plan,  salary  and  bonus.  , 

‘  State  all  details,  qualifications,  salary 
range  and  references  in  first  letter.  All 
corresi>ondence  held  in  strictest  con-  , 
I  fidence.  Box  178,  Editor  &  Publisher.  | 

ABLE?  AMBITIOUS? 

Could  you  prove  yourself  on  the  job 
i  for  promotion  in  less  than  a  year  to 
executive  iiosition?  Accustomerl  to  use 
BoA  and  NAE.\  material  for  retail  as 
;  well  as  general  ?  Promotions-minded  ? 

I  Newspai>er  of  13,500  in  growing  indus¬ 
trial-agricultural-college  city  in  South-  [ 
east  and  setting  new  advertising  and  | 
circulation  records  each  month  is  ex¬ 
panding  and  modernizing  staff.  Write 
fully  al)out  yourself.  Box  245,  Editor 
&  Publisher, 

2  STAFF  OPENINGS.  August  1st 
!  1964.  Young  experienced  Display  Sales- 
I  men.  36,000  circulation.  Progressive 
;  Texas  daily  needs  two  (2)  Display  Ad- 
I  vertising  Salesmen.  Must  be  go^  on 
I  layout  copy  and  sales.  Excellent  salary 
plus  commission  and  car  allowance. 
Good  staff  and  working  conditions. 
Many  fringe  benefits.  Write  Lavon  C. 

'  Myers,  Retail  Advertising  Manager, 

[  Odessa  American,  Odessa,  Tex. 

RESPONSIBLE  POSITION  for  adver¬ 
tising  salesman  on  prize-winning 
Main  Coast  weekly.  Must,  be  ambitious, 
seeking  challenge  with  opportunity  to 
grow  with  fast-moving  publishing  firm. 
Write  Box  248,  Editor  &  Publisher. 


AGGRESSIVE  SALESMAN  for  weekly 
newst>aper  chain.  Beacon  Publishing 
Co.,  Maynard,  Mass. 

AD  SALESMAN  (display  and/or  classi-  , 
fied)  for  8-12,000  central  Florida  daily. 
Ideal  working  conditions,  salary  and 
lionus,  layouts  a  must,  prefer  under 
35.  Send  resume  and  layout  sample, 
full  confidence.  Box  270,  Editor  &  Pub¬ 
lisher. 

— 
BRIGHT  OPENING  for  top-flight  ad-  ; 
man,  strong  in  sales,  copywriting, 
sales  management,  experience,  and 
background.  Would  prefer  man  able  to 
produce  ideas,  work  with  Chamber  re¬ 
tail  committee.  Hard  and  steady 
worker  will  fincl  reward  on  state  and 
national  prize-winning  offset  semi¬ 
weekly,  soon  to  go  tri-weekly,  and 
more.  Write  fully,  past  employment, 
layouts,  and  picture  to  Don  Kramer, 
Publisher,  Dispatch,  Casa  Grande,  Ariz. 

OPPORTUNITY  for  young  experienceti 
ad  salesman  in  expanding  organization 
— small  daily  and  large  weeklies.  Send 
full  particulars  to:  Publisher,  Albany 
Democrat-Herald,  Albany,  Oreg. 

ADVERTISING  MANAGER— For  staff 
of  10  on  growing  Western  Pennsylvania 
daily.  Must  )>e  aggressive  leader,  or¬ 
ganizer,  effective  8i>eaker  .and  copy 
writer.  Some  college  preferred.  Write 
complete  details  including  age,  health, 
minimum  salary  reciuirements,  and 
availability  to  Box  325,  Editor  &  Pub¬ 
lisher. 

DISPLAY  AD  MANAGER 
Need  man  who  can  sell  and  direct 
staff  of  8  men  on  suburban  group  of 
9  weeklies.  If  you  can  assure  us  you 
can  handle  the  job,  we  will  prove  real 
opportunity.  Hartley  New.spapers,  2465 
W.  Broad  St.,  Columbus.  Ohio  43201. 

EXCELLE’NT  OPPORTUNITY  for  ex- 
Iterienced,  highly  motivated  retail  ad¬ 
vertising  salesman  on  an  expanding 
newspaper  operation.  Prefer  man  living 
within  500  mile  radius  of  Salt  Lake. 
Good  starting  salary  plus  Ismus,  car 
allowance,  vacation,  insurance  and 
pension  plan.  Give  complete  resume  of 
<|ualifirations,  references,  age,  etc.  in 
first  letter. 

R.  H.  Davison 
Advertising  Director 
NEWSPAPER  AGENCY 

CORPORATION 

143  South  Main 
Salt  Lake  City,  Utah 

I  EXPERIENCED  ADVERTISING  MAN 
I  to  head  staff  for  small  Indiana  daily  in 
rapidly  expanding  field.  Salary  plus 
incentive  plan  to  man  qualified  to  in¬ 
crease  present  volume.  Send  replies 
'  by  air-mail  quoting  basic  salary  de- 
'  sired,  qualifications  and  references  to 
Joseph  G.  Terry,  c/o  Wolf  and  Com¬ 
pany,  7  S.  Dearborn,  (Chicago  3,  Ill. 


EXPERIENCED  telephone  :.dvertiaing 
.salesman  for  established  lal.  r  publics 
tion.  Laigest  circulation  in  Ky.  Liberal 
advance  against  earned  cun.rnissions. 
Alsive-average  earnings.  i’  .manent. 
Address  lUE'-AFI.,-CIO  Local  22761,  P, 
O.  Box  214.  Louisville  1.  K-.  ntucky. 

NEWLY  CREATED  copywriter-layout 
IKisition  on  progressive  New  England 
daily.  Will  require  copy  writing,  some 
art  work  and  layout  of  rotogravure  ad¬ 
vertising  sections.  Directly  lesiionaible 
to  Advertising  Director.  .Mooern  officei 
and  exceptionally  fine  fringe  lenefita. 
Give  full  background,  references  ami 
salary  desired.  Box  322,  Editor  &  Pub¬ 
lisher. 

SALESMAN  for  several  publications. 
Willing  to  take  short  trips  and  work 
on  attractive  salary  plus  commission 
plan.  Car  furnished.  Write,  don’t  call. 
Eastern  Ind.  Publishing  Co.,  Knighta- 
town,  Ind. 

WANT  OUT  OF  ULCER  RUT?  But 
still  capable  space  prtxlucer.  Progres¬ 
sive  semi-weekly  in  growth  area  seeks 
steady  ad  manager.  Good  pay  —  fine 
working  and  living  atmosphere.  Write; 
The  Nashville  News,  Nashville,  Arkan- 


EXPERIERMCED  REPORTER  for  small 
daily  (6000  cir.)  Right  man  has  real 
opiiortunity  here.  The  Daily  Sentinel, 
Pomeroy,  Ohio. 

2  REPORTERS  for  prize-winning  32.- 
000  daily.  Must  be  aggressive  and  able 
to  handle  hard  news  and  featurei 
quickly  and  accurately.  Experience  in 
covering  local  and  county  government 
and  school  board  beats  necessary.  Send 
full  resume  including  salary  require¬ 
ments  in  first  letter  to  Managing  Edi¬ 
tor.  Beaver  County  Times,  Beaver,  Pa. 

NATIONAL  TRADE  WEEKLY  wantt 
reporter  for  Chicago  office.  Recent 
college  graduate.  Some  daily  experi¬ 
ence  preferable,  but  not  necessary.  Box 
230,  Editor  &  Publisher. 

DIGGER  WITH  WRITING  FLAIRI 
General  assignment  reporter  lllinoii 
prize-winning  P.M.  daily  near  SO-H 
circulation.  Photographic  experienm 
helpful.  Generous  starting  salary, 
merit  raises,  many  fringe  benefits, 
modern  plant.  List  age.  education,  ex¬ 
perience  in  detail.  Box  235,  Editor  k 
Publisher. 

/PRIZ&WINNING  Maine  Coast  Weekly 
/seeks  alert  young  man  to  cover  nw 
[  of  growing  coastal  community.  Positi(» 
offers  growth,  chance  to  write  featurei 
and  sports  as  well  as  straight  newi. 
Write  Box  247,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  apeclflc  Identification 


EDITOR  ac  PUBLISHER  for  August  22,  1964 


Ill  l.»’  WANTED 

Editorial  j 

bureau  COUKESPONDENT  —  Ex¬ 
perienced  reimrtcr  with  M.D.  contacts 
to  cover  non-clinical  medical  news  in 
Gulf  States,  including  Florida  and 
Texas,  for  ii.itional  professional  maga¬ 
zine.  To  $1".*‘00.  Box  225,  Editor  & 
Publisher. _ 

•'itEPORTBi:  WRITER,  national  busi- 
t  ness  magazine.  Interpretive  features. 

\  Zone  2.  $10-$13,000.  Box  2«,  Eiditor  & 

^  Publisher. 

WOMEN’S  BltlTOR  to  produce  the 
kind  of  bright,  human  interest  women’s 
liages  women  (and  a  lot  of  men)  would 
like  to  read.  Should  be  fast  movers, 
accurate  with  n.nmes — quick  to  handle 
routine  so  they  can  concentrate  on 
news  and  features  about  the  wide 
range  of  wotnen's  interests.  Candidates 
shoILd  lie  fiimiliar  with  layout  and 
camera.  Thomas  L.  Mezick,  Managing 
Editor.  SANltUSKY  REGISTER,  San¬ 
dusky,  Ohio. 

YOUNG  REPORTER  for  bureau  of 
largo  newspaiier.  Chart  Area  1.  Some 
experience  desirable.  Cover  hard  news, 
features  in  pleasant  area.  Immediate 
opening.  State  all  first  letter.  Box 
249,  Iklitor  &  Publisher. 

YOUNG.  COOPERATIVE  REPORTER 
Write;  Managing  Editor 
Pekin  Daily  Times,  Pekin,  III. 

.\RK  YOU  OVERPAID.  UNDERWORKED  f  I 
No  challenge?  We’ll  help.  Need  sports 
editor  for  good  daily.  Prefer  liberal 
Democrat.  Daily  Standard,  Celina, 
Ohio. 

ASSISTANT  CITY  EDITOR  —  Im¬ 
mediate  opening  for  young,  aggressive 
newsman.  Zone  2  capital  city  a.m. 
Must  know  makeup,  editing,  rewriting; 
have  sound  news  judgment.  Box  258, 
Eiditor  &  Publisher. 

BRITISH  AGENCY  supplying  exclu¬ 
sive  features  and  pictures  from  Royal 
family  to  Beatles  wants  New  York 
journalist  to  act  as  agent  prior  to 
opening  of  New  York  office.  Must  have 
wide  contacts  for  placing  material. 
Principal  in  N.Y.  September.  Mercury 
Press  Agency,  St.  Helens,  Lancs.  Eng¬ 
land. 

BUREAU  MANAGER:  also  investi¬ 
gative  reporter.  All  benefits  including 
retirement.  Supply  clippings.  Box  272, 
Editor  &  Publisher. 

COIN  MAGAZINE  EDITOR.  Will  buy 
coin  and  stamp  magazine  features-pixs. 
Send  clips.  Opening  also  for  adver¬ 
tising  manager.  Box  255,  Editor  & 
Publisher, 

EDI’TOR  —  Challenging  position  with 
7,000  ABC  weekly  newspaper  in  fast¬ 
growing  area  in  New  Jersey.  Good 
salary,  hospitalization.  References  re¬ 
quired,  Box  287,  Editor  &  Publisher. 

ENERGETIC  REPOR’TER  -  DESKMAN 
for  ^nnecticut  daily.  Fine  chance  to 
combine  outside  initiative  reporting 
and  inside  editing.  ’Two  or  three  years’ 
newspaper  experience  required.  Em¬ 
ployee  benefits  include  hospitalization, 
life  insurance,  profit-sharing  plan, 
liberal  vacation.  Real  challenge  for 
yrang,  aggressive  college  grad.  No 
phone  inquiries.  Editor,  Morning  Rec¬ 
ord,  Meriden,  Conn. 

RADIO-’TV  SHOWMAN.  Must  be  tops 
on  air.  Man  or  woman.  Box  277,  Editor 
«  Publisher. 

PAST.  ACCURATE  COPY  EDITOR 
for  night  desk  on  metropolitan  area 
Nw  Jersey  daily.  Must  know  telegraph 
Wire  and  be  able  to  edit  all  copy.  Adept 
at  layout.  Box  301,  Editor  &  Publisher. 


OB^RAL  NEWS  REPORTER,  ex¬ 
perienced.  male,  night  work.  New 
Jersey  daily  in  New  York  metropolitan 
Liberal  fringe  ^nefits.  Box  299, 
Editor  &  Publisher. 

O^ORTUNITY  for  experienced  re- 
po^r  on  25.000  suburban  weekly  in 
university  town.  Need  aggressive  man 
w  cover  politics,  city  hall.  J-graduate 
Preferrw.  Metropolitan  standards  — 
competitive  pay.  Submit  resume,  refer¬ 
ences,  picture.  Box  284,  Editor  &  Pub¬ 
lisher, 


HELP  WANTED 


NEWS  EDI’TOR-PHOTOGRAPHER  for  | 
12-14  t>age  top  weekly  in  Black  Hills.  i 
College  town  4M,  growing.  You  must 
be  qualified  and  able  to  work  on  own. 
Write  fully,  give  references.  Mike  I 
Heinbaugh,  Publisher,  Queen  City  Mail.  ' 
Si>earfish,  S.  Dak.  | 

NIGHT  EDITOR  —  a  young  "take  j 
charge  guy”  to  handle  nightside  edi-  I 
torship  in  one  of  the  fastest-growing  \ 
small  cities  Elast  of  the  Rockies.  Should 
be  able  to  tlirect  skeleton  staff  —  edit  ■ 
wire  and  local  —  iiroduce  sharp  layouts  | 
—  and  run  his  own  show  in  morning¬ 
evening  combination.  Send  3  or  4 
writing  cli|>s  plus  layout  samples,  to 
Box  280,  Editor  &  Publisher. 

REPORTER-COPY  EDITOR  for  week¬ 
ly  group  in  one  of  nation’s  finest  sub-  | 
urban  areas  near  Rochester.  N.Y.  Must 
meet  top  metropolitan  standards.  Gene¬ 
see  Valley  Newspaiiers,  7  State  Street, 
Pittsford,  N.Y. 

WIRE  BDI’TOR  for  morning  newspaper 
— 20.000  circulation.  Zone  1.  One-man 
desk.  Must  have  desk  experience  and 
knowledge  of  composing  room  and  TTS 
tape.  Excellent  job  benefits,  including 
life  insurance,  pension,  hospitalization.  | 
Fine  opportunity  for  assistant  wire  i 
editor  or  desk  man  on  larger  paper  ! 
wanting  to  be  his  own  boss.  Box  300,  ! 
Eiditor  &  Publisher. 

i  WRITE  SPORTS?  AMBITIOUS? 

50-M  circulation  has  oi>ening  for  out¬ 
standing  associate  sports  editor.  Send 
clips.  Box  260,  Eiditor  &  Publisher. 

COPY  DEISK  —  Outstanding,  fast¬ 
growing  twice  weekly  paper  —  17,348 
ABC  —  in  booming  suburban  area,  ! 
North  Jersey,  needs  man.  young  but  i 
highly  skilled,  to  run  desk,  assist  man¬ 
aging  e<litor.  Advancement  to  news  j 
editor  if  <iualified.  Must  have  S|iee<l, 
accuracy,  toi>  skills  —  lie  willing  to 
learn  under  editor  with  high  stand¬ 
ards.  Write  fully  including  require¬ 
ments,  immesliately  to:  Rot)ert  A.  | 
Juran,  Managing  Editor,  Suburban  : 
Trends,  Riverdale,  New  Jersey. 

COPY  DESK  EIDITOR  —  Leading  trade  ’ 
publication  locate<l  in  New  York  City 
needs  experienced  copy  desk  man.  Daily 
metropolitan  newspaijer  experience  re- 
quirecl.  Some  background  in  aviation; 
military  pilot  or  aerial  space  liack- 
ground  preferre<l  but  not  essential, 
.^nd  resume  i>lus  salary  requirements 
to  this  etiual  opportunity  employer. 
Box  315,  Elitor  &  Publisher.  < 

COPYREADER  ! 

OpiK>rtunity  on  top  suburban  weekly  in 
Chicago  area.  Must  lie  skillful,  efficient 
and  willing  and  able  to  handle  all 
tyiies  of  copy  —  from  general  news  to 
siiorts  to  women’s  features.  Journalism 
griuluate  preferred.  Comiietitive  salary. 
Pleasant  working  conditions.  Send 
resume,  references.  Box  320,  Eiditor  & 
Publisher. 

EXPERIENCED  COPY  EDITOR 
wanted  by  Illinois  p.m.  daily  near  30M 
circulation.  Do  editing,  head  writing, 
general  news  coverage,  planning. 
Modern  plant,  congenial  staff,  many 
fringe  benefits,  attractive  salary,  merit 
raises.  List  age,  education,  references, 
e.xperience  in  detail.  Include  clips, 
photo.  Box  343,  Eiditor  &  Publisher. 

EXPERIENCED  REPORTEJR  familiar 
with  all  beats;  and  an  experienced  desk- 
man  on  metropolitan  midwest  evening 
daily  in  Zone  5,  In  addition  to  usual 
fringe  lienefits,  chance  to  develop  with 
progressive  staff.  Send  clips,  resume, 
references  and  salary  expecte<l.  Box 
330,  Eiditor  &  Publisher, 


MANAGING  EDITOR 
Challenging  position  for  experienced 
newsman  willing  to  assume  full  edi¬ 
torial  and  community  responsibilities 
on  well-established  paper  on  the  Elastem 
Shore  of  Maryland.  Salary  designed  to 
attract  and  hold  competent  person  seek¬ 
ing  iiermanent  employment. 

THE  STAR-DEMOCRAT 
Easton,  Maryland 

NEWS  EDITOR 
Five-<lay  morning  tabloid. 
Publisher,  Daily  News,  Worland,  Wyo. 


HELP  WANTED 


(lElNERAL  ASSIGNMENT  REPORTER 
for  large  suburban  weeklies — Thursday 
and  Sunday.  Good  opi>ortunity  for  man 
with  initiative  and  experience.  Pniiers 
have  combined  circulation  of  ;t4,U0U  in 
Northwest  Bergen  County,  New  Jersey. 
Person  should  l«  able  to  handle  any 
assignment,  including  goo<l  features. 
Call  or  write:  Managing  Eilitor.  Ridge¬ 
wood  Newspapers,  30  Oak  St.,  Ridge¬ 
wood.  N.  J. 

MANAGING  EDITOR-RHPORTEIR  for 
group  of  weeklies.  Zone  2.  $125  weekly 
-H  car  allowance.  Write  Box  340, 
^itor  &  Publisher, 


NEWS  REPORTER 

!  E'ikxI  Industry  Business  Newspai)er  pub¬ 
lishers  are  looking  for  the  type  of  re- 
IHirter  who  enjoys  lieing  out  after  news. 
He  must  l>e  able  to  follow  leads  and 
develop  stories.  Must  also  l>e  a  good 
photographer,  taking  most  of  his  own 
photos,  know  some  layout.  Our  publica¬ 
tions  cover  entire  states,  so  travelling 
is  necessary.  Be  complete  in  first  resume 
with  samples  of  your  work.  Give  e<luca- 
tional  background,  marital  status,  age 
'  and  include  recent  photo.  Material  sul>- 
j  mitted  will  be  returned  if  requested. 

This  job  offers  good  opportunity  for 
one  who  is  willing  to  work,  has  the 
ability  to  l>e  a  self  planner  and  starter. 
Working  your  way  to  the  top  is  a  i>ossi- 
bility  with  our  company  as  you  will  l>e 
judged  on  your  own  accomplishments. 
Write  in  confidence:  George  Shamie. 
Executive  Vice-President.  Shamie  Pub¬ 
lications,  707  E'ox  Building,  Detroit, 
Mich.  48201. 


HELP  WANTED 


KEIPORTE’.R  wante<l  for  farm,  com¬ 
munity  pa|>ers.  Help  with  siH>rts. 
editing.  Eastern  Ind.  Publishing  Co., 

I  Knightstown,  Ind. 

REPORTEJR  for  3-afternoon.  Sunday 
morning  paper  in  college  town  of  30.- 
000.  Some  experience  necessary.  Sub¬ 
mit  full  details  and  salary  require¬ 
ments.  Box  312,  Eiditor  &  Publisher. 

REPORTER  -  PHOTOGRAl’HER  for 
general  lieat  on  expanding  8500  daily 
in  competitive  area.  Minimal  exi)eri- 
ence,  lots  of  desire.  Write  fully  to: 
Jules  L.  Wngman,  News  Editor,  Niles, 
Mich.,  Daily  Star. 

TOP  REPORTER 

needed  for  rapidly-expanding,  medium¬ 
sized  New  Jersey  dally.  Must  l)e  fast, 
accurate,  aggressive  and  capable  of 
covering  municipal  affairs  **in  depth.’* 
Top  pay  —  top  fringe  benefits.  Car 
essential.  Night  side.  One  of  the  fastest- 
growing  papers  in  the  state.  Real 
lK>rtunity  for  advancement.  Box  304, 
Editor  &  Publisher. 

TV  EDITORIAI,.  WRITER  for  leading 
Northeast  station.  Person  with  Jour¬ 
nalism  Degree,  3  to  4  years*  newspaper 
or  broadcast  editorial  w'riting.  Rush 
resume,  picture  to  Box  305,  Editor  & 
Publisher. 

WE  NEED  A  MAN  with  e<litorial  ex- 
j>erience  who  wants  a  chance  to  ad¬ 
vance  within  a  few  years  to  top  edi¬ 
torial  iK>8ition.  Growing  IBM  daily 
otfers  opportunity  for  unusual  profitable 
l>enefits  to  the  applicant  selected!.  Zone 
.5.  Write  Box  314,  Editor  &  Publisher, 
giving  age  and  experience. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


-Zone  State . 


^  ^  Clastification. 


Q  Assign  a  box  number  and  mail  my  replies  daily. 


To  Run: . Times  . Till  Forbidden  j 

Mail  to:  | 

EDITOR  ft  PUELISHER  •  850  Third  Avmm  •  N«w  York,  N«w  York.  10022  | 


editor  sc  PUBLISHER  for  August  22,  1964 


HELP  ANTED 

Editorial 


HELP  VII  ANTED 

Operators-Machinistt 


HELP  Vt  ANTED 

Production 


THE  EMPHASIS  IS  ON  QUALITY,  j 
The  Sun  Newspapers  of  Omaha,  one 
of  the  nation’s  top  weekly  groups,  need  j 
a  versatile  news  editor  who  can  edit  ' 
copy,  do  some  rewrite  and  makeup.  The  , 
statf  is  professional,  the  pay  is  itood, 
and  the  KOal  is  the  best  and  brightest 
presentation  of  penetrating  local  news. 
Write  to  Paul  W'illiams,  Managing 
Editor,  4ii0k  South  25th  St.,  Omaha, 
Nebraska,  681uT. 

F ree  Lance  j 

FREE  LANCE  WRITERS.  Unusual  i 
news  stories  wanted.  Off-bnt,  exciting 
human  interest  items.  Factual  account 
or  own  words.  Box  22,  Cuyahoga  Falls, 
Ohio  44222. 


92  if  Lew  Little  Syndicate  uses  funny  | 
newspaper  typo,  douhle-meaning  you 
mail  first.  210  Post,  #016E,  San  Fran¬ 
cisco. 


UNUSUAL,  DIFFERENT? 


OPERATORS  AND  FLOORMEN  — 
several  situations  oi>en.  Union.  Can 
use  two  in  cold  type  paste  up.  35-hour 
week.  Day,  $134:  Swing,  $139:  Lobster, 
$144.  Paid  welfare  insurance.  Paid 
holidays.  Air-conditioned  plant.  All 
now  equipment.  No  floaters  or  boozers. 
Apply  Pi^uction  Manager,  Las  Vegas 
SUN,  900  South  Commerce  Street,  Las 
Vegas,  Nevada. 

Photography 

PHOTtKIRAPHY  —  GRAPHIC  ARTS: 
Versatile  young  photograi)her  wanted 
by  Zone  2  college.  Must  have  ability 
in  preparation  of  audio-visual  ma¬ 
terials  (graphs,  slides,  flip-charts)  in 
addition  to  outstanding  photography 
talent.  Creative  writing  desirable  asset. 
Will  iissume  responsibility  for  pho¬ 
tography,  A-V  preparation,  and  pro¬ 
duction  of  college  publications.  Require¬ 
ments  are  high,  but  this  is  an  excep- 
!  tional  opportunity  for  the  right  man. 
I  Box  333,  Editor  &  Publisher. 


TOP  RATES  PAID  FOR  THE  UN-  j 
USUAL  &  DIFFERENT  NEWS  I 
STORIES.  EXPOSE  CONFIDENTIAL 
&  CONFESSION  TYPE  FEATURES,  | 
ETC.  ! 

NA’nONAL  EXAMINER.  INC.  j 
57  OLD  CX)UNTRY  RD.  I 

WESTBURY,  N.Y. 
phone:  EDGEIWOOD  4-1111 


Stringers 

Wanted 

for  exciting  national  weekly 
tabloid.  Top  rates.  (Min.  $1(>0 
a  story.  Front-pagers  up  to 
$5(X).)  Will  not  interfere  with 
present  job.  Applicants  from  > 
all  parts  of  the  U.S.  will  be  I 
considered,  but  must  be  pres-  I 
ently  employed  in  the  news¬ 
gathering  media. 

Your  confidence  respected  at  j 
all  times.  Write: 

Joe  Azaria,  Editor 
Midnight  Publishing  Corp., 

24  N.  Wabash  Ave. 

Chicago,  III. 


M  iscellanpou  s 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  Newspaper.  For  application 
write:  P.N.P.A.,  2717  North  E'ront 
Street.  Harrisburg,  Pa.  17110. 

RETIRED  MAN  AND  WIFE  who  I 
would  like  to  supplement  their  .social  | 
security  by  selling  ads.  printing,  ■ 
^thering  news  for  4-page  weekly  in  I 
Sabinal,  Texas.  About  20-hours-a-week  i 
ought  to  suffice.  Paper  printetl  else-  | 
where  —  you  mail  in  copy.  No  me¬ 
chanical  work  involved.  Write  to: 
W.  E.  Berger,  Box  218,  Hondo,  Texas. 


Operators-Machinists 

COMBINATION  MAN :  also  crap  op-  | 
erator,  model  36.  Union  or  eligible.  40  ' 
Hours.  La  Grande  Observer,  La  Grande,  ! 
Oregon.  963-3161. 


WANTED 

LiMotype— — Intorlype  | 

Meckanie  ...  L’nique. 

H’ell'Paying  Oppor> 
taaity  Rebailding 
Typef«ettuig  Equipment 

Must  know  TTS,  SAWS, 
QUADDERS  etc.,  LUDLOW, 
ELROD.  Work  with  experi¬ 
enced  helpers.  We  will  pay  I 
better  than  existing  scale.  If  I 
you  are  an  unusually  qualified  ! 
man,  the  sky's  the  limit  in  this 
old,  progressive  and  successful 
company.  i 

Send  resume  to  Box  310, 

_ Editor  &  Publisher 


Printers  | 

COMPOSING  ROOM  FOREMAN  —  ! 
California  metropolitan  seeks  a  strong.  | 
first-class  man  with  proven  record  of  | 
accomplishment  for  a  “difficult"  room.  ^ 
Union  shop:  operating  in  TTS  and  j 
cold  type.  Will  pay  tep  dollar  for  right  i 
man.  Send  resume  and  reasons  for 
thinking  you  can  handle  the  joh  to 
^x  190,  Elditor  &  Publisher.  j 


ATTENTION  PRINTERS:  Have  im-  I 
mediate  opening  in  progressive  Tennes¬ 
see  daily  newspaper  for  an  experienced, 
fast  ad  markup-printer.  Must  be  will-  , 
ing  to  accept  responsibility.  Also  one  ; 
combination  printer-oiierator,  ability  in  | 
all  phases  composing  operation.  Replies  i 
confidential.  Reply  to  Box  244,  Editor  { 
&  Publisher, 


COMPOSING  BOOM  SUPERINTENDENT 
East  Coast  medium-sized  daily.  Union  | 
shop  including  TTS  operation.  Top  pay. 
Send  resume  to  Box  264,  Editor  & 
Publisher. 


FINE  OPPORTUNITY  as  Comirasing  | 
Room  and  Engraving  Suiwrintendent  to  j 
develop  photo  composition  in  hot  type  | 
plant.  Supervise  present  composing  i 
room,  develop  plans  for  photo  composi¬ 
tion,  establish  and  supervise  engraving 
department.  Supervisory  experience  or 
training  necessary.  Approximately  50.- 
000  circulation  in  rapidly-growing  com¬ 
munity,  delightful  climate.  Zone  8. 
Resume  and  salary  range  to  Box  282. 
Editor  &  Publisher. 

Production 

PRODUCTION 

MANAGER 

An  unusual  opportunity  in  newspai^r  | 
plant  with  modern  methods  and  equip-  ; 
ment,  including  computer,  and  with 
plans  for  photo  composition  in  near 
future. 

Prefer  30  to  40-year-old  man  with 
college  degree,  and  experience  to  super¬ 
vise  composing  room,  press  room, 
stereotjrpe,  engraving  and  dispatch  de¬ 
partment. 

CTombination  morning,  evening,  Sun¬ 
day  operation  of  better  than  80,000 
daily  and  60,000  Sunday.  Located  in 
Southeast. 

Ebccellent  salary,  health  plan,  life 
insurance,  accident  insurance  and  pen¬ 
sion  plan.  Reasonable  moving  expenses 
paid. 

Send  complete  resume,  including 
education,  work  experience,  age  and 
family  status,  salary  requirements, 
and  include  recent  photograph  if  avail¬ 
able  to  Box  302,  Editor  &  Publisher. 
All  replies  treated  in  strictest  confi¬ 
dence. 


TRADE  SCHOOLS 

Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


PRODUCTION  MANAGER 
Chicago-based  national  health  associa¬ 
tion  has  opening  for  a  man  under  age 
36  to  handle  all  aspects  of  production 
of  journals,  booklets,  books,  etc.  Plant 
experience  not  necessary  but  must 
know  production  processes,  Chicago 
suppliers,  printing  buying.  Promising 
future  for  young  man  with  right  ex¬ 
perience  and  an  eye  for  detail  and 
esthetics.  Salary  open.  Send  resume 
including  salary  requirements.  Box  240, 
^itor  &  Publisher. 


Promotion 


PROMOTION- 
EDITORIAL  WRITER 

Outstanding  creative  opportunity  in 
beatuiful  Madison,  Wisconsin,  with 
leading  publisher  of  business  magazines 
for  man  under  30  who  can  write  pro¬ 
motion  materials,  editorial  copy,  and 
has  potential  as  tradepaper  editor  or 
in  publications  management.  Unexcelled 
fringe  lienefits.  Send  resume,  samples 
and  salary  requirement  to  Box  324, 
Editor  &  Publisher. 


ADVERTISING 

PROMOTION 

WRITER-RESEARCHER 

Self-starter  who  can  dig  into,  analyze 
and  interpret  research  material  .  .  . 
who  understands  and  is  comfortable 
handling  figures,  charts,  graphs  .  .  . 
can  sift  and  refine  data  into  clear,  per¬ 
suasive  language  for  advertising  sales 
presentations  and  direct  mail.  Opening 
in  promotion  ilepartment  of  major 
newspai>er.  Chart  Area  2.  Tell  us  why 
you  qualify  and  give  us  an  idea  of 
your  salary  requirements.  Box  346, 
Editor  &  Publisher. 


Public  Relations 


PUBLICIST 

OR 

HOME  ECONOMIST 

.  .  .  with  experience  in  food 

writing.  Prefer  degree  in  Home 
Economics  or  Journalism.  Duties 
include  developing  food  release 
themes,  writing  food  articies,  book¬ 
lets  and  scripts.  Must  also  be  fa¬ 
miliar  with  food  photography.  Sal¬ 
ary  will  be  commensurate  with 
background  and  experience. 

SEND  RESUME  TO: 

MR.  M.  R.  PICKENS 
Eimployment  Manager 

Campbell  Soup  Company 

376  MEMORIAL  AVENUE 
CAMDEN.  N.  J.  08101 

An  Ekjual  Opportunity  Elmployer 


H^:LI»J^A^Ti^l) 

Public  Relations 


PUBLIC  REI^'nONS  ASSISTANT  . . . 
We’re  searching  for  a  young  joumaliit 
to  assume  key  i>Mition  with  leadiat 
trade  association  in  Chicago.  Writiai 
is  major  function,,  although  '  arisd  r«. 
sponsibiiities  include  personal  contact 
with  industry  executives  and  -onstuatr 
and  trade  press  journalists.  Interest  or 
background  in  home  economi>-s  helpful, 
but  not  essential.  Send  short  letter 
outlining  background  and  current  jofc. 
Wo  will  forward  complete  job  deaerip. 
tion  and  details.  Reply  Box  276,  Editor 
&  Publisher. 


EDITOR-WRITER 

Corning  Glass  Works  has  :in  oiienini 
for  an  erlitor- writer  to  work  in  indut- 
trial  erliting/corporate  iiublicatioiu 
community  relations.  Position  involve! 
considerable  writing,  and  demands  ex¬ 
cellence  of  style,  grammar,  and  gene^ 
story  treatment.  Experience  and  educa¬ 
tion  will  determine  starting  salary  ia 
$7,500-19. 000  range  with  opportunity 
for  continued  advancement  with  thii 
nationally  known  growth  firm.  Describe 
why  you  are  qualified  by  writing  Public 
Relations  Department,  Corning,  New 
I  York. 

CORNING  GLAS.S  WORKS 
I  An  Eiiual  Opportunity  Employerl 


j  PUBLICATIONS 
EDITOR 

Exceptional  opportunity  for  technical 
editor  with  3  to  5  years  experience 
I  In  employee  communications,  pub¬ 
licity  and  public  relations.  Major  mid- 
western  (NYSE)  growth  company  In 
electrical/electronics  field  seeks  pub¬ 
lications  editor  with  definite  writing 
]  ability,  abundance  of  ambition  and 
'  experience  in  technical  writing.  Knowl¬ 
edge  of  advertising  helpful  but  not 
essential.  This  is  an  excellent  position 
with  both  immediate  and  long  term 
benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  262,  Editor  &  Pub¬ 
lisher. 


WRITER 

,  Writer-reporter:  straight  news  and 
magazine  features  that  require  skillW 
writing  for  major  corporation,  publici- 
tions  division.  Ability  to  handle  camen 
I  would  also  be  good.  Newspaper  and/oc 
magazine  experience  essential.  Salary 
commensurate  with  background.  In¬ 
clude  resume,  full  details.  Hold  sampl* 
until  requested.  Replies  confidentinl. 
Be  willing  to  relocate  Zone  5.  Our  stan 
knows  of  this  opening.  An  Equal  Op¬ 
portunity  Employer!  Box  335,  Editor 
&  Publisher, 


PUBLIC  RELATIOHS  EXECUTIVE 

Large  growing  research-oriented  corporation  with  Headquar¬ 
ters  in  New  York  requires  talented  professional  with  technical 
savvy  and  an  abiding  curiosity  about  technical  matters,  recog¬ 
nizing  their  ultimate  significance  as  they  relate  to  human 
beings.  Will  coordinate  programs  affecting  corporate  image 
originating  at  divisional  levels.  Will  function  as  a  expediter, 
trouble-shooter,  gap  filler,  right  hand  to  PR  Director.  Must 
be  a  self-starter  with  high  potential.  Salary  $16,000  to  $18,000. 
All  replies  will  be  acknowledged  &  treated  in  confidence. 
Write  to: 

King  Whitney,  Jr. 

500  Summer  St.,  Stamford,  Conn. 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


.  Icademic 

EXJGHEAD  newsman,  college  grad, 
7  years’  on  dailies,  seeks  college  news 
bureau  job  n  Zones  5  or  7,  or  Colo¬ 
rado.  Writes  lively  copy  that  will  land 
on  copy  ho<>k— not  editor’s  wastebasket. 
No  sports.  Uox  263,  Editor  &  Publisher. 

TEACHINC.  POSI’TION  WANTED  by 
veteran  newsman.  Daily,  weekly,  trade 
magazine.  Pit  Imckground.  AB  Degree. 
Some  advanced  work.  Ebcperienced  on 
top  metroixilitan  dailies.  Box  292,  Edi¬ 
tor  &  Publisher. 

PR  lilliEtrrOR  OR  ASSISTANT: 
Journalist  after  eight  years,  six  in 
the  newspaiier  field  and  two  in  public 
relations,  wants  to  grow  with  college 
or  univerait.v  facing  challenging  growth 
years  ahead.  Age  .10  ;  Family  man:  BA 
in  English:  .Salary  oi>en.  Has  affection 
and  i-esi)e<’t  for  learning.  Box  308, 
Editor  &  Ihiblisher. 

Administrative 

PUBLISHER  of  highly  successful, 
award-winning  offset  weekly  is  con¬ 
sidering  selling  out  for  profit.  Seeks 
challenging,  rewarding  job  here  or 
abroad.  Skilled  in  all  phases  of  com¬ 
munity  newspapering — from  top  to 
bottom — front  and  back.  Married,  33, 
best  references.  Box  263,  Editor  & 
Publisher. 


Display  Advertising 

AVAILABLE  IMMEDIA’TELY  I  Work¬ 
ing  advertising  manager  or  sales. 
Honest,  reliable — tops  in  sales.  Wire 
me  and  I’ll  phone  you  at  once.  Royal 
Anderson,  1835  Brunetti  Way,  Sparks, 
Nevada. 

RETAIL  AD  MANAGER  from  Ohio 
medium-sized  daily.  Ten-year  sales  and 
promotion  background  on  same  paper ; 
seeks  similar  position  or  directorship 
on  daily  with  new  challenge.  J-grad, 
40.  Box  290,  Elditor  &  Publisher. 

AD  DIRECTOR,  33,  Southeast.  Unusual 
record:  double  many  regular  accounts 
linage  —  47,000  inches  year  in  specials 
—  63  new  contracts,  45  still  running. 
If  your  ad  deimrtment  isn’t  getting 
volume  it  should,  write  Box  331,  Elditor 
&  Publisher. 

AD  MANAGER,  :iggressive,  highly  suc¬ 
cessful;  great  i>romotion  background; 
qualified  to  train  staff  in  systematic 
selling.  Prefer  West,  Midwest.  Box 
318,  Editor  &  Publisher, 

DEPARTMENT  STORE  MAN.  7  years’ 
experience  on  metropolitan  newspapers 
and  county  weekly.  Experienced  in 
newspaiier  department  store  advertis¬ 
ing,  with  extensive  retail  merchandising 
background.  Will  relocate  for  right  op¬ 
portunity.  Currently  located  in  Chart 
Area  2.  Box  316,  Editor  &  Publisher. 


EXECUTIVE— LIVEWIRE! 

Experienced  circulation,  lulvertising, 
news  "pro”  enthusiastic  leader  who 
will  fit  smoothly  into  your  organization. 

A  sound,  .solid  builder,  a  sparkling  i>er- 
former,  a  vigorous  operator  with  a  fine 
record  of  accomplishment  who  ran  se¬ 
cure  the  greater  i>otential  your  paper 
deserves.  Now  harmoniously  employed; 
seeking  bigger  challenge.  Resume  in 
confidence.  Box  ;!07,  Editor  &  Publisher, 

Circulation 

CIRCULA’nON  MGR.  AVAILABLE 
Veteran  Circulator,  Assistant,  and 
Supervisor.  ABC.  Expert  with  "Little 
Merchant,”  Dealers  and  District  Ad¬ 
visors.  Sound  promotion.  Cost-con¬ 
scious.  Top  references.  Box  196,  ^itor 
&  Publisher. 

CIRCTTLATION  MANAGEHl  willing  to 
relocate.  Young,  anTressive,  cost-con¬ 
scious,  promotion-minded,  family  man. 
Seventeen  years’  experience  in  all 
phases  of  circulation  including  “Little 
Merchant  Plan”.  Would  like  position 
with  strong,  aggressive  company  that 
offers  a  challenge.  Resume  and  refer¬ 
ences  available.  Box  233,  Editor  &  Pub¬ 
lisher, 

CIRCULATION  MANAGER  ' 
Top-notch  circuiator  wants  to  relocate,  j 
Young.  16  years’  experience  all  phases 
including  "Little  Merchant  Plan."  Cre¬ 
ative,  aggressive  promoter  with  e.\cel- 
lent  revenue  increase  record.  Bo.x  332,  I 
EJditor  &  Publisher.  j 

Classified  Advertising  : 

YOUNG  CAM  —  5  years’  exiierience.  ! 
otrong  on  sales,  promotion,  layout,  j 
Pr^ntly  employed.  BA.,  family.  Zone 
T.  8.  9  daily.  Box  271,  Editor  &  Pub¬ 
lisher. 

CAM — Fifteen  years’  experience.  Small 
to  metlium  paiier.  Best  recommenda¬ 
tions.  Box  329.  Editor  &  Publisher. 

Correspondents 

vrv.TT,  ‘^UR  OFCTCE  AS 
your  own  new  YORK  BUREIAU! 
team  of  vigorous  and  enterprising 
j*’®*lxtndent8  will  cover  hard  news 
‘I'wny  features;  World’s  F'air. 
n-  “ttiadvvay.  Topless  Suits,  Civil 
nightS’  tmlitical  scene;  even  “Beatles 
rour.  Can  also  supply  audio  news 
covera«  for  radio.  Box  321,  Editor  & 
Publisher. 

editor  ac  PUBLISHER 


Editorial 

FEIATIJRE  WRI’TEni- 
REPORTER- CRITIC 
Imaginative  women’s  editor.  Now  in 
California.  Box  181,  EMitor  &  Pub¬ 
lisher. 

MANAGING  EDITOR’S  SPOT  on  10- 
15,000  daily  sought  by  department  edi¬ 
tor.  29.  Currently  supervising  news 
staff  of  8.  Present  imsition  is  satis¬ 
fying,  but  offers  no  advancement.  Will 
wait  for  right  job  to  open.  Box  226, 
Elditor  &  Publisher. 

EDITOR  16-M  weekly,  inventive,  pro- 
motionally-minded  with  cost-saving 
ideas  both  front  and  back  shop — top 
photographer — seeks  paper  that  wants 
to  come  alive.  Box  295,  Elditor  &  Pub¬ 
lisher. 

GOING  OFTSEITT  Elditor  large  weekly, 
experienced  with  litho  process  and 
having  money-saving  ideas,  wishes  as 
editor  to  guide  established  paper 
through  economical  conversion.  Box 
288.  Editor  &  Publisher. 

GOOD  WRITER 
Impact,  clarity,  reliability,  sparkle. 
Fifteen  years’  newspapers.  Open  any 
direction  —  news  or  other.  Age  39. 
Box  259,  Elditor  &  Publisher. 

MIDWEST  NEWSPAPER  JOB  with 
opportunity  for  young,  ambitious,  sober 
man.  Age  28;  family;  seeks  permanent 
future.  Lived  the  news  field  —  assist¬ 
ant  and  wire  editor,  general  news,  page 
1  makeup,  photography.  Top  recom¬ 
mendations.  Contact:  Derele  Knepper, 
207  Kingman,  Leavenworth,  Kansas. 
(MU  2-1361). 

NEWS  CRAFTSMAN 

Nineteen  years’  experience,  last  seven 
M.E.  prize-winning  daily.  Highly  quali¬ 
fied  as  top  writer,  magazine  editor,  or 
M.E.  Sterling  references.  Go  anywhere: 
prefer  waterfront  locale.  Alan  Pritch¬ 
ard,  208  Country  Club,  Grand  Junction. 
Colo. 

NEWS  EXElCU’nVE 
Fourteen  years’  all-around  experience 
in  newsroom.  Zones  1  or  2.  Box  294, 
Elditor  &  Publisher, 

REPOR’TER  seeks  change.  Good  educa¬ 
tion,  teaching  and  federal  government 
experience.  Clips  sent.  Age  27,  Family, 
Box  257,  Elditor  &  F^iblisher. 


AMU.SEMENTS  CRITIC 
I  Broadway,  Hollywoo<l  background  ex¬ 
iierience.  Box  334,  Editor  &  Publisher. 

■  DEJSK  JOB  SOUGHT 

Family  man,  age  33,  seeks  copy,  wire 
'  desk.  E’ive  years’  experience  reporter, 

!  editor.  Box  337,  Elditor  &  Publisher. 

EDITOR  of  award-winning  Army  news- 
IHiIier  seeks  job  on  weekly  or  small 
daily.  Will  finish  Army  service  in  De¬ 
cember:  trnine<i  at  Army  Info  School, 
experienced  photographer:  age  25.  Won 
USAREUR  awarti  for  offset  pai>er  plus 
recognition  for  outstanding  editorials. 
Prefer  Zones  1,  2  or  3.  Box  309,  Editor 
&  Publisher. 

JOURNETYMAN  REPOR’TER.  all  tieaU. 
■Mature,  married.  Assist  on  desk.  Now 
employed.  Zones  2.  3,  4.  Box  328,  Eldi¬ 
tor  &  Publisher. 

PRIZEl-WINNING  WRITER.  45,  seeks 
liosition  with  any-size  paper;  prefer 
Missouri  ;  consider  any  area.  Box  339, 
Elditor  &  Publisher. 

SPORTS  WRI’TER-COLITMNIST.  30. 
married,  BSJ,  8  years’  experience. 
Active  state  leader.  Zones  5,  7,  8,  9. 
Box  327,  Elditor  &  Publisher. 

TV-RADIO  NEWSWRITING  position 
wanted  by  young  reporter.  Master’s 
from  J-School.  Solid  daily  experi¬ 
ence.  Blocked  where  now  situatetl.  Box 
317,  Eklitor  &  Publisher. 

WHERE  THERE’S  LIFE  —  liberally 
spiced  —  I  hope  to  write,  edit  or?  New 
England  daily  troubleshooter  tie<l  by 
taboos.  30,  family.  Box  336,  Elditor  & 
Publisher. 

WOMEN’S  EDITOR  wants  to  relocate. 
Journalism  graduate  with  seven  years 
newspaiier  and  industrial  publications 
experience.  Capable  of  most  anything 
—  especially  if  it’s  hard  work.  Box 
338,  Editor  &  Publisher. 

YOUNG  BUSINESS  tVRITER  with 
executive  potential  wants  to  go  West; 
knows  stmk  market,  industry,  agri¬ 
culture.  common  market.  Elxperienced, 
personable,  aggressive.  Seeks  $10,000 
potential.  Box  341,  Elditor  &  Publisher. 

YOUNG.  EAGER  REPORTER,  23. 
seeks  job  with  daily  within  NYC  com¬ 
muting  distance.  B.A.  Can  use  camera 
and  darkroom.  Elxperience  with  small 
daily.  Has  clips.  Box  311,  Elditor  & 
Publisher. 

YOUNG  EDITOR,  good  professional- 
personal  habits,  seeking  writing  re¬ 
sponsibility.  Column,  sports,  make-up 
and  publishing  background.  Will  sin¬ 
cerely  appreciate  offers  combining  pres¬ 
ent  with  future.  Box  319,  Elditor  & 
Publisher. 

Employment  Agencies 

EDITORIAL 

We  specialize  in  Elditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Elmployers  and  Employees. 
PRESS 

Employment  Service 
1107  National  Press  Building 
Washington.  D.  C.  tel. :  638-3.398 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  46th  St..  N.Y.C.  212  OX  7-6728 


Photography 

PHOTOGRAPHEIR,  married,  15  years’ 
staff  on  recently  defunct  N.Y.  daily. 
Elditorial  experience.  Would  relocate 
for  permanent  position.  Resume  upon 
request.  Box  237,  Editor  &  Publisher 


SPORTS  EIDITOR  six  years’  small  daily  PHO’TOGRAPHER  wants  to  trade  ex¬ 
experience  seeking  metro  sports  staff  iierience,  maturity  and  imagination  for 
opening  Zone  9.  Best  of  references.  Iiermanent  position  on  afternoon  daily 
Resume  and  samples  on  request.  Box  or  Sunday  ^ition.  College  backgrounil: 
283,  Elditor  &  Publisher.  family.  Box  306,  Elditor  &  Publisher. 

for  August  22,  1964 


AVAILABLE  IMMEBJIATEILYI  Pro¬ 
duction  Manager  well-versed  TTS,  photo 
composition,  computer  tape,  general 
composing,  stereotype,  engraving,  press¬ 
room.  dispatch.  Complete  resume  upon 
request.  Box  256,  Elditor  &  Publisher, 

COMPOSING  ROOM  GENERAL  FOREMAN 
of  a  metropolitan  daily  and  Sunday 
newspaper  is  interested  in  being  con¬ 
tacted  by  management  seeking  a  man 
with  experience  of  a  large  shop  with 
7-day,  24-hour  operation.  Box  276,  Eldi¬ 
tor  &  Publisher, 

PRODUCTION  MANAGER 
MEXJHANICAL  SUPERINTEINDENT 
COMPOSING  SUPERINTENDENT 
Graphic  Arts  expert  with  30  years’  ex¬ 
perience  in  magazine  and  newspaper 
publishing  and  commercial  printing. 
Elxperienced  all  departments,  all  new 
processes.  Elxcellent  record.  Seeks  im¬ 
mediate  relocation  with  large  or  small 
operation.  Box  286,  Elditor  &  Publisher. 

Public  Relations 

EXPEIRIEINCED  REPORTER-EDITOR, 
now  a  feature  syndicate  salesman 
traveling  the  U.S.,  seeks  sideline  in 
PR  or  ?.  Box  267,  Elditor  &  Publisher. 

PR  ASSISTANT  has  experience,  imagi¬ 
nation,  intelligence.  Seeks  i>08ition  in 
New  Jersey.  Strong  on  photo  editing, 
copy  writing,  design,  production.  Now 
employed  with  national  trade  associa¬ 
tion.  Box  227,  Elditor  &  Publisher. 

PR  SPEXTALIST  in  promoting  agri¬ 
cultural  businesses  available  in  Pacific 
Northwest  one  week  per  month,  or 
part-time  arrangement.  Box  326,  Elditor 
&  Publisher. 

Special  Promotions 

SPECIAL  EDITIONS,  Business  Pages, 
Church  Pages.  Samples  on  request. 
P.O.  Box  111,  Dodge  City,  Kutsas. 


CLASSIFIED 

Advertuing  Rates 

Uss  RoIm  each  consecutive 

Isisrtlsa 

SITUATIONS  WANTED  (Pnrais  witll 
order)  4  tlsiH  •  80c  ptr  lias  aacb 
iszartioii;  3  tines  •  90c;  2  •  HJM; 
1  tine  SLIO  per  Use.  If  keyed,  add  SOc 
fer  kex  terrice  aed  casat  as  1  addi¬ 
tional  line  in  year  copy.  3  llnee  eiiniaHiai. 
Alr-BMil  zerrics  on  klind  adt  S1.00  extra. 
On  net  tend  irrcplaceakle  cHppiate,  etc. 
la  rceponsa  ts  Help  Wanted  adt  sntR 
direct  reeeczt  It  made  far  tkeai.  EAP 
cannot  ke  rttpantikit  far  their  retnra. 
ALL  OTHER  CLASSIPICATIONSi 
4  tinici  •  S1-2S  per  line  each  latertlnn; 
3  tiintt  •  SL3S‘,  2  •  $1.45;  1  that 
$135  per  lint.  If  keyed,  add  SOc  fer  ken 
lervicc  and  easnt  at  1  additisnal  llna  In 
year  capy.  3  lintt  minitisai.  Air-eMil 
itrvice  on  klind  ade  $1.00  extra. 
NEWSPAPERS  FOR  SALE 
(Payakle  with  order) 

52-Tinit  Contract  Rate 
S5c  per  line 

MEASUREkdENTS  AND  CHARGES: 
EAP  clanHItd  adrertitinp  it  tet  in  6-point 
type.  Advcrtisenicntt  tet  caaipictcly  in 
6-peint  up  ts  a  auxiniuxi  ef  20  Ibict, 
without  white  space,  display  htadt,  etc., 
will  be  billed  at  the  ipacMed  rate  (tee 
rate  chart  of  varisut  nnaikert  of  intar- 
tiont)  on  a  line  coant  batit.  Far  cxaaiple, 
an  adrcrtisenicnt  of  ten  lines  will  be 
billed  at  10  tinu  the  clattMtd  Hat 
rate,  etc. 

DISPLAY  CLASSIFIED:  Tbs  uts  of 
rules,  boldface,  cuts,  ar  ether  dacarationt 
chanpn  your  clattilad  ad  ts  “clattHltd 
diiplay.”  The  rate  far  ClattMed  Display 
li  $2.50  per  apata  lias— $35  ptr  ceisaia 
inch  ninimuai  space. 

Editor  &  Publisher 

•so  Tbkd  Awn..  N.  T..  N.  V,.  10022 
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Shop  Talk  at  Thirty 

Bv  Robert  U.  Brown 


Press  and  Politics 

There  is  an  old  axiom  in  the 
editorializing  business  which 
says  if  you  pet  criticized  by  both 
sides  on  any  issue  it  is  a  pretty 
fair  indication  you  are  being 
eminently  fair  and  impartial. 

For  years  criticism  of  the 
press  was  the  private  domain  of 
the  Democratic  Party  and  its 
candidates  during  a  Presidential 
election  year.  Supposedly  editors 
were  slanting  the  news  and  the 
headlines  to  back  up  their  edi¬ 
torial  endorsement  of  Republi¬ 
can  candidates.  Numerous  sur¬ 
veys  failed  to  substantiate  the 
charges  but  it  was  good  politics 
to  attack  the  press  and  most 
editors  thought  it  made  good 
copy.  They  printed  every  charge 
whether  or  not  it  was  true. 

Now  the  pendulum  has  swung 
and  the  Republicans — at  least, 
Senator  Goldwater  supporters — 
have  usurped  the  Democrats’ 
private  domain  possibly  because 
they  got  there  first  this  year. 
Various  people  have  accused 
columnists,  reporters,  copy  desk 
men  and  supposedly  editors  for 
being  unfair  to  the  Republican 
nominee. 

It  seems  a  little  strange  that 
the  same  people  who,  a  few  years 
ago,  were  being  unfair  to  Demo¬ 
crats  have  changed  their  politi¬ 
cal  stripes  so  quickly  and  now 
are  being  unfair  to  Republicans. 

The  only  conclusion  is  that  it 
is  still  good  politics  to  attack 
the  press  (including  radio  and 
television)  and  it  is  still  good 
copy  because  every  editor  prints 
every  charge. 

So  far  the  Democrats  have 
been  willing  to  let  their  Repub¬ 
lican  opponents  fire  all  the  am¬ 
munition  on  this  front  this  year. 


But  don’t  count  the  Democrats 
out  of  the  running  for  one 
minute.  Their  convention  is 
coming  up,  the  campaign  has  a 
long  way  to  go,  and  we’ll  wager 
that  some  time  before  November 
3  they  w'ill  be  in  on  the  act. 

It  is  just  good  politics  and  the 
voters  may  feel  cheated  if  they 
don’t. 

*  *  * 

If  you  are  a  little  confused 
as  to  whom  the  Republicans 
think  are  the  guilty  parties 
among  the  press,  it  is  not  sur¬ 
prising. 

Senator  Goldwater  a  month 
before  the  San  Francisco  con¬ 
vention  accused  certain  “radical 
columnists”  and  “radical  news¬ 
papers”  (E&P,  July  18,  page 
44). 

General  Eisenhower  thought 
it  was  such  a  good  line  that  a 
month  later  before  the  conven¬ 
tion  he  accused  the  “divisive  ef¬ 
forts”  of  “sensation-seeking 
columnists  and  commentators” 
(E&P,  July  18,  page  9)  “who 
couldn’t  care  less  about  the  good 
of  our  Party.” 

This  caused  an  explosion 
among  the  convention  delegates 
and  to  them  all  reporters  were 
“columnists  and  commentators” 
and  all  of  the  “columnists  and 
commentators”  were  sensation¬ 
seeking,  as  Boyd  Lewis  of  News¬ 
paper  Enterprise  Association 
pointed  out. 

Gen.  Eisenhower  clarified  his 
position  (E&P,  Aug.  8,  page  18) 
by  writing  to  Lewis:  “I  did  not 
mention  reporters,  photogra¬ 
phers  and  all  the  others  that 
have  participated  in  the  estab¬ 
lishment  and  maintenance  of  a 
press  coverage  that  is  the  envy 


of  the  world.  .  .  .  My  respect 
and  admiration  for  the  bulk  of 
the  American  press  has  so  often 
been  expressed  publicly  that  it 
would  seem  almost  redundant 
for  me  to  have  to  repeat  them.” 

The  Republican  vice-presiden¬ 
tial  nominee.  Rep.  William  E. 
Miller,  also  pointed  a  finger  at 
columnists  and  commentators 
(E&P,  Aug.  15,  page  12). 

In  the  meantime,  however. 
Nominee  Goldwater  indicated  he 
wasn’t  thinking  exclusively 
about  “radical  columnists”  and 
“radical  newspai)ers”  but  was 
including  reporters  in  his  accu¬ 
sations  when  he  said:  “I  some¬ 
times  wonder  where  Christianity 
would  be  today  if  some  of  these 
reporters  had  been  Matthew, 
Mark,  Luke  and  John”  (E&P, 
Aug.  15,  page  12).  That  got  a 
big  laugh  from  the  audience, 
showing  it  is  good  politics,  and 
again  it  was  good  copy  because 
it  was  published  and  broadcast 
all  over  the  country. 

Also,  in  an  interview  (E&P, 
July  25,  page  10)  he  revealed  he 
wasn’t  thinking  about  columnists 
or  reporters  but  about  entire 
news  organizations  when  he 
named  the  CBS  News  Depart¬ 
ment,  the  New  York  Times,  and 
the  Washington  Post. 

Clare  Booth  Luce  jumped  on 
the  band  wagon  by  chastising 
news  “media”  for  their  treat¬ 
ment  of  Goldw’ater  but  specific¬ 
ally  referred  to  “the  most 
brutal  exhibition  of  reportorial 
horsew’hipping.”  So,  now,  the 
reporters  are  included  again 
(E&P,  July  18,  page  9). 

But  Edward  Nellor,  who  is 
Goldwater’s  deputy  campaign 
press  secretary,  turned  the 
tables  again  when  he  told  an 
E&P  interviewer  Aug.  1  (page 
50)  :  “The  Senator  is  very  fond 
of  many  of  the  reporters.  I 
think  the  trouble  arises  at  the 
copy  desk  level.  We  get  bad 
headlines  and  when  the  Senator 
criticizes  these  it’s  taken  as 
criticism  of  the  press  in  gen¬ 
eral.” 


Jonathan  Daniels,  ditor  of 
the  Raleigh  (N.  C.)  jcs  and 
Observer,  has  sent  u.s  ui  edito¬ 
rial  on  this  subject  in  ..hich  it 
is  noted  that  EniTdi:  .t  Pvb. 
usiibr's  lead  on  the  <■  •-.ivention 
story  from  San  France.  :o,  July 
18  declared  Goldwater  was 
picked  as  the  Presidential  can¬ 
didate  and  the  press  was  picked 
as  whipping  boy  in  ihe  cam¬ 
paign. 

“Well,  why  not  and  what  of 
it?”  the  News  and  Obst  ever  edi¬ 
torial  asks.  “It  has  bee  n  just  a 
few  years  since  the  Democrats 
did  the  same  thing.  Franklin 
Roosevelt’s  supporters  invented 
the  term  ‘one  party  pres.s,’  mean-  f 
ing  Republican.  His  curmudgeon 
Secretary  of  the  Interior,  Har¬ 
old  Ickes,  sponsore<l  a  whole 
book  in  examination  of  the  press’ 
sins. 

“And,  as  everybody  knows  and 
most  folks  will  quickly  tell  you, 
they  are  many  and  great.  But 
they  are  not  new.  Of  course 
freedom  of  the  press  must  be  I 
preserved  and  the  freedom  to  | 
lambaste  it  too.  Some  news-  | 
papermen  may  anxiously  sug-  r 
gest  that  their  critics  be  re-  3 
strained.  But  all  editors  should  1 
remember  that  those  who  dish  it  |i 
out  should  be  ready  to  take  it  '! 
too.  Ij 

“This  is  no  time  for  plaintive 
pi'otests  from  sad  editors.  In  | 
this  time  of  Republican  roar  it  F 
is  well  to  remember  ‘Give  ’em  f 
Hell’  Harry  Truman.  He  went 
after  the  press  with  some  words 
which  shocked  the  sensibilities  of 
fastidious  citizens.  Once  he 
seemed  to  use  a  meat  axe  on  a 
mosquito  when  he  went  after  a 
music  critic.  But  Harry  Tru¬ 
man  also  .said,  ‘If  you  can’t  stand 
the  heat,  you  better  get  out  of  ; 
the  kitchen.’ 

“And  that  .should  be  inscribed  I 
over  all  editorial  doors  now." 

All  of  which  leads  to  the  con¬ 
clusion:  It  is  going  to  be  a  warm 
and  interesting  campaign  for 
the  press. 


PRESS  C.4RDS  By  Soarpelli 


He  !  are  some  of  the  ways  we  handle  your  telephone  calls  today 


Radio  relay  systems  can  handle  more  than 
17,000  simultaneous  phone  conversations. 


Submarine  cables  whisk  your  words  under¬ 
seas  as  clearly  as  when  you  talk  across  town. 


A  buried  coaxial  cable  may  carry  as  many  as 
9300  phone  conversations  at  the  same  time. 


These  developments  will  speed  your  telephone  conversations  tomorrow 


A  worldwide  system,  pioneered  by  Telstar® 
satellites,  may  speed  your  calls  via  space. 


Electronic  Switching  will  connect  you  faster 
and  provide  many  useful  new  phone  services. 


Directly-dialed  Collect  and  Person  calls  will 
speed  to  completion  with  Operator  aid. 


And  all  are  planned  to  meet  an  expanding  nation’s  need  for  service 


As  the  population  grows  and  households 
multiply  and  business  machines  devour 
greater  mountains  of  data,  the  Bell  System 
must  constantly  find  and  develop  new  com¬ 


munications  techniques  to  stay  ahead  of 
new  demands.  We’re  working  hard  to  do 
that  today.  And  we  can  promise  you  finer, 
faster,  more  versatile  services  tomorrow. 


American  Telephone  &  Telegraph  Co.  and  Associated  Companies 
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Martin  Cooper 

NEW  YORK  WORLD-TELEGRAM 

Columbia  Univ. 


David  Schutte 

CINCINNATI  POST  &  TIMES-STAR 

Univ.  of  Cincinnati 
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Youth  Mans  the  Firing  Line 


Summer,  1964,  for  these  young  men  and  women  has  been 
particularly  significant.  It  is  the  summer  they  served  as 
trainees  on  the  staffs  of  various  Scripps-Howard  news¬ 
papers.  They  are  a  handful  of  the  total  who  are  winding  up 
their  internships— soon  to  return  to  college  to  resume  the 
courses  that  will  help  prepare  them  for  newspaper  careers. 

Their  summer  on  the  firing  line  meant  many  things.  To 
some,  police  reporting,  the  federal  beat,  city  hall. To  others. 


copy  reading,  rewrite,  the  sports  and  society  department 
Whatever  the  assignment,  under  the  guidance  of  Scripp 
Howard  editors  they  were  introduced  to  the  pressures,  tl 
demands,  and  rewards  of  newspapering. 

Scripps-Howard  knows  the  importance  of  attracti 
bright,  able  young  people  to  newspaper  careers.  Our  ne 
papers  actively  seek  them.  We  feel  that  ours  is  a  name 
and  a  profession— that  merits  the  best. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN 


ALBUQUERQUE  TRIBUNE 


CINCINNATI  POST  &  TIMES-STAR 


CLEVELAND  PRESS 


PITTSBURGH  PRESS 


BIRMINGHAM  POST-HERALD 
•  EL  PASO  HERALD-POST 


FORT  WORTH  PRESS 
t  EVANSVILLE  PRESS 


INDIANAPOLIS  TIMES 


KENTUCKY  EDITION  CINCINNATI  POST  &  TIMES-STAR 


KNOXVILLE  NEWS-SENTINEL 


MEMPHIS  PRESS-SCIMITAR 


COLUMBUS  CITIZEN-JOURNAL 


DENVER  ROCKY  MOUNTAIN  NEWS 


•  MEMPHIS  COMMERCIAL  APPEAL 
WASHINGTON  DAILY  NEWS 
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